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CHICAGO  DAILY  NEWS 

Tht  Independent  Newtpaper  Protecting  the  Public  Interest 


There's  no  cheering  when  the  cost  of  living 
rises.  And  the  greatest  resistance  to  price 
boosts  might  be  expected  on  items  such  as 
chewing  gum,  a  candy  bar  and  a  newspaper. 

It  was  therefore  a  pleasant  surprise  when  public 
reaction  to  paying  seven  cents  for  the  Chicago 
Daily  News  was  largely  commendatory.  Of 
course  there  was  some  grumbling  recognition 
of  the  necessity  for  a  raise.  Mostly  there  was 


Here  are 
typical 
reactions  to 
a  Chicago 
Daily  News 
announcement 
that  its 
newsstand 
price  was 
going  up 


hearty  approval  such  as  this:  "We  are  sure 
that  there  are  thousands  and  thousands  of  folks 
who  feel  as  we  do  —  that  the  newspaper  of 
today  —  and  especially  the  Chicago  Daily 
News  —  offers  so  much  for  so  little." 


Without  inviting  continued  attention  to  its 
higher  cost,  the  Daily  News  takes  a  measure 
of  pride  in  this  appreciation  of  its  excellence. 


for  a  Prioe  Inoreasel 


Architects  sketch  of  new  building  for  Trenton  Times  Newspapers. 
Arthur  Milanow,  Engineer 


Choose  SCOTT  PRESS  Units 
and  Equipment  for  their 

new  plant 

Here’s  modern  pressroom  and  reelroom  equipment  for  the 
modern  plant  of  Trenton’s  fastest  growing  newspapers! 
Published  in  the  state  capitol,  the  Trenton  Times  News¬ 
papers  bring  the  news  of  the  day  to  over  130,000  readers. 

Their  new  two-story  plant  of  glass  and  brick  construction, 
will  contain  75,000  square  feet  of  space  to  house  editorial, 
advertising  and  business  offices  and  all  mechanical  depart¬ 
ments. 

Upon  completion,  8  Scott  press  units  with  auxiliary  equip¬ 
ment  and  8  Scott  Reels  and  Tensions  will  provide  greatly 
augmented  facilities  for  daily  production  including  provi¬ 
sion  for  ROP  color. 

IF  YOUR  PRESSROOM  NEEOS  MOOERNIZING,  LET  S^  SHOW  YOU  HOW  TO  DO  IT! 


SCOTT 

EQUIPMENT 

FOR 

TRENTON 

TIMES 

NEWSPAPERS 


8— Black  and  white 
Press  Units 


1—  Color  plate  cylinder 

2—  4  Page  wide  color 
fountains 

2— Single  reverse  drives 
1— Double  reverse  drive 

1— Double  Folder 

8— Reels  and  Tensions 


WALTER  SCOTT  &  CO. 

DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  piont:  Pioinfieid,  n.  j. 
EXECUTIVE  a  SALES  OFFICE:  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


One  of  these  Sunpapers  men  is  numbered 
among  America’s  most  honored  military  cor¬ 
respondents.  See  if  you  can  spot  him  with 
these  "top  secret”  clues. 

1.  He  received  the  Pulitzer  Prize  in  1945 
for  "a  distinguished  example  of  telegraphic 
reporting  on  international  affairs.”  Specifi¬ 
cally,  he  was  cited  for  World  War  II  dis¬ 
patches  from  Washington,  London  and  the 
fronts  in  Sicily,  Italy  and  France.  He  worked 
with  a  corps  of  twelve  Sunpapers’  war  cor¬ 
respondents  overseas.  He  claims  that  this 
big  battery  helped  him  concentrate  on  his 
own  award-winning  work.  We  happen  to 
know  differently. 

2.  He  didn’t  arrive  at  his  battle  station  by 
accident.  A  major  of  artillery  for  Pershing’s 
staff  during  World  War  I,  his  interest  in 
military  affairs  persisted  after  he  joined 
The  Sunpapers  in  1920  and  has  manifested 
itself  in  private  writings  through  the  years. 

3.  He  was  a  newspaper  man  from  the 
moment  he  graduated  from  Schenectady’s 
Union  College  and  gravitated  to  the  Platts- 


burg  Press.  Eight  years  with  the  Chicago 
Tribune  followed.  But  his  love — and  his  life 
— has  been  his  37  years  with  The  Sunpapers. 
The  hundreds  of  "cubs”  he  has  molded  into 
responsible  reporters  is  a  tribute  to  his 
journalistic  genius — and  a  constant  boon  to 
The  Sunpapers.  Before  becoming  military 
correspondent,  he  was  assistant  managing 
editor;  editor  of  The  Sunday  Sun;  and,  for 
a  time,  acting  editor  of  The  Sun. 

4.  He  still  uses  today  the  same  measuring 
stick  that  gained  him  fame — an  analysis  of 
the  "overall”  military  picture  based  on  past 
performances,  present  potentialities  and 
future  possibilities.  His  objective  reporting 
is  in  keeping  with  the  finest  traditions  of 
The  Sunpapers. 

Ready  with  your  answer?  We  hope  you  hit 
on  the  man  in  the  middle — Mark  S.  Watson. 
Flanking  him,  as  befits  a  military  corres¬ 
pondent,  are  (right)  John  S.  Armstrong, 
financial  editor  of  The  Sun;  and  (left) 
Charles  D.  Keller,  advertising  salesman.  A 
man  with  a  persuasive  story,  that  Keller. 


Combined  Mornini  and  Evening  circulation  410,013— Sunday  326,550 

National  Representatives:  Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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THE  HOUSTON  CHRONICLE 
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NATION 

in  food 
advertising 

Last  year  the  Houston 
Chronicle  published  over 
4,000,000  lines  of  total  food 
advertising  .  .  .  and  in  the 
first  seven  months  of  this 
year,  the  Chronicle  has  pub¬ 
lished  more  total  food  ad¬ 
vertising  linage  than  both 
other  Houston  papers 
combined. 


THE  HOUSTON  CHRONICLE 


JOHN  T.  iONES,  Jt..  PrnidMt 
R.  W.  McCARTHr,  AAvwtiuiig  0«nc»*r 
M.  J.  GIIIONS.  Gnieral  Atfmtiwaf  Mfr. 
THE  BRANHAM  COMPANY*  N«lW 


EDITOR  &  PUBLISHER  CALENDAR 

Oct.  5— Southern  California  United  Press  Editors,  Hollywood  Knicker- 1 
bocker  Hotel,  Los  Angeles. 

Oct.  5-6— South  Dakota  Associated  Press,  Fall  meeting,  Sioux  Falls.  ^ 

Oct.  6-8 — Ohio  Circulation  Managers  Association,  Fall  meeting,  Lis 
coin  Lodge,  Columbus,  Ohio. 

Oct.  6-8 — Advertising  Managers  Bureau,  New  York  State  Dailies,  an 
nual  meeting,  DeWitt  Ointon  Hotel,  Albany,  N.  Y. 

Oct.  7-8 — New  York  State  Associated  Press  meeting.  Hotel  Syracuse 
Syracuse.  N.  Y. 

Oct.  9-12 — National  Conference  of  Editorial  Writers.  Oklahoma  City 

Oct.  10-12 — West  Virginia  Press  Association,  annual  Fall  business  meet¬ 
ing  and  convention.  Stonewall  Jackson  Hotel,  Clarksburg,  W.  Va. 

Oct.  II — United  Press  Editors  of  West  Virginia,  Fall  meeting,  Clarks¬ 
burg,  W.  Va. 

Oct.  1 1 — The  Newspaper  Comics  Council,  Fall  meeting.  Hotel  Park 
Lane.  Now  York  City. 

Oct.  11-12 — Interstate  Advertising  Managers  Association,  meeting^ 
Bethlehem  Hotel,  Bethlehem,  Pa. 

Oct.  12 — Connecticut  Editorial  Association,  Fall  meeting,  Silvermine 
Tavern,  Norwalk,  Conn. 

Oct.  12-13 — Illinois  AP  Telegraph  Editors  Association,  annual  meeting. 
Palmer  House,  Chicago. 

Oct.  12-13 — Indiana  Associated  Press,  Fall  meeting,  Indiana  University 
Bloomington.  Ind. 

Oct.  13-15— California  Newspaper  Circulation  Managers  Association, 
annual  convention.  Hotel  Huntington,  Pasadena,  Calif. 

Oct.  13-15 — Pennsylvania  Newspaper  Publishers'  Association  Classified 
Clinic.  Penn  Harris  Hotel.  Harrisburg,  Pa. 

Oct.  13-15— Inland  Daily  Press  Association,  annual  mooting.  Drake  Hoto' 
Chicago. 

Oct.  13-15 — Mid-Atlantic  Circulation  Managers'  Association,  annual 
convention,  Charlotte  Hotel,  Charlotte,  N.  C. 

Oct.  13-16— Institute  of  Newspaper  Controllers  and  Finance  Officers 
1 0th  annual  meeting.  Hotel  Statler,  Boston,  Mass. 

Oct.  14-18 — Inter- American  Press  Association,  13th  annual  meeting 
Mayflower  Hotel,  Washington,  D.  C. 

Oct.  15— New  England  Daily  Newspaper  Association,  Fall  meeting. 
Sheraton-Plaza  Hotel,  Boston,  Mass. 

Oct.  17-18 — Audit  Bureau  of  Circulations,  annual  mooting,  Drake  Hotel, 
Chicago. 

Oct.  17-19 — National  Editorial  Association  Fall  meeting,  Conrad  Hilton 
Hotel,  Chicago. 

Oct.  18 — New  Jersey  Press  Association,  36th  annual  Newspaper  In¬ 
stitute  Rutgers  University,  New  Brunswick,  N.  J.  •* 

Oct.  18-19 — Michigan  Press  Advertising  Conference,  Porter  Hotel 
Lansing. 

Oct.  18-20 — Southern  Illinois  University  Photojournalism  Workshop, 
second  annual,  Giant  City  State  Park,  III. 

Oct.  19 — Oregon  Newspaper  Publishers  Association  Admanagers,  Fall 
meeting,  Heathman  hotel,  Portland,  Ore. 

Oct.  19-20 — Texas  AP  Managing  Editors  Association  meeting,  Adolphus 
Hotel.  Dallas. 

Oct.  19-20 — South  Coralina  Associated  Press  News  Council.  Fall  meet¬ 
ing,  Columbia  Hotel,  Columbia,  S.  C. 

Oct.  19-20 — New  England  Newspaper  Mechanical  Conference,  Hotel 
Statler,  Boston,  Mass. 

Oct.  20-22 — Inter-State  Circulation  Managers  Association  meeting 
Benjamin  Franklin  Hotel.  Philadelphia,  Pa. 

Oct.  20-22 — National  Newspaper  Promotion  Association.  Western  meet¬ 
ing,  Portland,  Ore. 

Oct.  21-23 — New  York  State  Circulation  Managers  Association,  Shera¬ 
ton  Hotel,  Rochester,  N.  Y. 

Oct.  21-Nov.  I — American  Press  Institute,  Managing  Editors  and  News 
Editors  Seminar,  Columbia  University,  New  York  City. 

Oct.  22 — Associated  Press  Connecticut  Circuit,  Fall  meeting.  Longshore 
Country  Club,  Westport,  Conn. 

Oct.  23-25 — Advertising  Media  Credit  Executives  Association.  4th 
annual  meeting,  Statler  Hotel,  Detroit.  Mich. 

Oct.  25-27 — Ohio  Newspaper  Women's  Association,  1957  convention, 
Biltmore  Hotel,  Dayton,  Ohio. 

Oct.  26 — Oklahoma  Associated  Press  Editors  Association,  Fall  meet-  ^ 
Ing,  University  of  Oklahoma,  Norman,  OUa. 

Oct.  26-27 — Mississippi  Valley  Classified  Advertising  Managers  Asso¬ 
ciation,  Fall  meeting,  LaSalle  Hotel,  Chicago. 

Oct.  27-29 — National  Newspaper  Promotion  Association.  Central  Re-  ! 
gional.  Fall  Meeting,  Hotel  Faust,  Rockford,  III. 
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Isf  of  a  series  obouf  fhe  Father  of  Wafers  .  .  .  Divider  of  Markets 


The  Ojibways  had 
a  word  for  it . . . 


and  they  were  so  right! 


Many  hundreds  of  years  ago,  the  Ojibway  In¬ 
dians  took  one  long  look  at  the  swirling  waters  of 
the  majestic  Mississippi  River  and  gave  it  the  name 
it  bears  to  this  day. 

The  Ojibway  meaning  of  Mississippi:  “Great 
Water.” 

How  right  they  were!  Traveling  some  2.300 


miles  on  its  journey  south  ,  the  mighty  Father  of 
Waters  slices  through  the  Twin  Cities  to  divide  the 
St.  Paui-Minneapolis  market  almost  down  the  mid- 


What’s  more,  St,  Paul’s  citizens  are  St.  Paul 
shoppers!  And  they  spend  their  603  million  re¬ 
tail  dollars  right  on  their  own  home  side  of  the 
Mississippi.  Not  only  that,  these  St.  Paul  people 
make  one — and  ONLY  one — newspaper  their  buy¬ 
ing  guide.  No  other  newspaper — NOT  ONE — even 
dents  the  surface  of  the  St.  Paul  market.* 

It  boils  right  down  to  this.  If  you’re  not  sell¬ 
ing  St.  Paul,  you’re  just  not  selling  the  Twin  Cities. 
And  to  blanket  every  last  corner  of  the  big-spend¬ 
ing  St.  Paul  market,  you  need  the  Dispatch-Pioneer 
Press! 


it's  a  market  of 


TODAY 


516,300  people  and  603  million  retail 
dollars  add  up  to  a  giant  market!*  And 
that’s  just  exactly  what  you  have  on  the 
St.  Paul  side  of  the  mighty  Mississippi! 
But  you’ll  miss  it  almost  completely  un¬ 
less  youi^  advertising  message  appears  in 
the  ONE  AND  ONLY  newspaper  offer¬ 
ing  you  SATURATION  COVERAGE  of 
every  inch  of  this  big-income,  big¬ 
spending  market  ...  the  St.  Paul 
Dispatch-Pioneeer  Press! 


FAMILY  COVERAGE 

(Ramtty,  Dakota  and 
tVaihingfon  CounUtt) 


ST,  fAUL  DISPATCH. 
PIONEEtMESS 


■)  OTHE«  TWIN 

_ CITY  DAILIES 

SUNDAY 

DUpatch-Ptonecr  Pr*u— A.B.C.~3/31/57 
other  T.  C.  D«llle»-A  B  C— 3/31/S7 


MORNING  EVENING 

Source:  Ftmlllei,  Salei  Muieiement 
Survey  of  Buying  Power— 5/10/57 


'lUinicy.  Dukotm  and  Wuhlngtoo  Countice 

Source:  May  10,  1957,  Saleu  Management  Survey  of  Buying  Power 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  .  CHICAGO  -  DETROIT 
SAN  FRANCISCO  -  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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How  local  retailers 
evaluate  big  New 
Jersey  Markets! 

How  much  newspaper  advertising  in  proportion 
to  population,  do  retailers  in  a  market  find  it 
profitable  to  run?  Isn’t  that  a  pretty  good  index 
of  the  buying  power  of  the  market;  the  pulling 
power  of  the  newspaper;  the  equity  of  the  adver¬ 
tising  rate? 

Here’s  the  record  last  year  for  leading  New 
Jersey  newspapers  published  in  major  markets  of 
the  State  (those  above  100.000  population)  showing 
the  ratio  of  retail  advertising  volume  to  population. 


^  /  ★  ★  ★! 

rwin  d  i^olumn  I 

w  EDDINGS  can  be  hilarious  as  well  as  happy.  Greta  L.  Paige. 
Women’s  Department.  Elmira  (N.Y.)  Star-Gazette,  who  con¬ 
fesses  to  being  a  six-year  reader  of  this  “neighborly,  warm, 
friendly  stint,”  culled  these  choice  sentences  from  stories  sub¬ 
mitted  in  her  area;  “The  flower  girl  wore  a  light  orchard  gown 
with  Peter  Pan  collar.  The  bride’s  only  jewelry  was  a  string 
of  perils,  gift  of  the  bridegroom.  Her  gown  was  fashioned  with  * 
a  Sabrina  nickline.  A  pablum  was  attached  to  the  back  of  the 
skirt.  The  bride  was  decorated  with  snapdragons  and  pompons. 
The  bridesmates  wore  gowns  to  match  the  maid-of-honor’s.  The 
bride’s  waltz-length  dress  of  Chantilly  lace  had  a  shouhler  to 
shoulder  neckline.” 


Rplail  Advertising  Lines  /  C.  Z.  Population 

Paterson  Vetc*  60.200 

Atlanti^Ci^^Pres^^60J)0^^^^^^^^^^^ 

Trentoi^Time^^^^TO^^^^ 

Elizabeth  Journal  38.000 


Jimmy  snapped  his  Graphic  gladly 
While  the  big-shots  graciously  posed. 

To  learn  later  quite  sadly — 

His  baek  shutter  had  been  closed. 

— R.  R.  (Scoop)  Coates 
Rearer  (I’a.)  1'nlley  Times 


Hackensack  Bergen  Record  36.200 


Passaic  Herald  News 

36.000 

Camden  Courier-Post 

30.000 

^^m^^^^^dson  Dispatch  23.000 
Newark  News  16.100 
JerserCity  Journal  10,400 


Could  there  be  better  evidence  than  the  ex¬ 
perienced  practice  of  local  merchants  to  prove  the 
buying  power  of  Plainfield  as  the  great  shopping 
center  of  central  Jersey  ...  or  of  the  efficiency 
of  the  Courier  News  as  a  medium  to  reach  that 
market? 


More  than  115,945  people  live 
within  4  miles  of  Plainfield  City 
Hall  (A.  B.  C.  City  Zone). 


PLAINFIELD 
COURIER-NEWS 

Member:  The  Gannett  Group  of  newspapers. 


Plainfield,  N.  J. 


Represented  by  /.  P,  McKinney  &  Son,  Inc. 

New  York  •  Syracuse  •  Chicago  •  San  Francisco 


— M  iss  Jane  Strelrli.  Camden  (N.J.)  Courier-Post  editor,  became  a 
royal  courier  when  she  carried  a  letter  from  her  friend,  exiled  Queen 
Helen  of  Roumania.  to  the  latter’s  brother.  King  Paul  of  Greece.  Miss 
Stretch  made  the  first  nonstop  flight  of  Air  France  to  Athens.  .  .  . 
Cincinnati  Enquirer  columnist  Ollie  M.  James  was  sent  a  three-year-old 
clipping  from  the  Cincinnati  Post  reading:  “Doctors  said  he  failed  to 
respond  to  treatment,  including  hlond  transfusions.”  .  .  .  And  David  W. 
Bowman,  retired  Entpiirer  copyreader.  filled  an  assignment  to  hitch-hike 
to  the  Pacific  Coast  and  hack  and  write  three  stories  about  it.  The 
6.200-mile  journey-by-thumh  cost  the  paper  well  under  $200 — only  $3.10 
to  get  to  San  Francisco.  .  .  .  Delos  Smith.  UP  science  editor,  is  author 
of  “Music  in  Your  Life”  (Harper  &  Bros.l.  about  the  lives  of  great 
composers.  Mr.  Smith,  a  former  ))olice  reporter,  now  writes  about 
science  from  astronomy  to  zoology  wdth  a  music  column  every  few 
days.  .  .  .  Describing  the  sensation  of  handling  the  .stick  on  a  T-.33  jet 
trainer,  Mrs.  Lucille  E.  Green,  Charleston  (S.C.)  News  and  Courier 
woman’s  editor,  wrote:  “If  I  could  live  to  be  a  thousand  years  old  there 
would  never  be  another  moment  to  equal  that  when  I  first  held  the  power 
of  4.000  horses  in  the  palm  of  my  hand.” 

— Huppy  headline  from  the  New  York  Daily  News: 

Meades  Wait,  Wonder, 

Jurors  Weigh,  Ponder. 

— The  Bloomington  (111.)  Daily  Pantograph  has  broken  its  111-year 
tra<lition  by  starling  regular  publication  of  Page  1  pix.  Lincoln’s  presi¬ 
dential  campaign  and  death.  Archduke  Ferdinand’s  assassination  in  1914, 
Great  Britain’s  and  Germany’s  declaration  of  war  then.  President  Wilson’s 
advocacy  of  declaration  of  war  in  1917  and  an  Illinois  tornado  in  1927 
had  provided  the  six  exceptions.  Publisher  Loring  Merwin  said  depart¬ 
ment  heads,  after  extensive  debate,  voted  unanimously  for  the  policy 
change.  Front  page  pictures  for  the  present  will  be  limited  to  world, 
national  and  state  news  of  importance.  .  .  .  Today  is  Newspaperboy  Day 
and  someone  sends  around  a  bottle  of  “Dog-.^kat,”  a  new  product  a 
carrier  can  carry  and  squirt  on  threatening  dogs.  It’s  harmless,  they  say, 
I  and  soon  trains  chasing  dogs  to  cease  and  desist.  .  .  .  Providence  Evening 
Bulletin  sptorts  columnist  John  Hanlon  is  looking  over  the  sports  scene 
[  in  Russia — to  find  out  if  the  Kiev  Borscht  Eaters  are  threatening  to 
I  move  their  team  to  Archangel,  no  doubt. 
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THERE'S  ORE  SURE  UIRV 
TO  SEii  nu  OF 
The  Syracuse  market 


Once  you've  accurately  measured  the  size  of  your  sales 
opportunity  in  the  Syracuse  market,  media  selection  is  a 
cinch.  Here  is  a  fifteen-county  market,  v/ith  1,392,300 
population,  and  over  $2  billion  annual  buying  income. 
There's  one  effective,  economical  vs^ay  to  sell  all  of  it! 


The  Syracuse  Newspapers  deliver  one  hundred  percent 
home  coverage  of  the  metropolitan  area  daily  and  Sun¬ 
day,  plus  effective  coverage  of  the  1 4  additional  counties. 
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editorial 


Circumventing  the  Law 

CONGRESS  has  unwittingly  placed  itself  in  the  position  of  urging 
state  law  enforcement  officials  to  circumvent  their  own  states’ 
“anti-secrecy”  laws. 

No  notice  was  given  to  it  at  the  time,  but  the  appropriations  bill 
for  the  Federal  Bureau  of  Identification  was  amended  earlier  this 
vear  at  the  request  of  J.  Edgar  Hoover  to  provide  for  the  “acquisition, 
collection,  classification  and  preservation  of  identification  and  other 
records  and  their  exchange  with,  and  for  the  official  use  of,  the  duly 
authori/.ed  officials  of  the  federal  government,  of  states,  cities,  and 
other  institutions,  such  exchange  to  he  subject  to  cancellation  if  dis¬ 
semination  is  made  outside  the  receiving  departments  or  related 
agencies  .  . 

Many  states  have  “anti-secrecy”  laws  including  Indiana.  Tlie 
attorney  general  of  the  latter  state  has  ruled  that  only  the  written 
reports  of  police  departments  c-ome  within  that  statute,  not  notes  and 
other  informal  notations.  The  FBI  “agent  in  charge”  of  the  Indianapo¬ 
lis  office  observ'ed  that  since  reports  of  municipal,  county  and  state 
law  enforcement  agencies  are  open  to  outsiders  a  problem  existed  in 
connection  with  crimes  w'hich  are  within  the  jurisdiction  of  both  the 
FBI  and  the  local  law'  enforcement  agencies. 

A  memorandum  on  this  subject,  which  came  into  the  hands  of 
the  Indianapolis  Star,  suggested  that  “in  cases  involving  dual  jurisdic¬ 
tion  with  the  FBI,  a  police  agency  would  not  be  violating  the  law 
therefore  if  thev  maintained  onlv  notes  until  such  time  as  the  inves¬ 
tigation  is  determined  bv  mutual  agreement  between  the  police  and 
the  FBI  to  have  progressed  to  the  point  where  the  issuance  of  a 
police  report,  accessible  to  the  press,  would  not  offset  the  public 
interest  or  jeo]iardize  the  outcome  of  the  investigation.”  The  memo¬ 
randum  noted  that  the  “anti-secrecy”  law  provides  penalties  for 
attempts  to  circumvent  and  therefore  the  FBI  would  not  make  such 
a  request  to  local  police  authorities.  It  added,  however,  that  “should 
Indiana  law  enforcement  officials  agree  ainong  themselves  to  follow 
mch  a  policy,  the  Bureau  would  interpose  no  objections.” 

.\t  that  point  it  should  be  recalled  that  Congiess  has  authorized 
the  FBI  to  cancel  such  exchange  of  information  “if  dissemination  is 
made”— in  other  words,  if  local  police  authorities  do  not  reach  such 
an  agreement  among  themselves. 

The  Indianapolis  Star  believes  the  same  or  a  similar  memo  has 
been  distributed  in  other  states  having  “anti-secrecy”  laws.  There  is 
no  confirmation  of  this  from  the  FBI  which  contends  it  w'as  purely 
an  “office  memorandum”  and  there  is  “no  move  afoot  to  impose  a 
nation-wide  censorship.”  L.  B.  Nichols,  assistant  to  FBI  Director 
Hoover,  asserts  “there  has  been  no  departure  from  the  long-estab¬ 
lished  policy  of  the  FBI  to  cooperate  fully  with  other  law  enforce¬ 
ment  agencies  and  to  respect  the  important  role  played  by  a  free  press 
in  our  society.” 

Nevertheless,  the  authority  granted  by  Congress  makes  it  easy 
for  local  law  enforcement  authorities  to  circumvent  their  own  state 
laws,  with  or  without  the  urging  of  the  FBI,  and  “anti -secrecy”  laws 
can  be  made  meaningless  as  far  as  the  police  are  concerned. 

If  J.  Edgar  Hoover  cannot  correct  this  situation  himself  then  it 
is  up  to  Congress  to  correct  its  own  mistake. 


It  is  requireil  in  stewards,  that  a  man 
be  found  faithful. 

— I.  Corinthians.  IV :  2. 
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Seiies  of  soared 
(Kas.)Kangan. 


sonprs.  —  Xewfov 


The  sales  tax  battle  will  open  on  the 
Souse  side. — Ronton  (Mass.)  Globe. 


She  has  brown  brows  and  pews,  added 
her  mistress.  —  Lon  Angelen  (Calif.) 
He  raid- Express. 


The  doctor  who  examined  Mrs. 
Blank’s  body  after  death  is  absolutely 
■  certain  that  death  resulted. — New  York 
4)  Post. 


letters 


DAY  OF  EQUAIIT^ 

Recent  articles,  pro  and  con,  on  the 
subject  of  women  and  their  place  in  the 
newsroom  have  appeared  in  E  &  P. 

The  city  editor  of  the  Herald- Advertiser 
is  a  female,  and  just  to  prove  that  she 
can  go  “all  out”  to  get  a  story  ju.st  as 
well  as  any  man,  just  lo<ik  at  the  picture. 


“Bill”  Belanger  spent  the  day  at  the 
recent  International  ConserA’ation  and 
World’s  Plowing  contest  at  Peebles,  Ohio. 
Tall  fences  made  no  difference  to  her  in 
getting  a  closer  view  of  the  contestants 
in  the  plowing  events. 

Being  a  gentleman  to  the  core,  I  let 
“Bill”  go  over  the  fence  first,  and  as  she 
laughingly  Siiid,  "You  wouldn’t  DARE!” 
I  snapp^  this  with  a  roUei. 

I  guess  it  just  goes  to  show  the  day  of 
equality  of  the  sexes  is  upon  us. 

Norman  T.  Rogf.hs  Jr. 

Assistant  Editor, 

Herald- Advertiser, 

Huntington,  W.  Va. 


AD  READERSHIP 


Bravo,  for  your  perfect  handling  of  Mr. 
Munn’s  comments  in  your  recent  Classified 
Clinic. 

Mr.  Munn  might  be  shocked  right  out 
of  his  air  foam  cushions  and  crack  a 
block  in  the  process  if  he  knew  some 
papers  draw  as  much  as  86%  readership 
to  their  classified  pages.  In  our  last  survey 
here,  our  “little  ole  liners”  ranked  second 
to  the  top  feature  in  the  entire  paper,  the 
vital  statistics  which  polled  97%.  In  third 
place  came  the  entire  family’s  favorite 
(supposedly)  the  comics  with  83%. 

R.  B.  Zamari.a 

Tarentum  (Pa.)  Valley 
Daily  News 


WORD-SPLITTING 

when  we  went  to  an  11  pica  column 
we  ran  a  story  on  page  one  telling  our 
subscribers  that  when  we  came  to  the  end 
of  a  line,  we  would  split  a  word  reg.ard- 
less  of  where  the  word  happened  to  end. 

The  first  week  of  the  trial,  we  split  any 
word  anywhere;  we  didn’t  care  if  we  split 
“it”.  If  it  was  possible  to  divide  a  word 
naturally  we  did  it,  but  the  perforator 
girls  were  instructed  to  split  when  the 
counter  indicated  the  line  was  complete.  . 

.\s  this  paragraph  illustrates,  it  was  ju 
st  a  little  ridiculous  seeing  such  thing 
s  in  a  newspaper,  but  we  went  right  a 
head  and  did  it  anyway. 

.As  the  illustration  shows,  we  divided  a 
word  for  only  one  letter.  Naturally,  our 
whole  objective  was  to  eliminate  letter 
spacing  on  the  perforators  and  a  great 
many  rubouts  when  letter  spacing  was  not 
possible. 

VVe  have  modified  this  somewhat  dtie 
to  the  howls  of  high  school  Engli.sh 
teachers. 

We  no  longer  split  a  word  unless  it  is 
four  letters  or  more,  and  we  no  longer 
carry  only  one  letter  onto  the  next  line, 
but  we’ll  carry  over  two  or  more. 

This  has  proved  satisfactory  and  has 
helped  increase  our  flow  of  copy.  In  a 
story  of  six  inches  length,  an  awkward 
split  will  occur  only  two  or  three  times. 

We  like  to  change  our  paper  and  keep 
it  fresh.  We  honestly  feel  that  this  thing 
has  created  a  new  idea  among  readers,  an 
idea  that  we’re  streamlining  our  product 
in  line  with  other  products,  and  that  what 
they  are  getting  is  the  newspaper  of  to¬ 
morrow,  today.  At  least,  that’s  the  way  I’ve 
explained  it  to  many  hundreds  of  people. 

Ai-hert  E.  Dix 

Business  Manager, 

Times- 1. (  e.d  r, 

Bellaire,  Ohio. 

CORRECTED  FIGURES 

Readers  have  called  my  attention  to 
some  errors  in  the  analysis  of  Siindav  news¬ 
paper  content  (E  &  P,  Sept.  14,  page  66). 
I  find  they  are  due  to  typing  mistakes.  The 
first  paragraph  should  have  read  “about 
80  columns  of  general  news  and  edi¬ 
torials”  (not  general  news  and  advertising). 
.Also,  the  correct  figures  for  departmentals 
are: 

Comics  17.84% 

Magazines 
Departments 
Ceneral 

100.00% 

Sex.son  E.  lIuMPHRrys 

.As.sociate  Professor, 

Ohio  Universitv, 

Athens,  Ohio. 


22.74 

42.17 

17.2.S 
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All  over  the  nation,  The  New  York  Times  Index 
is  saving  time  and  energy  for  busy  newspaper  editors, 
writers  and  librarians. 


PRESSURE 

EASER 


It’s  a  real  pressure  easer.  When  you  are  in  a  rush  for  some 
background  information  on  a  person  or  event 
in  the  news.  The  Index  helps  you  pin  down  the  facts 
in  double-quick  time. 

Each  twice  a  month  issue  brings  you  over  20,000  news 
references,  and  thousands  of  skillfully  written  news 
summaries.  Each  item  is  keyed  to  show 
when  the  full  story  appeared  in  The  New  York  Times— 
even  the  page  and  column  numbers  are  given. 

And  because  The  Index  shows  the  original  publication  date 
of  each  event,  you  can  use  it  in  locating  items 
in  your  own  newspaper,  or  any  other  you  keep  on  file. 

It’s  the  only  service  that  classifies  and 

summarizes  the  news  alphabetically  according  to  subjects, 

persons,  and  organizations.  And  The  Index 

is  complete.  You  get  a  day  by  day  history  of  events 

in  all  spheres  of  activity  . . .  with  everything  arranged  in 

chronological  order. 

If  you  have  not  yet  started  a  file  of 

The  New  York  Times  Index,  why  wait  any  longer? 

A  full  year’s  service-24  issues-costs  only  $45.  For  only 
$25  more  ($70  in  all)  you  can  have  your 
subscription  include  the  1957  Cumulative  Annual 
Volume,  to  be  published  next  spring. 

In  saving  you  so  much  time,  the  service  will  pay  for  itself 
quickly.  Send  your  order  in  today. 

THE  NEW  YORK  TIMES  INDEX 

229  Wcsi  J^Srd  Street,  New  York  36,  N.  Y. 
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THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


FBI  Would  Have  Police 
Bypass  Anti-Secrecv  Law 


informal  no- 


noles  and  f>ther 
tations. 

“In  casos  involving  dual 
jurisdiction  with  the  FBI,  a 
l)olice  agency  would  not  be 


such  a  request  to  local  police. 

The  memorandum  concluded: 
“Should  Indiana  law  enforce¬ 
ment  officials  agree  among 
themselves  to  follow  such  a 
policy,  the  Bureau  would  inter¬ 
pose  no  objection.” 

Giving  force  to  this  “volun¬ 
tary”  action  was  the  language 
of  the  FBI  appropriation  rider, 
providing  for  the  cancellation 
of  the  exchange  of  information 
with  local  police  agencies  “if 


Indianapolis  Star  Bares  Memo 
To  Agents;  ‘Censorship’  Denied 

policy  rule  of  the  FBI  which  countermands  the  •TZi,rXe%a;"“t;;refo:e  Tf  Ji^em'^on  is  made  outside 

states  anti-secrecy  laws  in  respect  to  police  news  has  been  they  maintained  only  notes  until  the  receiving  departments  or 

brought  to  light  by  the  Indianapolis  Star.  such  time  as  the  inve.stigation  related  agencies.” 

That  paper’s  managing  editor,  Robert  P.  Earlv,  told  is  determined  by  mutual  agree-  u  *  *•  *  i  * 

E&P  this  week  he  was  referring  the  matter  to  the  Freedom  '**"  **  nnocen 

of  Information  committees  of  the  Anierican  Society  of  L^tbe  nnint  where^the^^ssua^e  q  «  t  FBI  s  established  policy, 

.IT.  •  T-.  i.  point  where  the  issuance  Senator  Jenner  was  advised,  is 

Newspaper  Editors  and  Associated  Press  Managing  Editors  of  a  police  report,  accessible  to  that  when  “we  receive  informa- 


.\ssociation. 

The  immediate  effect  of  the  - 

FBPs  instructions  to  its  field  similar  notices  have  gone  to 
agents  is  to  button  up  most  of  bureaus  in  six  other  states 
the  information  sources  in  an  where  anti-secrecy  laws  are  in 
important  criminal  case,  Mr.  largely  as  the  result  of 


public  interest  or  jeopardize 
the  outcome  of  the  investiga¬ 
tion.” 


newspaper  publishers’  crusad¬ 
ing  for  the  public’s  right  to 
know. 


Early  said. 

Censorship  Not  Intended 
According  to  the  Star,  the 
Federal  Bureau  of  Investiga¬ 
tion  has  been  probing  the 
“leak”  of  the  “office  memo¬ 
randum”  to  a  newspaper  re¬ 
porter.  Lester  M.  Hunt,  a  Star 
reporter,  said  the  revelation  ports  of  police 
caused  “great  agitation”  among  come  within  the 
the  FBI  chiefs  but  this  was 
denied  by  Louis  B.  Nichols,  an 
assistant  to  J.  Edgar  Hoover. 

Speaking  for  Mr.  Hoover, 
who  was  unavailable  for  direct 
comment,  Mr.  Nichols  also  told 
E&P’s  Washington  correspond¬ 
ent  that  “of  course,  there  is  no 
move  afoot  to  impose  a  nation¬ 
wide  censorship.” 

A  full-length  report  of  the 
FBI’s  position  was  addressed 
to  U.S.  Senator  William  E. 

Jenner  of  Indiana,  who  has 
expressed  particular  concern 
over  the  provision  in  the  FBI 
appropriations  bill  which  gives 
the  agency  a  club  over  local 
police  departments  if  they  re¬ 
lease  certain  information. 

The  FBI  memorandum  of 
August  1  “alerted”  field  agents 
to  the  opinion  given  by  In¬ 
diana’s  Attorney  General  that 
reports  of  municipal,  county 
and  state  law  enforcement 
agencies  are  open  to  the  public 
under  the  state’s  anti-secrecy 
statute. 

The  Indianapolis  Star  said 


the  press,  would  not  offset  the  tion  not  within  our  jurisdiction 

but  within  the  jurisdiction  of 
a  local  enforcement  agency,  we 
communicate  that  information 
to  the  local  agency.  Sometimes 
such  information  comes  from 
confidential  sources.  Thus,  care 
must  be  exercised  to  prevent  a 
premature  disclosure  of  such 
information  to  the  detriment  of 


Guard  Again.st  Request 

FBI  men  were  then  cautioned 
against  making  any  sort  of 
“official  re<iuest”  to  a  police 
The  memorandum,  which  was  chief  to  follow  this  rule  be- 
not  intended  for  publication,  cause  the  Indiana  law  provides  innocent  individuals.” 
stated:  penalties  for  attempts  to  cir-  Mr.  Nichols  said  there  has 

“From  the  opinion  of  At-  cumvent  it.  been  no  change  in  FBI  policy 

torney  General  Steers  it  is  .Agents  were  advised  that  the  of  making  available  to  local 
noted  that  only  the  written  re-  Bureau  does  not  wish  to  em-  police  departments  the  finger- 
departments  harass  any  state  official  nor  to  print  records,  with  arrests  and 
statute,  not  be  embarrassed  by  having  made  convictions,  for  use  in  cases 

where  disclosure  would  not  tip 
the  hand  of  law  enforcement 
agencies  in  a  manner  which 
might  defeat  the  public  inter¬ 
est. 

Asked  wherein  the  memoran¬ 
dum  created  new  inter-police 
policy,  Mr.  Nichols  said  it 
merely  reiterates  that  FBI  co¬ 
operates  with  local  police  by 
supplying  fingerprint  records 
for  law  enforcement  purposes 
only  and  takes  a  dim  view  of 
release  for  other  purposes.  He 
instanced  uses  of  records  to 
destroy  candidates  for  office, 
block  adoption  proceedings,  and 
otherwise  intrude  into  affairs 
which  are  not  within  the  juris¬ 
diction  of  interest  of  law  en¬ 
forcement  officers. 

Mr.  Nichols  said  the  docu¬ 
ment  was  compiled  in  brief 
form  for  the  benefit  of  persons 
who  are  familiar  with  FBI 
policies  and  was  not  in  the 
detail  or  langpiage  that  would 
be  employed  if  intended  for  a 
readership  not  familiar  with 
terms  and'  uses. 


GENTLE  HINT  for  officials  who  may  charish  secrecy  prerogatives  h 
contained  in  this  plaque  which  Carl  M.  Saunders,  editor  of  the 
Jackson  (Mich.)  Citizen  Patriot,  has  distributed  to  public  offices. 
Mrs.  Martin  Moulton,  a  county  employe,  reads  the  card  on  which  is 
printed  the  statement  by  Gov.  George  M.  Leader  of  Pennsylvania 
that  “Democracy,  like  the  green  bay  tree,  flourishes  best  in  the  open 
air.  The  right  to  know  is  essential." 
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Romulo  Ties  Press 
To  World  Peace  Goal 

Annapolis,  Md. 

A  free  press  plays  a  \1tal  role  in  tlie  preservation  of 
world  peace,  General  Carlos  P.  Romulo,  Philippines  Am¬ 
bassador  to  the  United  States,  said  here  Oct.  1. 

Opening  National  Newspaper  Week,  he  spoke  at  a 
luncheon  honoring  the  230-year-old  Maryland  Gazette. 


“I  started  my  career,”  Gen¬ 
eral  Romulo  said,  “first  as  an 
editor  and  later  as  publisher  of 
a  chain  of  newspapers  in  Ma¬ 
nila,  a  job  which  instilled  in 
me  a  healthy  respect  for  the 
power  of  the  written  word  and 
the  press. 

“There  are  many  and  various 
paths  that  a  man  may  follow 
to  prepare  himself  for  service 
to  the  ideal  of  peace.  But  with¬ 
out  being  invidious,  I  doubt 
that  anything  equals  the  pro¬ 
fession  of  joumalism  in  those 
disciplines  of  the  mind  and 
heart  that  are  essential  to  the 
pursuit  of  world  peace  and 
international  friendship. 

“The  newspaper  is  the  eyes 
and  ears  of  the  community.  The 
reporters  are  really  the  press 
attaches  of  the  people,  holding 
positions  of  grave  trust  and 
responsibility. 

“All  those  who  work  in  the 
free  press  of  America  are  in 
the  forefront  of  the  battle  for 
peace.” 

With  great  emotion,  which  at 
one  point  forced  him  to  stop 
speaking  because  of  tears  in  his 
eyes.  General  Romulo  said  it 
was  important  for  newspapers 
to  continue  to  tell  the  people 
that  America  was  engaged  in 
a  “life  and  death  struggle” 
for  the  preservation  of  democ¬ 
racy. 

“This  truth,”  he  said,  “needs 
to  be  repeated  over  and  over 
again.  It  is  good  to  remember 
that  it  is  the  truth  that  helps 
men  to  stay  free.  Your  failure 
in  the  struggle  with  commu¬ 


nism  would  be  our  catastrophe. 
Your  safety  is  our  safety.” 

On  behalf  of  the  National 
Newspaper  Promotion  Associ¬ 
ation,  Talbot  T.  Speer,  who 
publishes  the  Gazette  as  well 
as  the  Anvapolis  Evemtig  Capi¬ 
tal.  gave  General  Romulo  a  co¬ 
lonial  printer’s  apron,  repro¬ 
duced  in  leather,  as  a  symbol 
of  his  championship  of  the  free 
press. 

After  General  Romulo’s  ad¬ 
dress,  the  guests  went  with  him 
to  the  front  of  the  newspaper 
plant  where  a  copy  of  the  week¬ 
ly  Gazette  was  reproduced  on 
a  colonial  press. 

William  A.  Bray,  manager  of 
Missouri  Press  .Association, 
chairman  of  the  celebration, 
officially  opened  the  ceremonies 
which  had  been  arranged  by 
Barry  Urdang,  promotion  man¬ 
ager  of  the  Philadelphia  Bul¬ 
letin. 

President  Eisenhower  sent  a 
message  of  “congratulations 
and  best  wdshes”  to  the  Mary¬ 
land  Gazette. 

Hosts  included  Elmer  M. 
Jackson  Jr.,  general  manager 
of  the  Gazette  and  the  Capital; 
his  son.  Jay  Jackson,  and 
Richard  H.  Elliott,  editor. 

Ml’S.  Colby  Rucker,  a  des¬ 
cendant  of  William  Parks, 
founder  of  the  Gazette,  and 
Mrs.  John  T.  Bowers,  a  des¬ 
cendant  of  Mrs.  Jonas  Green, 
the  first  woman  editor  in 
America  and  wddow  of  the  sec¬ 


STUNT  for  Newspaper  Week  in 
kalfimore  matched  the  sales  skill 
of  Mayor  Thomas  D'Alesandro 
(above)  against  that  of  .  .  . 


AL  ADLER,  circulation-promotion 
manager  of  the  News-Post,  Re¬ 
sult:  the  Mayor  sold  25  copies  of 
the  Hearst  paper  in  five  minutes 
of  hawking;  Al  had  22  of  the 
25  papers  he  started  with.  (PS— 
The  Mayor  wore  an  Oriole  base¬ 
ball  cap.) 

ond  publisher  of  the  Gazette, 
were  attired  in  colonial  cos¬ 
tume. 


G.  Slfwart  Crane 

Milwaukee 
G.  Stewart  Crane,  69,  chair¬ 
man  of  the  board  of  Cutler- 
Hammer,  Inc.,  died  Sept.  28  of 
a  heart  ailment.  A  native  of 
Port  Huron,  Mich.,  Mr.  Crane 
joined  Cutler-Hammer  as  a  stu¬ 
dent  engineer  in  1910.  He  be¬ 
came  president  in  1945. 


FRANK  J.  STARZEL,  AP  general  manager,  speaks  at  Newspaper  Week 
ceremonies  at  Annapolis.  Seated:  Barry  Urdang,  chairman;  Robert  U. 
Brown,  editor  of  E&P. 


Newspapers 
Honored  by 
Sales  Execs 

The  Sales  Executives  Club  of 
New  York  paid  tribute  this 
week  at  its  weekly  luncheon  to 
the  part  the  American  news¬ 
paper  plays  in  the  national 
economy. 

The  luncheon  was  part  of  a 
tie-in  with  National  Newspaper 
Week  and  was  held  in  cooper¬ 
ation  with  the  American  As¬ 
sociation  of  Newspaper  Rep¬ 
resentatives. 

Speakers  were  Hal  Boyle, 
Associated  Press  columnist; 
Frederick  C.  Othman,  United 
Features  columnist;  and  James 
L.  Kilgallen,  International  News 
Service  writer. 

The  program  included  pre- 
.sentation  of  the  “All-American 
Newspaper  Boy”  award  to 
Bernard  Sawasky,  15,  of  the 
Trenton  (N.J.)  Times  for  sales¬ 
manship,  promptness,  and  care 
in  delivering  his  papers. 

A  Conn  Caprice  Electric 
Organ,  donated  by  the  Elkhart 
(Ind.)  Truth,  was  won  by 
Anthony  DePierro,  vicepresi¬ 
dent  and  media  director,  Len- 
nen  &  Newell,  Inc. 

A  flying  trip  for  two  to  Fort 
Lauderdale,  Fla.,  with  a  side 
trip  to  Nassau  in  the  Bahamas 
—a  gift  of  the  Fort  Lauderdale 
\etvs — was  won  by  Edward 
Everett  Brown,  New  York  dis¬ 
trict  manager  for  General  Steel 
Products  Corp.,  Flushing,  N.  Y. 
He  is  a  former  newspaperman. 

Top  money  winner  in  the 
Canada  Dry  Shovel-off  was 
Thomas  Watson,  a  19-year  old 
draftsman  who  shoveled  $37,- 
500  in  five  minutes  from  a  pile 
of  250,000  silver  dollars. 

On  display  at  the  luncheon 
were  newspapers  from  all  sec¬ 
tions  of  the  country. 


Eisenhouer^s 
Message  Ui  Press 

President  Eisenhower,  in  a 
Newspaper  Week  message,  said: 

“The  accuracy,  speed  and 
courage  of  America’s  free  press 
are  unsurpassed,  and  the  tra¬ 
dition  of  responsible  joumalism 
is  one  of  the  keystones  of  our 
democratic  society. 

“Within  this  age  of  mass 
communications  when  falsehood 
and  pretense  can  be  so  widely 
disseminated,  it  is  more  im¬ 
portant  than  ever  to  honor 
those  who  seek  the  truth  and 
make  it  forcefully  known.” 
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Reader  Survey  Helps 
Form  Newspaper  Policy 


By  Robert  Dyment 

Dunkirk,  N.Y. 

The  Dunkirk  Evening  0h~ 
server,  published  Monday 
through  Saturday,  now  in  its 
75th  year  of  service,  with  a 
daily  circulation  exceeding  9500, 
recently  conducted  a  personal 
survey  among  readers  to  obtain 
a  general  view  on  what  they 
think  of  the  newspaper  and 
means  of  possible  improve¬ 
ments. 

More  than  7,000  9  x  14  inch 
cards  were  enclosed  with  news¬ 
papers  going  to  subscribers. 
This  Business  Reply  Card,  with 
postage  being  paid  by  the  Eve¬ 
ning  Observer,  was  entitled, 
“This  is  Your  Personal  Survey 
of  Your  Dunkirk  Evening  Ob¬ 
server.” 

Two  questions  were  asked: 

(1)  “In  your  opinion,  what  do 
you  feel  the  Evening  Observer 
can  do  to  make  your  paper  more 
interesting,  more  entertaining 
and  more  informative?  (2)  Are 
there  any  new  features  or 
comics  you  would  like?  Please 
list  your  suggestions  below.” 
Four  blank  lines  were  left  for 
this  purpose. 

“We  are  asking  you  to  edit 
your  paper  yourselves  for  a 
change;  to  let  us  know  whether 
YOU  feel  we  are  succeeding  in 
our  efforts  to  provide  you  with 
a  first-rate-well-rounded  news¬ 
paper  and  where  we  can  im¬ 
prove  our  product.  Your  scoring 
and  suggestions  will  be  eagerly 
awaited.” 

Under  6  Headings 

Under  this  comment  there 
were  six  general  headings, 
COMICS,  GENERAL  FEA¬ 
TURES,  EDITORIAL, 
SPORTS,  SOCIAL  and  NEWS 
REPORT  and  under  each  gen¬ 
eral  heading  the  “Observer’s” 
daily  features  or  departments 
were  listed  by  name. 

Next  to  each  daily  feature 
were  six  boxes,  three  for  father 
and  three  for  mother.  Each 
were  instructed  to  mark  the  box 
if  a  feature  or  department  is 
read  1.  Regularly,  2.  Occasional, 
or  3.  No.  Teen-age  readers  were 
instructed  to  use  colored  pencil 
for  their  markings. 

Is  such  a  survey  actually 
helpful  to  the  editors  and  pub¬ 
lisher  of  daily  newspapers?  Yes, 
says  Wallace  A.  Brennan,  editor 
and  associate  publisher  of  the 
Observer. 


“Out  of  the  7,400  survey 
cards  distributed,  we  received 
back  662  or  8.8%,  which  we  be¬ 
lieve  is  a  good  average  for  this 
type  of  survey.  We  found  many 
gripes  and  ideas  for  gradual 
changes  in  the  paper,  which  will 
be  helpful  for  future  use.  Such 
a  survey  gives  the  editorial  de¬ 
partments  and  the  publisher  a 
better  picture  of  what  his  read¬ 
ers  really  think  of  a  newspa¬ 
per.” 

After  the  survey  sheets  were 
returned,  the  Observer  ran  on 
the  editorial  page  a  series  of  14 
successive  lead  editorials  con¬ 
cerning  comments  and  sugges¬ 
tions  from  the  readers.  These 
editorials,  running  for  a  little 
over  two  weeks,  attempted  to 
answer  and  explain  questions 
and  comments  of  readers  which 
appeared  on  the  survey  sheets. 

Editorial  Discussion 

The  first  editorial  was  en¬ 
titled  “WITH  YOUR  HELP”, 
dealing  with  the  various  reasons 
why  the  Observer  expects  the 
subscribers  to  assist  in  the  com¬ 
plicated  task  of  editing,  thus 
making  sure  they  are  being 
served  as  they  would  be  served. 

(2)  “THE  GOOD  OLD  EDI¬ 
TORIAL  DAYS”,  told  the  read¬ 
ers  how  times  have  changed 
from  when  a  man  was  a  Repub¬ 
lican  and  nothing  else  or  he 
was  a  Democrat  and  regarded 
it  as  a  grave  iniquity  to  split  a 
ticket.  But  the  editorial  goes  on 
to  report  that  today,  more  than 
ever  before,  the  news  must  be 
presented  objectively,  without 
bias  and  with  a  determination 
to  see  that  all  sides  of  a  contro¬ 


versy  are  presented  in  space  of 
equal  size  and  prominence. 

(3)  “THE  QUESTION  OF 
BIAS”.  Actual  comments  were 
listed  from  readers  concerning 
the  question  of  bias  on  the  edi¬ 
torial  page.  Many  pro  and  cons 
were  listed  in  this  third  edi¬ 
torial  from  comments  and  sug¬ 
gestions  made  on  the  survey 
sheets. 

(4)  “ON  CONTROVERSIES”, 
the  editorial  started  off  with, 
“everyday  government  in  nation 
or  state  or  locality  faces  prob¬ 
lems.  We  hold  that  men  in  pub¬ 
lic  life  must  be  the  subject  of 
study  and  if  necessary,  criti¬ 
cism,  by  their  bosses,  the  peo¬ 
ple.  The  various  media  of  pub¬ 
lic  thought  must  share  in  the 
solutions  of  this  or  any  other 
controversy,  letting  the  chips 
fall  where  they  may. 

(5)  “PART  OF  THE  PROB¬ 
LEM”,  is  an  editorial  inform¬ 
ing  Obsei-ver  readers  that  the 
survey  has  given  them  food  for 
thought  and  “we  guarantee 
that  you  will  see  changes  in 
your  newspaper  over  the  next 
weeks  and  months  as  the  wishes 
of  the  readers  become  clear 
to  us.” 

(6)  “ON  PREJUDICIAL 
REPORTING,”  explaining  why 
the  modem  press  is  determined 
to  be  fair  in  all  reporting. 

(7)  “THE  FOLLOW-UP”. 
This  editorial  clarifies  for  the 
reader  why  sometimes  a  morn¬ 
ing  paper  will  have  an  im¬ 
portant  story  and  the  same 
subject  or  article  will  be  car¬ 
ried  in  an  evening  paper,  or 
vice-versa.  The  readers  were 
shown  that  the  “time  of  day” 
that  a  story  breaks  depends 

REVIEWING  readers'  remarks 
about  the  Dunkirk  Evening  Ob¬ 
server  are;  Lett  to  right — Her¬ 
man  Cutler,  advertising  director; 
Henry  K.  Williams  III,  publisher; 
MacLeod  Williams,  associate  edi¬ 
tor;  Wallace  A.  Brennan,  editor 
and  associate  publisher;  and  Her¬ 
bert  G.  Schwartz,  associate  editor. 


on  which  newspaper,  the  morn¬ 
ing  or  evening  will  carry  the 
story  first  and  why  it  is  ne¬ 
cessary  to  follow-up  on  the 
news  in  a  later  or  earlier  edi¬ 
tion. 

The  Comics  Problem 

(8)  “THE  COMICS”.  The 
survey  proved  that  all  the 
present  comics  were  wanted  by 
readers,  but  that  additional 
ones  were  also  requested.  Read¬ 
ers  were  /  told  that  “the  comic 
page  poses  one  of  the  most  dif- 
Ucult  problems  we  brought  on 
ourselves  by  the  survey.” 

(9)  “LETTERS  TO  THE 
EDITORS”.  Several  readers  in 
the  recent  survey  suggested 
more  letters  to  the  editor.  This' 
particular  editorial  encouraged 
readers  to  send  in  more  letters, 
the  more  the  better,  to  get  their 
own  point  of  view  across. 

(10)  “THE  TEEN-AGER”. 
The  general  approach  of  this 
editorial  was  that  many  readers 
wanted  more  school  news  and 
the  teen-age  page  has  thus 
become  one  of  the  many  im¬ 
provements  they  hope  to  add  as 
a  result  of  the  suggestions  of 
the  survey. 

(11)  “THE  COLUMNISTS.” 
The  editorial  explained  that  it 
appeared  to  the  Dunkirk  Eve¬ 
ning  Observer  that  more  read¬ 
ers  want  more  columnists 
rather  than  substitutions  for 
those  already  appearing. 

(12)  “MANY  UTTERED 
PRAISES”,  an  editorial  which 
told  readers  that  so  far  in  this 
.series  of  editorials  developed 
from  readers’  comments  and 
criticisms,  as  part  of  the  re¬ 
cent  survey,  typical  criticisms 
and  complaints  have  been  re¬ 
corded.  “Now  it  seems  only  fair 
to  ourselves  to  boast  just  a  lit¬ 
tle”  and  then  it  gave  examples 
of  such  response  as  .  .  .  “very 
fine  as  is;  wonderful  paper; 
tops  just  the  way  it  is  printed; 
keep  up  the  good  work;  finest 

{Continued  on  page  61) 
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Whitney  Invests  In 
N.  Y.  Herald  Tribune 


John  Hay  Whitney,  Ameri¬ 
can  Ambassador  to  the  Court 
of  St.  James’s  has  invested  an 
undisclosed 
amount  of 
money  in  the 

New  York  Her¬ 
ald  Tribune. 

Mr.  Whitney 
will  not  at 
pi-esent  have 
any  connection 
with  the  poli¬ 
cies  of  the 

Whitney  newspaper,  but 

it  was  indicated 
that  he  may  at  a  future  date 
become  a  stockholder. 

Expansion  Plans 

The  Herald  Tribune  recently 
added  a  new  chief  editorial 
writer,  new  education  editor, 
new  news  development  editor, 
new  society  columnist  and  edi¬ 
tor  and  expanded  its  staff 
generally.  Both  the  HT  and 

its  European  Edition  in  Paris 
are  planning  a  substantial  ex¬ 
pansion  program,  details  of 
which  have  not  been  an¬ 
nounced. 

Ogden  R.  Reid,  president  and 
editor,  released  this  statement 
from  Mr.  Whitney: 

“I  am  happy  to  make  this 
investment  in  the  future  of  the 
New  York  Herald  Tribune  and 
in  this  manner  to  participate 
not  only  in  its  ambitious  pro¬ 
gram  for  increased  service  to 
its  readers  but  also  in  the  fu¬ 
ture  of  the  newspaper  medium 
as  a  vital  instrument  of  public 
information.” 

“Until  such  time  as  I  may 
become  a  stockholder  of  the 
paper,  I  will  have  no  connec¬ 
tion  with  its  management  or 
its  editorial  policies.  The  paper 
will  continue  under  the  leader¬ 
ship  of  Ogden  R.  Reid,  its 
president  and  editor.” 

Valued  Association 

The  leading  editorial  of  the 
Herald  Tribune  on  Oct.  1  was 
entitled  “Renewing  a  Valued 
Association.”  It  read  in  part: 

“It  was  eighty-seven  years 
ago  that  John  Hay,  Mr.  Whit¬ 
ney’s  grandfather,  came  to  the 
Tribune  as  an  editorial  writer, 
at  the  invitation  of  Whitelaw 
Reid,  grandfather  of  the 
present  editor  and  of  the  chair¬ 
man  of  the  board  of  this  news¬ 
paper. 

“The  association  began  when 
young  Hay  was  Secretary  to 
President  Lincoln  and  young 
Reid  was  acting  as  clerk  of 


the  House  Military  Committee 
and  libraiian  of  the  House. 
Later  Whitelaw  Reid,  then  in 
active  direction  of  the  Tribune, 
without  telling  Horace  Greeley, 
its  founder,  hired  Hay,  a  man 
who  shai’ed  Lincoln’s  simplicity 
of  manner  and  homely  grace  of 
writing.  Greeley,  who  had  dif¬ 
fered  with  Hay  over  a  political 
matter,  called  it  a  mi.stake,  but 
later,  after  inquiring  who  had 
written  several  impressive 
‘leaders’,  magnanimously  de¬ 
clared  himself  wrong  and  Hay 
a  great  writer. 

“The  two  young  men  be¬ 
came  fast  friends  and  were 
close  collaborators  in  reorganiz¬ 
ing  the  Tribune  after  Greeley's 
death  in  1872  on  the  heels  of 
his  crushing  political  defeat  by 
Grant.  Both  were  later  allied 
in  diplomacy.” 

Indignation  Lauded 

The  second  editorial  that  day 
was  “A  Restatement  of  Prin¬ 
ciples,”  quoting  Horace  Gree¬ 
ley,  James  Gordon  Bennett, 
Whitelaw  Reid  and  Joseph 
Pulitzer.  The  editorial  asserted: 
“The  old-fashioned  American 
capacity  for  outrage  and  in¬ 
dignation  is  so  often  absent  as 
to  seem  almost  archaic.  We 
intend  to  restore  it.” 

A  new  company  was  incorpo- 
lated  in  Delawai'e  on  Sept.  19 
as  the  New  York  Herald  Trib¬ 
une,  Inc.  It  is  authorized  to 
issue  1,000  shares  of  no-par 
common  stock.  The  number  of 
shares  outstanding  was  not  dis¬ 
closed.  This  corporation  suc¬ 
ceeds  the  H-T  Publishing  Co., 
Inc.,  chartered  in  Delaware 
Sept.  26,  1956,  and  the  New 
York  Hei'ald  'Tribune,  Inc.,  of 
New  York,  whose  entire  stock 
was  owned  by  H-T  Publishing 
Co. 

A  spokesman  for  the  news¬ 
paper  said  Mr.  Whitney’s  in¬ 
vestment  had  no  connection 
with  the  corporate  change. 

Television  Owner 

Mr.  Whitney,  known  as 
“Jock”  to  his  close  friends,  one 
of  whom  is  President  Eisen¬ 
hower,  is  a  financier  who  was 
senior  partner  of  J.  H.  Whit¬ 
ney  &  Co.,  industrial  finan¬ 
ciers.  He  was  chairman  of  the 
board  of  Freeport  Sulphur 
Company  and  a  director  of  the 
Northern  Paper  Company. 

J.  H.  Whitney  &  Company 
owns  outright  the  Corinthian 
Broadcasting  Corporation,  which 
operates  four  stations. 


CBS  Purchases 
St.  Louis  Outlet 

St.  Louis 

Television  station  KWK-TV, 
Channel  4,  has  been  bought  by 
the  Columbia  Broadcasting  Sys¬ 
tem,  subject  to  FCC  approval. 

Total  purchase  price  was 
$4,000,000. 

Price  for  the  television  assets 
of  KWK,  Inc.  was  approxi¬ 
mately  $2,500,000  and  CBS 
agreed  to  buy  the  studios  used 
by  the  station  from  the  Globe- 
Democrat  for  $1,500,000. 

KWK-TV,  which  has  been  in 
operation  since  1954,  has  been 
operated  by  KWK,  Inc.,  23  per 
cent  of  which  is  owned  by  the 
Globe-Democrat  (Newhouse). 
KWK-TV,  one  of  four  TV  sta¬ 
tions  here,  has  been  the 
Columbia  outlet  since  it  went 
on  the  air. 

KWK,  Inc.  is  planning  to 
liquidate  by  disposing  of  its 
two  radio  stations  to  effect  tax 
savings.  Shareholders  in  KWK, 
Inc.  and  their  approximate  hold¬ 
ings  are:  Globe-Democrat,  22 
per  cent  of  stock;  800  North 
Twelfth  Corp.,  a  family-owned 
corporation  headed  by  Elzey 
Roberts  Sr.,  former  publisher 
of  the  St.  Louis  Star-Times, 
22  per  cent;  KSTP,  Inc.,  St. 
Paul,  22  per  cent;  and  a  KWK, 
Inc.,  management  group,  30 
per  cent. 

• 

Burbach  Retires; 
Radio-TV  Pioneer 

St.  Louis 

George  M.  Burbach,  general 
manager  of  the  Post-Dispatch 
stations  KSD  and  KSD-TV 
and  one  of  the  country’s 
pioneer  radio  and  television 
men,  announced  his  retii’ement 
Oct.  1,  effective  Jan.  1. 

Mr.  Burbach  has  been  with 
the  P-D  organization  44  years, 
having  joined  the  newspaper  as 
advertising  manager  on  Oct.  1, 
1913.  He  has  been  a  member 
of  the  Pulitzer  Publishing 
Company’s  board  of  directors 
since  1922  and  secretary  of  the 
firm  since  1940. 

He  will  be  succeeded  in  the 
radio-Television  post  by  Harold 
Grams,  program  director. 


Sunday  Price  Up 

Atlanta,  Ga. 

The  combined  Sunday  edition 
of  the  Journal  and  Constitution 
has  been  raised  from  15c  to  20c 
while  the  daily  price  of  each 
paper  remains  at  5. 
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FCC  Report 
Asks  Tight  er 
TV  Controls 

Washington 

Greater  control  by  the  Fed¬ 
eral  Communications  Commis¬ 
sion  over  television  network 
practices  is  recommended  in  a 
1400-page  report  of  the  Com¬ 
mission’s  network  study  staff. 

One  effect  of  the  changes,  if 
legislative  authority  is  obtained 
to  execute  them,  would  be  a 
larger  degree  of  local  owner¬ 
ship  of  stations. 

Another  benefit,  the  report 
pointed  out,  would  be  opening 
up  of  TV  facilities  to  more 
local  and  regional  advertisers. 

Multiple  ownership  of  sta¬ 
tions  receives  heavy  attention  in 
the  report  with  the  ultimate 
recommendation  that  the  same 
interests  be  restricted  to  owner¬ 
ship  of  three  VHF  stations  in 
the  nation’s  top  25  markets. 

In  conjunction  with  this  limi¬ 
tation,  it  is  proposed  that  the 
FCC  preference  for  local  ap¬ 
plicants  and  especially  those 
who  do  not  own  stations  be 
spelled  out. 

Other  recommendations: 

•  Abolition  of  the  option 
time  practice. 

•  Elimination  of  “must-buy” 
station  deals  for  advertisers. 

•  Publication  of  network  af¬ 
filiation  contracts. 

•  Tighten  rules  governing 
the  network’s  influence  over 
local  station  rates  for  spot 
business. 

•  Prohibit  representation  of 
affiliated  stations  by  networks. 

•  Require  the  network  to  of¬ 
fer  a  program  unwanted  by  an 
affiliate  to  another  station  in 
the  market  if  the  advertiser 
desires  it. 

•  Give  the  FCC  authority  to 
apply  its  rule-making  powers  to 
the  networks. 

•  Provide  some  penalty  less 
drastic  than  revocation  of  li¬ 
cense  for  violation  of  FCC 
rules,  tailored  to  fit  the  case. 

• 

75e  ‘Centennial’ 

Houlton,  Me. 

The  Houlton  Pioneer  Times, 
ABC  weekly,  published  a  13- 
section,  104-page  edition  for 
Aug.  15  to  mark  the  sesqui- 
centennial  of  the  town  and  the 
centennial  of  the  newspaper.  It 
was  priced  at  75c  a  copy  and 
had  a  press  run  of  4,150  copies, 
according  to  Bernard  E.  Esters, 
publisher. 

'  B  L  I  S  H  E  R  for  October  5,  1957 
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Rochester,  N.Y. 

A  21-week  training  progi’am 
for  beginning  reporters  and  re¬ 
tail  advertising  salesmen  was 
announced  this  week  by  Presi¬ 
dent  Paul  Miller  of  Gannett 
Newspapers  at  a  meeting  of 
editors  and  business  executives 
of  the  Group. 

To  be  conducted  by  individual 
newspapers  in  the  22-paper 
Group,  the  training  program  is 
based  on  a  manual  prepared 
by  newspaper  department  heads 
in  Rochester,  Utica  and  Albany 
under  the  direction  of  John  E. 
Heselden,  Group  personnel  di¬ 
rector. 

Trainees  will  include  recent 
college  graduates  and  other 
young  men  of  aptitude,  training 
and  ability  who  are  entering 
newspaper  work  for  the  first 
time. 

I’rogram  Detailed 

Hei’e’s  how  the  21  weeks  will 
be  spent,  as  outlined  by  Mr. 
Haselden,  J.  J.  Burke,  Cyrus 
H.  Favor,  Henry  W.  Stock,  An¬ 
thony  T.  Powderly,  John  E. 
Gartland  and  Howard  Hosmer: 

— One  day  of  orientation  and 
explanation  of  basic  newspaper 
goals  and  principles. 

— Three  weeks  of  study  and 
work  in  the  circulation  depart¬ 
ment,  with  a  circulation  execu¬ 
tive  directing  the  training  in 
marketing,  area  coverage,  qual¬ 
itative  values,  delivery  systems 
and  growth  factors. 

— Two  weeks  in  observing 
mechanical  department  opera¬ 
tions,  copy  handling  and  copy 
flow’;  (five  days  in  the  com¬ 
posing  room,  one  in  engraving, 
two  in  stereotype  and  two  in 
the  pressroom). 

— Twelve  w’eeks  in  the  de¬ 
partment  for  which  the  trainee 
is  being  prepared.  Newsmen 
would  spend  this  in  working  on 
every  desk  and  every  major 
beat,  studying  techniques  and 
writing  routine  stories.  .Adver¬ 
tising  trainees  would  spend  one 
week  in  classified,  nine  weeks 
in  retail — accompanying  regu¬ 
lar  salesmen  in  making  calls 
and  studying  copy  preparation 
and  layout — and  two  weeks  in 
general  advertising. 

— Three  weeks  (for  admen) 
in  the  newsroom;  three  weeks 
in  the  advertising  departments 
(for  newsmen). 

— Eight  days  in  the  business 
office  studying  bookkeeping  and 
accounting  practices,  newsprint 
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accounting,  statistical  cost  sur¬ 
veys,  billing  and  budgeting. 

In  announcing  the  newr  pro¬ 
gram  to  the  public,  Mr.  Miller 
said  young  men  and  women  will 
be  given  organized  training 
“that  is  sure  to  mean  (1)  even 
greater  oppoi’tunities  for  them 
in  the  years  that  lie  ahead,  and 
(2)  still  better  newspapers  for 
readers  and  advei’tisers.” 

Mr.  Miller  said  “there  is  no 
wish  to  standardize  news-ga¬ 
thering  and  selling  procedures. 
The  sole  aim  is  to  supply  ope- 
lating  executives  with  a  tailor- 
made  plan  which  can  be  fol¬ 
lowed  in  developing  promising 
younger  people. 

“The  training  program  never 
can  be  a  substitute  for  recruit¬ 
ment  of  superior  young  men 
and  women.  We  cannot  hope  to 
create  initiative,  curiosity, 
imagination,  ambition  and  char¬ 
acter. 

“But  as  you  do  recruit  high- 
type  new  employes  these  tools 
should  help  develop  them  in  a 
relatively  short  time.” 

Loose-leaf  training  manuals, 
containing  work  assignments 
and  reading  assignments  for 
trainees,  were  distributed  to 
editors  and  business  executives 
at  the  two-day  annual  confer¬ 
ence,  which  ended  Tuesday. 

Accident  Policy 

Also  on  the  program  were 
reports  on  contest  advertising 
by  Geoi’ge  J.  Allen  of  J.  P. 
McKinney  &  Son;  reports  from 
General  Manager  Kenneth  K. 
Burke  and  other  executives  of 
the  Niagara  Falls  Gazette  on 
the  establishment  of  a  new 
Sunday  newspaper,  due  Oct.  6; 
and  a  report  on  a  new  travel 
accident  program  covering  both 
staffers  and  executives  by  Gan¬ 
nett  Secretary-Treasurer  Cyril 
Williams. 

In  separate  editorial  sessions, 
talks  were  on  typography  and 
improved  mechanical  reproduc¬ 
tion,  library  operation,  medical 
and  education  coverage,  editori¬ 
al  writing  and  civic  leadership. 
Cautious  but  active  individual 
participation  in  community  or¬ 
ganizations  was  advised  by  a 
panel  consisting  of  Mason  C. 
Taylor,  Utica  Daily  Press; 
Fred  Eaton,  Saratoga  Springs 
Saratogian;  Martin  Gagie,  Dan¬ 
ville  (Ill.)  Commercial-News; 
Douglas  V.  Clarke,  Newburgh 
News;  and  Henry  J.  Leader, 
Plainfield  (N.J.)  Courier-News. 
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Stock  Named 
As  Gannett 
Ad  Director 

Pi’omotion  of  Henry  W. 
Stock  to  advertising  director 
of  Gannett  Newspapers,  effec¬ 
tive  Jan.  1,  was  announced  this 
week  by  Paul  Miller,  president 
of  Gannett  Company,  Inc. 

Mr.  Stock  is  advertising 
director  of  the  Albany  (N.Y.) 
Knickerbocker  News,  a  Gannett 
newspaper.  He  will  succeed 
Irving  H.  Fitch,  Gannett 
Group  advertising  director 
since  1951,  who  is  I’etiring. 

Mr.  Fitch  became  advertising 
director  in  November  1951, 
after  seiwing  14  yeai’s  as  man¬ 
ager  of  genei’al  advertising 
for  the  Rochester  Democrat 
and  Chronicle  and  Rochester 
Times-Union.  He  had  been  a 
member  of  the  advei’tising  staff 
of  the  Times-Union  fi’om  1920 
until  1937. 

Mr.  Stock  joined  the  Albany 
Evening  News  in  1923  as  a  re¬ 
porter,  and  became  city  editor 
in  1926.  A  few  years  later  he 
became  an  advei’tising  sales¬ 
man  on  the  Knickei’bocker 
Press  and  Albany  Evening 
News.  He  was  made  advertis¬ 
ing  manager  of  the  Knicker¬ 
bocker  Press  in  1936,  and  later 
advertising  manager  of  both 
papers.  He  remained  as  advei’¬ 
tising  manager  when  the  two 
papers  were  merged  in  1937. 

Mr.  Stock  is  a  commander 
in  the  Naval  Reserve  and  holds 
an  unlimited  ocean  license  as 
master  mariner  in  the  Mer¬ 
chant  Marine. 


.4nierioa8  Award 

Washington 
Spruille  Braden,  former  Am¬ 
bassador  to  Argentina,  will  re¬ 
ceive  the  Americas  Award  for 
1957  at  the  16th  annual  Birth¬ 
day  of  the  Americas  dinner 
here  Oct.  12.  The  event  is 
sponsored  by  the  Americas 
Foundation  as  a  prelude  to  the 
annual  assembly  of  the  Inter- 
American  Press  Association. 


Stout  Zimmerman 


Stout  Retires, 
Zimmerman 
Named  GM 

Plainfield,  N.  J.  > 

A.  Wallace  Zimmerman 
moves  up  to  general  manager  of 
the  Plainfield  Courier-News  on 
Jan.  1  when  Chauncey  F.  Stout, 
a  C-N  man  for  52 years,  re¬ 
tires  as  publisher.  Mr.  Stout 
will  be  80  years  of  age  on  Jan. 
31. 

Mr.  Stout  has  been  publisher 
of  the  C-N  since  Frank  E. 
Gannett  and  the  late  William 
Morrison,  mechanical  super¬ 
intendent,  bought  it  from  the 
Charles  H.  Frost  Estate  in 
1927. 

Mr.  Stout  and  Mr.  Morrison 
sold  their  49%  interest  to  the 
Gannett  Company  in  December 
1939.  The  managerial  changes 
were  announced  this  week  by 
Paul  Miller,  president  of  the 
Gannett  Company. 

Mr.  Stout  was  born  on  a 
farm  in  Somerset  County,  14 
miles  from  Plainfield,  on  Jan. 
31,  1878.  When  he  was  10,  in 
the  big  blizzard  year  of  1888, 
the  family  moved  to  North 
Plainfield.  Two  years  later,  he 
began  his  newspaper  career — 
as  a  carrier  for  the  Plainfield 
Evening  News. 

Wally  Zimmerman  started  his 
newspaper  career  as  a  carrier 
and  collector  for  the  Courier 
News.  In  December,  1917,  at 
the  age  of  19,  he  went  to  work 
full-time — as  advertising  man¬ 
ager.  He  has  headed  the  adver¬ 
tising  department  ever  since, 
the  last  three  years  as  adver¬ 
tising  director.  He  has  been  as¬ 
sistant  publisher  for  more  than 
16  years. 

His  father,  the  late  Alfred 
Zimmerman,  was  advertising  di¬ 
rector  of  the  World  Almanac, 
published  by  the  then  New 
York  World,  and  later  business 
manager  of  the  Courier-News. 

Upon  becoming  general  man¬ 
ager,  Mr.  Zimmerman  will  re¬ 
linquish  his  position  as  adver¬ 
tising  director.  He  will  con¬ 
tinue  to  serve  as  secretary  and 
a  director  of  the  Plainfield 
Courier-News  Company. 
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Interviews  with  Queen 
Barred  by  Protocol 


By  Lee  Walsh 

Women’s  Editor,  Washington  (D.C.)  Star 


Washington 

Protocol  has  replaced  politics 
as  the  main  subject  of  con¬ 
versation  here  this  week. 

The  state  visit  of  Queen 
Elizabeth  II  and  Prince  Philip, 
planned  and  written  about  for 
months,  is  practically  upon  the 
Capital. 

While  Washington  society 
has  been  busy  answering  gold- 
encrusted  invitations  from  the 
White  House,  the  British  Em¬ 
bassy  and  Commonwealth  im- 
bassies,  there  is  nothing  that 
approaches  the  deluge  of  ques¬ 
tions  that  preceded  the  visit  of 
the  Queen’s  father  and  mother, 
the  late  King  George  V  and 
Queen  Elizabeth,  to  President 
Franklin  D.  Roosevelt  and  Mrs. 
Roosevelt  in  1939. 

Because  Washington  today 
is  a  bustling  international  capi¬ 
tal,  questions  of  protocol  are 
not  as  numerous  as  they  were 
then. 

Better  Behavior  Expected 

To  show  how  times  have 
changed,  the  assistant  chief  of 
the  news  department  of  the 
State  Department,  Joseph  W. 
Reap,  says: 

“This  time,  we  don’t  expect 
anyone  to  address  her  Majesty 
as  ‘Hey,  Queen’  and  things  like 
that.”  (The  Queen  Mother 
was  addressed  in  this  manner 
on  her  last  visit  to  the  United 
States  alone,  in  19.54  after  King 
George  died.) 

Nor  does  Mr.  Reap  expect  a 
repetition  of  the  incident  in¬ 
volving  a  retiring  member  of 
the  Marine  Band.  The  retire¬ 
ment  was  held  off  for  a  day  so 
that  Princess  Elizabeth  might 
say  a  word  to  him,  in  1951.  As 
she  approached,  she  paused, 
and  a  photographer  yelled: 
“Don’t  just  stand  there.  Prin¬ 
cess,  do  something!” 

But  now,  he  says,  “the 
Washington  press  corps  is  used 
to  handling  such  visits,  and  we 
feel  they  will  know  the  an¬ 
swers.” 

This  state  visit  is  distinct, 
however,  in  that  it  marks  the 
first  time  that  a  reigning 
British  Queen  has  visited  the 
United  States.  When  Elizabeth 
and  Philip  were  here  before, 
she  was  the  heiress  to  the 
throne. 

The  Queen,  herself,  knows 
that  she  will  find  the  Canadian 


and  American  press  more  in¬ 
formal  than  the  British  press. 
Her  press  secretary,  Comdr. 
Richard  Colville,  has  already 
visited  Washington  for  brief¬ 
ings  with  his  colleagues,  and 
has  returned  to  London  to  ac¬ 
company  the  Queen  back  here. 

Washington  reporters  will 
honor  the  British  custom  of  not 
trying  to  interview  the  Queen. 

D’Arcy  Edmondson,  Informa¬ 
tion  Counselor  at  the  British 
Embassy,  says  that  British  and 
Commonwealth  press  will  not 
try  to  interview  her  during  this 
visit  either,  and  Joe  Reap  says: 

“We  will  ask  members  of  the 
American  press  not  to  try  to 
interview  Her  Majesty.  But 
someone  will  be  available  all  of 
the  time  to  tell  the  press  what 
she  said  or  did.” 

How  are  plans  being  worked 
out  for  coverage  of  the  visit? 
They  are  being  handled  by  a 
team  of  experts.  Working  to¬ 
gether  are  Presidential  Press 
Secretary  James  Hagerty; 
Comdr.  Colville;  Joe  Reap; 
Mr.  Edmondson,  who  is  also 
head  of  all  British  Information 
Service  offices  in  the  U.S.,  and 
Frank  Mitchell,  head  of  BIS 
in  Washington. 

Accredited 

All  accreditation  jmsses 
through  the  White  House.  Mr. 
Hagerty  asked  newspapers  for 
lists  weeks  ago,  and  over  700 
reporters,  photographers,  radio, 
television  and  newsreel  camera¬ 
men  are  now  accredited.  One 
reporter.  Miss  Shirley  Maddock, 
is  coming  from  New  Zealand 
just  to  cover  this  visit. 

Mr.  Reap,  says  he  expects 
the  list  to  number  well  over  800 
before  it  is  complete. 

All  information  offices  — 
United  States,  Canadian  and 
British — report  that  they  have 
issued  no  set  rules  of  behavior 
for  the  press,  but  that  either 
the  heads  of  the  services  or 
members  of  their  staffs  will  be 
available  to  assist  reporters 
and  photographers. 

A  central  clearing  office  will 
be  established  at  the  Statler 
Hotel. 

“At  certain  jioints  only  50 
or  60  members  of  the  press  can 
be  accommodated,”  says  Mr. 
Edmondson.  “We  will  probably 
have  to  work  these  visits  out 
individually.” 


Mr.  Reap  says  that  in  close, 
crowded  quarters  where  space 
is  at  a  minimum,  information 
officers  will  have  to  report.  For 
instance,  in  some  of  the  very 
small  rooms  in  Washington, 
Williamsburg  and  Jamestown, 
reporters  will  have  to  get  their 
quotes  second-hand. 

They’ll  Meet  the  Press 

Two  big  events  on  the  sched¬ 
ule  will  allow  large  numbers  of 
the  press  to  meet  Her  Majesty 
and  Prince  Philip.  The  first  is 
the  reception  in  her  honor  to 
be  given  by  the  Joint  Commit¬ 
tee  of  Press,  Radio  and  Televi¬ 
sion  Correspondents  and  News 
Photographers  in  Washington 
at  the  Statler  Hotel  on  Thurs¬ 
day,  Oct.  17,  at  5  pm.,  the  day 
the  Queen  arrives. 

In  spite  of  the  sophistication 
the  Washington  press  corps 
likes  to  assume,  invitations  to 
this  event  are  greatly  in  de¬ 
mand. 

The  Queen  and  Prince  Philip 
will  stand  in  a  receiving  line 
and  shake  hands  with  the  press 
for  the  first  25  minutes.  This 
means  that  late  arrivals  will 
just  have  to  gaze  upon  the 
royal  couple. 

The  receiving  line  and  hand¬ 
shaking  will  be  radical  de¬ 
partures  for  them.  On  her  last 
visit,  the  Princess  and  Duke 
entered  a  large  room  with 
Margaret  Truman.  Press  of¬ 
ficials  in  Washington  made 
brief  speeches,  gifts  were  pre¬ 
sented  and  their  royal  high¬ 
nesses  spoke  briefly.  They 
toured  the  room,  stopping  occa¬ 
sionally  for  a  few  words,  then, 
with  Miss  Truman,  departed  un¬ 
der  Secret  Service  guard. 

The  Washington  Star’s  Betty 
Beale,  who  has  just  returned 
from  Europe,  reports  that  the 
Queen’s  voice  is  now  about  an 
octave  lower  than  it  was  on  her 
earlier  visit,  and  that  she  was 
the  essence  of  poise  when  she 
opened  the  Interparliamentary 
Union  Conference  in  London 
recently. 

Event  on  a  Dais 

The  second  event  at  which 
the  press  may  meet  the  Queen 
is  to  be  held  on  Friday.  Some 
of  the  press  corps — members  of 
the  society  staffs  who  cover 
the  British  and  Commonwealth 
embassies  regularly — have  been 
invited  as  guests  to  the  recep¬ 
tion  and  garden  party  which 
the  Heads  of  Mission  of  the 
Commonwealth  countries  will 
give  in  honor  of  the  Queen. 
'This  will  be  at  the  British 
Embassy. 

A  special  dais,  8  inches  high, 
has  been  built  in  the  ballroom 
of  the  embassy  where  the 
Queen  will  receive  the  guests. 


Here,  press  covering  the  party 
will  have  a  better  chance  to 
see  what  goes  on  than  if  they 
wait  30  or  40  minutes  to  go 
through  the  receiving  line. 

No  official  has  been  heard  to 
encourage  society  reporters 
going  through  the  line,  and 
this  is  understandable  since 
the  Queen  will  have  over  2,000 
hands  to  shake  at  this  one 
event. 

To  Curtsy  Or  Not? 

Do  Americans  curtsy  to  the 
Queen? 

“Americans  are  not  expected 
to  curtsy  to  the  Queen,”  says 
the  British  Embassy. 

“Unless  you  are  a  British 
subject,  or  have  been  presented 
at  Court,  it’s  an  affectation,  and 
silly,”  says  Carolyn  Hagner 
Shaw,  Washington’s  unofficial 
protocol  expert. 

The  Chief  of  Protocol,  Wiley 
Buchanan,  has  issued  a  list  of 
miscellaneous  information  con¬ 
cerning  the  visit.  The  list  in¬ 
cludes: 

Correct  titles,  and  correct 
form  of  address  in  conversa¬ 
tion.  (British  subjects  normally 
say  “Your  Majesty”  and  “Your 
Royal  Highness”  when  first  in¬ 
troduced  to  the  Queen  and 
Prince  Philip,  and  thereafter 
“Ma  ‘am”  and  “Sir.”  However, 
“How  do  you  do?”  is  quite  cor¬ 
rect.) 

Correct  salutation,  compli¬ 
mentary  close  and  envelope 
addresses  in  correspondence  for 
those  who  might  wish  to  write 
them,  and  the  correct  form  for 
place  cards. 

Information  on  foods  and 
beverages.  The  Queen  and 
Prince  Philip  prefer  simple 
foods.  The  usual  beverages  may 
be  served  at  all  times.  The 
Queen  likes  Rhine  wine,  sherry 
and  Canada  Dry  ginger  ale. 
Prince  Philip  may  ask  for 
Scotch  Whisky  and  soda  water 
or  gin  and  tonic  water. 

Although  the  Queen  has  no 
strong  feeling  about  gloves, 
says  the  Office  of  the  Chief  of 
Protocol,  “she  does  prefer  ladies 
to  wear  gloves  when  they  are 
being  presented,  especially 
when  there  are  a  large  number 
of  people.  Whichever  is  chosen, 
it  is  as  well  to  stick  to  this 
and  not  try  to  put  on  or  take 
off  gloves  at  the  last  moment.” 

(This  is  particularly  inter¬ 
esting  to  Washington,  since 
Mrs.  Eisenhower  has  been 
known  to  remove  her  gloves  at 
White  House  receptions.) 

As  to  dress,  the  British 
Embassy  states  that  “the  Queen 
has  no  strong  views  about 
dress,  and  thei'e  is  no  objection 
on  her  part  for  ladies  to  wear 
a  black  dress  or  a  decollete 
dress.” 
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•Milwaukee 

braves 


NEWVORKI 

YAWKEES 


DUEL  OF  THE  SEASON 

LiHle,  Nashville  Tennessean 


MYSTERIOUS  STRANGER 

Ray,  Kansas  City  Star 


SAINTS  GO  MARCHING  IN' 

Yardley,  Baltimore  Sun 


around  with  “miniature”  ca-  rwii  r,  j 

\^Ori3S  meras  with  telephoto  lens  at-  1  11011  UillRr^CCl 

tachments  which  would  have 

.  -i  Tx  --  •  made  life  easier.  Instead  the  TIa SI v-’c  TT-irrka^cA 

new  equipment  went  to  Arkan-  L^aH>  »  r^XpOSC 

l-Lllvy  IVUm/Jv  sas  and  the  UN  accredited  i  r.iTic!iTiT t 

1  «  •.«  I-aOUIq  VHjJafciy  avV' 

crews  are  back  wjth  Bip  ^  . 

Traditionally,  each  Assembly  Berthas.”  Cminer-Joumal  s  city 

gets  under  way  with  ten  days  editor,  John  Hevchenroeder,  and 

or  so  of  talk  during  which  big  Same  Old  ^  lews  ^  reporter.  Hank  Messick.  were 

and  little  powers  get  a  chance  As  most  veteran  newsmen  indicted  Oct.  2  for  “knowingly 
to  have  their  say  about  current  view  the  Assembly  session  so  receiving  stolen  goods.”  The 
doings  in  a  wordy  general  de-  far,  there  have  been  few  really  property  was  a  legal  document 
bate.  Glancing  around  the  grow-  new  stories  and  what  they  are  w’hich  figured  in  the  newspa- 
ing  ranks  of  speakers,  many  a  writing  reflects  the  fact  that  per’s  exposure  of  irregularities 
correspondent  has  wondered  if  the  West  and  Soviet  positions  in  the  county  police  department, 
there  was  not  some  way  of  have  changed  but  little  on  the  Several  other  jiersons  were 
curbing  the  flow.  major  political  issues.  indicted. 

On  this  point,  UP’s  bureau  Both  agree,  however,  that  Barry  Bingham,  editor  of 
chief,  Bruce  W.  Munn,  praises  some  of  the  fresher  news  stor-  the  C-J,  said  the  indictment  of 
the  way  the  Benelux  countries  ies  have  come  instead  from  the  the  newsmen  seemed  “fantastic” 
elect  one  of  their  number  to  UN’s  crop  of  new  members  and  in  the  light  of  the  fact  they 
represent  the  views  of  all  three  from  the  spokesmen  for  the  were  being  faithful  to  com- 
in  the  general  debate.  Would  smaller,  rather  than  the  larger  munity  interest.  The  paper  re- 
that  the  practice  would  catch  powers.  Ireland’s  foreign  min-  printed  the  “stolen”  document 
on,  say  other  members  of  the  ister,  Frank  Aiken,  is  a  case  in  and  said  it  had  been  given  to 
press  corp.  point.  In  an  assembly  session  its  reporter  by  a  public  employe. 

All  of  the  wire  services  and  attended  by  40  foreign  minis-  Failure  of  the  newspaper  to 
the  metropolitan  dailies  have  ters,  the  Irish  leader  has  made  have  published  this  document, 
large  staffs  covering  the  As-  three  speeches.  All  three  con-  an  instrument  in  a  public  trans- 
sembly  these  days.  AP  and  tained  proposals  either  entirely  action,  would  have  amounted 
Reuters  each  have  added  two  new  or  phrased  so  candidly  that  to  “gross  betrayal  of  the  public 
members,  Agence  France  Press  they  made  news,  inteiest,”  Mr.  Bingham  said. 

The  day-to-day  coverage  of  He  added:  “If  these  charges 
the  UN  has  been  improved  for  were  brought  for  the  purpose 
the  working  press  by  a  new  of  intimidating  us  into  sup- 
arrangement  under  which  press  pressing  unsavory  facts,  now  or 
department  officials  hold  daily  the  future  the  effort  will 
^  ®  briefings  for  newsmen  on  the  ^ail.” 

Secretary  General’s  activities.  • 


was  on  rne  i.uL.e  noca  story.  ^ 

On  opening  day  of  the  Hungary 
debates,  m  fact  Hungary  placed  ' 
third  with  the  big  three  Amen- 
can  wire  services  —  segregation 
ranked  first  and  Mr.  Dulles’ 
remarks  on  Syria  took  second 

play  away  from  Hungary.  .  .  v  i 

wal,  covering  for  the  New  York 
82  .Members  Herald-Tribune.  An  attractive  Another  improvement  most 

All  of  which  means  that  UN  sari-garbed  correspondent,  she  UN  newsmen  agree  has  taken  2  Papers  Go  to  7v 

bureaus  more  than  ever  before  plans  to  return  to  New  Delhi  pJace  in  the  press  relations  wth  Dayton,  Ohio 

are  hard  put  to  get  the  word-  and  to  continue  writing  for  the  the  two  big  western  delegations.  Dayton  Daily  News  and 

marathon  compressed  to  the  Trib  from  India.  They  give  credit  to  Frank  Car-  Dayton  Herald  have  announced 

tight  space  allotted.  And  this  UN  estimates  are  that  at  least  pen  ter,  former  A  P  correspondent  ^  ^igg  from  five  cents  to  seven 

at  a  time  when  the  Assembly  80  additional  cameramen  have  and  now  press  representative  cents  daily.  The  Sunday  edi- 

has  expanded  to  82  members,  been  accredited  for  the  session,  for  the  United  States  delega-  tion  of  the  News  stays  at  20 

all  of  them  seemingly  eager  to  It  had  been  expected  most  of  tion,  and  B.  H.  Ashford  Russell,  cents,  the  Saturday  issue  of 

make  policy  statements!  the  photographers  would  be  his  British  counterpart.  the  Journal  Herald  at  10  cents. 
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GOLDEN  DOZEN  X 


An  'Advocate  of  Quality’ 
Preaches  'Craftsmanship’ 


Brorby’s  Qualitative  Theory 
Applied  to  Daily  Newspapers 

By  Philip  N.  Schuyler 


media  to  advertise  the  control¬ 
led  suds  detergent  “All”. 

When  this  product  was  sold 
by  “Monsanto  Chemical  Com¬ 
pany  to  Lever  Brothers,  NL&B 
continued  to  be  retained  as  the 
agency  handling  its  advertising. 


were  discussing  was  the  out¬ 
growth  of  many  continuing 
studies  made  by  the  agency  on 
virtually  every  aspect  of  news¬ 
paper  advertising. 

These  studies  include  evalu¬ 
ation  of  the  effectiveness  of 
ROP  color  as  compared  with 
black  and  white;  variations  in 
readership  of  the  various  sec¬ 
tions;  the  growth  of  decline  of 
individual  papers  in  multi-pa¬ 
per  cities;  circulation  trends  in 
relation  to  growth  in  popula¬ 
tion. 

Disadvantages 

Disadvantages  of  newspa¬ 
per  advertising  also  were  con- 


An  “Advocate  of  Quality”  is  MeKdn  Brorb)%  a  senior 
vice  president  of  Needham,  Louis  &  Brorby,  Inc. 

Holder  tliis  year  of  the  high-quality  extracurricular  po¬ 
sition  of  chairman  of  the  American  Association  of  Advertis- 


Full  page  newspaper  space  had  sidered.  Among  them,  the  agen- 
played  a  major  role  in  “All”  cy  feels,  are:  variation  in  mil- 
programs  previous  to  the  sale,  line  rates  with  smaller  papers 
and  full-page  newspaper  adver-  more  costly  than  larger  ones; 
tising  currently  is  being  used,  the  differential  between  local 


ing  Agencies,  Mr.  Brorby  of 
theory  of  professionalism  and 

Right  now  Mr.  Brorby  is 
writing  several  different  major 
4-A  speeches  for  delivery  this 
fall  and  winter.  You  can  be 
certain  each  at  some  point  will 
touch  upon  what  this  one  of 
Editor  &  Publisher’s  Golden 
Dozen  agency  leaders  of  1957 
so  sincerely  believes,  namely 
the  qualitative  conviction:  “The 
agency  business  can  and  should 
be  moi’e  professional  than  it 
often  is.” 

When  Mr.  Brorby  was  inter¬ 
viewed  the  other  day  in  his 
office  in  Chicago  for  this  series, 
he  gave  the  writer  a  brochure 
containing  the  text  of  an 
addiess  he  made  at  the  Putney 
School  graduation  in  1955.  He 
is  a  member  of  the  Board  if 
Trustees  for  this  interesting 
Vermont  secondary  school. 

This  speech  seems  to  em- 


:en  preaches  his  “qualitative 
craftsmanship.” 

usual  question  as  to  what  kind 
of  information  his  agency  liked 
to  receive  from  newspapers  to 
help  it  prepare  recommenda¬ 
tions  to  clients  on  the  selection 
of  media. 

“There  are  two  approaches, 
quantitative  and  qualitative”, 
he  replied.  “We  want  informa¬ 
tion  of  both  types.” 

As  an  example  Mr.  Brorby 
cited  the  many  documents  on 
one  media  problem  prepared 
by  the  agency’s  media  depart¬ 
ment.  This  department  is 
headed  by  Otto  R.  Stadelman, 
also  a  senior  vicepresident. 

A  copy  of  the  final  recom¬ 
mendation,  along  with  other 
data  assembled  by  both  the 
client  concerned  and  the  agen¬ 
cy,  w’as  on  Mr.  Brorby’s  desk. 
The  subject  was  the  choice  of 


Advantages 

Certain  factors  were  es¬ 
pecially  important  in  the  for¬ 
mulation  of  the  agency’s  re¬ 
commendation  that  newspapers 
be  used  in  this  particular  cam¬ 
paign.  Among  points  cited  in 
the  recommendation  as  major 
advantages  were: 

“The  tremendous  quantity  of 
circulation  and  the  effect  that 
can  be  obtained  from  it 
through  readership  by  both 
men  and  women. 

“The  impact  of  the  full-sized 
newspaper  page. 

“The  flexibility  of  newspa¬ 
pers. 

“The  cost-per-thousand  that 
makes  it  economical. 

“The  helpful  merchandising 
support  which  newspapers  of¬ 
fer.” 

Mr.  Brorby  pointed  out  that 
the  specific  recommendation  we 


and  national  rates;  the  lack  of 
frequency  and  quantity  dis- 
count.s. 

“While  we  explore  all  these 
areas  of  information,”  Mr. 
Brorby  continued,  “We  also 
need  information  on  the  pres¬ 
tige  of  each  newspaper  in  its 
community.  That  is  a  topic  on 
which  we  want  to  get  infor¬ 
mation  and  so  seldom  do. 

“How  much  do  the  people  of 
a  community  believe  in  their 
newspaper?  The  extent  of  their 
belief  is  important  to  the  ad¬ 
vertiser,  for  it  affects  sales  of 
advertised  products. 

“Newspapers  have  an  out¬ 
standing  characteristic  in  their 
ability  to  take  a  stand,  to  work 
for  the  good  of  their  communi¬ 
ties. 

“Advertising  agencies  seek 
to  know  the  kinds  of  people 
that  read  given  newspapers, 
where  they  live,  how  they  live. 


body  much  of  Mr.  Brorby’s 
philosophy. 

Six  Precepts 

It  advances  six  precepts, 
“not  as  the  means  of  material 
success  but  rather  for  the  un- 
foldment  of  the  full  being”. 
Without  repeating  them  here 
with  Mr.  Brorby’s  incisive 
elaborations,  you  will  gather 
quickly  their  summation  in  this 
one  paragraph  taken  from  the 
same  address : 

“We  are  living  in  a  world 
where  more  ideas  for  good — 
sound  practical  ideas  backed  by 
unselfish  service  —  need  to  be 
sent  out;  and  w’here  people 
w'hile  they  are  young,  must 
somehow,  some  way  or  other, 
find  personal  inner  security 
based  on  conviction  and  faith. 
Believe  me,  it’s  not  a  push¬ 
over — it’s  a  fight.  The  good  is 
worth  fighting  for  and  we  can 
win.” 

Mr.  Brorby  was  asked  the 


'What  do  readers  think  about  their  papers?" — Melvin  Brorby. 


“But  most  of  all,  it  would 
profit  us  to  know  what  kind 
of  relationship  exists  between 
a  newspaper  and  its  readers. 
What  do  newspaper  readers 
really  think  about  their  pa¬ 
per? 

Stop  Worrying 

“I  don’t  want  to  be  put  into 
a  position  of  preaching  to 
newspaper  editors  and  pu- 
lishers,  who  certainly  know 
more  about  their  craft  and 
business  than  I  do,  but  I  would 
like  to  suggest  humbly  that 
they  stop  worrying  about  TV, 
radio  magazines  or  any  other 
media  taking  away  their  share 
of  the  advertising  dollar. 

“Instead,  I  would  like  to  urge 
them  to  continue  to  concentrate 
on  service  to  their  communities, 
on  improvement  of  the  con¬ 
tent  of  their  papers.  They  can 
do  this  by  continuing  to  raise 
their  sights  on  the  background 
{Continued  on  page  56) 
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/Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


New  Approach  to  Auto  Copy 
Seen  for  Regaining  Linage 


the  little  fellow  has  got  the 
biggest  toothache.” 

Floyd  Kalb,  assistant  na¬ 
tional  advertising  manager  of 
the  Allentown  Call-Chronicle 
Newspapers,  reported: 

“I  visited  Detroit  manufac¬ 
turers  and  agencies  this  Sum¬ 
mer.  They  were  unanimous  in 
their  decisions  on  placing  new 


Studebaker -Packard 
Breaks  Teaser  Ads 

A  nation-wide  newspaper 
“teaser”  campaign  on  be¬ 
half  of  the  Studebaker- 
Packard  Dealers  Association 
will  be ,  launched  this  week 
by  Burke  Dowling  Adams. 
The  campaign  will  be  con¬ 
ducted  in  each  of  the  20 
zones  of  the  SPDAA. 

Initial  series  of  “teaser” 
ads  will  have  an  animal 
theme.  Another  in  the  “tea¬ 
ser”  series  will  be  box  type 
ads  featuring  a  typical 
harassed  auto  driver. 

These  advance  ads  will  be 
followed  by  three  separate 
series  on  each  of  three 
Studebaker-Packard  lines. 


PNPA  Group  Considers  Losses 
And  Views  Local  Selling  Ideas 

Harmsburg,  Pa. 

How  are  newspapers,  especially  the  smaller-city  dailies 
and  weeklies,  going  to  meet  the  challenge  of  losses  in  na¬ 
tional  automotive  linage? 

Richard  Beeler,  advertising  director  of  the  Altoona  Mir-  car  copy.  They  dropped”  co-op 
Tor,  believes  he  has  a  partial  answer.  His  comments  were  to  gain  complete  control  of  ad- 
given  at  a  session  on  display  advertising  during  the  annual  vertising  so  that  ads  could  be 
meeting  here  of  the  Pennsylvania  Newspaper  Publishers  where  and  then  they  felt 

4  •  4-  c  I  o-r  oo  they  would  improve  sales.  I  xu  rp.  •  ,, 

Association,  Sept.  27-28.  think  there  would  have  been  a  months.  There  is  one  problem. 

The  discussion  was  conducted  -  greater  shrinkage  had  the  deal-  says,  which  the  new  auto- 

by  George  N.  Scheid,  adver-  and  only  three  in  the  25,000-  gj.g  j^ad  a  voice  motive  situation  has  created: 

tising  director  of  the  Valley  50,000  category,  had  gains.  All  ^^^t  allow  strictly  new  newspapers  fight 

Daily  News,  Tarentum.  Mr.  were  slight;  with  the  exception  advertising  to  be  sold  to  harder  for  more  automotive 

Scheid  quoted  Mr.  Beeler  as  of  the  Altoona  Mirror.  dealers  at  the  local  rate  We  Imag®  on®  development  is  bound 

follows:  On  that  subject,  Mr.  Scheid  Save  no  fear  on  auto  hSge  so  show  up.  Somewhere  along 

“If  you  can’t  sell  it  all  at  pointed  out:  jo„  various  manufac-  ^me  the  ball  will  begin  to 

the  front  door,  go  to  the  back  “Many  advertising  executives  turers  want  to  increase  sales.  automotive  at  a  local 

door  as  well.  of  the  smaller  papers  have  ex-  conti.oi  and  use  lin-  hard-pressed  news- 

1  M-o-  pressed  to  me  their  apprehen-  ^  the  most  in  all  mar-  P^P®'"  will  begin  to  weaken- 

Local  Copy  Ideas  sion  that  the  lion’s  share  of  j^ets  The  keyword  is  service.  ^*’®  ^  follow.” 

“One  of  the  best  ways  we  automotive,  under  the  new  have  to  irve  these  people  Moymeyer,  Greensburg 

know  to  stem  the  tide  of  loss  methods  of  apportioning  linage,  before.”  Tribune,  said: 

in  automotive  linage  in  the  na-  would  go  to  the  metropolitans.  “Our  national  auto  linage 

tional  field  is  to  put  a  couple  “Certainly  these  figures  do  Local  Late  Pressure  has  receded  tremendously, 

of  boys  who  are  good  sales-  uot  prove  it,  but  you  can  al-  Carl  Gillespie,  Johnstown  There  are  but  two  methods  to 

men  and  layout  men  in  the  ways  reach  more  than  one  con-  Tribune,  said  his  market  is  offset  it: 

local  department  on  the  na-  elusion  with  figures.  The  real  enjoying  a  good  automotive  “1.  Continuous  hard-sell  by 

tional  selling  team.  facts  are  that  every  category  year.  Mr.  Gillespie  showed  a  your  rep  and  you  at  the  fac- 

“They  laid  out  ads  in  the  of  newspapers  is  suffering,  but  gain  of  43,000  lines  in  seven  tory  and  agency  level,  with 

local  department,  sold  them  to  "i®'’®  market  facts  than  ever. 

“2.  Sell  new  car  advertising 


various  auto  dealers,  and  billed 
them  at  the  general  rate.  It 
certainly  has  helped  swell  our 
automotive  linage  total,  and 
there  is  no  reason  why  it  can’t 
be  applied  in  other  cities  as 
well.” 

The  Altoona  Miror  show'ed  a 
July  gain  in  automotive  linage 
of  171,000. 

A  report  by  I.  G.  Richard 
Dew,  general  manager  of 
PNP.A,  showed  the  dailies  in 
Pennsylvania  for  the  seven 
months  of  1957  w’ere  12.4% 
under  1956’s  dark  picture  on 
national  advertising. 

.Mr.  Dew’s  report  showed 
that  weeklies  had  a  national 
loss  of  23.49%.  Automotive 
is  their  biggest  national  adver¬ 
tiser. 

Few  Have  Gains 

The  PNPA  July  report 
shows  only  two  dailies  in  the 
over-50,000  circulation  class. 


at  the  local  level  on  your  local 
rate.  This  we  all  hesitate  to  do, 
but  look  at  the  linage  we  are 
missing  by  refusing  to  go  along 
with  dealers  on  it.” 

Mr.  Scheid  also  read  a  re¬ 
port  from  Jim  Hillock  of  the 
Ottawa  (Ont.)  Citizen! 

“Stop  giving  unnecessary 
free  publicity  to  new  models 
and  place  this  so-called  news 
in  its  proper  place — the  adver¬ 
tising  columns.” 

From  Acy  L.  Adams,  adver¬ 
tising  manager,  Lynchburg 
(Va.)  Advance: 

“The  TV  boys  have  outsold 
us  on  two  counts  with  an  in¬ 
ferior  i)roduct.  On  the  local 
level,  the  dealers  hollered  loud 
BUYING  PREFERENCES  of  the  public  were  reviewed  by  represente-  ^nd  long  for  TV,  because  the 
fives  of  23  newspapers  that  participate  in  the  Consolidated  Con-  jy  hoys  did  a  better  selling 
$um«r  Anilysis.  At  Indianapolis  convention  were:  Left  to  right,  seated,  .1  aia 

William  BeV  Bureau  of  Advertising  research  director;  and  Newell  J® we  did  The  other 
Meyer,  Milwaukee  Journal  research  director;  standing-^.  R.  Brady,  selhnj^  job  we  fell  down  on  is 
Chicago  Daily  News;  Paul  Grimes,  Indianapolis  Star  and  Nows;  and  on  the  local  level,  where  the 
John  Woodman,  vicepresidont  of  Kelly-Smith,  Inc.  (Continued  on  page  58) 
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New  Bread  Wrap  Cast 
Upon  Market  Waters 


By  Kohcrl  B.  Molnlyro 

l^ast  month,  Fisher  Baking  Ca).,  Salt  l.ake  City,  Utah, 
put  40%  of  its  total  advertising  appropriation  into  three 
Utah  dailies  to  introduce  a  new  plastic  wax  wrapper  on  its 
Famlee  Bread  and  succeeded  in  attaining  consumer-atten¬ 
tion  “as  near  to  100%  as  had  ever  been  achiex’ed.” 

Details  of  the  campaign,  which  revolved  around  inserted 
liage-size,  full-color  samples  of 
the  waxed  sheet  opposite  a 
full-page  black  and  white  ad  in 
the  Ogden  Standard-Examiner, 

Provo  Herald,  and  Logan  Her¬ 
ald-Journal,  were  rolled  out  of 
the  Fisher  Baking  oven  this 
week. 

Don  H.  Fisher,  owner-oper¬ 
ator  of  the  regional  baking  con¬ 
cern  and  a  man  who  apparent¬ 
ly  does  live  on  bread  alone, 
told  Editor  &  Publisher  that 
as  a  result  of  the  campaign 
Famlee  Bread  is  already  “seri¬ 
ously  threatening  the  first- 
place  bi’and  bread”  in  the  Utah 
market. 


WRAPPED  UP  IN  WORK — First  wrapper-insert  edition  off  press  of 
Ogden  (Utah)  Standard-Examiner  brings  smiles  to  faces  of  (left  to 
right):  A.  H.  Garrigues,  account  executive  for  Fisher  Baiting  Co.  from 
Ross  Jurney  and  Associates;  Lou  Cona,  Fisher  sales  manager;  Don 
H.  Fisher,  owner-operator  of  baking  firm;  and  Joe  Breeie  Standard- 
Examiner's  general  manager. 

According  to  Mr.  Fisher,  the  account  executive  in  Ross  Jur- 

plastic  wax  wrapper  gives  the  ney  and  Associates,  agency  for 

baker  a  better  package  and  Fisher  Baking,  told  Editor  & 

smoother  wrapping  operation.  Publisher  that  with  the  new 

and  gives  the  consumer  a  wrapper  ready  to  go,  the  first 

fresher  loaf  that  stays  soft  up  step  was  preparing  a  general 

to  four  days.  theme  around  which  to  build 

Other  features  incorporated  the  introductory  campaign, 

in  the  new  wrapper  are  based  This  was  pegged  to  the  pitch: 

on  studies  that  showed  other  “Famlee  Bread  is  better  ‘n 

55-line  on  two  column  teaser  ads  psychological  reaction  to  bread  ever.  Why?  Because  NOW 

to  whet  appetite  of  consumers  wrapper  designs  and  colors.  Famlee  Bread  is  in  the  all  new 

sr  wrapper.  Oval  shapes  were  found  to  be  plastic  wrapper  that  seals  in 

t  new  on  the  suggestion  and  ac- 

parted  cordingly  he  started  printing  example.  And  in  a  test  in  Though  the  plastic  wax 
:udies  appetizing  illustrations  of  food  Chicago,  the  sunshine  yellow  wrapper  was  the  latest  element 
Indus-  dishes  on  his  bread  wrapper.  Famlee  to  be  added,  all  of  the  other 

ke  up  Pollock  Paper  Corp.,  Colum-  B^'ead  s  wrapper  passed  with  components  of  the  “perfect” 

iment  bus,  Ohio,  is  responsible  for  colors.  wrapper  were  pushed  to  the 

the  wrapper  which  Fisher  Bak-  Campaign  Theme  hilt. 

x>  act  ing  debuted  in  Utah  last  month.  A.  H.  Gamgues,  partner  and  Budget  Breakdown 

Mr.  Garrigues  said  that  in- 
troduction  of  the  wrapper  called 
for  Fisher  Baking  to  expend, 
addition  to  its  regular  stand¬ 
ing  advertising  orders,  a  “plus” 

o.  6  budget  which  brokedown  as  fol¬ 

lows: 

Color  Gives  Dramatic 
Impact  to  New  Packagi 

—A.  E.  Repenning,  Vicepresident  and  Sales  Manager 
Orange-Crush  Co.,  Evanston,  III. 


somsHLY, 

bettbr 


24-»heet  posters  . . 
Painted  board 
Bus  spectaculars 
Patre  newspaper  insert  plus 

psKe  ad  . 

Full-pa:^,  full-color  news- 
l>aper  ad  ....  .  . 

Newspaper  teaser  ads 
Reprint  of  page  color  ad 

Grocer  letter  . . . 

Intermountain  retailer  ad. 

Television  . 

Radio  . . 


Rapanning 


The  dramatic  impact  of  ROP  color  the  new  bottle, 
in  full-page  ads  is  playing  a  vital  Because  all  our  color  ads  are 
role  in  the  success  of  the  new  handled  through  our  franchise  hold- 

Orange-Crush  king-size  bottle.  ers,  it  is  difficult  to  give  the  exact 

In  market  after  market,  our  bot-  amount  of  ROP  color  linage  used, 

tiers  are  using  full-page,  two-color  We  expect  our  use  of  color  to  in- 

ads  to  boost  sales  of  our  beverage  in  crease. 

VITAL  STATISTICS:  Last  year  Orange-Crush  bottlers  ran  some  200,000 
lines  of  color  (ads  averaged  2296  lines)  in  about  70  newspapers  throughout 
the  U.S.  This  accounted  for  almost  half  of  the  company’s  co-op  newspaper 
expenditure. — R.  B.  McI. 


ToUl :  17,900.00 

StandinR  budeet  .  .  7.100.00 

Total  for  month :  ...  126,000.00 

Complete  Saturation 
“Results,”  Mr.  Garrigues 
told  Editor  &  Publisher. 
“show  that  the  budget  break¬ 
down  made  wise  and  effective 
use  of  the  money.  The  cam¬ 
paign  has  completely  saturateti 
{Continued  on  page  20) 
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In  Philadelphia,  buying  begins  at  home 


The  Bulletin  goes  liome . . .  delivers  more  copies  to  more  families 
every  seven  days  in  Greater  Philadelphia  than  any  other  newspaper 


Buying  decisions  are  largely  family  decisions  in 
the  huge  14-county  Greater  Philadelphia  market.  They 
are  made  in  the  home  with  the  help  of  the  advertising 
in  Philadelphia’s  home  newspaper— The  Evening  and 
Sunday  Bulletin.  And  many  advertisers  in  this  respon¬ 
sive  market  are  taking  advantage  of  R.O.P.  spot  and 
full  COLOR  —available  in  The  Bulletin— evening  and 
Sunday— set’cn  days  a  ueek ! 


The  Bulletin  exerts  a  powerful  influence  on  the  buy¬ 
ing  habits  of  its  readers.  Philadelphians  like  The 
Bulletin.  They  buy  it.  read  it,  trust  it  and  respond  to 
the  advertising  in  it.  The  Bulletin  is  Philadelphia’s 
home  newspaper. 

Advartittng  OiRces:  IMiiliitU'lpliiii.  .lOtli  and  Market  Streets  •  New  York. 
.142  Madison  Avenue  •  Chicaco.  520  N.  MichiKan  Avenue 
HepreienfoUves:  Sawyer  Keritiison  Walker  Conipaiiy  in  IVtroit  •  Atlanta 
I.OS  Anireles  •  .San  Kraneiss-o  •  .Seattle 


In  Philadelphia  nearly  everybody  reads  The  Bnlletin 
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Maine,  Mississippi  and 
Montana  combined... 

The  Booth  Michigan  Market! 


Markets  delivered  by  the  8 
Booth  Michigan  newspapers  out¬ 
distance  the  combined  net  in¬ 
come  of  Maine,  Mississippi  and 
Montana  by  more  than  half  a 
million  dollars.  In  retail  sales, 
the  difference  is  over  300  thou¬ 
sand  dollars. 

What’s  more,  this  rich  out- 
state  Michigan  market  is  easy  to 
reach.  Each  of  the  Booth  Michi¬ 
gan  newspapers  is  an  effective 
buying  influence  in  its  own  com¬ 
munity.  Family  coverage  is 
amazingly  complete — averaging 
83.9%  in  the  8  Booth  home 
counties. 

Put  your  product  before  this 
huge  responsive  outstate  Michi¬ 
gan  market.  Call  in  your  nearest 
Booth  representative  for  com¬ 
plete  information. 


IkaV^  jlflicJiiiitMt 


BOOTH 


THE  Ur  CITY  TIMES 
THE  S«Gm*W  NEWS 


THE  *NN  Allll  NEWS 
JACKSON  CITIZEN  MTIIBT 


THE  FlIHT  JOUtNAl 
KALAMAZOO  GAZEnE 


THE  GIANI  AAPIOS  PIESS 
THE  MUSKEGON  CHIONICIE 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  260  Madison  Ave.,  New  York  16, 
Murray  Hill  5-2476;  Sheldon  B.  Newman,  435  N.  Michigan  Ave.,  Chicago 
11,  superior  7-4680;  Brice  McQuillin,  785  Market  St.,  San  Francisco  3, 
sutler  1-3401;  William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodword 
1-0972. 


Case  Study 

{Continued  from  page  18) 


the  area  with  news  of  the  new 
Famlee  Bread  plastic  wax 
wrapper.” 

The  campaign  which  broke 
Sept.  17  actually  started  three 
days  ahead  of  the  breaking 
date.  Teaser  ads  (see  cut)  with 
provocative  copy  were  run  in 
the  new’spapers  The  tenor: 
“Better  ‘n  ever?  Certainly,  bet¬ 
ter  ’n  ever.  Watch  for  it!” 

Cartoon  illustrations  showed 
pairs  of  people  talking  to  each 
other. 

To  tie  the  teaser  ads  to  the 
campaign,  a  small  reproduction 
of  them  was  carried  on  the  full- 
page,  full-color  ad  that  intro¬ 
duced  the  new  wrapper. 

.Maximum  Impact  Problem 

“Designing  the  full-page  ads 
was  not  too  big  a  choi’e,”  Mr. 
Garrigues  said.  “The  question 
was  how  to  run  them  to  get 
maximum  impact. 

“That’s  when  we  decided  to 
insei’t  a  full-page  wrapper 
sheet  opposite  the  full-page  ad. 

“At  first,”  Mr.  Garrigues 
continued,  “the  newspapers 
doubted  that  they  could  handle 
it  as  an  integral  part  of  their 
editions.  The  publishers  mulled 
over  the  idea;  pointed  out  that 
inserts  had  been  used,  stuffers 
put  into  some  papers,  that  ads 
had  been  run  upside  down  and 
sideways,  and  that  some  news¬ 
paper  ads  had  even  been  per¬ 
fumed,  but  that  a  full-page-size 
waxed  bread  wrapper  had  not 
been  run  in  any  newspaper.” 

Objections 

The  publishers,  Mr.  Garri¬ 
gues  explained,  were  concerned 
that  the  wax  in  the  paper 
would  melt  and  g;um  up  the 
press;  or  that  the  paper  would 
not  feed  evenly;  and  that  the 
run  w'ould  cause  the  paper  to 
be  late  getting  out. 

“These  and  other  objections 
flowed  freely,”  Mr.  Garrigues 
said,  “until  Joe  Breeze,  general 
manager  of  the  Ogden  Stand¬ 
ard-Examiner  decided  to  try  it. 
The  decision  led  the  publishers 
of  the  other  two  papers  to  give 
it  a  whirl.” 

Delivering  the  wax  paper  in¬ 
sert  to  reader’s  doors  as  part 
of  the  regular  edition  took  a 
bit  of  doing. 

The  rolls,  although  smaller 
than  standard  rolls  of  news¬ 
print,  were  unusually  heavy 
and  required  special  handling. 

According  to  Mr.  Breeze,  to 
make  certain  there  would  be  no 
last  minute  hitches,  test  runs 
were  made  on  the  presses 
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several  weeks  in  advance  of 
the  actual  run. 

“As  a  double  safeguard,”  Mr. 
Breeze  added,  “we  went  to 
press  a  bit  early  to  get  the 
edition  out  on  time.” 

Markets  Saturated 

“Fisher  Baking’s  three  mar¬ 
kets  were  thus  saturated  foi  } 
the  first  time  with  a  bread 
wrapper  in  the  local  newspa¬ 
per,  and  attention-value  was  a.« 
near  to  100%  as  had  ever  been 
achieved  in  these  papers,”  Mr. 
Garrigues  said. 

“Every  housewife  and  her 
family  was  introduced  to  the 
new  wrapper  by  actual  sample. 
And  during  the  week  of  Sept. 

17  kids’  school  lunches  were 
wrapped  in  the  sample.  The 
message  certainly  got  to  Gar¬ 
cia.” 

Insert  Costs 

Costwise,  the  introductory 
new'spaper  campaign  was  but¬ 
tered  on  both  sides. 

Since  the  wrapper  was  in  full 
color  on  one  side,  but  blank  on 
the  other,  cost  to  Fisher  Bak¬ 
ing  posed  a  problem.  How 
should  the  newspapers  charge 
for  space?  The  publishers  re-  E 
garded  the  wrapper  as  a  page 
from  the  paper,  but  it  was 
completely  blank  on  one  side. 
Could  they  charge  for  that? 

“It  was  finally  decided,”  Mr.. 
Garrigues  revealed,  “to  charge 
space  rate  only  for  the  blank  < 
side  and  both  space  and  color  j 
rate  for  the  other.  The  black 
and  white  ad  on  the  opposite  I 
left-hand  page  was  a  regular 
charge,  of  course.” 

He  added  that  a  credit  for 
the  paper  saved  by  supplying 
the  wrappers  was  made  on  a 
poundage  basis  to  the  client. 

Big  ‘First’ 

This  advertising  technique, 
according  to  Jack  Conrad  of 
Pollock  Paper  Corp.,  which 
supplied  the  wrapper,  marks  a 
big  “first.”  He  said  the  near¬ 
est  attempt  to  it  occurred  in  a 
small  Eastern  city,  where  a 
quarter-size  sheet  was  hand  in¬ 
serted. 

“But  never  has  a  full-page 
wrapper  been  inserted  in  a  full  ^ 
edition  of  a  newspaper,”  he 
said. 

20%  Gain  Seen 

In  Utah  this  week,  with  the 
campaign  about  three  weeks 
old,  enthusiasm  for  the  new 
plastic  wax  wrapper  is  running 
high.  It  already  promises  to 
enable  Famlee  Bread  to  make  i 
at  least  a  20%  gain  in  distri¬ 
bution  within  the  next  few  I 
months.  I 
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♦  The  TRIB  reaches  a  higher  concentration  of 
high-income  families  than  any  other  New 
York  newspaper. . .  the  high-income  families 
who  buy  tvoice  as  much  of  most  advertised 
merchandise  as  the  low-income  group. 

Get  the  top  of  the  New  York  market . . . 
get  more  sales  results  per  dollar  of  advertising 
. . .  get  in  the  TRIB! 

NEW  YORK 

lieralb  ^Tribune 

230  West  41st  Street,  New  York  36,  N.  Y 
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Evening  Tribune 


AD  AGENCIES 


Kudner  Media  Chief 
Sees  More  Print  Ads 


National  advertisers  will  buy  1958  plans  are  completed.  In 
more  space  in  newspapers  in  some  cases  quite  evidently  the 
1958  than  they  did  this  year  amber  light  of  caution  has 
in  the  belief  of  Hugh  Johnson,  been  lit.” 

media  director  of  Kudner  Pei’sonally,  however,  Mr. 

Agency,  Inc.  Johnson  is  bullish  on  prospects 

“Competition  will  be  keener  for  generally  incr-eased  adver- 
than  ever,”  Mr.  Johnson  said,  tising  in  all  media,  despite 
■‘Those  who  want  to  be  heard  some  tardiness  in  reaching  final 
will  have  to  step  up  their  conclusions, 
linage.”  “Next  year  will  be  good  for 

Mr.  Johnson  noted  some  advertising  media,”  he  said, 
slowness  this  year  in  making  Already  set  is  the  opening 

up  final  budgets  for  1958  cam-  schedule  for  Buick  which  will 
paigns.  Advertisers  whose  fiscal  use  in  the  neighborhood  of 
years  end  in  October  usually  4,000  newspapers  starting  Nov. 
have  plans  completed  by  July,  1.  Space  will  range  from  840 
he  said,  while  those  who  follow  lines  up  to  full  pages.  The 
the  calendar  year  generally  campaign  will  be  preceded  by 
decide  upon  appropriations  and  tea.ser  copy.  Present  Buick  ad- 
a  program  by  right  after  Labor  vertising  ranging  from  672  to 
Day.  1750  lines  is  running  in  about 

“During  Presidential  election  3,000  newspapers, 
years,  such  as  1956,  there  is 
generally  a  similar  slowness  in 
making  plans  for  the  next 
year,”  Mr.  Johnson  commented. 

“This  has  been  more  like  a 
Presidential  year  than  a  normal 
year.  Right  now  about  75%  of 


Stine  &  Osborn,  Inc.,  New  York, 
l»roposed  this  week  that  the  ad¬ 
vertising  industry  have  its  own 
equivalent  of  the  “Oscar” 
awai'ds  of  the  .\cademy  of 
Motion  Picture  .\rts  and 
Science. 

Working  through  the  Associ¬ 
ation  of  National  Advertisers 
or  the  American  Association  of 
Advertising  Agencies,  the 
awards  might  be  named 
“Annas”  or  just  “Aaaa!,”  Mr. 
Brower  suggested  in  an  address 
Oct.  2  before  the  Advertising 
Club  of  San  Francisco. 

Mr.  Brower  noted  10  present 
awards,  stating  that  “right 
now  awards  for  advertising 
achievement  are  sub-divided  all 
over  the  place,  and  used  mainly 
for  the  promotion  of  publica¬ 
tions  and  clubs.” 

why  the 


For  3o  yeais— ten  thousand  niue 


hu/idred  fifty  eight  da's  — 
Julius  Fuchs  has  kept  Compton  ads 


from  lookin8  like  thsi.  Ik-s’  thi 


part  ect  or 


Ad  Industry  Atvards 
Proposevl  by  Brotver 
San  Francisco 
Charles  H.  Brower,  general 
manager.  Batten,  Barton,  Dur- 


Copy  i\;riters  1  he’s  out  Type 
Director;  who  by  comma  sand  fonts 


jiiB'.t  thousend  alphalx-t  ical  ways 


qelps  sell  our  client’s  wares. 

TYPO-LOADED  INVITE  —  This 
typo-loaded  block  of  copy  was 
used  in  Compton  invitation  to 
folks  to  drop  in  and  wish  Mr. 
Fuchs  well. 


1936  Effective 
Buying  Income: 

$1,748,312,00000 

bagger  than  — 

Seattle,  Wash . $1,709,129,000 

Dallas,  Tex .  1,639,673,000 

Atlanta,  Ga .  1,574,793,000 

Miami,  Fla .  1,508,311,000 

San  Diego  —  Young  Giant  Market  of 
the  West  —  is  sold  best  through  the  83* 
saturation  c-overage  of  The  San  Dieao 
Union  and  Evening  Tribune. 

Estimates  copyriuhtcd  1957  Sates 
Matiagement  Survey  of  Buying  Pouvr. 


pick  their  most  valuable  players 
each  year,  so  can  we.  And  the 


I  see  no  reason 
industry  itself  should  not  take  that  Sir  Winston  Churchill 

over  all  of  these  fringe  opera-  would  win  everyone’s  vote  as 
tions  and  give  really  recognized  world’s  test  orator  does 

honors  in  each  medium,  under  make  his  speeches  less 

.“everal  categories  each  year,”  effective. 

Mr.  Brower  said.  “No  business  has  more  effect 

“I  think  there  should  he  nation,  no  business  is 

awards  for  the  writers  and  art  poorly  known,  and  hard^' 
directors  who  created  the  best  any  business  arouses  more  pub- 
space  advertisement,  the  best  interest  than  ours. 

TV  commercial,  the  test  24-  “Imagine  what  would  happen 

sheet  posters,  and  the  best  to  the  advertising  conventions! 
point-of-purchase  piece.  Similar  Instead  of  a  few  bad  speeches 
awards  might  be  given  to  the  sandwiched  between  bouts  of 
most  outstanding  contact  man  golf,  we  would  have  one  great 
(if  there  is  any  way  to  judge  evening  with  a  national  TV 
a  contact  man),  and  to  the  hook-up.  Don’t  think  we 
client  whose  total  advertising  wouldn’t  get  it.  We  could  even 
efforts  created  the  largest  sales  get  a  sponsor  and  make  money, 
increase.  “The  4  ‘A’s  has  plenty  of 

“Oh,  yes— I  know  the  old  money  and  the  ANA  isn’t 
stuff  about  not  working  for  broke.  Why  shouldn’t^  they 
awards — and  I  know  the  argu-  spend  some  of  it  to  kick  off 
ment  that  hard-selling  ads  and  this  great  and  glorious  (ad- 
commercials  quite  often  are  not  vertising  award), 
considered  for  awards.  But  this  “We  people  supposedly  the 


SCHftOCMA 


15  '’Hometown'*  N«wspop«rt  covering 
Son  Diogo,  California  Northorn  Illinois  — 
Springfiold,  Illinois  —  ond  Greater  los  Angeles 
.  .  .  Served  by  the  COPIEY  Washington  Bureau 
and  the  COPLEY  News  Service. 


**The  Ring  of  Truth" 

COPLEY  NEWSPAPMS 


lEPtESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


"FLOOD  OF  ORDERS 
FOLLOWS  NEWSPAPER 
AD\/BRT/S/AJG- '' 


J.H.  Schwartz,  Vice-President  and  General  Manager  across  Canada  and  we  were  well  on  our  way  to 

of  the  Benrus  Watch  Company  of  Canada  Ltd.  says:  establishing  nation-wide  distribution. 

"When  we  first  entered  the  Canadian  market,  newly  Since  the  founding  of  the  Benrus  Canadian  organ- 
acquired  dealers  demanded  quick  product  recogni-  ization  just  four  short  years  ago,  the  Benrus  watch 

tion  and  demand  from  Canadian  customers.  The  has  fast  become  one  of  Canada’s  most  popular 

advertising  medium  best  able  to  meet  these  require-  watches  and  Benrus  has  continued  to  place  up  to 

ments  and  prove  to  dealers  that  the  Benrus  line  is  a  85%  of  its  advertising  budget  in  daily  newspa|iers. 

profit  line  was  daily  newspapers  used  in  conjunction  As  a  direct  result  each  year  new  .sales  records  are 

with  local  "Hookers”.*  After  the  first  series  of  reached  for  the  many  fine  lines  of  modem  watches 

advertisements  a  flood  of  orders  came  in  from  dealers  under  the  Benrus  name.” 


A  'hooker'  gives  a  local  dealer's  name  and  address  and  is  volun 
tarily  appended  by  him  to  a  manufacturer's  advertisement 


B«nru8  adv<‘rtiiunK  in 
handled  in  l?anada  by 
Jamf«  I.«ovick  &  Company  Ltd. 
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BENRUS  RELIES  ON 
DAILY  NEWSPAPERS  TO  PROMOTE 
SAME  DAY  SALES  AT  DEALER  LEVEL 


I 


AD  CAMPAIGNS 


pany  decided  on  Sunday  edi-  Mars  To  Scare-Vp 
tions  for  this  offbeat,  special  Halloween  Candy  Sales 
ad  because  of  their  wide  cir¬ 
culation  not  only  in  their  home  To  scare  up  more  sales  for 

cities  but  also  in  the  smaller  Halloween,  Mars  Candy 

cities  that  do  not  have  their  Company,  Chicago,  is  sup- 

own  Sunday  newspapers.  The  porting  special  display  ma- 

ad  will  be  placed  “run  of  pa-  terial  for  merchandisers  with 

per.”  an  idea-type  Sunday  comic 

This  “first  jolt”  ad  will  carry  blanketing  75%  of 

theater  name  and  playdate  of  nation  s  homes, 

the  principal  city.  It  is  in-  f®""- 

tended,  too,  to  have  it  carry  half-page  ad  Oct.  13 

theater  names  and  playdates  m  the  comic  sections  of  154 
of  other  communities  sei-v.ced  newspapers  (via 

by  the  Sunday  paper  when  Reeves)  with  a  com- 

„  bined  circulation  of  more 

those  openings  are  within  a  ....  . 

,  , _ -  .v...  than  137  million,  utilizing 

week  or  10  days  of  the  princi-  ^  , 

the  Metro  and  Puck  groups 

pal  city  opening.  ,,  .  ,  j  * 

as  well  as  independents. 

Prestone  Sets  Color 

•  D  Co.’s  36-state  marketing  terri- 

Effort  in  Papers  tory  are  carrying  insertions 

National  Carbon  Co.  is  runn-  '^hich  introduce  two  new  gaso- 
ing  a  new  $500,000  newspaper  7~  Sinclair  Power-X  and 

campaign  this  fall  on  Prestone  H-C.  ,  . 

anti-freeze,  using  color  in  all  __^be  c^ainpaign  (via  Morey, 
markets  on  the  list  where  it  is  Humm  &  Warwick,  Inc.)  will 
available  appear  on  radio  and  bill- 

Large-space  copy  (via  Will-  boards, 
jam  Eity  &  Co.)  is  scheduled  j/ 

for  more  than  500  dailies,  with  ,  , 

emphasis  on  the  Prestone  Advertising  Pot  56yc 
“green  tag”  attached  to  auto-  The  Utah  Blue  Cross-Blue 
mobile  radiators  serviced  with  Shield  advertising  budget  (via 
the  product,  and  on  Prestone’s  Ross  Jurney  and  Associates) 
“exclusive  magnetic  film.”  will  be  increased  56%. 

Ads  of  1,000  and  1,500  lines  The  media  expenditure  will 
are  being  used,  with  green  increase  as  follows:  newspapers, 
added  to  black  in  the  color  78% ;  TV  96% ;  transit,  46% ; 
copy.  Black  and  white  ads  are  and  radio,  84%. 
also  on  the  schedule,  appearing, 

for  the  most  part,  on  sports  Lite  Diet  Bread 

In  Heavy  Schedule 

The  list  also  includes  S3mdi-  Newspaper  insertions  of  1,000 
cated  and  independent  Sunday  2OO  lines  are  scheduled  for 
comic  sections  in  a  number  of  ^,0^0  than  200  dailies  as  part 
markets  in  slightly  smaller  g^kers  Franchise  Corp.’s 
space.  fall  advertising  (via  Emil 

a  I  ,  r»  Mogul  Co.)  for  Lite  Diet  white 

Supplements,  Dailies  special-formula  bread.  Inser- 

Spark  Tie-in  Program  tions  will  run  on  a  weekly  basis. 
_  ,  ,  ,  The  campaign,  set  to  run  to 

Four-c^or,  ^o-page  spreads  the  end  of  the  year,  will  also 
in  Look,  This  Week  and  Parade,  150  ^j^^io  and  15  TV  sta- 
plus  insertions  in  more  than  127  ^ats  for  newspapers  are 

daily  newspapers  throughout  available. 


Paramount  Program 
Is  Really  Different 


A  unique  digression  from  only  one  facet  of  Paramount’s 
standard  in  the  advertising  of  over-all  national  merchandising 
motion  pictures  in  newspapers  campaign  for  the  picture.  It 
has  been  undertaken  by  Para-  will  not  be  in  lieu  of  the  nor- 
mount  Pictures  on  behalf  of  mal  local  advertising  cam- 
“The  Joker  Is  Wild,”  new  paigns,  but  rather  will  be  addi- 
Frank  Sinatra  film.  tional  to  them,  Mr.  Pickman 

Representing  a  substantial  emphasized, 

addition  beyond  the  normal  ad-  From  its  off-amusement-page 
vertising  expenditure  on  the  position,  the  ad,  which  under¬ 
picture,  the  special  campaign  scores  Sinatra’s  dual  talent  as 
involves  70  Sunday  newspapers  singer  and  actor,  will  advise 
in  44  U.S.  cities,  an  800-line  ad-  the  reader  to  watch  the  movie 
vertisement,  off  -  amusement-  page  of  the  newspaper  for 
page  placement  and  a  complete  further  information  about  the 
departure  in  tenor  from  the  picture. 

standard  amusement  page  ad.  Executed  under  the  super- 
according  to  Jerry  Pickman,  vision  of  Sid  Blumenstock, 
Paramount  vicepresident  in  Paramount  advertising  man- 
charge  of  advertising  publicity  ager,  the  ad  was  devised  to 

and  exploitation.  stand  out  strongly  against 

The  advertisement,  placed  other  local  display  advertising, 
nationally  on  behalf  of  local  It  will  appear  in  each  paper 
campaigns  by  Paramount’s  either  two  Sundays  before  the 
agency,  Buchanan  &  Company,  opening  of  “The  Joker  Is  Wild” 
will  be  a  springboard  for  in  the  particular  city,  or,  if 
many  key  local  campaigns  for  opening  day  is  late  in  the  week, 
“The  Joker  Is  Wild,”  and  it  will  appear  the  Sunday  be- 
pointed  out  that  it  will  be  fore  opening. 


From 
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9  Rockefeller  Plaza,  New  York  20,  New  York 


.  .  .  we’re  six  times  as  glad  the  ABC  continues 
to  perform  its  important  function  of  maintaining 
the  integrity  of  relations  between  advertiser  and 
publisher  .  .  .  continues  to  play  its  vital  role  in 
helping  the  growth  of  this  country’s  free  press. 


Even  if  we  published  only  one  magazine  we’d 
still  have  plenty  of  reasons  to  be  mighty  thankful 
there’s  an  Audit  Bureau  of  Circulations. 

But  since  we  do  publish 


TIME  (Time  Canada,  Time  Atlantic,  Time  Pacific,  Time 
Latin  American)  •  life  (Life  International,  Life  En  Es- 
panol)  •  FORTUNE  •  SPORTS  ILLUSTRATED  •  ARCHITEC¬ 
TURAL  FORUM  •  HOUSE  AND  HOME 


Six  big  bows  io  the 


rL'li'JiVl 


n  l*>3}  a  newspaper  photot:r.ipher  in  Dayton,  Ohio  watshed  a  small  jtroiip  of 
Kn's  race  their  home*made  cars  down  a  local  hill.  Right  then  the  idea  was 
torn  which  was  to  become  the  All  American  Soap  Box  Derby. 

!4  years  later»  more  chan  6S,000  people  will  watch  1  S9  boys  roll  down  a  specially^ 
onstructed  tr.cck  in  the  greatest  amateur  racing  event  in  the  world. 


MYRON  E.  SCOTT 


As  a  photographer  for  th#  Dayton 
Daily  News.  "Scotty"  first  saw 
the  tremendous  possibil.'iet  of  an 
All  American  Soap  Box  Derby 
He  IS  now  assistvini  advertisir.<j 
manager  for  Chevrolet. 


The  story  of  the  Derby  is  one  of  boys  .  .  *  hundreds,  thousands,  even  millions  of  boys 

who  have  had  the  dream  of  victory  in  this  great  race.  It's  also  a  story  of  men  .  .  .  men  of  faith 

and  vision  .  .  .  busy  men  who  have  worked  hard  to  make  the  Soap  Box  Derby  what  it  is  today. 

It's  a  story  of  hundreds  of  volunteers  in  cities  all  over  the  land  ...  a  story  of  dads  and  uncles  and 
older  brothers  whose  encour.iging  words  have  started  so  many  boys  on  the  road  to  Derby  Downs. 


fOHNffY  INOX 

19S6  Akron  Beacon  lournal 
Soap  Box  Derby  Winner. 


Akion  (I 
Altuque 
Amirillc 
Comn 
Ambiidi 
Citize 
Anclioii 
Andeisi 
Aslievill 
Comr 
Ashlani 
Comi 
Asbtibi 
Com  I 
Atstin 
Babylo 
Bangor 


It's  a  story  of  more  than  150  newspaper  publishers  who  have  sponsored  local  derbies,  giving 

freely  of  their  time  and  their  newspapers*  space  to  promote  the  races  which  send  local  champions  to  Akron. 


But,  above  all,  it's  a  storv  of  the  men  of  C.hevrolet  whose  faith  in  the  boys  of  Ai 
continuing  support  since  the  first  All  American  Soap  Box  Derby  in  |9}4  h.v 
made  each  race  bigger  and  better  than  the  one  the  year  before. 


and  whose 


lOHN  S.  KNIGHT 


le  publisher  of  the  Akron  1 
r.  journal  was  one  of  the 
see  what  the  derby  could  m 
Akron  He  has  long  been 
its  moil  enthusiostic  boos' 


EDWARD  N.  COLE 


W.  C.  '  BtLL**  POWER 


At  general  manager  of  the  Chev* 
rolet  division  of  General  Motor: 
Mr  Cole  is  lustifiably  proud  of 
his  company  s  sponsorship  of  the 
derby  lor  the  lost  24  years 


Chevrolet's  advertising 
oger  tar  many  ye<irs.  '  I 
always  a  welcome  gu 
Akron  at  derby  time  He 
of  the  Soap  Box  Derby 


As  director  of  the  derby  and 
assistant  odvertising  aonager 
ot  Chevrolet.  Bruce  is  the  man 
whose  months  of  odvonce 
pionnmg  eoch  year  makes  the 
derby  so  suecessfol 


Every  year  Derby  Downs  is 
more  bMutiful  than  it  was  the 
year  before  The  condition  of 
the  derby  s  physicol  focilities 
is  the  responsibility  of  Mr 
Nyboer  ot  Chevrolet 
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to  the  sponsors  who  helped  to  make  the 
20th  All-American  Soap  Box  Derby  a  success 


The  Soap  Box  Derby  is  now  in  its  second  gen¬ 
eration.  Men,  who  as  boys  raced  their  own  cars, 
are  now  sponsoring  and  actively  promoting  local 
Derbies  in  their  home  towns.  Entire  communities 
are  pitching  in  and  establishing  permanent 
tracks  dedicated  to  the  boys  of  their  city. 

Each  year,  nearly  50,000  boys  build  and  race 
their  own  cars  in  one  of  the  many  local  Derbies. 
It  is  estimated  that  more  than  three  million 
people,  from  all  over  the  world,  witness  or  par¬ 


ticipate  in  some  phase  of  Soap  Box  Derby 
activity.  Craftsmanship  has  joined  hands  with 
six)rtsmanship.  Showmanship  has  been  developed 
until  now  it’s  a  great  spectacle  as  well  as  an 
exciting  race. 

Boys  all  over  America  join  us  in  thanking  the 
sponsors  who  promoted  and  conducted  the  159 
local  Derbies,  and  the  All-American  race  of  the 
champions  in  Akron.  .  .  .  Chevrolet  Division  of 
General  Motors,  Detroit  2,  Michigan. 


We  salute  the  sponsors  who  par¬ 
ticipated  in  the  20th  All-American 


Akron  (Ohio)  BoKon  Journal 
Mbvquerque  (N.  M.)  Tribune 
Amarillo  (Texas)  Jr.  Chamber  of 
Commerce 

Ambridge  (Pa.)  B.P.O.E.  983  &  Daily 
Citizen 

I  Anchorage  (Alaska)  Daily  News 
I  Anderson  (Ind.)  Herald 

i  Asheville  (N.  C.)  Jr.  Chamber  of 
Commerce 

Ashland  (Ohio)  Jr.  Chamber  of 
Commerce 

Ashtabula  (Ohio)  Jr.  Chamber  of 
Commerce 

Austin  (Texas)  American-Statesman 
Babylon  (L.  I.,  N.  Y.)  Publishing  Co. 
Bang  or  (AAaine)  Daily  News 
Bedford  (Ind.)  Daily  Times-Nlail 
Beloit  (Wis.)  Daily  News 
Big  Spring  (Texas)  Herald 
Birmingham  (Ala.)  News 
'  Bloomington  (Ind.)  WTTS-WTTV. 

‘  Star-Courier 

Btuefield  (W.  Va.)  Civitan  Club  &  Jr. 

Chamber  of  Commerce 
Bradford  (Pa.)  Journal 
Burlington  (Vt.)  Daily  News 
Butler  (Pa.)  Eagle  &  Optimist  Club 
Charlotte  (N.  C.)  News 
Clarksburg  (W.  Va.)  Jr.  Chamber  of 
Commerce 

Cleveland  (Ohio)  News 


Columbia  (Mo.)  Missourian  & 

Optimist  Club 

Conshohocken  (Pa.)  Recorder 
Corpus  Christ!  (Texas)  Caller  Times 
Cortland  (N.  Y.)  WKRT  Radio.  Inc. 
Dallas  (Texas)  Optimist  Clubs 
Davenport  (Iowa)  Davenport 
Newspapers.  Inc. 

Daytona  Beach  (Fla.)  Kiwanis  Club  of 
the  Halifax  Area 
Decatur  (III.)  The  Optimist  Club 
Detroit  (Mich.)  News 
Dodge  City  (Kansas)  Kiwanis  Club 
Duluth  (Minn.)  Herald  &  News  Tribune 
Ellkhart  (Ind.)  Jaycees,  Inc. 

Elwood  City  (Pa.)  City  Ledger 
Elmira  (N.  Y.)  Star-Gazette.  Inc. 

El  Paso  (Texas)  Herald  Post  and  Times 
Endicott  (N.  Y.)  Daily  Bulletin  &  WENE 
Evansville  (Ind.)  Press  &  Jaycees 
Everett  (lAfash.)  Jr.  Chamber  of 
Commerce 
Fargo  (N.  D.)  Forum 
Flint  (Mkh.)  Journal 
Ft.  Lauderdale  (Fla.)  Firemen’s 
Benevolent  Association 
Ft.  Worth  (Texas)  Press 
Fredericksburg  (Va.)  Free  Lance-Star 
Gainesville  (Ga.)  Times 
Gary  (Ind.)  Post-Tribune 
Grand  Junction  (Colo.)  KREX.  ft 
Fruitvale  Lions  Club 


Greensboro  (N.  C.)  Jr.  Chamber  of 
Commerce 

Grenada  (Miss.)  Daily  Sentinel  Star 
and  Lake  Herald 
Hamilton  (Ohio)  Jr.  Chamber  of 
Commerce 

Hancock  (Mich.)  Elks  Lodge  No.  381 
Hartford  (Conn.)  Times 
Hudson  (N.  Y.)  Register-Star 
Indiana  (Pa.)  Evening  Gazette  ft 
Jaycees 

Indianapolis  (Ind.)  Star 
Jacksonville  (III.)  Journal  Courier  Co. 
Janesville  (Wis.)  Gazette  Printing  Co. 
Johnstown  (Pa.)  Jr.  Chamber  of 
Commerce 

Kalamazoo  (Mich.)  WKZO  AM-TV 
Kansas  City  (Mo.)  Ararat  Shrine 
Temple 

Kinston  (N.  C.)  Daily  Free  Press 
Knoxville  (Tenn.)  Journal 
Lancaster  (Ohio)  Eagle-Gazette  Co. 
Laredo  (Texas)  Times 
Lawrenceburg  (Ind.)  B.P.O.E.  No.  1836 
Levittown  (Pa.)  Bristol  Courier  ft 
Levittown  Times 

Lima  (Ohio)  News— Jr.  Chamber  of 
Commerce 

Logansport  (Ind.)  Pharos  Tribune- 
Press 

Long  Beach  (Cal.)  Independent-Press 
Telegram 

Los  Angeles  (Cal.)  The  Mirror-Daily 
News 

Lubbock  (Texas)  Avalanche-Journal 
Lynchburg  (Va.)  The  News  ft  Daily 
Advance 

Madison  (Wis.)  Wisconsin  State 
Journal 

Magnolia  (Ark.)  Kiwanis  Club 
Manchester  (N.  H.)  Union  Leader 
Corporation 

Mankato  (Minn.)  Jr.  Chamber  of 
Commerce 

Marion  (Ohio)  Lions  Club 
Martins  Ferry  (Ohio)  Times-Leader 
AAcKeesport  (Pa.)  The  Daily  News 
Publishing  Co. 

Michigan  City  (Ind.)  Jr.  Chamber  of 
Commerce 

Milwaukee  (Wis.)  Sentinel 
Mission  City  (B.  C.)  Fraser  Valley 
Record  Ltd.  ft  The  Province 


Morgantown  (W.  Va.)  Y.M.C.A. 

Muncie  (Ind.)  Star 
New  Albany  (Ind.)  Tribune 
New  Brunswick  (N.  J.)  Jr.  Chamber 
of  Commerce 
New  Orleans  (La.)  Item 
Newport  News  (Vs.)  Hampton  Roads 
Jr.  Chamber  of  Commerce 
Norwalk  (Ohio)  Reflector  Herald  ft 
Jr.  Chamber  of  Commerce 
Omaha  (Neb.)  Jr.  Chamber  of 
Commerce 

Oswego  (N.  Y.)  Palladium-Times 
Ottumwa  (Iowa)  Daily  Courier 
Owensboro  (Ky.)  Messenger  ft 
Inquirer  ft  Kiwanis 
Paragould  (Ark.)  Lions  Club 
Parkersburg  (W.  Va.)  Jr.  Chamber  of 
Commerce 

Peoria  (III.)  WEEK-Radio  ft  TV 
Petersburg  (Va.)  Progress-Index 
Phoenix  (Ariz.)  Gazette 
Port  Jervis  (N.  Y.)  Union  Gazette 
Portland  (Ore.)  KPTV— Channel  12 
Portsmouth  (Va.)  Jr.  Chamber  of 
Commerce 

Pottsville  (Pa.)  Republican 
Poughkeepsie  (N.  Y.)  Jr.  Chamber  of 
Commerce 

Provo  (Utah)  Daily  Herald 
Ravenna- Kent  (Ohio)  Record-Courier 
Richland  (Wash.)  American  Legion 
Post  71 

Richmond  (Va.)  Jr.  Chamber  of 
Commerce 

Roanoke  (Va.)  Times  and  World- News 
Rochester  (N.  Y.)  Times-Union 
Roswell  (N.  M.)  Daily  Herald 
St.  Catharines  (Ont.)  Standard  Ltd. 

St.  Louis  (Mo.)  Globe-Democrat 
St.  Matthews  (Ky.)  Jr.  Chamber  of 
Commerce 

St.  Paul  (Minn.)  Jr.  Chamber  of 
Commerce 

Sacramento  (Cal.)  The  20-30  Club, 
Sacramento  No.  1  ft  KCRA  Radio 
ftTV 

Salem  (Ore.)  Capital  Journal 
San  Antonio  (Texas)  Express-News 
Athletic  Ass’n 

San  Bernardino  (Cal.)  The  Sun 
Company 

San  Diego  (Cal.)  San  Diego  Union 
Sandusky  (Ohio)  Newspapers.  Inc. 


San  Francisco  (Cal.)  News 
Sarasota  (Fla.)  News 
Seattle  (Wash.)  KING  Broadcasting  Co. 
Shamokin  (Pa.)  Optimist  Club  ft 
News- Dispatch 

Sidney  (Ohio)  Printing  ft  Publishing 
Co.  and  Jr.  Chamber  of  Commerce 
Sioux  City  (Iowa)  Jr.  Chamber  of 
Commerce 

Sioux  Falls  (S.  D.)  Argus-Leader 
Skokie  (III.)  The  News  of  Niles 
Township 

South  Bend  (Ind.)  Jr.  Association  of 
Commerce 

Springfield  (III.)  Illinois  State  Register 
Springfield  (Mass.)  Jr.  Chamber  of 
Commerce 

Staunton  (Va.)  The  Leader  Papers 
StMkton  (Cal.)  American  Legion. 

Karl  Ross  Post  16 

Tacoma  (Wash.)  Tacoma  News  Tribune 
Tallahassee  (FIs.)  Democrat 
Terre  Haute  (Ind.)  Tribune-Star 
Publishing  Co..  Inc. 

Topeka  (Kans.)  Daily  Capital 
Torrington  (Wyo.)  Telegram— Jr. 

Chamber  of  Commerce 
Trenton  (Mo.)  Jr.  Chamber  of 
Commerce  and  Republican  Times 
Trenton  (N.  J.)  Times 
Tucson  (Ariz.)  Daily  Citizen 
Vancouver  (Wash.)  The  Columbian 
Wko  (Texas)  News  Tribune-Times 
Herald 

Warren  (Pa.)  Times  Mirror-Times 
Publishing  Co. 

Warsaw  (Ind.)  Kosciusko  County 
Shrine  Club 

Weshington  (D.  C.)  The  Evening  Star 
Newspaper  Co. 

Watertown  (S.  D.)  Pubik  Opinion 
West  Palm  Beach  (Fla.)  Firemen's 
Benevolent  Association 
Wkhita  (Kans.)  Beacon 
Winston-Salem  (N.  C.)  Jr.  Chamber 
of  Commerce 

Woodstock  (III.)  McHenry  County 
Gazette 

Wooster  (Ohio)  Daily  Record 
Yakima  (Wash.)  Cascade  Broadcasting 
Co. 

York  (Pa.)  Recreation  Commission 
Germany,  Adam  Opel  A/G 
Philippines,  Northern  Motors 


A  Chevrolet  dealer  tells  how  he  feels  about  the 
race  of  champions.  This  ad  appeared  in  the  Akron 
(Ohio)  Beacon  Journal  on  Derby  Day,  August  18. 


CHEVROLET 
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KETAIL  SUU\EV 


New  Bureau  Time  Table 
Features  Ad  Planbook 


Publication  of  the  1957-’58 
edition  of  the  Annual  Time 
Table  of  Retail  Opportunities 
has  been  announced  by  the 
Bureau  of  Advertising,  ANPA. 

The  new  edition  has  been 
published  in  two  parts.  A  “Full 
Power  Newspaper  Advertising 
Planbook”  contains  all  the  facts 
and  figures  traditionally  in  the 
Time  Table  plus  a  complete 
planning  workbook,  which  con¬ 
tains  15  calendar  worksheets 
for  November  1957  through 
January  1959.  It  provides  the 
method,  pointers  and  complete 
working  spaces  for  advance 
planning  and  scheduling,  an  ad¬ 
dition  suggested  by  many  sales¬ 
men  attending  the  Retail  Work¬ 
shop  program. 

Easel  Presentation 
Inside  the  pocket  of  the  Plan- 
book  is  an  easel  presentation, 
“How  To  Cut  The  Cost  of 
Getting  More  Business”  which 
shows  how  to  use  sales  records 
for  effective  advertising  plan¬ 
ning  and  budgeting. 
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In  announcing  the  seventh  an¬ 
nual  edition,  Mark  R.  Arnold, 
retail  manager  of  the  Bureau 
said:  “The  Time  Table  is  a 
tool  that  newspapers  can  use  to 
give  to  their  business  communi¬ 
ties  the  right  kind  of  sales 
leadership  —  positive  construc¬ 
tive,  aggressive.” 

He  saw  the  separately  bound 
sections  providing  more  flexi¬ 
bility  in  using  the  Time  Table: 
“The  presentation,  because  it  is 
removable  can  be  used  by  the 
salesman  with  a  number  of  ac¬ 
counts,  leaving  behind  just  the 
Planbook,  taking  the  presenta¬ 
tion  on  to  the  next  call.  The 
planbook  is  designed  for  broad¬ 
est  distribution:  to  every  regu¬ 
lar  advertiser,  distributor  and 
key  prospect.  In  the  case  of 
important  accounts  the  sales¬ 
man  can,  of  course,  provide  the 
complete  kit.” 

Univac  Forecast 

This  week  a  forecast  made 
four  years  ago  by  Univac,  Rem¬ 
ington  Rand’s  electronic  brain, 
was  dusted  off  and  compared 
with  the  sales  results  published 
in  the  Annual  Time  Table.  The 
forecast  of  “most  nearly  nor¬ 
mal”  seasonal  sales  variations 
was  found  in  more  than  eight 
out  of  10  cases  to  be  within 
one  percent  of  actual  sales  pat¬ 
terns  for  1956. 

“This  new  analysis  confirms 
the  mass  of  sales  data  in  the 
.Annual  Time  Table  as  a  pre¬ 
cise  measurement  of  seasonal 
customer  buying  habits  which 
influence  retail  sales  during  any 
normal  year,”  said  Mr.  Arnold. 

“At  the  same  time,  greater 
variations  in  some  merchandise 
lines  point  to  the  need  for  a 
continual  check  to  make  sure 
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that  advertising  pressures  fol¬ 
low  closely  seasonal  selling  op¬ 
portunities,”  said  Mr.  Arnold. 

Among  those  patterns  showing 
variation  from  the  twelve  year 
trend,  it  was  noted  that  the 
months  of  August,  November 
and  December  are  increasing 
their  share  of  the  year’s  total 
sales  in  women’s  wear  lines. 
The  importance  of  August  is 
increasing  for  home  furnishings 
lines  and  for  boys’  and  girls’ 
wear. 

The  Annual  Time  Table  thus 
serves  individual  businesses  as 
a  guide  signalling  the  seasonal 
rise  and  fall  of  opportunities 
to  sell  specific  kinds  of  merch¬ 
andise.  It  also  demonstrates 
how’  a  firm’s  owm  sales  records 
can  be  used  to  anticipate  nor¬ 
mal  seasonal  sales  patterns  re¬ 
flecting  local  conditions  and 
buying  behaviour,”  Mr.  Arnold 
said. 

“It  becomes  one  of  the  most 
important  services  ever  made 
available  to  manufacturers  and 
retailers  for  use  in  correcting 
the  faulty  timing  of  advertis¬ 
ing  that  is  currently  costing 
millions  of  dollars  in  additional 
sales  and  profits.” 

The  new  Annual  Time  Table 
also  features  a  presentation 
designed  to  focus  the  attention 
of  retailers  on  the  fundamentals 
and  mechanics  of  timing  adver¬ 
tising  for  high  turnover  opera¬ 
tion  at  full  markup  and  maxi¬ 
mum  profits. 

Entitled  “How  To  Cut  The 
Cost  of  Getting  More  Business” 
the  presentation  demonstrates 
step-by-step  how  retailers  can 
make  their  advertising  bid 
stronger  and  at  the  same  time 
have  it  cost  less  per  unit  sale. 

The  new  presentation  graphi¬ 
cally  relates  how  groups  of 
people  and  entire  markets  buy 
merchandise  seasonally — on  a 
national  and  regional  basis, 
and  in  the  whole  store,  in  vari¬ 
ous  departments,  and  at  com¬ 
modity  levels. 

On  the  basis  of  the  buying 
behavior  of  masses  of  people 
in  the  past,  the  presentation 
points  to  ways  in  which  retail¬ 
ers  can  time  their  advertising 
for  best  results  at  lowest  cost 
during  current  and  future  sea¬ 
sons. 

Some  of  the  features  of  the 
Planbook  section  include: 

1)  A  special  advertising  quiz 
designed  to  best  the  effective¬ 
ness  of  any  individual  mer¬ 
chant’s  advertising  timing;  2) 
A  listing  of  traditional  mer¬ 
chandising  events  and  promo¬ 
tional  dates  which  offer  strong 
merchandising  and  advertising 
opportunities  during  the  last 
two  months  of  1957  and  the 
entire  year  1958;  and  3)  A  sec- 


HOST — Charles  E.  "Chuck"  Treat, 
national  advertising  manager, 
Phoenix  (Ariz.)  Republic  & 
Gazette,  was  host  to  more  than 
ISO  agency,  advertiser  executives, 
and  zone  sales  managers  at 
luncheon  in  Los  Angeles.  Ex¬ 
panding  Phoenix  market  was  sub¬ 
ject  of  his  presentation. 

tion  outlining  the  four  basic 
steps  to  be  followed  by  retail¬ 
ers  in  achieving  better-timed, 
more  productive  advertising, 
complete  with  all  working 
spaces  needed. 

NEA*8  Christmas 
Section  Distributed 
To  aid  editors  and  advertising 
managers  in  planning  for  spe¬ 
cial  holiday  advertising  linage, 
NEA  Service,  Inc.,  has  again 
distributed  its,  “Your  Guide  To 
Christmas  Giving,”  advertising 
features. 

This  year’s  section  contains 
more  than  200  features  and 
illustrations.  It  is  designed  for 
use  in  November  and  early 
December  and  contains  eight 
full  standard  pages,  including 
a  two-color  Christmas  cover. 

Merchants  Polled 
On  Yule  Programs 

The  National  Retail  Dry 
Goods  Association  is  polling 
local  merchants  associations  in 
more  than  1000  communities 
to  determine  the  scope  of  com¬ 
munity-wide  promotional  pro¬ 
grams  being  planned  by  mer¬ 
chants  for  the  coming  Christ¬ 
mas  season. 

In  addition  to  asking  when 
Christmas  season  will  be  offi¬ 
cially  opened  the  study  seeks 
information  on  community-wide 
events  scheduled  for  November 
to  stimulate  early  Christmas 
buying. 


New  4-A  Council  Formed 

A  Cincinnati  Council  of  the 
American  Association  of  Ad¬ 
vertising  Agencies  has  been  or¬ 
ganized  by  4-A  agencies  in  that 
city  with  C.  M.  Robertson  Jr., 
president  of  Ralph  H.  Jones 
Co.,  chairman. 
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With  on  eye  to  adding  to  the  collection  of  55  state  and  notional  awards 
for  excellence  they've  won  in  the  post  nine  years,  Fred  and  Charles 
Inversetti,  publishers  of  the  Commonwealth,  look  over  a  page  of 
SCAN-A-GRAVER  produced  halftones. 


Why  the  scan-a-graver  lease 
is  a  better  business  proposition 

by  Fred  Inversetti,  Co-publisher,  The  Ripon  (Wis.)  Commonwealth 


“In  the  five  years  we’ve  had  the  Fairchild 
SCAN-A-GRAVER,  we  have  not  spent  one  cent  for 
repairs,  upkeep  or  improvements.  Yet  our  machine 
has  every  one  of  the  new  improvements  developed 
by  Fairchild  since  we  put  the  machine  in.  With 
the  scAN-A-GRAVER  lease,  we’ll  never  be  troubled 
by  obsolescence  . . .  we’ll  always  have  a  machine 
in  Brst  class  condition. 

“Also,  the  SCAN-A-GRAVER  has  given  us  superior 
halftones  and  better  production.  For  example, 
before  the  installation  of  the  scan-a-graver,  many 
hours  were  spent  each  week  in  the  making  of  cuts. 
Today,  that  time  is  lOO'/i  saved  because  the 
SCAN-A-GRAVER  does  not  require  a  skilled  operator. 

“As  to  dollars  and  cents  saved  and  the  immense 
saving  of  time,  we  believe  no  other  method  can 


compare  with  the  scan-a-graver.  Having  tried 
various  means  of  engraving,  we’re  happy  to  be 
able  to  recommend  the  scan-a-graver,  with  all 
its  possibilities,  over  any  other  method.” 


*  Write  for  complete  information  on  all  the  advan¬ 
tages  of  the  SCAN-A-GRAVER  Lease  Plan  and  Fair¬ 
child's  Customer  Engineering  Service.  Address  Fairchild 
Graphic  Equipment,  Inc.,  88-06  Van  Wyck  Expressway, 
Jamaica  1,  N.  Y.,  Dept.  i00-SB2. 


&gCff/lD 
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GRAPHIC 
lOUIPMlNT,  INC. 


SCAN-A-GRAVER®*  SC  A  N-A-SIZER^ 


Electronic  Engraving  Machines 


Ditirict  Offices;  Walpole,  Mass.;  Atlanto,  Go.; 
Chicago,  III.;  Los  Angeles,  Col.;  Toronto,  Ont. 
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Eder  Directs 
Expanded  Ad 
Sales,  Service 

Savannah,  Ga. 

Lloyd  G.  Eder,  until  recently 
research  and  promotion  director 
of  the  St.  Petersburg  (Fla.) 

Times,  has  as¬ 
sumed  duties  as 
director  of  an 
expanded  a  d - 
vertising  d  e  - 
partment  of  the 
Savannah 
Morning  News 
and  Evening 
Press. 

In  announcing 
h  i  s  appoint¬ 
ment,  Alvah  H. 
Chapman  Jr.,  new  president 
and  publisher  of  the  News- 
Press,  said  changes  are  being 
made  to  enable  the  papers  “to 
provide  better  advertising  and 
promotional  services  while  at 
the  same  time  developing  new 
advertising  accounts.” 

Winburn  T.  Rogers,  who  has 
been  in  charge  of  all  advertis¬ 
ing,  has  assumed  management 


$23  Million 
Farm  Income 


Sell  your  tetf  market 
ikeroufMy!  Ten  Ikeutond 
form  fomiliet  in  Ike  21* 
county  Aususto,  Geor9ie 
trodc  oreo  Hove  o  tpendobic 
income  of  $23  million.  Every 
doy*  The  Ausutto  Chronicle 
ond  Herold  serve  os  their 
purchosin^  9uide. 
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affiliates 

WRDW-Radio,  1480 
WRDW-TV,  Channel  12 


of  the  enlarged  retail  advertis¬ 
ing  division  which  will  include 
a  copy  service,  advertising  art, 
promotion  and  research  depart¬ 
ments.  A  larger  classified  de¬ 
partment  continues  under  the 
management  of  Mannin  L. 
Purvis. 

Mr.  Eder  began  newspaper 
work  in  1938  with  the  Macy- 
Westchester  group.  Following 
a  five-year  tour  of  duty  during 
World  War  II  as  a  captain  in 
the  Army  Air  Corps,  he  re¬ 
turned  to  the  newspapers  as  an 
account  executive  in  the  nation¬ 
al  advertising  department. 

In  1953,  he  became  national 
advertising  manager  of  the  St. 
Petersburg  Times,  later  classi¬ 
fied  ad  manager,  director  of  re¬ 
search  and  promotion. 

Mr.  Rogers  has  been  with 
the  Morning  News  and  Evening 
Press  since  1946,  joining  the 
staff  upon  his  discharge  from 
the  Army.  He  is  a  graduate  of 
the  University  of  Georgia 
School  of  Journalism  and 
gained  his  early  experience  as 
advertising  manager  of  the 
Griffin  (Ga.)  Daily  News.  He 
became  advertising  director  of 
the  News  and  Press  in  1955. 

• 

\IoKee  Heads  Midwest 
Advertising  Execs 

H.  L.  McKee,  advertising 
manager,  Kansas  City  (Kan.) 
Kansan,  has  been  elected 
president  of  the  Midwest  News¬ 
paper  Advertising  Executives 
Association.  He  succeeds  Victor 
A.  Modeer,  advertising  director 
of  the  St.  Joseph  (Mo.)  News- 
Press  and  Gazette. 

Others  elected: 

Walter  Hussman,  publisher, 
Camden  (Ark.)  News,  vice- 
pre.sident;  Tams  Bixby  Jr., 
president,  Muskogee  ( Okla. ) 
Phoenix  and  Times-Demorrat, 
secretary-treasurer;  and  Charles 
C.  Garvey,  advertising  direc¬ 
tor,  Baton  Rouge  (I.,a.)  State 
Times  and  Morning  Advocate, 
j  sergeant-at-arms. 
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une,  Toledo  (Ohio)  Blade, 
Phoenix  (Ariz.)  Republic,  At¬ 
lanta  (Ga.)  Journal-Constitu¬ 
tion,  Louisville  (Ky.)  Courier- 
Journal,  Des  Moines  (Iowa) 
Register,  and  the  Birmingham 
(Ala.)  News. 

A  holiday  fudge  promotion, 
co-sponsored  by  Carnation  Eva¬ 
porated  Milk  and  Baker’s 
Chocolate  Chips,  will  include 
Sunday  supplements,  m  a  g  a  - 
zines,  and  radio-TV. 

Local  mass  readership,  ac¬ 
cording  to  Carnation,  “will  be 
guaranteed  by  a  group  of  10 
syndicated  Sunday  supplements 
on  a  national  and  regional 
basis.” 


per  magazine  sections  through¬ 
out  the  U.S.  by  RCA  Victor 
Television  Division  to  promote 
both  black  and  white  and  color 
TV  receivers.  The  ad,  expected 
to  reach  a  readership  of  80- 
million,  will  appear  after 
Thanksgiving. 

•  A  campaign  to  interest 
American  firms  in  PR  has  been 
launched  by  Universal  Public 
Relations,  Inc.,  New  York.  Pub¬ 
lic  service  and  institutional 
themes  will  be  used.  New  York 
Herald  Tribune,  New  York 
Times,  and  the  Wall  Street 
Journal  are  on  the  media  sched¬ 
ule. 


I 


Advertisers  Win 
Top  Wis.  Awards 


Campaign  Briefs.  .  . 

m  Institute  of  Life  Insurance 
will  stress  inflation  control  in 
a  newspaper  campaign  starting 
Oct.  14.  Series  will  include  14 
large-space  ads  in  550  news¬ 
papers. 

•  Hard-Hitting  newspaper 
ads  in  40  key  markets  and  the 
national  edition  of  the  Wall 
Street  Journal  will  be  used  by 
Browne  Vintners  Co.  in  a  new 
ad  series  for  White  Horse 
Scotch  Whisky.  Magazines  are 
also  scheduled. 

•  Big-space  newspaper  adver¬ 
tising  (via  Cunningham  & 
Walsh)  will  be  used  coast  to 
coast  by  Pennsylvania  Lawn 
Mower  Division,  American 
Chain  &  Cable  Co.,  as  part  of 
over-all  campaign  for  its  re¬ 
styled  line  of  lawn  mowers. 

•  Jantzen,  Inc.,  will  boost  its 
1958  women’s  national  summer- 
wear  ad  budget  13%  and  its 
m  e  n’s  national  summertime 
budget  12%  over  last  year  as 
part  of  a  $2-million  ad  budget 
increase.  Local  newspaper  ads 
will  be  used  in  conjunction  with 
national  magazines. 

•  Ads  of  210  lines  will  be 
used  by  Rothman  Pickle  Prod¬ 
ucts,  Inc.,  East  Northport, 
L.  I.,  to  promote  Katie’s  Sauer¬ 
kraut  in  newspapers  east  of 
Ohio  and  north  of  Washington, 
D.  C.  (via  Ralph  D.  Gardner 
Advertising).  Broadcast  media 
will  also  be  used. 

•  Kasser  Distillers  Product 
Corp.  will  run  the  largest  news¬ 
paper  ad  schedule  in  its  history 
this  fall  (via  Feigenbaum  & 
Werman). 

•  Christmas  shopper  ads 
will  be  run  in  Sunday  newspa¬ 


WiscoNSiN  Rapids 

Two  newspaper  advertisers 
received  top  awards  during  the 
recent  convention  of  the  Adver¬ 
tising  Managers  Association 
of  Wisconsin  Daily  Newspapers 
held  at  the  Hotel  Mead.  J.  C. 
“ClifT’  Roberts,  vicepresident,  J. 
Walter  Thompson  Co.  and  M.  S. 
Shanks,  Ford  Motor  Division  of 
the  Ford  Motor  Co.  received  the 
award  for  the  best  statewide 
newspaper  advertising  cam- 
paig;n  by  a  national  manufac¬ 
turer. 

E.  G.  Pendell,  sales  manager. 
Page  Products  Division  of  the  i 
Fort  Howard  Paper  Co.,  Green 
Bay  and  William  Maloney,  Clin-  . 
ton  E.  Frank  Advertising  Agen¬ 
cy,  Chicago,  received  a  similar 
award  for  the  best  advertising 
campaign  in  Wisconsin  dailies 
by  a  state  manufacturer.  ' 

The  two  winning  companies 
and  their  agencies  were  honored 
at  the  convention  along  with 
the  Appleton  Post  -  Crescent 
which  was  the  recipient  of  the 
VViUiam  E.  Payne  Memorial 
Award  for  the  best  locally  pre¬ 
pared  advertising  campaign  for 
a  retail  advertiser  among  all 
Wi.sconsin  dailies.  The  award  i.® 
made  annually  by  the  Wausau 
Record-Herald  in  honor  of  its 
late  advertising  manager. 

Officers  elected  for  the  com¬ 
ing  fiscal  year  were:  William 
Scrivner,  Madison  Newspapers,  ' 
Inc.,  president;  David  A.  Lind¬ 
sey,  Appleton  Post-Crescent, 
vicepresident;  Richard  A.  Davi.s, 
Wisconsin  Rapids  Tribune,  sec¬ 
retary-treasurer;  Neal  Roth¬ 
man,  Wausau  Record-Herald, 
bulletin  editor;  and  Austin 
Destache,  Green  Bay  Press-Ga¬ 
zette,  Jack  Le  Poidevin,  Racine 
Journal-Times  and  Ward  Crop- 
ley,  Kenosha  Evening  News, 
members  of  the  board  of  di¬ 
rectors.  I 
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a  fine  humon  interest  story,  or  series  of  stories, 
about  local  children  ond  local  teachers  .  .  .  enticing  to 
youngsters  (prizes  prod  the  acquisitive  instinct), 
heartwarming  to  teachers  and  porents,  productive  of 
immeasurable  good  will  for  your  paper.  And  you  start 
with  pure  gold,  the  fastest  rising  comic  strip  in  the 
business,  "Miss  Peach,"  which  becomes  o  riotous  Sunday 
page  for  the  first  time  SUNDAY,  OCTOBER  6th. 

WHAT  A  BABY!  .  .  .  Born  last  April  in  Santa  Rosa, 
California,  with  this  lusty  headline,  “Hey,  Kids, 

Is  Your  Teacher  As  Good  As  Miss  Peach?”  .  .  . 

A  challenge  to  school  tots  to  write  a  letter,  “I  think  (name  of 
teacher)  has  done  the  most  for  our  school  because—.”  .  .  . 

An  ingenious  promotion  contest,  fathered  by  the  Santa  Rosa 
Press  Democrat,  modest  in  scope  with  modest  prizes  .  .  . 
“Golden  peach”  awards  to  winning  teachers,  an  8>vol. 
pictorial  encyclopedia  or  a  3^-foot  rabbit  doll  to  winning  pupils. 

The  infant  promotion  shot  up  like  a  weed.  In  seven  days, 

Dan  Bowerman  and  associates  at  the  paper  were  peppered  with 
over  500  bona  fide  replies  from  children  .  .  .  “Entries  far 
beyond  what  we  expected,”  Mr.  Bowerman  wrote. 

The  New  York  Herald  Tribune  S3mdicate  is  offering,  right  now, 
the  same  remarkable  contest  to  other  papers  from  coast  to  coast,. 

With  the  Santa  Rosa  formula  as  the  starting  point 
(the  unsung  school  editor  who  altered  the  comic  strips 
to  fit  was  a  genius),  the  New  York  Herald  Tribune  Syndicate 
broadened  the  campaign,  cut  costs  drastically  by  ordering 
awards  in  mass  quantities,  is  now  putting  together  a 
“Golden  Peach”  promotion  kit  adaptable  to  every 
newspaper  in  every  community. 

Every  boy  and  girl  will  be  a  wiaaet!  Subscribing  newspapers 
will  be  able  to  give  to  every  child  entering  the  contest 
(1)  an  illuminated  certificate,  signed  by  Miss  Peach, 
and  (2)  the  much  coveted  Miss  Peach  campaign  button, 
proclaiming  “My  teacher  is  a  PEACH.”  If  we  know  children, 
this  fact  alone  will  make  the  whole  thing  fantastically  successful. 
This  is  a  contest  in  which  everyone  wins,  including  the 
newspaper.  The  certificates  and  buttons  will  be  supplied 
to  papers  free. 

Space  doesn’t  permit  the  unfolding  here  of  the  entire  package 
.  .  .  the  news  stories,  house  ads,  placards,  posters,  comic  strips, 
etc.  .  .  .  but  the  entire  kit  will  be  ready  in  about  two  weeks. 

Look  for  it.  We  think  you  will  agree  that  it’s  quite  a  baby. 
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Office  Copy 
Machine  Aids 
Library  Staff 

Minneapolis 

An  office  copying  machine  is 
speeding  the  filing  of  clippings, 
providing  increased  sei’vice  to 
editorial  personnel  and  cutting 
operating  costs  since  its  intro¬ 
duction  in  the  library  at  the 
Minneapolis  Star  and  Tribune. 

According  to  librarian 
Charles  A.  Brown  III,  news¬ 
paper  files  are  now  kept  up  to 
date  at  a  saving  of  10  hours 
a  week  with  no  increase  in 
library  personnel. 

Mr.  Brown  and  his  staff  make 
extra  copies  of  clippings  when 
it  becomes  impractical  to  rip 
additional  copies  of  the  news¬ 
paper  for  clippings  that  must 
be  filed  under  a  number  of  bio¬ 
graphical  or  subject  headings. 

Currently  some  300  to  400 
extra  copies  of  clippings  have 
to  be  obtained  from  the  aver¬ 
age  of  8,000  to  9,000  items 
marked  and  filed  each  week. 

“To  increase  the  draw  of  pa¬ 
pers  to  cover  all  instances 
where  we  need  a  great  many 


COPY  SERVICE — Mrs.  Charles  Mohan,  standing,  and  Mrs.  Joseph 
Svehia  prepare  copies  of  clippings  in  the  library  of  the  Minneapolis 
Star  and  Tribune,  using  office  copying  machine. 


extra  clippings  would  be  ex-  to  manufacture  our  own  clips,” 
tremely  costly  in  terms  of  news-  he  says. 

print,”  explains  Mr.  Brown.  A  single  story  may  contain 
“Many  stories  appear  in  just  as  many  as  30  or  40  different 
one  edition,  and  our  supply  of  names  or  subject  headings,  re¬ 
papers  is  limited,  so  we  have  quiring  the  staff  to  mark,  clip 


and  file  the  story  in  as  many 
places. 

Mr,  Brown  figures  his  10 
hours  a  week  saving  on  the 
basis  of  an  extra  staff  member 
would  be  necessary  to  keep 
up  with  the  clipping  load. 

Emphasis  at  the  Star  & 
Tribune  library  is  on  filing  of 
local  stories.  These  stories  are 
the  ones  most  apt  to  be  dropped 
after  running  in  just  one  edi¬ 
tion. 

“The  copying  machine  solved 
our  problem  by  allowing  us  to 
make  fast  duplicates  in  four 
seconds,”  Mr,  Brown  reports. 

His  staff  uses  a  “Thermo- 
Fax”  machine  which  makes 
exact  and  completely  dry  copies 
of  original  stories. 

When  it  is  necessary  that 
clippings  be  taken  from  the 
building  Mr.  Brown  makes 
copies  of  them  in  seconds  and 
returns  the  original  to  the 
files.  The  copies  may  never 
come  back  and  he  couldn’t  care 
less. 


Change  of  Editors 

New  Castle,  Pa.  > 
Editor  George  W.  Conway  of 
the  Neiv  Castle  News,  who  has 
been  with  the  paper  since  1909, 
is  retiring.  He  has  been  editor 
since  1917.  He  is  to  be  suc¬ 
ceeded  by  Bart  Richards. 


Blatchford  Metal  salesman 

hailed  as  tipster. . . 

gives  racing  form  printer 


hot  tip  on 


casting  solid  slugs 

“This  one  sure  has  me  left  at  the 
post”,  says  Bill  as  he  shows  me  a 
handful  of  agate  slugs. 

“Been  having  trouble  getting  more 
than  half  a  dozen  mats  off  these  “past 
performance”  slugs.  Break  down  un¬ 
der  pressure.  Sure,  they’re  thin  but 
until  lately  they’ve  stood  up  pretty 
good”. 

“Well,”  says  I,  “Your  metal’s  okay 
—  our  last  analysis  showed  that.  And 
I’m  sure  your  machine  temperatures 
are  within  limits.  Let’s  ask  this  op¬ 
erator  to  take  a  look  at  his  mouth¬ 
piece  ...  on  a  hunch”. 

As  I  suspected,  the  vents  were 
fouled  up  —  air  was  being  trapped  in 
the  hot  metal  —  the  slugs  came  out 

Blatchford 


pretty  porous.  The  operator  cleaned 
the  vent  slots,  put  molds  and  disc 
back,  then  cast  a  couple  of  slugs. 
They  were  sound  as  a  newly  minted 
dollar. 

“You  hit  it  right  on  the  no.se,” 
says  Bill.  “By  the  way,  who  do  you 
like  in  the  third  at  Upside  Downs?” 


In  the  race  for  high  production  at 
lower  costs  you're  always  in  the 
money  with  Blatchford  Service. 

Blatchford  Metal  salesmen  know 
printing  and  printer’s  metal  prob¬ 
lems.  Often  their  on-the-spot  sug¬ 
gestions,  and  the  metal  analysis  ser¬ 
vice  they  offer,  make  the  difference 
between  running  smoothly  at  a  profit 
and  stumbling  along  at  a  loss. 

If  you  suspect  that  your  metal  is 
not  behaving  up  to  par  —  hot  or  cold 
—  call  in  your  Blatchford  man. 


a.  n .  Duuenjora  uepu,  national  LEAD  Company— 
Atlanta,  Baltimore,  Chicago,  Cincinnati,  Cleveland, 
Dallaa,  Philadelphia,  Pittaburgh,  St.  Louis;  New 
York:  E.  W,  Blatchford  Co.;  New  England:  Na¬ 
tional  Lead  Co.  of  Mass.,  Boston;  Pacific  Coast: 
Morris  P,  Kirk  &  Son,  Inc.,  Los  Angeles,  Emery¬ 
ville  (Calif.), Portland, Seattle,  Phoenix, 

Salt  Lake  City;  Canada:  Canada  Metal 
Co., Ltd. ,Toronto,Montreal, Winnipeg,  ® 
Vancouver,  / 

LlllS4f 
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A  Voice  of  Experience 
behind  the 
“Voice  with  a  Smile" 


Day  and  night  in  your  telephone 
company  central  office  there  are 
courteous,  efficient  women  like  Jean 
Bullene  to  help  handle  any  unusual 
situation,  and  make  sure  your  calls 
go  through  quickly  and  easily. 

Know-how  and  team  spirit  make 
Jean  (Mrs.  Jack)  Bullene  well 
suited  for  her  responsible  job. 

She  helps  train  new  telephone 
operators  and  is  ready  with  imme¬ 
diate  answers  to  any  questions  that 
arise  in  connection  with  the  many 
local  and  long  distance  calls  that 
go  through  each  day. 

She’s  a  Voice  of  Experience  be¬ 
hind  the  Voice  with  a  Smile. 

“I  love  this  work,”  says  Jean,  ‘‘be¬ 
cause  I  get  a  real  feeling  that  I’m 
helping  people  in  a  very  personal 
way.  I  know  how  important  their 
telephone  messages  are  and  I’m 
proud  to  have  a  hand  in  keeping  my 
neighbors  in  touch  with  family  and 
friends  here  in  Garden  Grove  and 
out  of  town.” 


JEAN  BULLENE  LENDS  AN  ASSIST.  As  a  supervisor  in  the  Garden  Gro\  e,  Calif., 
telephone  office,  Jean  conducts  training  and  works  with  her  group  of 
operators  in  proiiding  the  best  possible  service. 


Jean  combines  her  telephone 
company  work  with  a  neighborly 
role  in  the  life  of  her  community. 
She  has  often  observed  that  the 
spirit  of  service  in  the  telephone 
company  is  contagious.  And  her 
many  off-duty  activities  bear  this 
out.  When  she’s  not  busy  with 
music,  gardening  and  remodeling 
her  attractive  home,  she  pitches  in 
on  Cub  Scout  work. 


As  you  can  well  imagine,  Jean 
never  has  time  to  be  lonely.  But  on 
the  subject  of  loneliness  she  has  this 
to  say:  “No  one  ever  needs  to  be 
alone  when  there’s  a  telephone 
handy.  It’s  so  easy  to  keep  in  touch 
w’ith  your  neighbors  or  friends  who 
are  miles  away.” 


JEAN  APPLIES  WAR  PAINT  to  her  son  as  his  Cub 

Scout  den  embarks  on  an  Indian  lore  project. 
She  has  also  worked  with  the  Girl  Scouts. 


Working  together  to  bring  people  together  , . .  BKLK,  YEKtMiFHOXMi  SYSTKM 


leading  newspape; 


•  THE  SACRAMENTO  BEE 


•  THE  MODESTO  BEE 


Everyone  knows  the  billion  dollar  Valley 
of  the  Bees— the  rich  markets  served  by 
these  three  McClatchy  newspapers. 


•  THE  FRESNO  BEE 


Three  hundred  thousand  families  in  this 


area,  cut  off  from  the  coast  by  moun¬ 
tains,  are  devoted  to  their  own  local 
papers  which  now  include  Parade  .  .  . 

adding  300,000  circulation. 


These  three  McClatchy  newspapers  are  rep¬ 
resented  nationally  by  O’Mara  &  Ormsbee 


FAIRCHILD 

news  I 

Harriet  Mackintosh,  director  of 
correspondents,  has  announced 
that  the  annual  Fairchild  bureau 
chiefs  meetings  will  be  held  in 
New  York  from  Sunday,  Nov.  24, 
through  Nov.  27.  About  20  news 
chiefs  will  attend  from  this  coun¬ 
try  and  abroad. 

Alfred  Cook,  editor,  and  Jerome 
Frank,  news  staff.  Electronic 
News,  will  spend  week  of  Oct.  7 
in  Chicago  where,  with  regular 
Chicago  staff,  they  will  report  Na¬ 
tional  Electronics  Conference  at 
Hotel  Sherman  and  fall  general 
meeting  of  American  Institute  of 
Electrical  Engineers  at  Hotel 
Morrison.  _  _  _  _ 

Edgar  W.  B.  Fairchild,  vice 
president  and  treasurer  of  Fair- 
child  Publications,  goes  to  Chicago 
for  week  of  Oct.  13  where  he  will 
meet  with  members  of  Chicago 
bureau,  attend  annual  meeting  of 
Audit  Bureau  of  Circulations,  and 
meetings  of  Associated  Business 
Publications  of  which  he  is  a  di¬ 
rector. 

Ellen  De  Talance,  who  covers 
fabrics  and  fashions  as  a  member 
of  Paris  bureau,  now  on  vacation 
in  U.  S.,  is  spending  two  weeks 
working  with  Women’s  Wear 
Daily’s  fashion  staff  in  New  York 
office.  _  _  «  _  • 

Verlene  Franson  joins  Fairchild 
news  network  as  correspondent  in 
Springfield,  Mo.  Previously  Mrs. 
Franson  has  worked  for  Scotts- 
bluff  Daily  Star-Herald,  Neb.; 
Omaha  World-Herald;  KYTV 
Television  Station;  and  Ozark 
Playgrounds  Assn,  in  Springfield. 

Home  Flrnishincs  Daily  will 
give  expanded  news  coverage  to 
National  Hardware  Show  at  N.  Y. 
Coliseum  Oct.  14-18.  Daily  copies 
of  the  paper  will  be  distributed  at 
Show  and  in  leading  midtown 
hotels  where  visiting  buyers  are 
stopping. 

Nancy  Lee  Ratcliffe  has  been 
appointed  to  cover  procurement 
and  bids  for  Fairchild  publica¬ 
tions,  working  out  of  Philadelphia 
bureau. 

Charles  W.  Call,  retiring  as 
head  of  Fairchild’s  Directory  Divi¬ 
sion  under  Fairchild  pension  plan, 
was  given  a  farewell  luncheon  last 
week  by  40  of  his  associates  in 
the  company.  Mr.  Call  started 
with  Fairchild  as  a  reporter  in 
1919. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
fsblltfisrs  of 

Dolly  Nswt  Iscerd,  Supsrmetfcst 
Newt,  Wemsn't  Wear  Dally,  Elsc- 
trenlc  Nows,  Hem*  ISimishIngs 
Dolly,  DlroclorlM,  Man's  Woor,  Foot 


Robert  M.  Me  Kinney,  pub¬ 
lisher  of  the  Santa  Fe  (N.  M.) 
New  Mexican  —  appointed  by 
President  Eisenhower  to  be  the 
chief  U.S.  representative  on  the 
International  Atomic  Ener^ 
Agency.  Emory  J.  Bahr,  busi¬ 
ness  manager  the  past  four 
years — named  general  manager 
and  executive  editor. 

*  *  * 

Lloyd  Wilkie,  summer  re- 
porter-copyreader  for  the  Traer 
(loAva)  Star-Clipper  —  now  an 
instructor  of  journalism  at 
South  Dakota  State  College, 
a  «  a 

Russell  McCormick,  long¬ 
time  Cincinnati  (Ohio)  Po.st 
rewriter  —  now’  farm  editor  of 
Sidney  (Ohio)  Daily  News.  He 
quit  the  Post  for  semi-retire¬ 
ment  due  to  ill  health. 

*  *  * 

Jim  Johnson — new  secretary 
to  the  managing  editor  of  the 
Springfield  (Ohio)  Daily  News. 
Art  Berman,  formerly  with 
the  New  York  Post,  Washing¬ 
ton  Court  House  (Ohio)  Record- 
Herald  and  Los  Angeles 
(Calif.)  Mirror-News  —  to  the 
Daily  News  as  reporter. 

*  *  * 

Jim  Duffy,  graduate  from 
the  Ohio  State  University  school 
of  journalism  —  new  i-eporter 
for  the  Springfield  (Ohio)  Sun. 
He  is  also  writing  a  daily  TV 
column. 

«  *  * 

Maude  Me  Brier  —  honored 
at  an  anniversary  dinner  in 
recognition  of  40  years  of  serv¬ 
ice  w’ith  the  Beaver  (Pa.)  Val¬ 
ley  Times. 

*  «  * 

James  Powers,  formerly  of 
Richmond  (Va.)  News-Leader 
— now’  on  Cincinnati  (Ohio) 
Enquirer  editorial  staff.  Luke 
Feck,  University  of  Cincinnati 
graduate — to  reporter  and  sub¬ 
stitute  TV  critic. 

*  *  * 

Robert  V.  Belsterling — re¬ 
tired  after  60  years  as  an  ad¬ 
vertising  man  with  Peoria, 
Ill.,  newspapers.  He  handled 
many  theatrical  accounts. 

*  *  * 

Del  Sanchez  —  to  photo¬ 
graphy  staff  of  Albuquerque 

(N.  M.)  Journal,  succeeding 
Loyd  Leyba — resigned,  to  ac¬ 
cept  a  journalism  scholarship 
at  Highlands  University,  Las 

Vegas,  N.  M. 

«  a  * 

Earl  M.  Weber — from  real 
estate  editor  to  assistant  classi¬ 
fied  advertising  manager,  Chi¬ 
cago  (Ill.)  American.  Joseph 
Bolger — from  retail  ad  staff 
to  real  estate  editor. 


P 

Roberta  Holland — now  a  re¬ 
porter  for  Albuquerque  (N.M.) 
Tribune. 

*  «  * 

George  Dennis,  editor  of  the 
Belen  (N.  M.)  News-Bulletin 
since  1955 — resigned  to  join 
public  relations  staff  of  the 
Atomic  Energy  Commission  in 
Albuquerque,  N.  M. 

«  «  * 

Al  Beebe,  sports  reporter  of 
Albuquerque  (N.  M.)  Journal 

for  past  tw’o  years  —  to  the 
sports  staff  of  the  Lincoln 

(Neb)  Star. 

*  *  ♦ 

Janet  Baldwin,  formerly 
Indianapolis  (Ind.)  News  staff 
reporter  and  most  recently  book 
promotion  copyw’riter  for  New 
American  Library,  publishers — 
to  the  National  Book  Committee 
as  assistant  to  the  director  of 
National  Library  Week,  in 
charge  of  publicity. 

«  «  * 

Charles  W.  Ettinger,  in  the 
newspaper  business  since  1907 
— honored  by  friends  made  in 
50  years  of  neAvspaper  work  on 
his  70th  birthday. 

*  *  * 

Bud  O’Brien,  former  tele¬ 
graph  editor  of  the  Loveland 

(Colo.)  Reporter-Herald  —  to 
the  Redding  (Calif.)  Record- 
Searchlight. 

*  *  * 

Joe  Haley  —  to  circulation 
manager  of  the  San  Antonio 
(Tex.)  Express  and  News,  re¬ 
placing  Rodney  Brothers,  who 
went  to  the  San  Francisco 
(Calif.)  News.  William  Bell¬ 
amy,  former  assistant  to  the 
president  —  now  in  charge  of 
circulation  and  marketing  di¬ 

visions.  Hal  Taxel  —  from 
research  to  marketing  director. 
♦  *  ♦ 

Keith  Elliott,  San  Antonio 
(Tex.)  News  columnist  —  to 
publicity  director  for  the  San 
Antonio  Chamber  of  Commerce. 

*  *  « 

Earl  Martin,  San  Antonio 
(Tex.)  Express  and  News  pub¬ 
lic  and  employe  relations  de¬ 

partment  —  married  to  Martha 
Jo  Golden. 

*  «  a 

Rolfe  Neill,  formerly  with 
the  Franklin  (N.C.)  Press — to 
the  news  staff  of  the  Charlotte 
(N.C.)  Observer.  He  is  to  be 
placed  in  charge  of  a  new 
bureau  at  Gastonia. 


ersonal 


Fred  Kmetz,  a  supervisor  in 
the  classified  department  of  the 
Cleveland  (Ohio)  Press — to  as¬ 
sistant  to  the  manager  of  per¬ 
sonnel  and  labor  relations  of 
the  paper,  succeeding  Karl 
Rapp,  promoted  to  assistant  cir¬ 
culation  manager. 

*  «  * 

Howard  Beaufait  and  Doris 
O’Donnell,  feature  writers  for 
the  Cleveland  (Ohio)  News  — 
married. 

«  *  * 

Morrow  Davis,  on  the  sports 
desk  of  the  New  York  Herald 
Tribune  and  a  former  cor¬ 
respondent  with  Stars  and 
Stripes  in  Europe  in  World  War 
II — to  the  library  of  the  Cleve¬ 
land  (Ohio)  Plain  Dealer  and 
the  News. 

*  *  * 

Joyce  Swan,  executive  vice- 
president  and  general  manager 
of  the  Minneapolis  (Minn.)  Star 
and  Tribune — to  president  of 
the  Downtowm  Council  of  Min¬ 
neapolis. 

♦  ♦  * 

C.  E.  McBride,  retired  sports 

editor  of  the  Kansas  City 
(Mo.)  Star — selected  by  Miss¬ 
ouri  sportswriters  for  the  1957 
niche  in  the  Missouri  Sports 
Hall  of  Fame. 

a  a  V 

J.  Kenneth  Staats,  adver¬ 

tising  manager,  Portsmouth 
(Ohio)  Times — to  president  of 
the  Portsmouth  Kiwanis  Club. 

«  «  * 

James  J.  Packman,  former 
associate  editor  of  the  Newark 
(N.  J.)  Star-Ledger,  managing 
editor  of  the  Milwaukee  (Wis.) 
Sentinel  and  Son  Francisco 
(Calif.)  Call-Bidletin  —  to  vice 
president  and  member  of  the 
planning  board  of  Max  Rogel, 
Inc.,  public  relations  firm. 

a  «  * 

W.  Homer  Hattendorf,  west¬ 
ern  division  manager,  Chicago 
(Ill.)  Tribune — to  assistant  to 
the  advertising  manager.  He  is 
succeeded  by  Robert  C.  Toyver, 
senior  representative  on  the 
staff  of  the  New  York  ad¬ 
vertising  solicitor’s  office.  Ed¬ 

ward  D.  CORBOY,  manager  of 
the  sales  development  division 
— to  assistant  manager  of  the 
western  division.  Mr.  Corboy  is 
succeeded  by  Thomas  F.  Mul- 

LANEY. 
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mention 


Angelo  Di  Bernardo,  for¬ 
merly  director  of  public  rela¬ 
tions,  Pittsburgh  (Pa.)  Post- 
Gazette — to  the  newly  created 
post  of  manaper  of  advertiser 
plans.  He  is  succeeded  by  Carl 
Brueggeme^’er,  formerly  assis¬ 
tant  director.  Mr.  DiBernardo 
became  director  of  public  re¬ 
lations  in  ID.'iO.  Mr.  Bruegge- 
meyer  was  formerly  with  the 
Cincinnati  (Ohio)  Enquirer. 

«  «  * 

Calvin  C.  Thomas,  director 
of  development  and  color  — 
given  added  duties  of  promotion 
director  of  the  St.  Petersburg 
(Fla.)  Times. 

«  *  « 

Jane  Sterling,  Denver 
(Colo.)  Post  columnist  and 
radio  personality  —  dubbed 
“Woman  of  the  Year”  by  the 
Business  and  Professional 
Women’s  Club. 

«  «  « 

C.  H.  Noiie,  city  editor  for 

28  years — promoted  to  manag¬ 

ing  editor  of  the  Kansas  City 
(Kas.)  Kansan;  Jack  Riley — 
named  city  editor;  Cyril  Scott 
— from  assistant  CE  to  assist¬ 
ant  ME.  Mr.  Nohe  worked  as 
bank  teller,  violin  teacher,  actor 
and  oil  field  laborer  before 

turning  to  journalism  in  1922. 

«  «  * 

Thomas  Martin  transferred 
from  the  Phoenix,  Ariz.,  bureau 
of  the  Associated  Press  to  the 
Springfield,  Ill.,  bureau. 

«  «  « 

Thomas  Craddock  has  joined 
Newsweek's  advertising  promo¬ 
tion  staff.  He  was  formerly 

promotion  manager  of  Moloney, 
Regan  and  Schmitt,  newspaper 
representatives. 


Richard  W.  Sprague,  former¬ 
ly  a  reporter  for  the  Bangor 
(Me.)  Commercial  and  news 
editor  of  the  Eastport  (Me.) 
Sentinel  —  appointed  editor  of 
the  Bangor  and  Aroostook  Rail¬ 
road’s  employe  magazine, 
“Maine  Line.”  He  joined  the 
B&A  in  1952. 

«  «  • 

Marjorie  L.  Harthan,  city 
reporter,  Springfield  (Mass.) 
Union  for  seven  years — to  di¬ 
rector  of  publications  and 
news  at  the  University  of  Mas¬ 
sachusetts,  Amherst. 

«  *  * 

Max  Putzel,  former  staff 
writer  and  drama  critic,  St. 
Louis  (Mo.)  Post  Dispatch  — 
to  instructor  of  English,  Uni¬ 
versity  of  Connecticut’s  Hart¬ 
ford  branch. 

♦  *  • 

William  Schaefer,  former 
scholastic  sports  writer,  Hart¬ 
ford  (Conn.)  Times — to  sports 
staff.  Salt  Lake  Uity  (Utah) 
Deseret  News. 

*  «  * 

Peter  Bielak,  former  Deep 
River,  Conn.,  bureau  manager, 
Middletown  (Conn.)  Press — to 
assistant  information  officer, 
U.S.  Information  Service, 
Kabul,  Afghanistan. 

«  «  « 

Merle  Tingley,  staff  cartoon¬ 
ist,  London  (Ont.)  Free  Press 
— just  published  his  second 
book  of  selected  cartoons  which 
have  appeared  in  the  paper 
during  the  past  two  years. 

«  *  * 

Robert  V.  McKnight,  re¬ 
porter  for  the  Kansas  City 
(Mo.)  Star,  appointed  as  as¬ 
sistant  professor  of  journalism 
at  Texas  Woman’s  University, 
Denton,  Tex. 


DOLLARS  AND  SENSE 

BY  CHARLES  V.  NEAL,  JR. 


Oke  DamiL  Di, 


J  Co. 


Everyday  apendinc  and  how  to  make  the  moat  of  it  is  the  theme 
of  this  valuable  cclumn  which  will  fill  a  need  in  every  home.  Three 
releases  per  week.  This  is  n^t  a  financial  column  in  the  usual  sense, 
but  deals  with  the  family  finances  and  shows  how  to  get  the  most  for 
your  money. 

PHONE  OR  WIRE  FOR  SAMPLES,  TERMS 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Des  Moines  488  Madison  Ave..  N.Y.C. 


Kestating  Onr  Creed 

For  years,  we’ve  been  saying  that  newspapers 
belong  to  newspaper  people.  We  believe  this 
implicitly. 

Publishing  properties  certainly  should  not  be 
controlled  by  bankers,  estates  or  the  public  as 
stockholders. 

Scattered  ownership  sometimes  hampers  the 
true  responsibilities  of  publishing.  It  can  turn 
a  newspaper's  course  into  cross  currents,  where 
confusion  and  indecision  peril  their  best  service 
to  a  community. 

Let’s  develop  more  forceful  editors  and  more 
business  managers  with  an  ear  for  today’s 
economics.  Men  of  this  type  and  character 
can  attract  funds  to  augment  their  own 
capital. 

For  such  individuals,  we  are  always  in  touch 
with  lending  institutions  and  individual  in- 
vestors  who  are  interested  in  the  newspaper 
field. 


\egolialors  for  the  Purchase  and  Sale  of 
Newspaper  Properties 


WASHINGTON  NEW  YORK 

162.')  Eye  Street  N.  W.  60  East  42nd  Street 

NAtion:;!  8-1990  MUrray  Hill  7-4242 

CHICAGO 

3.J  East  Wacker  Drive 

RAndolph  6-6760 
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CLASSIFIED  CLINK 


'Gear  Phone  Equipment 
To  Future —Har  Henry 


By  Daniel  1^.  Lionel 
CAM,  New  York  Herald  Tribune 


Har  Henry,  newly  elected 
president  of  the  Western  CAMs 
Association  and  CAM  of  the 
Son  Jose  (Calif.)  Mercury  and 
News,  wants  to  make  certain 
that  his  classified  phone  oper¬ 
ation  is  geared  to  move  right 
along  with  the  nation’s  econo¬ 
my. 

He  believes  in  a  five-year 
plan. 

He  has  set  himself  a  five- 
year  sales  goal  and  has  organ¬ 
ized  his  phone  room  so  that 
as  the  demands  upon  his  staff 
and  equipment  grow  he  will  be 
prepared  to  meet  the  challenge 
with  a  minimum  of  fuss  or 
expense. 

Only  five  years  ago,  CAM 
Henry  set  up  his  own  separate 
phone  room  and  now,  accord¬ 
ing  to  plan,  he  has  just  in¬ 
stalled  his  own  two-position 
switchboard.  At  the  recent 
.ANCAM  parley  he  urged  his 
fellow  CAMs  who  are  planning 
phone  room  changes  to  think 
“BIG”. 

In  answer  to  the  question 
“Where  do  you  start?”  he 
said:  “One  doesn’t  have  to 
move  into  a  new  building  or 
take  over  another  guy’s  oper¬ 
ation  as  classified  manager  to 
have  an  excuse  to  thoroughly 
set  up  a  five-year  production 
plan  and  estimate  the  number 
of  people  who  will  help  pro¬ 
duce  it. 

“Call  in  the  local  phone  rep¬ 
resentative  and  go  over  with 
him  what  this  CAM  is  now 
trying  to  accomplish.  He  may 
find  out,  to  his  pleasant  sur¬ 
prise  certain  new  phone  equip¬ 
ment  has  been  developed  since 
he  came  with  his  newspaper. 
It  may  seem  rather  expensive. 


“The  CAM  of  a  newspaper 
in  my  area  told  me  last  week 
that  she  could  have  had  such 
and  so  equipment  installed  in 
her  department,  but  it  was 
nearly  eight  times  as  much  as 
her  present  equipment.  I  was 
interested.  Her  present  rental 
was  $12.50  per  month  (4-A 
key  equipment) — 5  lines  off 
their  company  switchboard  with 
plug-in-jack  for  a  headset  and 
a  hold  call  key.  I  asked  what 
the  ideal  setup  w'ould  be  for 
her  expansion  program. 

“Well,”  she  said  “the  new  10- 
line  system  would  cost  the  ter¬ 
rifying  amount  of  $91.50  a 
month. 

“Let’s  see  how  this  would 
all  break  down.  Her  equipment 
was  in  use  a  minimum  of  48 
hours  a  week  (6-day  newspa¬ 
per)  ;  a  7-day  operation  would 
be  more.  48  operation  hours 
times  4  1/3  weeks  to  the  aver¬ 
age  month  equals  208  operation 
hours.  $91.50  rental  minus  her 
present  $12.50  rental  would  be 
$79.  Divided  by  208  hours  is 
38c  per  hour.  Now,  how  much 
increased  production  do  you 
have  to  do  to  justify  38c  per 
hour  or  $3  for  a  full  work  day 
for  equipment  for  six  gals? 
Probably  only  one  7-time  order. 
Do  you  think  it  would  be  worth 
that?” 

*  *  * 

Too  late  to  classify'.  Over  a 
quarter  of  a  million  dollars 
worth  of  individual  used  car 
values  appears  on  a  single  tab¬ 
loid  page  of  the  Boston  (Mass.) 
Daily  Record  under  the  head¬ 
ing  “Selected  Used  Car 
Values.”  The  paper  supplies  the 
name  of  each  car  in  a  caption 


Classified  Quarter -Century  Club 

Another  in  a  series  of  sketches  of  veterans  who  were  honored 
by  ANCAM  with  special  certificates.  It  tells  how  they  got  into 
classified  and  what  made  them  stay.  Today’s  subject: 

J.  P.  KLOUDA,  Classified  Advertising  Manager,  Davenport 
Newspapers  Inc.  (Iowa). 

In  the  Summer  of  1913  I 
was  out  of  work  and  was  cook- 

ing  for  some  fellows  that  mk 

worked  in  the  newspaper  office  ftS 

in  Davenport.  The  following 

year  one  of  them  was  leaving 

his  job  collecting  Want  Ads  * 

four  days  a  week  and  subscrip-  **  Jt  V 

tions  for  two  days  a  week.  I  1 IHL  w 

started  with  the  Daily  Times 

on  March  25,  1914  on  that  basis.  1 

I  collected  Want  Ads  and  cir- 

culation  for  llii  years  and  then 

subscription  collection  for 

for  another  1%  years.  On 

March  25,  1917  I  started  in 

the  Classified  Advertising  De- 

partment  as  manager  of  the  /•  \ 

department. 

In  answer  to  the  second  ques- 
tion  “Why  I  stayed” — it  showed  J-  P*  Klouda 

that  there  was  a  future  in  classified  in  those  years  and  in 
classified  advertising  and  that  the  following  years  it  kept  on 
it  was  a  permanent  position,  growing  and  I  liked  the  work 
As  in  1913  there  was  a  lot  of  very  much  so  I  stayed  right 
people  out  of  work  and  it  was  with  it. 

hard  to  get  a  job.  After  I  had  When  I  started  in  classified 
worked  in  classified  for  a  while  we  were  selling  ads  for  Ic  a 
it  was  a  challenge  to  solve  the  word  and  today  our  local  one 
problems  that  came  up  in  time  rate  is  40c  per  line. 


BOATING  FEATURES 

SYN  DICATE 

THE  SOURCE  OF 
■’BETTER  BOATING  FEATURES" 

REQUEST  RATES  AND  SAMPLES 


9  MURRAY  ST. 


NEW  YORK  7.  N.  Y. 


and  the  price  is  set  in  10  pt. 
bold  face.  The  rest  of  the  ad  is 
in  agate  ...  A  full  page  color 
ad  in  the  Friday,  Sept.  13  edi¬ 
tion  of  the  Houston  (Tex.) 
Chronicle  heralds  the  fact  that 
the  Chronicle  published  its  mil¬ 
lionth  ad  of  1957  and  the  year 
is  only  8*/2  months  old  . . .  Who’s 
afraid  of  Friday  the  13th?  .  .  . 

Building  linage  through  di¬ 
rect  sales  effort  for  the  cus¬ 
tomer  paid  off  for  the  St.  Paul 
(Minn.)  Dispatch-Pioneer  Press 
when  it  conducted  a  “City- 
Wide  Car  Clearance”  for  the 
Associated  Automobile  Dealers 
of  St.  Paul.  Kicking  off  the  11- 
day  selling  effort  was  a  “Pa¬ 
rade  of  Queens”,  the  beauties 
riding  in  20  new  convertibles. 
Entire  cost  of  all  media  used  as 
promotion  for  the  event  was 
paid  by  the  St.  Paul  Dispatch- 
Pioneer  Press. 


Folsom  in  Weekly 

Arab,  Ala. 

A  third  interest  in  the  Arab 
Journal,  a  weekly,  was  sold  by 
Harry  B.  Black  to  Gov.  James 
E.  Folsom.  The  other  two  own¬ 
ers  are  Glenn  Hewitt,  editor, 
and  O.  H.  Finney. 


Travel  W  riters  Adopt 
Code  of  Principles 

Tahlequah,  Okla. 

The  Society  of  American 
Travel  Writei’s,  meeting  at 
Western  Hills  Lodge  have  this 
week,  adopted  a  set  of  princi¬ 
ples  for  travel  writing. 

Peter  Celliers,  travel  editor 
of  Red  Book  magazine,  said  it 
is  up  to  travel  writers  to  act 
as  interpreters  of  the  public’s 
needs  and  desires  and  as  guar¬ 
dians  of  travel  interest. 

Barnett  Laschever,  New  York 
Herald  Tribune,  was  elected 
first  vicepresident;  Jean  Sim¬ 
mons,  Dallas  News,  second  vice- 
president;  Walter  Hubbard. 
Washington  Post,  secretary: 
Stephen  Streeter,  Washington, 
treasurer. 

5  J-Scholarshipg 

Five  annual  scholarships  of 
$2,000  each  to  Columbia  Uni¬ 
versity  will  be  awarded  to  New 
York  City  high  .school  graduates 
for  furthering  studies  in  jour¬ 
nalism  under  provisions  of  the 
Frank  J.  Hause  Scholarship 
Award  which  honors  the  former 
managing  editor  of  the  New 
York  Daily  News. 
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Walters  Tells 
Of  His  Chat 
With  Nasser 

Chicago 

President  Nasser  of  Egypt  is 
studying  transcripts  of  Presi¬ 
dent  Eisenhower’s  press  con¬ 
ferences,  Basil  L.  “Stuffy” 
Walters,  executive  editor  of 
Knight  Newspapers,  said  in  a 
luncheon  talk  at  the  Color  Con¬ 
ference  here  Tuesday. 

Mr.  Walters  said  th.:  Egyp¬ 
tian  told  him,  he  was  “not  hav¬ 
ing  much  luck”  in  trying  to 
pattern  his  news  parleys  after 
Mr.  Eisenhower. 

Mr.  Walters,  recently  re¬ 
turned  from  a  visit  to  the 
Middle  East,  said  he  had  an 
hour  and  three-quarters  visit 
with  Nasser  in  his  home.  If 
he  is  a  dictator,  he  said,  he  is 
different  than  Hitler  or  Mus¬ 
solini.  He  described  him  as 
“personable.” 

“By  instinct  and  religion,  the 
Moslems  are  against  Commu¬ 
nism”,  Mr.  Walters  said.  “We 
can  win  them  back  as  friends 
and  keep  them  as  friends  by 
soft  words.  If  we  try  to  use 
force,  they  will  turn  to  Russia 
as  a  protector.” 

“In  Syria,  I,  as  an  Indiana 
farm  boy,  found  great  hospi¬ 
tality,”  Mr.  Walters  said.  “The 
Syrians  were  pleased  that  an 
American  editor  was  interested 
in  hearing  their  problems  and 
aspirations. 

“I  was  the  guest  at  various 
I  times  or  practically  all  the  peo- 
'  pie  whose  names  are  now  in 
the  headlines. 

“I  was  the  guest  of  the 
I  Syrian  Army  one  day  when  I 
made  a  tour  of  the  Israel  front, 
j  “Two  weeks  later,  incidental¬ 
ly,  I  made  a  similar  trip  as 
guest  of  Israel  on  the  other 
1  side  of  the  barbed  wire. 

“This  is  the  sort  of  thing 
I  think  our  American  diplo¬ 
mats  should  be  doing,  visiting 
with  people  and  getting  ac¬ 
quainted.  This  is  the  thing  I 
fear  our  diplomats  are  not 
'  doing.  This  is  the  sort  of  thing 
•  the  Russians  are  doing.” 


lOO’i-ORSO’i-ORWHAT? 


Most  people  find 
some  cause  or  senti¬ 
ment  on  which  to 
squander  their  life’s 
enthusiasm.  For  en¬ 
thusiasm  is  not  given 
us  to  be  hoarded.  The 
miser  finds  his  treas¬ 
ure  gone  when  he  tries  to  count  it. 

One  of  the  enthusiasms  to  which 
The  American  Legion  is  dedicated  is 
“100%  Americanism.”  This  phrase, 
which  appears  in  the  preamble  of 
the  Legion’s  Constitution,  has  been 
subjected  to  a  certain  amount  of 
criticism,  as  if  it  were  synonymous 
with  zenophobia  and  isolationism. 
Yet  no  critic  has  ever  suggested 
what  he  thinks  the  proper  percent¬ 
age  of  Americanism  should  be  .  .  . 
80%  .  . .  60%  ...  or  what. 

One  aspect  of  Americanism  is  to 
uncover  and  expose  those  who  not 
only  do  not  believe  in  our  system 
of  individual  liberty,  of  economic 
opportunity,  of  religious  freedom 
and  political  equality,  but  who 
work  secretly  to  overthrow  that  sys¬ 
tem  There  is  another,  equally  im¬ 
portant  aspect— the  open  and  pride¬ 
ful  display  of  love  and  loyalty 
toward  our  country. 

Patriotism  and  militarism  are  not 
the  same  thing.  Nor  is  patriotism 
corny.  Man  has  taken  pride  in  his 
native  land  since  the  beginning  of 
time.  The  great  heroes  of  history 
are  examples  of  selfless  devotion 
which  should  stir  every  American 
—though  our  school  history  books 
today  seldom  include  the  flesh-and- 
blood  anecdotes  and  episodes  of 
heroic  action,  nor  the  famous  say¬ 
ings  that  make  history  full  of 
excitement  and  inspiration. 

Recently  we  have  seen  ugly 


examples  of  betrayal 
of  trust  by  men  in 
authority.  There  has 
been  proved  disclo¬ 
sure  of  secrets  by  gov¬ 
ernment  employees 
that  have  upset  the 
equilibrium  of  the 
world  and  endangered  not  only  the 
lives  of  Americans  but  the  enduring 
ideals  which,  for  all  our  faults  and 
human  mistakes,  our  people  repre¬ 
sent.  These  betrayals  occurred  be¬ 
cause  a  great  many  people,  often 
well-meaning,  choose  to  assume 
that  loyalty  and  patriotism  are  un¬ 
necessary  virtues. 

Every  veteran  knows  first  hand 
that  America,  which  gives  so  much, 
may  on  occasion  ask  us  to  .sacrifice 
ourselves.  When  it  does,  everything 
depends  on  our  unhestitating  re¬ 
sponse.  America  has  been  built  by 
an  infinite  number  of  sacrifices,  and 
these  sacrifices  were  not  made  by 
quibblers  or  summer  patriots. 

The  American  Legion  claims  no 
monopoly  on  loyalty  or  patriotism. 
The  Legion  color  guards,  marching 
units  and  flag  displays  which  play 
a  part  in  parades  and  public  cere¬ 
monies  across  the  nation  express 
not  only  our  own  love  of  America, 
but  will,  we  hope,  encourage  all 
other  Americans,  who  love  their 
country  as  we  do,  to  display  that 
devotion  publicly.  An  exact  state¬ 
ment  of  the  Legion’s  position  on 
Americanism  is  available  to  any 
interested  person. 

We  would  like  more  people  to 
know  the  Legion’s  motives  and 
program.  One  of  the  best  ways  to 
get  first-hand  knowledge  is  to  read 
the  Legion’s  magazine.  We 
would  be  happy  to  send  you 
the  latest  issue.  Write  to: 


★ 


News  Service  Tax 

All  subscribers,  except  news 
^  services,  to  the  Dow  Jones  news 
I  wire  service  must  pay  an  8% 
federal  excise  tax,  under  a 
Treasury  ruling  effective  Nov. 

1.  This  ruling  reverses  one  by 
the  Treasury  in  1940.  * 
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ABC  Will  Consider 
Bulk  Sale  Reports 


Chicago 

A  topic  slated  for  the  agenda 
of  each  divisional  meeting  in 
connection  with  the  43rd  an¬ 
nual  convention  of  the  Audit 
Bureau  of  Circulations  here 
Oct.  17-18  is  the  question  of 
uniform  handling  of  bulk  cir¬ 
culation. 

Total  paid  circulation  figures 
in  ABC  reports  for  magazines 
and  business  publications  in¬ 
clude  bulk  sales  under  pre.sent 
bureau  rules.  However,  bulk 
sales  are  excluded  from  the 
total  paid  figure  in  farm  pub¬ 
lication  and  newspaper  reports. 
Bulk  is  shown  as  part  of  the 
unpaid  circulation  in  the  farm 
publication  report  and  bulk 
sales  are  shown  separate  from 
paid  and  unpaid  in  newspaper 
reports. 

Another  topic  at  the  news¬ 
paper  divisional  meeting  is  the 
question  of  the  proposed  change 
in  the  by-laws  relative  to  dual 
and/or  multiple  city  listings  in 
newspaper  reports.  A  change 
was  voted  by  the  directors  last 
June,  effective  with  the  period 
ending  March  31,  19.58.  The 
new  rule  stotes  that  such  list¬ 
ings  shall  appear  in  newspaper 
reports  only  in  paragraph  2  (A) 
and  15,  thus  doing  away  with 
the  listing  in  the  title  headline 
or  margins  of  ABC  reports. 
(E&P,  .luly  6,  page  65.) 

Featured  at  the  Friday 
morning  session  will  be  a  panel 
discussion,  developed  by  the 
Advertising  Research  Bureau, 
at  which  five  advertising  agency 
and  media  repiesentatives  will 
discuss  “The  A  RC  and  the  New 
Frontiers  of  Media  Buying.” 

Leonard  T  Brockington, 
presideiii  of  Odeon  Theatres  of 


IT’S  A  MtOVfN  fACT  . . . 
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DIVISION  OF 
STEEl  CITY  MANUFACTURING  CO. 

YOUNGSTOWN,  OHIO 


Canada,  will  be  the  featured 
speaker  at  the  annual  luncheon 
on  Thursday. 

Chairman  George  C.  Dibert 
of  the  ABC  Board  svill  give 
his  annual  report  Thursday. 
Scheduled  speakers  are  John 
L.  Gillis,  vicepresident  for  mar¬ 
keting  for  Monsanto  Chemical 
Company;  Marion  Harper  Jr., 
president  of  McCann-Erickson, 
Inc.;  and  William  Dwight, 
president  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

21  Directors 

Twenty-one,  or  nearly  70  per 
cent  of  the  Board’s  31  director¬ 
ships,  will  be  filled  by  election. 

Following  are  listed  the  direc¬ 
tors  whose  terms  expire  with 
the  1957  annual  meeting.  List¬ 
ings  preceded  by  an  asterisk  are 
for  a  one  year  term;  all  others 
for  two  years. 

ADVERTISING  DIVISION 

Walter  P.  Lantz,  Bristol- 
Myers  Company 

♦Robert  W.  Boggs,  Union 
Carbide  Corporation 

William  N.  Connolly,  S.  C. 
Johnson  &  Son,  Inc. 

William  H.  Evven,  The  Borden 
Company 

Carleton  Healy,  Hiram  Walk¬ 
er  &  Sons,  Inc. 

John  H.  Platt,  Kraft  Foods 
Company 

William  C.  Sproull,  Bur¬ 
roughs  Corporation 

ADVERTISING  AGENCY 

H.  H.  Kynett,  Aitkin-Kynett 
Co. 

Russell  C.  Ronalds,  Ronalds 
Advertising  Agency,  Limited 

William  E.  Steers,  Doherty, 
Clifford,  Steers  &  Shenfield,  Inc. 


United  Press 


THE  3-FOR-1  SERVICE 

i'  •  --H 


•World  Coverage 

•  Big  Byline  Features 

•  Regional  Ner- 


The  directorship  held  by 
Daniel  M.  Gordon  until  his 
resignation  was  accepted  by  the 
Board  in  September  will  also  be 
filled  by  member  election.  The 
director  so  elected  will  serve 
until  the  1958  annual  meeting, 
when  the  directorship  will  be 
filled  for  a  regular  two-year 
term. 

NEWSPAPER  DIVISION 
E.  R.  Hatton,  Detroit  Free 
Press 

Roy  A.  Brown,  San  Rafael 
(Calif.)  Independent-Journal. 

John  J.  Shinners,  Hartford 
(Wis.)  Times-Preas. 

♦Richard  C.  Steele,  TForccsfer 
(Mass.)  Telegram-Gazette. 

Lester  A.  Walker,  Fremont 
(Neb.)  Guide  &  Tribune 

BUSINESS  PUBLICATION 
DIVISION 

Stanley  R.  Clague,  Modern 
Hospital  Publishing  Co.,  Inc. 

♦Thomas  B.  Haire,  Haire 
Publishing  Company 

MAGAZINE  DIVISION 
S.  O.  Shapiro,  Cowles  Maga¬ 
zines,  Inc. 

FARM  PUBLICATION 
DIVISION 

Leslie  A.  Watt,  Poultry  Trib¬ 
une 

CANADIAN  PERIODICAL 

Donald  F.  Hunter,  Maclean- 
Hunter  Publishing  Company, 
Limited 

18  New  Members 
Two  advertising  agencies  in 
the  United  States  and  Canada 
were  elected  to  membership  re¬ 
cently,  mak  ng  the  total  for  the 
buyer  divisions  1,047  member 
companies. 

Recently  elected  members  in¬ 
clude: 

Advertising  Agencies:  Smith, 
Hagel  &  Knudsen,  Inc.,  New 
York,  and  Publ  c  te  J.-E.  Huot 
Limitee,  Montreal. 

Weekly  Newspapers:  Glencoe 
News,  Glenview  Announce¬ 
ments,  Northbrook  Star,  Wil¬ 
mette  Life,  WinnetUa  Talk  (all 
Illinois),  Ot-good,  (Ind.)  Jour¬ 
nal,  Atwood  (Kans.)  Citizen- 
Patriot,  Detroit  (Mich.)  06- 
seiver,  Liv..nia  (Mich.)  Livo¬ 
nian,  Golden  Valle//,  (M  nn.) 
Suburban  Press.  East  Proiid- 
cnce  (R.  I  )  I'osl,  Mar.Gr  gor 
(Man.)  Herald,  and  Montreal 
Nouvcl'es  et  Potins. 

Rel  g'ous  Weekly  Newspa¬ 
per:  Ca  holic  Action  of  the 
j  South  Edit  on  of  Our  Sunday 
I  Visitor,  New  CrPans. 

I  Daly  Newspaper:  Geneva 
(Oh’o)  Free  Priss. 

A.'^soc'ate  Member:  Greater 
Weeklies  Associates,  Inc.,  New 
York. 


A  story  in  E&P  (Sept.  28, 
page  51)  inadvertently  re¬ 
ferred  to  ABC  as  the  Credit 
Bureau  of  Circulations. 

*  *  * 

Destroying  a  Habit 

Richard  Powell,  vicepresident  1 
of  N.  W.  Ayer  &  Son,  Inc.,  said 
the  greatest  danger  facing 
newspapers  today  is  a  lack  of 
a  competition  in  many  towns. 

“A  well-established  newspa¬ 
per  habit  is  hard  to  break,  but 
newspapers  which  allow  them¬ 
selves  to  become  fat  and  happy 
will  fail  to  build  up  the  news¬ 
paper  habit  among  younger 
generations  of  readers,”  he  said. 

“When  a  newspaper  gets 
complacent,  the  first  place  it 
shows  up  is  in  coverage  of  local 
news.  That  is  natural.  It  takes 
work  to  dig  out  a  local  news 
story  and  to  write  it.  It  takes 
reporters  and  rewrite  men  and 
editors,  and  it  costs  money  to 
pay  their  salaries.  Instead  of 
going  to  all  this  time  and 
trouble  and  expense,  it  is  easier 
and  cheaper  to  fill  the  space 
with  a  syndicated  feature.” 

*  «  * 

Color  Effectiveness 

The  experience  of  the  Allen- 
towm  Call-Chronicle  with  ROP 
color  provided  some  excellent 
tips  for  papers  of  similar  size. 

Herbert  Cox,  production  man¬ 
ager,  reported: 

“In  1956  at  the  Call-Chronicle 
we  published  331  color  ads.  A 
total  of  230  of  these  were  local. 
Most  of  the  local  ads  were 
created  in  our  own  copy  depart¬ 
ment. 

“One  furniture  store  adver¬ 
tised  television  chairs  at  $25,  | 
$30  and  $25  in  black  and  white. 

“The  ad  produced  a  few  sales 
but  was  a  bit  disappointing. 

“Then  five  weeks  later,  they 
ran  a  half-page  full  color  ad  in 
our  Sunday  color  comic  section 
and  sold  better  than  $1,000 
worth  of  those  same  chairs.” 

• 

Minneapolis  Star 
Zones  Circulation 

Minneapolis 

Zoned  circulation  of  the 
Minneapolis  Star  is  now  offered 
local  display  advertisers  in  the 
Twin  Cities  area. 

The  zoning  plan,  which  af¬ 
fects  only  Thursday  editions, 
divides  the  four-county  met¬ 
ro*  olitan  area  int")  three 
zones  of  approximately  equal 
circulation,  and  provides  read- 
ei’S  within  each  zone  increased 
and  improved  coverage  of 
neighborhood  and  suburban 
news.  I 


40 


EDITOR  at  PUBLISHER  for  October  5,  1957 


This  ^^office  hoy^^  travels  25  ft.  per  second 


Here  is  a  jet-propelled  communication  system  that 
delivers  messages  and  bulky  j)aper  work  . . .  sends 
samples,  medicine,  nuts  and  bolts  .  .  .  from  desk  to 
desk,  office  to  plant— in  seconds. 

Airmatic  Systems  Corporation,  an  associate  of 
International  Telephone  and  Telegraph  Corporation, 
has  brought  the  magic  of  automatic  dial  telephone 
switching  to  the  pneumatic  tube  carrier.  You  simply 

dial  thf»  dpstinatinn  nn  a  standard  tplpnhnnp  dial 


For  a  bank,  hospital,  business  or  factory  . .  .  the 
simplified  “special  delivery”  services  provided  by 
an  IT&T  automatic  selective  pneumatic  tube  system 
will  speed  communication,  move  orders  and  mate¬ 
rials  faster,  save  miles  of  walking  .  .  .  for  continuous, 
instant,  dependable  24  hour  unattended  service. 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  67  Brood  Stroot,  Now  York,  N.  Y. 

For  information  about  automatic  selective  pneumatic  tube  systems  vrrite  to  Airmatic  Systems  Corporation,  an  associate  of  IT&T,  Fairview,  N.  J. 
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MORNING  ADVOCATE 


iMirtAdmin' 


Progressive  plants  cut  costs  with 

KEMP  STEREO 
AND  REMELT  POTS! 

Kemp  guarantees  to  reduce  fuel  costs  at  least  40%.  Kemp’s 
unique  immersion  heating  system  burns  far  less  gas,  yet 
keeps  casting  metal  at  a  constant,  even  temperature.  Dross 
formation  is  drastically  reduced  and  you  get  top  quality 
stereos,  without  rejects.  Fast  recovery  rate  gives  you  high 
speed  melting  and  casting.  Kemp  units  take  less  floor  space, 
run  cooler  for  better  working  conditions. 

Kemp  makes  stereo  and  remelt  pots  in  sizes  to  meet  any 
need,  available  with  gas  or  electric  immersion  heating  units. 
Call  in  your  Kemp  Representative  for  information  and 
advice  on  new  installations  or  modernization  programs.  Or 
write  us  direct  for  Bulletins  IE-9  and  IE-10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2,  Md. 


Obrewnd  R«in«lt  Pof 

Catflng  PoH  wHh  Aoador 


‘Rock’  Steals 
Show  from 
Governors 

By  Sehaslian  Sommer 

Seia  Island,  Ga. 

Seventy  newsmen  filed  more 
than  200,000  words  in  the  three 
days  that  Sea  Island  was  a 
focal  point  for  the  Little  Rock 
Story. 

Usually,  a  fairly  regular 
complement  of  about  25  news¬ 
men  has  covered  the  annual 
Southern  Governors  Confer¬ 
ence.  About  that  many  were 
planning  to  attend  this  year’s 
conference  when  the  word 
went  out  that  Gov.  Orval 
Faubus  of  Arkansas,  at  that 
time  occupied  with  racial  in¬ 
tegration  troubles  in  Little 
Rock,  was  planning  to  attend. 
The  press  list  swelled  swiftly. 

The  keynote  of  the  coverage 
was  set  Sunday  afternoon. 
Sept.  22,  when  Jim  Hardee  of 
the  Orlando  Sentinel  and  sev¬ 
eral  other  newsmen  happened 
to  be  standing  near  Governor 
Faubus  shortly  after  he  ar¬ 
rived. 

Eager  Ears 

The  wife  of  a  guest  of  the 
conference  greeted  the  Gover¬ 
nor  and  asked  him  sotto  voce 
what  President  Eisenhower  had 
told  him  in  their  meeting  at 
Newport,  R.  I.  Faubus  turned 
to  her  and  said,  “confidentially” 
then,  noting  the  number  of 
eager  newsmen  listening,  he 
broke  off  and  said  “maybe  I’d 
better  tell  you  later.” 

Thus,  it  became  a  story  that 
led,  from  start  to  finish,  with 
the  name  of  the  embattled 
Governor  of  Arkansas.  Every 
press  conference,  every  hurried 
interview  in  the  corridor,  every 
handout  by  gubernatorial  press 
agents,  carried  with  it  an 
urgency  that  had  its  origin  in 
the  Little  Rock  situation. 

The  man  w'ho  was  the  focal 
point  held  four  news  confer¬ 
ences  from  the  time  he  came 
Sunday  until  he  left  Tuesday 
morning. 

After  each  press  conference, 
hurried  conferences  were  held 
by  groups  of  newsmen  seeking 
for  agreement  as  to  what  it 
all  meant.  Dean  of  these  brief¬ 
ing  sessions  was  John  Popham, 
New  York  Tiroes  correspond¬ 
ent  who  has  been  covering  the 
southern  scene  for  many  years. 

“What’s  Pop  got  to  say 
about  this?”  was  the  usual 
question  around  the  halls  of 
the  Cloister. 


Until  noon  on  Monday,  the 
lead  from  the  conference  be¬ 
longed  to  the  extremists.  The 
picture  changed  with  a  lunch¬ 
eon  speech  by  Gov.  Leroy 
Collins  of  Florida  entitled  ' 
“Can  a  Southerner  be  Elected 
President?”  He  called  for  an 
end  to  hatred  and  passion  and 
a  change  to  reason,  moderation 
and  goodwill. 

This  speech,  prepared  and 
distributed  to  the  press  well  in 
advance,  caught  the  attention 
of  the  news  media  as  probably 
few  speeches  at  a  governor’s 
conference  ever  had.  The  lead 
went  to  the  moderates. 

Co-op  System 

A  cooperative  system  was 
developed  by  the  press  corps : 
assignments  to  various  gover¬ 
nors  were  quickly  doled  out, 
information  was  gathered  and 
then  pooled  in  special  confer¬ 
ences  during  which  reporters 
interviewed  each  other. 

Host  Governor  Marvin  Grif¬ 
fin  expressed  his  concern  that 
the  urgency  of  the  news  de¬ 
velopments  left  little  time  for 
reporters  and  cameramen  to 
enjoy  the  advantages  of  the 
plush  resort. 

Governor  Griffin  said  he 
considered  the  newsman  “a 
public  servant,”  deserving 
every  protection  the  law  could 
offer  in  his  quest  for  the  news. 

He  added  that  he  deplored  the 
beatings  received  by  several  of 
the  press  representatives  in 
Little  Rock. 

• 

ll-Pica  Width 
Satisfactory 

Chicago 

Satisfaction  with  the  new 
standard  11-pica  column  width 
on  newspapers  was  reported 
Sept.  25  at  a  joint  meeting  of  I 
the  newspaper  committee  of 
the  American  Association  of 
Advertising  Agencies  with  the 
agency  committee  of  the  News¬ 
paper  Advertising  Executives 
Association. 

Advertising  copy  prepared 
in  that  size  can  be  “floated” 
into  larger  column  widths  of 
newspapers  that  have  not  yet 
standardized  at  11  picas  as  . 
suggested  by  the  American 
Newspaper  Publishers  Associa¬ 
tion  and  endorsed  by  the  4-A’s 
newspaper  committee. 

Carl  Georgi  Jr.,  Campbell-  i 
Ewald  Company,  Detroit,  is 
serving  as  acting  chairman  of 
the  4-A  group,  replacing  Dan¬ 
iel  M.  Gordon,  formerly  of 
Ruthrauff  &  Ryan  Inc. 

Following  separate  meetings 
the  NAEA  and  4-A  committees 
newspaper  committee  for  a 
met  jointly  with  the  ANA 
luncheon. 
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We  ask  you  squarely: 

Should  personal  tastes  he  the  yardstick  for  measurinf’ 
the  usefulness  of  a  legitimate  business  institution? 

If  so,  all  forms  of  advertising  had  better  be  on  guard. 
Who  can  be  sure  which  advertising  medium  will  be  the 
next  target  for  attack? 

The  great  advertising  media  have  done  much  to  build 
up  the  standard  of  living  in  this  country.  Standardized 
outdoor  advertising  ( 24-sheet  posters  and  large  painted 
displays )  is  proud  to  be  one  of  these.  So  we  are  greatly 
concerned  when  any  part  of  the  advertising  business  is 
unjustly  attacked  —  as  our  own  business  is  today. 

\  irtually  every  attack  on  outdoor  advertising  is  based 
on  esthetic  grounds.  “Billboards  just  aren’t  pretty 
enough;  let's  get  rid  of  them,”  is  the  sense  of  what  our 
critics  sav. 


Attacks  on  esthetic  grounds  are  hard  to  fight  —  even 
with  hard  facts  like:  ( 1 )  outdoor  advertising  art  is  de¬ 
signed  by  some  of  the  finest  artists  in  the  country;  (2) 
the  structures  themselves  are  simple  and  functional 
(Raymond  Loewy  designed  the  modern  standard  struc¬ 
tures);  (3)  standardized  outdoor  advertising  structures 
are  located  only  on  private  land,  and  only  where  busi¬ 
ness  exists  or  is  permitted. 


this  is  a 

POSTER  PANEL 


jj  THIS  IS  A 

painted  bulletin 


Standardized  Outdoor  Advertising  is  a  business. 
It  creates  business,  it  belongs  with  business. 


OUTDOOR  ADVERTISING  ASSOCIATION  OF  AMERICA,  INC.  24  West  Erie  Street  •  Chicago  10,  Illinois 

Made  Up  Of  776  Companies  Throughout  The  Nation 
EDITOR  Sc  PUBLISHER  for  October  5,  1957 


Specific  Examples  Given 


On  ‘Stringer 

In  support  of  its  argument 
that  country  correspondents 
(stringers)  should  keep  their 
independent-contractor  status, 
the  American  Newspaper  Pub¬ 
lishers  Association  has  submit¬ 
ted  several  “case  studies”  to 
Wage-Hour  Administrator  New¬ 
ell  Brown. 

An  early  ruling  is  expected 
to  clarify  divergent  rulings  by 
district  administrators.  (E&P, 
Sept.  21,  page  14.) 

Following  are  the  examples 
submitted  in  the  brief  by 
ANPA  General  Manager  Crans¬ 
ton  Williams: 

Under  No  Orders 

Newspaper  A  (Morning  and 
Sunday,  circulation  356,000) ; 
In  our  particular  case,  while 
we  have  a  considerable  number 
of  so-called  string  correspond¬ 
ents  in  various  geographic 
areas,  we  have  no  control  over 
these  correspondents  nor  are 
we  in  a  position  to  issue  them 
orders.  We  call  upon  these 
string  correspondents  from  time 
to  time  for  reports  covering 
various  news  items  and  situ- 


Emergency 


Service 


is  fast 


day  and 


night 


on  any 


Call  CYpress  2-2400 
New  York  City 


^  COJA/C. 

910  East  138th  Street 
New  York  54.  N.  Y. 


’  Relations 

ations  on  which  we  want  some 
special  information,  or  in  many 
cases  just  general  coverage  of 
a  particular  situation. 

On  the  other  hand,  these 
string  correspondents  query  us 
from  time  to  time  about  certain 
news  developments  in  which 
they  feel  we  might  be  inter¬ 
ested  in  having  them  furnish 
us  with  a  special  report  or 
coverage.  In  either  event,  we 
are  not  in  a  position  to  order 
the  string  correspondent  to 
cover  the  situation  for  us  and 
even  though  they  may  query  us 
and  we  ask  for  a  report,  they 
can  fail  to  send  one  in  and  we 
can  do  nothing  about  it.  Where 
we  query  them,  they  may  find 
it  inconvenient  to  cover  the 
situation  for  us  and  in  that 
event,  again,  there  is  nothing 
we  can  do  about  it  since  we 
have  no  control  whatever  over 
any  of  our  string  correspond¬ 
ents. 

From  $3  a  Year  Up 

Newspaper  B  (Morning,  Eve¬ 
ning  and  Sunday,  circulation 
690,000) :  We  have  about  27.'i 
stringers,  about  90  percent  of 
them  active  sometime  in  the 
year.  Some  send  only  two  to 
five  stories  a  year.  The  others 
may  send  that  many  a  month. 
About  three  dozen  of  them  sel¬ 
dom  miss  a  day.  The  amounts 
they  are  paid  range  from  $8  to 
$4  a  year  to  $8.'i0  per  month. 
The  top  figure  is  a  permanent 
string  man  who  with  pictures 
and  stories  makes  a  good  thing 
of  it.  But.  actually,  he  is  man¬ 
aging  editor  of  another  news¬ 
paper.  I  only  mention  that  to 
give  the  ton.  He  makes  his  main 
money  there.  Many  of  the 
stringers  are  just  cards  with 
names  and  telephone  numbers 
— people  we  can  call  when  and 
if  occasion  should  arise  and 


Breakfast  Briefs 

As  they  begin  to  recover 
from  the  shock  of  the  Wiscon¬ 
sin  senatorial  election,  the  Re¬ 
publicans  are  taking  a  more  op¬ 
timistic  view  of  lOfiO.  They  now 
feel  that  they  hav'e  a  good 
chance  of  holding  their  own  in 
Veianont. 

*  *  * 

Nobody’s  going  to  criticize 
you  for  living  from  hand  to 
mouth  if  you  happen  to  be  in 
a  patch  of  wild  blueberries. 
From  the  Cleveland  Plain  Dealer 


there  should  be  a  story.  We 
may  not  call  them  at  all  during 
the  year.  We  might  have  some¬ 
thing  break  and  call  them  the 
next  day. 

We  have  no  control  over 
them.  It  is  just  a  side-issue.  I 
might  even  recite  the  classic 
of  one  woman  who  had  been 
a  stringer  for  20  or  25  years. 
There  was  a  story  in  her  town, 
a  little,  small  country  town.  The 
desk  asked  her  to  go  and  see  a 
certain  woman  to  get  some  in¬ 
formation.  She  wired  back:  ‘T 
couldn’t  do  that.  I  am  not 
speaking  to  her.”  And  she 
didn’t. 

Of  course,  the  only  result  of 
such  a  move  would  be  that  we 
would  eliminate  practically  all 
of  them. 

Entirely  Independent 

Newspaper  C  (Morning,  Eve¬ 
ning  and  Sunday,  circulation 
300,000) ;  These  correspondents 
who  are  paid  on  a  piece  rate  for 
news  material  supplied  have 
been  considered  to  be  independ¬ 
ent  contractors  long  before  the 
inception  of  the  Fair  Labor 
Standards  Act.  They  usually 
function  in  areas  where  the 
volume  or  kind  of  news  does 
not  warrant  full-time  coverage. 

They  are  entirely  independ¬ 
ent  of  the  restrictions  that  go 
with  employment.  Who,  what, 
when,  where  and  why  they  get 
their  news  is  of  no  concern  to 
the  newspaper.  They  write  their 
story  and  send  it  in.  If  used 
it  is  paid  for  at  the  agreed 
space  rates.  If  it  is  not  used, 
there  is  no  payment.  Their 
finished  product  is  bought — not 
the  services. 

Furnishing  these  news  items 
is  only  part  of  the  activities  of 
these  correspondents.  Many  are 
housewives,  club  members,  free 
lance  writers,  students,  etc. 
They  wav  write  a  dozen  vari¬ 
ations  of  one  story  and  sell 
them  to  a  dozen  buyers.  Classi¬ 
fying  them  as  employees  will 
not  help  either  them  or  those 
they  sell  their  material  to.  If 
anything,  it  will  eliminate  a 
large  part  of  their  present 
market,  as  few  present  pur¬ 
chasers  of  this  type  of  news 
would  use  their  art’cles  under 
the  restrictive  conditions  of  em¬ 
ployment. 

How  Many  Hours? 

Newspaper  D  (Evening  ex¬ 
cept  Sunday,  circulation 
30,000)  ;  We  feel  that  much 
more  is  at  stake  than  the  ad¬ 
vantage  to  the  newspaper  of 
retaining  them  as  independent 
contractors.  From  a  practical 
viewpoint,  it  would  be  near  im¬ 
possible  to  administer  fairly 
such  a  change.  Arbitrary  or 


Radio  Stringers 
Tap  ‘Grass  Roots’ 

Washington 

Mutual  Broadcasting  Sys¬ 
tem’s  “Operation  Newsbeat” 
formula  provides  for  483 
“stringers”  to  complement  wire 
services  and  correspondents’  re¬ 
ports. 

“Until  recently,”  said  Robert 
F.  Hurleigh,  Mutual’s  news 
chief,  “radio  news  could  ade¬ 
quately  be  covered  by  having 
news  desks  in  key  centers  and 
then  sending  men  to  outlying 
points  where  national  interest 
stories  were  developing.  But 
that  doesn’t  hold  true  any 
longer. 

“New  centers  of  population 
are  developing  and  we  want  to 
make  sure  we  have  reporters 
directly  on  the  scene  in  those 
areas.” 

He  added:  “One  of  our  sta¬ 
tions,  WLOW  in  Norfolk,  Va., 
has  hired  a  newsman  of  20 
years’  experience  just  to  fit  the 
station’s  own  local  news  ac¬ 
tivities  into  our  ‘Operation 
Newsbeat’  pattern.” 


unreasonable  decisions  would 
tend  to  build  up  public  resent¬ 
ment  which,  in  time,  could  help 
to  weaken  the  entire  Act. 

For  example,  we  expect  our 
string  correspondents  to  record 
for  us  any  newsworthy  event 
occurring  in  their  territory  at 
any  time.  Who  is  going  to  de¬ 
termine  how  many  hours  a  day 
they  “work”?  Of  course  they 
are  on  duty  24  hours  a  day — 
should  they  be  paid  the  mini¬ 
mum  wage  for  24  hours  a  day 
— with  overtime  for  every  hour 
over  40  that  they  work  within 
the  calendar  week?  Or  should  | 
the  correspondent  keep  a  time 
record  of  every  effort  (attend¬ 
ance  at  meetings,  street  comer 
conversations  or  phone  calls)  ! 
that  might  result  in  a  story, 
and  be  paid  on  that  basis?  Any¬ 
one  with  any  knowledge  of  news  ; 
correspondence  would  say  such  j 
solutions  are  ridiculous — and  j 
that  it  is  impossible  to  make 
anv  fair  general  regulation  cov-  | 
ering  the  hou>'s  worked  by 
string  correspondents. 

.4t  Their  Convenience 
Newspaper  E  (Evening  ex¬ 
cept  Sunday,  circulation 
17,000) :  String  correspondents 
who  send  us  news  from  our 
suburban  area  get  this  news  at 
home  at  their  convenience,  the 
amount  and  everything  else 
being  up  to  them.  What  they 
are  paid  depends  on  how  much 
they  turn  in  at  so  much  an 
(Continued  on  page  46)  , 
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Republic  helps  solve  the  classroom  shortage  problem 

WITH  A  NEW  LOW-COST  SCHOOL  THAT  GOES  UP  FAST 


During  the  next  10  years  this  country  needs  to  spend 
32  billion  dollars  to  solve  the  staggering  problem  of 
classroom  shortages  that  is  facing  virtually  every 
community  in  every  state. 

Republic’s  TVuscon  Division  provides  a  realistic 
low-cost  solution  to  this  national  problem.  TVuscon 
can  provide  needed  classrooms  now,  with  gymnasium 
or  auditorium  to  be  added  later.  The  adaptation  of 
TVuscon  products  to  suit  local  conditions,  by  the 
school  architect,  is  a  practical  answer  to  the  urgent 
national  need  for  more  and  more  classrooms.  It  takes 
advantage  of  the  speed  and  economy  of  off-site  con¬ 
struction.  Flexible  design  is  based  upon  the  use  of 
economical  standard  steel  building  products— TVuscon 
Vision-Vent*  Window  Walls,  Clerespan*  Steel  Joists. 
Light  Steel  Framing  and  Republic  Steel  Lockers. 


This  construction  concept  means  a  school  that 
is  low  in  cost,  an  important  factor  to  the  already 
overburdened  treasuries  of  local  communities. 

School  financing  is  a  major  problem  in  solving 
the  classroom  shortage.  However,  by  making  appro¬ 
priate  changes  in  state  legislation,  as  one  state 
has  already  done,  it  is  possible  for  a  “Financing- 
Contractor”  to  coordinate  all  the  problems  of  school 
construction.  The  community  gets  a  complete, 
ready-to-occupy  Truscon  School  Building  and 
enters  into  a  lease-purchase  agreement  with 
the  contractor. 

Republic  Steel  is  putting  its  experience  and  talents 
to  work  to  solve  our  educational  problems  by  pro¬ 
viding  better  schools  . . .  schools  the  community  can 
afford  .  .  .  schools  they  can  occupy  fast. 


REPUBLIC  STEEL  General  Offices  •  Cleveland  1,  Ohio 

Alltl,  Cirkti,  Staliliss  Stttls  •  Titaalie  •  Ban  •  Platas  •  Skaata  •  Strip  •  Tli  Plata  •  Tana  Plata  •  Cali  flaiskai  Staals  •  Staal  aai  Plastic  PIpa  • 
Taklai  •  Balts  •  Nats  •  Blvats  •  Ckaia  •  Win  •  Fare  Faaca  •  Nalls  •  Pl|  Ina  •  Ina  Pawiar  •  Caal  Ckanicals  •  Fakricatai  Staal  Praiacts  • 
Staal  Ballilai  Pniacts  •  Staal  aai  Alaelaae  Wlaiaas  •  Staal  KItekaas  •  Sklppiap  Caatalaan  •  Hatarials  Haaillaf  Epalpeaat  •  Dnlaaga  Praiacts 
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PROPER  TIMING  IS 
BEFORE  THE  EVENT! 

Before  you’re  accused  of 

LIBEL 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City.  Mo. 

New  York,  Chicago,  San  Francisco, 
107  William  175  W.  100  Bush 
St.  Jackson  ’  St 


'Stringer^ 

{(.' ontinued  from  puye  44) 


by  comment,  iMCture,  error  in  foct  or 
icientity;  or  of ’violating  Privacy  or 
Copyright,  Piracy  of  motter  or  format 

F  O  R  t  I  F  Y 

ogointt  embarrassing  lot* 
with  owr  special  excess 

INSURANCE 

covering  these  hazards  — 
unique,  effective,  inexpensive 


Precision  Plates  for 

BLACK  and 
COLOR 


UTceriy  impossiDie  xo  appiy  xne  impractical  ArranRement 
Fair  Labor  Standards  Act. 

X-  *!.•  „  T,  •  j  Newspaper  P  {Evening  and 

Nothing  to  Be  Gained  Sunday,  circulation  S0,000) :  As 

Newspaper  L  {Evening  ex-  a  daily  newspaper  we  would  be 
cept  Sunday,  circulation  compelled  to  restrict  our  news 
Ji7,000) :  We  can  see  nothing  to  report  if  stringers  are  deter- 
be  gained  by  anyone  by  bring-  mined  to  be  employees  and  not 
ing  string  correspondents  under  independent  contractors.  This  is 
the  Fair  Labor  Standards  Act.  because  many  communities  can 
The  average  pay  of  all  country  be  covered  only  by  stringers 
stringers  probably  would  not  who  work  for  several  news- 
exceed  $10.  per  month  and  it  papers.  It  is  impractical  from 
would  be  my  guess  that  it  would  an  economic  standpoint  to  have 
cost  us  at  least  that  much  to  a  reporter  working  on  an  hour- 
do  the  accounting  work  alone,  ly  basis  stand  by  at  all  poten- 
and  after  the  work  was  done  tial  news  sources. 
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what  makes 
a  company 
a  good  citizen 


n.  Jardine,  mayor  pro  tern.,  who  alao  is  a  Standard  Oil  dealer, 
Hilderbrant,  city  clerk. 


City  of  Horbor  Springs,  Michigon,  is  under  discussion.  The  city 

officials  pictured  above  are  (1.  to  r.)  City  Manager  A.  C.  Wager,  Donald 


Donald  D.  Jardine  of  Harbor  Springs,  Michigan,  has  led  a  con¬ 
structive  "double  life”  for  years.  He  has  served  as  a  Boy  Scout 
leader,  as  a  special  policeman  for  civil  defense  or  other  emer¬ 
gency,  as  an  officer  of  a  community  improvement  association 
and  as  a  member  of  the  Harbor  Springs  City  Council.  Today, 
as  mayor  pro  tern.,  he  devotes  every  hour  that  can  be  spared 
from  his  family  and  his  business  to  conscientious  conduct  of 
Harbor  Springs’  affairs. 

And,  during  the  same  years,  Donald  Jardine  has  been  build¬ 
ing  a  successful  business.  Five  years  ago  he  borrowed  the 
money  to  acquire  his  own  independent  business,  a  Standard 
Oil  service  station.  Now,  his  debt  repaid,  he  has  one  of  the 
finest  and  most  successful  service  stations  in  this  part  of  the 
country.  He  found  something  he  liked,  and  he  found  success 
by  staying  with  it! 


Donald  Jardine  is  one  of  many  Standard  dealers  throughout 
Mid-America  who  lead  "double  lives,”  lives  of  service  to  the 
motoring  public  and  to  their  communities. 

We’re  proud  of  the  fact  that  thousands  of  Standard’s  own 
employees,  too,  give  freely  of  their  time  and  talent  to  civic  and 
human  welfare  activities.  .XU  over  this  part  of  the  country 
you’ll  find  our  agents,  chemists,  salesmen,  engineers,  a.ccount- 
ants,  refinery  people  and  others  active  in  church,  school,  4-H, 
FFA,  Boy  Scout,  and  other  jobs  done  by  good  citizens. 


What  makes  a  company  a  good  citizen? 

Responsible  companies,  like  responsible  people,  contribute  to 
the  security,  the  economic  health,  and  the  general  well-being 
of  the  communities  in  which  they  live  and  work. 


KicKord  L.  trowii*,  in  white  hdmet,  is  chief  of  the  volunteer  6re  department 
in  St.  Charlee,  Michigan.  He  has  served  as  a  volunteer  for  ten  years  and  has 
been  chief  for  three  years.  Why?  Because  he  likes  to  serve  the  people  of  his 
community  both  on  and  off  the  job.  He  is  a  Standard  Oil  dealer. 


Cloyten  A.  Johnson,  second  from  left,  is  shown  presiding  at  a  meeting  of  the 
school  board  in  Bancroft.  Michigan.  President  of  the  board,  he  also  is  active 
in  other  community  affairs.  He  believes  it  is  his  duty  as  a  citizen  to  serve  in 
community  projects.  Mr.  Johnson  is  a  Standard  Oil  agent. 


STAI%IIAIIU  OIL  COMPAIVY  (INDIANA) 
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LOCKWOOD  GREENE 


Governor’s 
Lady  Writes 
To  Home  Folk 

By  Betty  Gray 


Heads  Up  for  Nasty  Tale 


Tulsa,  Okla.  Next  Stop,  Bath? 

The  following  story  threw  Nasty’s  Pretty  Takes  Ug- 
the  Tulsa  Tribune  copy  desk  ley  Job. 

into  a  tizzy  recently:  Okey  Dokey,  Ugley  Pret- 

“UGLEY,  England,  Aug.  ty. 

22 — (AP) — School  'Teacher  English  (Ge(e)ography, 
Evelyn  Pretty  moved  here  Accentuate  the  Negative, 
this  week  from  the  town  of  Essex,  Sussex,  Wessex, 
Nasty  in  Hertfordshire.”  Help! 

The  story  was  handled  in  An  Adjective  For  Teacher, 
routine  fashion  and  given  the  Bet  She  Cleans  Up! 
head:  “Ge(e)ography !”  Miss  Pretty:  Ugley’s  Gain, 

Telegraph  Editor  Jay  Nasty’s  Loss. 

Cross  asked  for  a  new  head  Nasty  Pretty  Ugley,  Ugley 
after  the  first  edition  and  Gets  Nasty  Pretty, 
invited  everyone  on  the  rim  Pretty  Quits  Nasty  and 
to  try.  Goes  to  Ugley. 

Here  are  some  of  the  heads  Cross  chose  “Notting- 
oflfered:  (ham)  Could  Be  Worse”, 

Ah  to  be  in  Ugley  Now  written  by  Jenkin  Lloyd 
that  Pretty’s  There.  Jones  Jr.,  a  college  joumal- 

My  (Un)  aware  Lady.  ism  student  working  during 

Notting(ham)  Could  Be  summer  vacation. 

Worse.  “I’m  still  not  satisfied.  We 

Natty  Nastyite  Pretty  never  did  get  the  right 
Pops  Up  in  Ugley.  head,”  said  Cross. 


Virginia  Docking 

“Mrs.  Docking  does  not  at¬ 
tempt  to  solve  the  problems  of 
the  state  or  the  world  in  her 
writing;  she  only  tells  about 
how  she  solves  the  daily  prob¬ 
lems  of  the  home.  The  column 
is  well  written  and  easy  to 
read.” 

A  writer  in  the  Topeka  State 
Journal  commented,  “Virginia 
Docking’s  column  is  getting 
better  as  she  swings  into  the 
Kansas  way  of  chatting  with  interested  too.  We  doubt  that  keys  would  unlock  the  door.” 
friends.”  Virginia’s  reporting  to  the  She  responded  to  the  public 

The  Hays  Daily  News  said:  Kansas  public  will  be  politically  curiosity  by  writing:  “After  re- 

“Because  of  the  many  friends  hurtful  to  her  husband.  After  ceiving  numerous  phone  calls 
Mrs.  Docking  has  in  Hays,  all,  that  fact  is  of  little  import-  and  letters  about  the  locked 

made  during  her  several  visits  ance  if  the  people  of  Kansas  third-floor  tower  room,  I  de- 

to  the  city,  her  letters  have  a  enjoy  the  column.”  cided  to  let  everything  else  wait 

special  interest  here.”  The  editor  of  the  Johnson  while  I  called  a  locksmith. 

Pleasure  Before  Politics  County  Herald  in  a  letter  told  “He  took  the  lock  off  the 
Pleasure  Berore  i  oiitics  gu^e  Her-  door.  It  squeaked  as  we  opened 

A  Pittsburg  Sun  editorial  readers,  although  Republi-  it.  I  couldn’t  help  wondering  if 
pointed  out:  jjj  majority  are  going  to  we  would  find  some  historical 

“She  said  that  there  would  enjoy  your  column  in  the  paper,  treasure  there. 


Beneath  the  rivers  and  seas, 
to  outer  space . . . 

t 

IN  A  people  will  play  a  part  in  the  program 
to  launch  and  track  the  first  U.  S.  satellite. 
Cameras  set  up  at  Woomera,  Australia,  at 
Villa  Dolores,  Argentina,  at  Crater  of  Halea- 
kala,  Hawaii,  and  at  other  points  of  observa¬ 
tion  will  photograph  the  earth-circling  flight. 
Meanwhile  IN  A  men  on  both  Pacific  and 
Atlantic  coasts  are  helping  to  prevent  loss  or 
damage  to  these  valuable  cameras  and  to 
other  instruments  used  in  the  Optical  Satel¬ 
lite  Tracking  Program.  They  serve  without 
fee,  as  a  public  service. 

In  our  work  as  insurance  men  and  women, 
preventing  loss  brings  deep  satisfaction.  Con¬ 
sider  the  case  of  the  Third  Tube  of  the  Lincoln 
Tunnel:  The  Port  of  New  York  Authority 
and  I N  A  created  an  insurance-medical-safety 
plan  for  digging  the  tube  that  helped  set  a 
safety  record  unmatched  in  tunnel  construc¬ 
tion  history.  Not  a  life  was  lost  from  hazard¬ 
ous  work  under  air  pressure. 

Providing  insurance  protection  and  loss 
and  accident  prevention  service  for  a  giant 
project  like  the  Lincoln  Tunnel . . .  and  for 
the  world’s  first  atomic-powered  submarine 
Nautilus  . . .  and  taking  part  in  events  of  the 
International  Geophysical  Year  . . .  are  but 
three  recent  examples  of  the  way  IN  A  fulfills 
its  historic  mission  to  serve  the  people  of  the 
United  States. 

Insurance  Company  of  North  America  •  Indemnity 
Insurance  Company  of  North  America  •  Philadelphia 
Fire  and  Marine  Insurance  Company  •  Life  Insurance 
Company  of  North  America  •  Philadelphia 

INSURANCE  BY 
NORTH  AMERICA 

IS  CREATIVE.  ENTERPRISING 


I - 

FROM  THESE  BE(;ii\MNGS 

Man  Named  Pool  Put 
Roar  in  Niagara  Falls 


By  Doris  Gillens 

“I  have  seen  (Niagara)  Falls, 
and  am  all  rapture  and  amaze¬ 
ment.  Oh!  bring  the  Atheist 
here,  and  he  cannot  return  an 
Atheist” — Tom  Moore,  1904. 

Rapture  and  amazement  on 
the  part  of  subsequent  tourists 
brought  some  measure  of  pros¬ 
perity  to  the  area,  and  in  1848 
the  village  of  Niagara  Falls 
was  incorporated.  It  was  home 
to  2,559  persons  when  the  first 
edition  of  the  Niagara  Falls 
Gazette  appeared  on  May  17, 
1854. 

Sightseers  were  pouring  in 
off  the  Great  Western  Railway 
($11  from  Chicago),  having 
their  pockets  picked  during  the 
daytime,  and  stumbling  along 
the  pock-marked  streets  at 
night.  Unquestionably,  the  Falls 
were  there  to  stay. 

Rival’s  Prediction 

Not  necessarily  so  the  new 
paper.  A  rival  paper,  the 
Niagara  City  Herald,  predicted 
it  would  fold  within  three 
months. 

It  rolled  off  the  drum-cylinder 
press,  a  weekly  looking  like 
many  another  weekly  of  that 
era,  its  front  page  filled  with 
poems,  short  stories,  and  filler 
jokes  of  this  calibre: 

“Why  does  father  call  mother 
honey?  asked  a  boy  of  his  elder 
brother.  ‘Can’t  think,  ‘cept  it’s 
because  she’s  got  a  large  comb 
in  her  head.” 

“The  man  who  shot  his  gran¬ 
ny  got  clear  by  a  flaw  in  the 
indictment,  which  charged  him 
with  manslaughter.” 

Publisher  of  the  new  weekly 
was  Benjamin  F.  Sleeper,  a  job 


(This  is  another  in  the  series 
of  historical  background  pieces 
which  E&P  has  been  publishing 
over  the  past  tivo  years.  They 
serve  to  point  up  the  origins 
of  some  of  today’s  prosperous 
dailies. — ED.) 


printer  who  was  “prepared  to 
execute,  in  every  style  of  typo¬ 
graphy,  all  kinds  of  Books, 
Pamphlets,  Catalogues,  Bill 
Heads,  Ball  Tickets,  Bank 
Checks,  Circulars,  Hand  Bills, 
Show  Bills,  Business  Cards, 
Show  Cards,  Labels,  etc.  etc. 
...  in  Gold  and  other  Colors.” 

First  Editor 

More  important  in  the  pa¬ 
per’s  history  was  its  first  edi¬ 
tor,  a  29-year-old  named  Wil¬ 
liam  Pool,  a  one-time  farmer 
who  had  had  two  years  of  news¬ 
paper  experience  on  the  old 
Lock-port  (N.Y.)  Courier.  He 
remained  with  the  paper  for 
16  years  and  became  its  pro¬ 
prietor  and  an  important  mem¬ 
ber  of  the  state  Republican 
party. 

The  paper  was  offered  to 
readers  at  $1.50  a  year  if  they 
picked  it  up  at  the  office;  $2 
by  carrier. — “invariably  in  ad¬ 
vance.”  Advertisers  could  get 
one  square  (12  lines  or  less) 
of  space  for  50  cents  a  week  $6 
for  a  half  year,  or  $10  a  year. 

One  of  the  local  problems  of 
the  day  was  the  sorry  condition 
of  the  streets.  Pool  took  up  the 
issue  quickly,  W'riting  of  how 
“many  of  our  sidewalks  have 
long  been  the  terror  of  all 
nightwalkers  and  strangers,  and 
many  a  sudden  imprecation  has 
been  called  down  on  the  heads 
of  our  village  fathers.” 


Another  subject  of  immense 
interest  to  the  citizens  was 
that  of  railroad  routing.  Local 
development  depended  upon  it. 
Competition  between  Niagara 
Falls  and  Buffalo  on  this  led 
quite  naturally  into  journalistic 
word-duels  between  editors  in 
the  two  towns. 

Restrained  Comment 

As  personal  journalism  of  the 
time  went.  Pool  was  very  re¬ 
strained  indeed.  A  typical  Pool 
comment  (referring  to  a  Buf¬ 
falo  newspaper) : 

“Our  contemporary  is  a 
striking  example  in  proof  of 
the  proposition  that  there  is 
nothing  at  times  so  intensely 
exasperating  as  the  promulga¬ 
tion  of  unpalatable  truth.” 

This  was  hardly  the  sort  of 
rip-roaring  journalism  that 
readers  in  other  parts  of  the 
country  were  lapping  up,  but 
the  Gazette’s  strict  loyalty  to 
the  village  of  Niagara  made  it 
popular.  It  soon  had  the  largest 
circulation  within  its  post  office 
delivery  area.  That  gave  it  the 
right  to  print  the  official  list 
of  letters  telling  citizens  that 
mail  was  waiting  for  them  at 
the  postoffice. 

Another  rare-for-those-days 
thing  about  the  Gazette  was 
Pool’s  policy  of  avoiding  en¬ 
dorsement  of  candidates  in  po¬ 
litical  elections.  In  the  1856 
presidential  contest  he  advised 
readers  to  “vote  for  the  best 
man,  and  for  honest  ones,  if  you 
can  find  them.” 

Daily  Edition 

In  the  summer  of  1859  the 
paper  tried  a  daily  edition.  It 
turned  out  to  be  the  first  of 
many  tries,  none  of  which  was 
notably  successful  until  1893, 
when  the  Gazette  finally  man¬ 
aged  to  go,  and  remain,  daily. 

Pool  had  retained  control  of 
the  paper  until  1880.  Then 
Peter  A.  Porter,  whose  family 
had  been  leaders  in  the  de¬ 
velopment  of  the  Niagara  area, 
became  proprietor.  It  was  under 
his  ownership  that  the  success¬ 
ful  switch  to  a  daily  was  made. 
All  departments  were  expanded, 
including  the  “One  Cent  a 
Word”  section  of  classifieds.  It 
carried  such  ads  as: 

“Trance  Claiiwoyant  —  Mad¬ 
am  Wainwright  has  arrived 
and  can  be  consulted  on  busi¬ 
ness  and  other  matters  at  No. 
9  Thomas  street.” 

In  1895  Porter  sold  the  pa¬ 
per.  Soon  after  Alanson  Chase 
Deuel,  a  printer  in  Hamburg, 
N.  Y.,  came  to  take  charge  as 
foreman  of  the  plant.  In  1911 
he  bought  the  newspaper.  On 
its  centennial  in  19.54,  he  was 
still  publisher. 


At  the  turn  of  the  century, 
the  Gazette  was  becoming  more 
interested  in  features — society, 
entertainment,  a  daily  puzzle 
and  its  first  sports  column— 
and  promotion.  By  saving  cou¬ 
pons  subscribers  could  get  a 
copy  of  Cram’s  New  Century 
Atlas  of  the  World  for  $1.90. 

It  had  the  largest  circulation 
in  the  country — 3,260  copies 
printed  a  day. 

Such  Prices! 

Fresh  ham  was  selling  for 
12  cents  a  pound,  L.  Schmidt 
was  selling  two  heavy  blanket.s 
for  $1.50,  and  tourists  wen- 
doing  themselves  in  at  an 
alarming  rate  by  diving  into 
the  mighty  cataract.  Those  that 
didn’t  were  still  getting  their 
pockets  picked. 

If  you  didn’t  lose  your  money 
that  way,  you  could  do  it  at  the 
gambling  houses  that  were 
booming  about  this  time.  The 
Gazette  campaigned  against 
them;  finally  conducted  its  owm 
investigation  and  printed  the 
names  and  addresses  of  the 
houses  in  1905.  Soon  after,  the 
houses  were  closed. 

The  Gazette  had  a  big  lead 
over  its  competitor,  the  Cataract 
Journal.  And  it  tried  to  build 
up  a  bigger  lead  with  promo¬ 
tion  stunts. 

In  1908,  for  example,  the 
Gazette  offered  a  pair  of  patent 
tension  steel  shears  for  35  cents 
and  a  four-month  subscription. 

Another  stunt  was  a  contest 
(with  longer  subscriptions 
worth  more  votes)  in  which 
readers  ballotted  for  their 
favorite  young  ladies.  The  win¬ 
ners  got  a  12-day  boat-railroad 
trip  to  Lake  Placid. 

By  the  time  Mr,  Deuel  ac¬ 
quired  the  paper  in  1911,  circu¬ 
lation  was  up  to  8,800. 

Through  its  most  important 
years  as  it  grew  from  a  small 
city  paper  to  a  metropolitan 
daily,  the  Gazette’s  editorial 
policy  was  guided  by  one  man, 
Noah  Franklin  Maddever.  He 
started  as  a  reporter  in  1896. 
became  managing  editor  _  in 
1906  and  remained  in  that  job 
until  a  few  months  before  his 
death  in  1946.  He  was,  as  the 
paper  has  been,  staunchly  Re¬ 
publican. 

Absorbs  Competitor 

In  1918  the  Gazette  purchased 
its  competitor,  the  Journal 
(formerly  Cataract  Journal). 

During  this  period,  the  pa¬ 
per’s  most  important  editorials 
were  written  in  support  of 
America’s  participation  in  the 
League  of  Nations.  'Through 


Are  you  going  to  11-ems  or  9-columns?  If  so,  now  is  the 
best  time  to  change  to 

ALUMINUM  STEREOTYPE  CHASES 

The  Dural  Aluminum  Chase  is  the  most  popular  and  finest 
Stereotype  Chase  on  the  market!  There  are  now  more  than 
100  exclusively  aluminum  chase  installations  in  the  United 
States  and  Canada.  If  you  will  trade  in  all  of  your  steel 
chases,  we  will  give  you  a  liberal  trade-in  allowance  on  the 
purchase  of  an  equal  number  of  Durals.  Wire,  phone  or 
write  today  to 


BEARD  NEWSPRINT 

&  WAREHOUSE  CO.,  INC. 

8761  FULTON  ST.  DETROIT  9,  MICH“~ 
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OHE  BATH  ETCH  FOR  COMBI HATIOH  FIATS 

Vitaplate,  the  highest  quality  zinc  ever  to  be  etched,  teams  up 
with  VitasolV*,  a  most  amazing  new  etchant,  to  produce  one- 
bite  powderless  etching  with  unbelievable  qualities  and  speed — 
the  greatest  improvement  in  engraving  since  film  negatives  were 
introduced. 

One  practically  odorless  bath  in  one  machine  etches  halftones, 
line  cuts  and  combinations  in  record  time.  Powdering  is  out. 
Cold  top  can  be  used.  Miracle  VitasolV  stops  out  any  screen  on 
any  flat  at  the  proper  depth,  and  etches  from  554  thousandths 
to  45  thousandths.  No  shoulders.  Superior  depth  in  small  type. 
No  perceptible  lateral  etch  nor  loss  of  image. 

Vitaplate  is  priced  slightly  more  than  zinc  and  can  be  etched 
with  VitasolV  or  in  conventional  manner.  It  finishes  well,  can 
be  re-etched,  soldered,  patched,  stored  without  'corrosion  and 
with  all  has  unusual  durability — ideal  for  heavy  duty  work. 
Vitaplate  and  VitasolV  is  the  new  answer  to  rising  costs  in 
your  plant. 

Write,  Wire  or  Phone  today  for  complete  details. 


NOTE 


REGULAR 

DURAPLATE 

VITAPLATE 


If  you  are  attending  the  photoengravers  convention  you 
are  invited  to  see  a  Vitaplate-VitasolV  demonstration  at 
our  Philadelphia  plant  October  14th. 


^IMPERIAL  TYPE 
jjP  METAL  COMPANY 

CHICAGO  SO  •  NEW  YORK  7  •  PHILADELPHIA  34 


*  The  use  of  VitasolV  comes  within  the  limits  of  the 
Dow  Patents. 

This  advertisement  printed  from  Vitaplate  engravings. 


TWm  phMts  irt  Mstrs  vf 
VHoplott  oad  VHaMlV 

Newsprint  Engraving  Company 
Chi<»to.  Illinois 
WeH44«eraW 
Omaha,  Nebraaka 
Star-Tribwne 
Minneapolia,  Minnesota 
Cewrier  Press 

Evansville,  Indiana 
Now  Orleans  Eleciralype  E  Engraving 
New  Orleans,  LouiiAana 
Bureau  of  Engraving 
Minneapolis,  Minnesota 
SeaMgM  Corporatian 
Kansas  City,  Kansas 
Rockford  lllusirafed 
Rockford,  Illinois 
Baker  Celer  Plate 
Houston,  Texas 
Express  PuMIshing  Company 
Son' Antonio,  Texas 
Caller  Times 
Corpus  Christi,  Texas 
Topeka  Engraving 
Topeka,  Kansas 
IBM 

GreencasUe,  Indiana 
Imperial  Engravers 
Columbus,  Ohio 
Kentucky  Engrayfng 
Lexincton,  KenUi^y 
Eclipse  Elecire  A  Engraving  Co. 

Cleveland,  Ohio 
Plain  Oeolev 
Cleveland,  Ohio 
tDoyton  Newspapers,  Inc. 

Dayton,  Ohio 

tSpringBeld  Newspapers,  Inc. 

Springfield,  Missouri 
Coll-Chrenicle  Newspapers,  Inc. 

Allentown,  Pennsylvania 
The  BoHimere  Sun 
Baltimore,  Maryland 
Huntington  Publisking  Co. 

Huntington,  West  Virginia 
Ad  Service  Engraving  Co.,  Inc. 

Rochester,  New  York 
Times  Publishing  Company 
St.  Petersburg,  Florida 
Washington  Post  and  Times-Horald 
Waahington,  D.  C. 

Miller  and  Miller 
Atlanta,  Georgia 
Thomas  Rohan 
Hicksville.  L.  I.,  New  York 
Providence  Journal  Co.,  Inc. 

Providence,  Rhode  Island 
Jones  Photo  Engraving  Company 
Uniontown,  Pennsylvania 
The  Hem  Publishers 
Yonkers.  New  York 
Blanks  Engraving 
Dallao.  Texas 
Coiumbus  Dispatch 
Columbus,  Ohio 
tVitaplats  only 
List  complete  os  of  Sept.  16 
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Niagara 

(Continued  from  -page  50) 

the  bitter  days  of  debate  until 
the  final  defeat  in  the  Senate, 
the  Gazette  fought  for  its  ac¬ 
ceptance. 

On  a  local  level  the  paper 
was  backing  legislation  permit¬ 
ting  baseball  and  movies  on 
Sundays. 

In  1928  the  paper  was  sup¬ 
porting  the  repeal  of  prohibition 
on  the  grounds  of  its  “colossal 
failure.” 

Like  most  businesses,  the  Ga¬ 
zette  found  the  going  rough  dur¬ 
ing  the  depression.  There  were 
days  when  the  paper  ran  only- 
one  help  wanted  ad.  But  basic- 

STATEMENT  REQUIRED  BY  THE 
ACT  OK  AUGUST  24,  1912,  AS 

AMENDED  BY  THE  ACTS  OF 
MARCH  3,  1933  AND  JULY  2,  1946 
(Title  39,  United  States  Code,  Section 
233)  showing  the  ownership,  manage¬ 
ment,  and  circulation  OF  EDITOR  & 
PUBLISHER.  THE  FOURTH  ESTATE, 
pubiished  weekly  at  General  Post  Of¬ 
fice,  New  York  1,  N.  Y.,  for  October 
1,  1957. 

1.  The  names  and  addresses  of  the 
publisher,  editor,  managing  editor,  and 
business  managers  are: 

Publisher,  Charles  T.  Stuart,  44  Gram- 
ercy  Park,  New  York  10,  N.  Y. 
Editor,  Robert  U.  Brown,  16  Sunny- 
brae  Place,  Bronxville,  N.  Y. 
Managing  Editor,  Jerome  H.  Walker, 
32  Orchard  Avenue,  Rye,  N.  Y. 
General  Manager,  James  W.  Brown, 
Jr.,  Fan  ton  Hill  Rd.,  Westport, 
Conn. 

2.  The  owner  is: 

The  Editor  &  Publisher  Co.,  Inc., 
1475  Broadway,  New  York  36,  N.  Y. 
Stockholders :  Robert  U,  Brown,  16 
Sunnybrae  Place,  Bronxville,  N.  Y. ; 
James  W.  Brown,  Jr.,  Fanton  Hill 
Road,  R.D.  #6,  Westport,  Conn. ;  Charles 
T.  Stuart,  44  Graraercy  Park.  New 
York  10,  N.  Y. ;  Miss  Virginia  Brown, 
234  Valentine  Lane,  Yonkers,  N.  Y. ; 
Mrs.  Charlotte  Brown  Stephens,  234 
Valentine  Lane,  Yonkers,  N.  Y. : 
Mrs.  Helen  Brown  Young,  Woodland 
Drive,  Lewiston  Heights,  N.  Y. ;  Mrs. 
Matil  Brown  Spencer,  9  Winter  Street, 
Nantucket  Island,  Mass. ;  Mrs.  Susan 
Steele  Brown,  15  Sunnybrae  Place, 
Bronxville,  N.  Y. :  Marlen  E.  Pew 
Estate,  Riverhead,  Long  Island,  N.  Y. 


ally  structure  was  sound.  With 
slight  retrenchment,  the  Ga¬ 
zette  came  through  the  period 
imdamaged. 

Death  Watch 

Biggest  local  story  of  the 
’30’s  was  the  collapse  of  the 
Fall  View  Bridge  in  1938.  The 
Gazette  kept  a  death-watch 
on  the  structure  for  two  days — 
not  only  for  its  own  readers  but 
for  publications  as  far  away  as 
London.  When  the  bridge  final¬ 
ly  went,  the  paper  was  on  the 
streets  45  minutes  later  with  a 
complete  story  of  the  disaster. 

When  the  paper  celebrated 
its  centennial  in  May,  1954,  its 
circulation  was  over  33,000. 
Five  months  later  Publisher 
Deuel  died  at  the  age  of  80.  But 
before  he  died,  he  had  reached 
an  agreement  with  Frank  Gan¬ 
nett,  who  purchased  the  paper 
in  November  1954. 

The  Gazette  has  a  still-grow¬ 
ing  circulation  in  an  area  that 
continues  to  be  an  unfailing 
lure  to  tourists,  and  that  prom¬ 
ises  to  become  even  more  pros¬ 
perous  with  the  expansion  of 
hydro-electric  power  on  the 
New  York-Canadian  border.  A 
Sunday  edition  will  be  added 
Oct.  6. 

• 

Flagpole  a  Gift 

Boston 

When  the  Boston  Globe  moves 
into  its  new  building  on  Morris¬ 
sey  Boulevard  in  mid-’58,  an 
85-foot  flagpole  will  be  placed 
as  a  gift  of  employes.  Volun¬ 
teers  in  each  department  are  to 
accept  contributions  toward  the 
$8,000  cost  from  the  1,500 
workers. 


Editor  Advocates 
Recruitment  Effort 

Harrisburg,  Pa. 

A  planned  recruitment  pro¬ 
gram  to  attract  young  persons 
into  journalism  was  suggested 
to  editors  at  the  second  annual 
working  session  of  the  United 
Press  Editors  of  Pennsylvania 
here  recently. 

The  idea  was  presented  by 
Barton  E.  Richards,  editor  of 
the  New  Castle  News,  who  said : 

“Good  newspaper  reporters 
are  getting  scarce  and  it’s  time 
the  newspaper  profession  did 
something  for  itself.  I  do  not 
suggest  that  newspapers  subsi¬ 
dize  anybody  in  college,  but  I  do 
believe  these  is  a  fieM  of  pos¬ 
sibilities. 

“I  believe  the  idea  of  scholar¬ 
ship  aid  from  individual  papers 
would  be  a  fine  thing.  I  believe 
publishers  and  editors  should 
investigate  the  idea  of  creating 
curiosity  among  high  school 
students  by  inviting  them  to 
visit  the  plants  and  by  offering 
key  to  the  high  school  papers.” 

• 

Pays  Under  Protest 

Michael  Goldsmith,  AP  cor¬ 
respondent  at  Geneva,  is  pay¬ 
ing  a  fine  of  $89  imposed  by  the 
Swiss  Government  for  his 
refusal  to  disclose  the  source 
of  information  in  a  news  dis¬ 
patch  early  this  year.  AP  Gen¬ 
eral  Manager  Frank  J.  Starzel 
said  the  fine  was  being  paid 
under  protest  and  AP  did  not 
recede  from  its  position  that 
Mr.  Goldsmith’s  refusal  to 
testify  in  the  circumstances 
was  the  only  honorable  course; 
he  had  no  alternative. 


Editor  &  Publisher 

serves  its  readers  and  advertisers 


3.  The  known  bondholders,  mortga¬ 
gees  and  other  security  holders  owning 
or  holding  1  percent  or  more  of  total 
amount  of  bonds,  mortgages,  or  other 
securities  are:  None. 

4.  Paragraphs  2  and  3  include,  ^in 
cases  where  the  stockholder  or  security 
holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other 
fiduciary  relation,  the  name  of  the 
person  or  corporation  for  whom  such 
trustee  is  acting ;  also  the  statements 
in  the  two  paragraphs  show  the  af¬ 
fiant’s  full  knowledge  and  belief  as  to 
the  circumstances  and  conditions  un¬ 
der  which  stockholders  and  security 
holders  who  do  not  appear  upon  the 
books  of  the  company  as  trustees,  hold 
stock  and  securities  in  a  capacity  other 
than  that  of  a  bona  fide  owner. 

5.  The  average  number  of  copies  of 
each  issue  of  this  publication  sold  or 
dis'ributed,  through  the  mails  or  other¬ 
wise,  to  paid  subscribers  during  the  12 
months  preceding  the  date  shown  above 
was  20,381. 

CHARLES  T.  STUART. 

Publisher. 

Sworn  to  and  subscribed  before  me 
this  23rd  day  of  September.  1957. 

Arline  Demar,  Notary  Public 
State  of  New  York,  qualified  in 
New  York  County,  No.  31 — 0913850 

Commission  Expires  March  30,  1959. 


with  these  SERVICE  NUMBERS  . 


INTERNATIONAL  YEAR  BOOK 

Published  in  February 

ANPA  CONVENTION  ISSUES 

Published  last  two  Saturdays  in  April 

SYNDICATE  DIRECTORY 

Published  last  Saturday  in  July 

ANPA  MECHANICAL  CONFERENCE  NOS. 

Published  first  two  issues  in  June 

THE  MARKET  GUIDE 

Published  during  November  each  year 

For  comploto  information  on  those  sorvico 
numbers,  and  advertising  rates,  write  .  .  . 
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1475  Broadway,  New  York  36.  N  V. 


Beauty  Show 
Attendance 
Over  8,000 


Philadelphia 

“Beautyrama,”  promoted  and 
sponsored  by  the  Philadelphia 
Inquirer  in  cooperation  with 
cosmetic  manufacturers,  drew 
more  than  8,000  women  during 
its  three-day  run  at  the  Shera¬ 
ton  Hotel.  Show  hours  were 
from  noon  to  10  P.M.  Septem¬ 
ber  4-6.  A  50  cents  admission 
charge  was  made  per  person. 

Some  of  the  manufacturers 
sent  a  single  person  to  demon¬ 
strate  their  line  of  products. 
However,  when  the  first  1,000 
women  had  streamed  into  the 
doors  within  three  hours  after 
the  opening,  hurried  calls  were 
made  to  the  home  offices  for 
additional  personnel. 

One  company  brought  250 
analysis  charts.  By  the  end  of 
the  show  they  had  used  a  total 
of  1,000  charts — the  remainder 
had  to  be  borrowed  from  local 
department  stores. 

On  Sept.  3,  the  day  prior  to 
the  event,  a  “Beautyrama”  tab¬ 
loid  supplement  appeared  with 
the  Inquirer.  It  contained  news 
of  the  show,  editorial  support 
for  each  individual  exhibitor 
and  a  minimum  of  500  lines  of 
advertising  from  each  cosmetic 
manufacturer.  The  front  page 
of  the  tabloid  was  in  color. 

At  the  show,  26  exhibitors 
demonstrated  their  prcxlucts. 
Beauty  clinics  were  held  every 
hour.  During  each  hour  there 
was  a  clinic  for  adult  women 
and  a  separate  clinic  for  teen¬ 
agers. 


Mailed  ‘Throwaways’ 
Stand  Planned  hy  NEA 

Livermore,  Calif. 

The  National  Editorial  Asso¬ 
ciation  will  map  a  stand  on  a 
proposal  to  grant  special  mail¬ 
ing  rates  to  distributors  of  free 
newspapers  or  throwaways  at 
Chicago  sessions  Oct.  16-19. 

So  advises  Lowell  Jessen. 
NEA  president  and  publisher 
of  the  Livermore  News  and 
Herald.  Such  a  move  was  in¬ 
troduced  at  the  last  Congress 
after  a  committee  hearing 
which  heard  only  from  publish¬ 
ers  of  free  newspapers,  Mr. 
Jessen  said. 

NEA  opposition  would  be  on 
the  grounds  that  “Unwanted” 
publications  should  not  be  dis¬ 
tributed  by  mail  at  a  cost  to 
the  taxpayers,  Mr.  Jessen  fore¬ 
cast. 
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Here’s 

why  it’s  good 
to  own  stocks ! 


BECAUSE  AMERICAN  AND  WILL  GO 


1926  NOW  1965 


You  can  liinl  it  in  iIicm;  two  charts. 

The  fnndanicntal  reason  w  hy  we  heli«‘ve  in  our  hiisiness. 
The  fiindaniental  reason  why  time  and  a^ain  this  firm 
has  said  that  a  lot  more  ]>eo|>le  slioiild  own  common 
-tocks. 

Not  everyhody,  of  course.  Not  hy  any  means. 

Risk  is  an  inevitahle  part  of  any  investment — and 
that's  somethin':  else  we‘ve  said  time  and  a^ain,  too. 

Vs  a  matter  of  fact,  we  never  want  anybody  coming  to 
us  with  money  they  need  for  living  expenses,  insur¬ 
ance,  or  a  fund  for  emergencies.  These  calls  on  your 
income  must  always  come  first. 

Ry  the  same  token  thoiigli.  we  can't  think  of  any  bet¬ 
ter  place  to  put  your  e.rtrff  dollars  than  common  stocks. 


BECAUSE  COMMON  STOCKS  HELP  PROTECT 
THE  PURCHASING  POWER  OF  YOUR  DOLLAR 


I'articiilarly  when  you  consider  the  steady  growth 
of  American  business  .  .  . 

Particularly  when  you  look  at  the  long-range  de¬ 
cline  in  the  purchasing  power  of  a  didlar — and  re- 
memher  that  the  long-term  rise  in  stock  prices,  tlis- 
regarding  temporary  fluctuations,  more  than  olTscts 
that  decline. 

If  you  think  you  should  explore  the  possibilities  of 
starting  a  sensible  investni<*nt  program  of  your  own  at 
this  time  .  .  .  would  like  to  discuss  in  detail  the  risks 
and  rewards  involved — or  want  thoroughly  idijectivc 
answers  to  any  tpiestions  you  have  about  stocks  or 
bonds — all  the  hclji  or  guidance  we  can  give  you  is 
yours  for  the  asking. 

This  week.  Next  week.  Kverv  week. 


Merrill  Lynch,  Pierce,  Fenner  &  Beane 

Members  Xew  York  Stock  Exchange  and  all  other  Principal  Exchanges 

70  PINE  STREET,  NEW  YORK  5,  N.  Y. 

Offices  in  112  Cities 

For  a  free  copy  of  our  fundamental  guide  to  investing,  “What  Everybody  Ought  To 
Knotr  About  This  Stock  and  Bond  Business,”  simply  address  Department  EP-79. 


SYNDICATES 


United  Features  Takes 


On  Links'  Fmmy  Lou' 


By  James  L.  Collings 


ORCHIDS  TO  YOU! — James  S.  McAnulty,  chairman  of  the  News¬ 
paper  Food  Editors'  Conference  in  Chicago,  greets  (left  to  right] 
Harriet  (Rusty)  Thomas,  Honolulu  Star-Bulletin;  Marjorie  Elwood 
Toronto  Star  Weekly;  and  Ann  Adams,  Toronto  Globe  &  Mail. 


On  Nov.  12  Marty  Links’  learned  this  week  that  two 
•‘Emmy  Lou”  will  operate  out  members  of  the  Oxford-to-Hara- 
of  a  new  shop:  United  Feature  mosh  mountain-climbing  ex- 
Syndicate.  The  switch  is  from  pedition  had  been  killed. 

Consolidated  News  Features.  “As  soon  as  the  remaining 
The  daily  panel  product  —  members  return  to  the  base  of 
in  125  papers,  according  to  Haramosh,  said  Laurence 
UFS— was  created  by  the  car-  Rutman,  UFS  vicepresident  and 
toonist  (Mrs.  Alex  Arguello;  general  manager,  “we  expect 
wife  of  a  San  Francisco  at-  to  receive  by  cable  the  first- 
torney)  in  1944  while  she  was  person  account  of  the  group’s 
drawing  for  the  San  Francisco  experiences,  with  possible  pic- 
Chronicle.  It  was  originally  tures. 

called  “Bobby  Sox,”  and  some  ^  six-article  series  (1,000— 
papers  still  use  this  title.  t^^OO  words  each)  is  planned. 

As  a  syndicate  spokesman  for  Mrs.  Roosevelt  the 

says,  “Miss  Links  has  a  keenly  S\^r^  inonth-lonT trip  ^to^Sll-  defendant  in  a  libel  suit  filed  in  A  Ti  c  , 
observant  eye  and  a  deep  un-  ^  New  York  Supreme  Court  last  A.  M YStGrV 

week  bv  .Tosenh  Curran,  nresi-  ^ 


Joe  Curran  Sues 
Pegler  for  $550,000 

Westbrook  Pegler,  King  Fea  -  Absence  Still 


Molly  Zelko’s 


tures  columnist,  is  named  as 
defendant  in  a  libel  suit  filed  in 


derstanding  of  adolescents,  and  ^  1?"^ 

look  at  life  under  Communism 


has  followed  their  changing 


.  ,  j-  „  ^  f _ as  it  affects  the  individual”  and 

styles,  idioms,  fads  and  fancies  j^tei-viewed  Red  leaders.  There’ll 


•  a\  •  A-t-  I-  iiiLci  vjcwcu  Avcvi  icoUda. 

with  amazing  accuracy  through  articles 

the  generations  of  teenagers.  articles. 


week  by  Joseph  Curran,  presi 
dent  of  the  National  Maritime 
Union  of  America.  Damages  of 
$5.50,000  are  asked. 


“Incidentally,  I  believe  Marty 
Links  was  the  first  woman  to  Christmas  Section 
become  a  member  of  the  Na- 


AP  Newsfeatures  sent  out 


tional  Cartoonists  Swiety.  It  lyjj-  week  its  annual  Christmas 


didn  t  occur  to  them  that  Marty  Section,  featuring  a  wide  va- 
Links  wasn  t  a  man  when  they  ^jety  of  stories,  including  one 


invited  ‘him  to  join.  “invention”  of  Santa 

“When  she  sent  in  her  filled-  Claus  by  Russia;  another  on 
out  application,  they  had  to  how  Oklahoma  has  made  Santa 
held  a  meeting  to  make  sure  a  .state  government  institution, 


they  wanted  a  co-ed  society.” 


Expedition,  Roosevelt 


and  a  third  on  a  mother  who 
has  kept  a  Christmas  tree’s 
lights  burning  for  seven  years 
because  her  soldier  son,  lost  at 
Out  of  the  same  offices  comes  sea,  wanted  it  that  way.  There 
news  about  an  expedition  and  is  also  an  art  strip  telling  the 
Mrs.  Roosevelt.  Christmas  story  in  modern 

The  syndicate  reports  it  settings  and  costumes. 


Lovely  lookc'rs 


1 

-and  0 

.she  shares  them  with  millions!  Recently  she  wrote  of 


tell  Arlene  the  secrets  that  make  them  beautiful- 


AustraliaV  top  model.  Victoria  Shaw,  and  her  salt  ruh 
after  bathing ...  Felicia  Farr’s  beer  rinse  shampoo... 

Mary  .Martin’s  sunbathing  on  her  Brazilian  coffee  plantation. 


Joliet,  Ill. 
The  mysterious  disappear- 

-  The  plaintiffs  affidavit  states,  47^  business  manager  of 

in  part:  “Defendant’s  vitupera-  ^gg^jy  tabloid  joUet  Spec 
tive  pen  has,  I  am  convinced,  tator,  was  no  nearer  solution 
exceeded  all  permissible  bounds  ^  tracking  down 

of  commentary  and  criticism,  ^^ny  rumors,  police  said  on 
He  has  endeavored  maliciously  ^ 

to  make  a  shambles  of  rny  good  2elko,  described  by  some 

name  and  character  ...  A  union  g^i^g^g  ^  crusading  editor, 
leader  cannot  be  viciously  as-  y^gt  seen  by  associates  at 

sailed  as  a  ‘racketeer,’  ‘Com-  ^  ^  25.  Her  shoes 

munist  or  bum  without  a  sen-  ^g,g  the  next  morning 

ously  damaging  impact  on  his  ^g^^  her  car  parked  in  front 
reputation.”  ber  apartment. 

•  When  she  failed  to  appear  at 

the  office  by  noon,  newspaper 

Joiirnalisiii  Fellows  associates  notified  police.  They 

I.,  said  she  had  been  away  from 

In  Training  Project  ^be  office  for  a  few  days  at  a 

Ann  Arbor,  Mich,  f'*”®  before  but  she  was  al- 
,  ,  ways  there  on  Thursdays,  pub- 

ith  the  cooperation  of  news-  ijghing  day- 

papers  and  advertising  agen-  The  weekly  charged  it  was  a 
cies,  a  new  training  project  for  g^gg  gf  kidnaping. 


j-ournalism  students  at  the  gince  then  police,  members  of 


University  of  Michigan  is  in  ber  family  or  William  R.  Mc- 
full  swing  under  supervision  of  Cabe,  publisher,  have  not  re- 
Wesley  H.  Maurer,  chairman  of  ggj^gj  jg^^^g 


the  Department  of  Joumalism.  ,.ggg„t  years  Miss  Zelko 


Let*K  lie  Beautiful 


by  Arlene  Dahl  interviews  the  world’s  most  gorgeous  women . . . 
and  shows  the  everyday  gal  how  to  look  her  best  through  skin 
care,  hairdo,  manicure,  make-up,  perfume  and  personality.  Her 
three-times-a-week  column  delivers  prestige  and  popularity!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott.  Manager... 


Vhicaffa  Tribun^^JVew  Yark  JVeirs 

MnCm  Tribune  Tourer,  Vhtrauo 


Twenty-six  recent  graduates  has  written  strong  editorials 
i  are  employed  on  16  Michigan  against  gambling. 

I  newspapers  and  in  an  advertis-  Police  Chief  Joseph  Trizna, 
I  ing  agency  in  Detroit.  About  however,  said  gambling  has  not 
I  $40,000  w-ill  be  paid  to  these  flourished  here  for  several 
I  Journalism  Fellows  by  the  par-  years. 

i  ticipating  institutions.  The  sti-  Mr.  McCabe  was  beaten 
I  pends  range  from  $65  to  $91  a  about  the  legs  by  unknown  as- 

sailants  and  left  for  dead  on  a 
1  Included  in  the  training  sys-  counti-y  road  in  April  1948. 

I  tern  are  the  foreign  newspaper-  Prior  to  their  association  in 
!  men  fellowships  established  in  the  operation  of  the  weekly, 
1948  by  the  University  in  co-  Miss  Zelko  served  as  Mr.  Mc- 
operation  with  Michigan  news-  Cabe’s  secretary  during  his 
papers.  career  as  a  lawyer. 
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There  has  been  excitement  this  siimmer.  .  . 


about  the  new  management  at  PRINTERS'  INK.  Advertising  and 
media  men  have  been  asking  what  will  "they"  do  with  (or  to) 
this  bible  of  the  industry?  , 

Until  now  we've  kept  our  mouths  shut.  As  many  of  you  know, 
we  have  been  listening. . .to  the  PI  staff,  to  readers,  to 
advertisers,  to  hundreds  of  industry  leaders  the  country  over 
who  have  known  and  loved  PI  through  many  of  its  69  years 
of  service. 

In  the  last  two  weeks,  you've  seen  our  first  answer  to  the 
question — a  new  format  which  incorporates  many  of  the  new 
features  you  asked  for: 

,  more  significant  news  in  a  fast-reading  front 
of  the  book  section 

a  stepped-up  pace  throughout  for  those  who  read  as 
they  run 

increased  departmentalization  to  guide  you  to  your 
special  interests. 

More  them  ever,  the  new  PRINTERS'  INK  will  be  published  for 
you — the  men  who  move  products  to  their  publics  through 
research,  advertising,  sales  promotion,  selling  and 
merchandising.  We  have  added  to  the  existing  staff  and  drawn 
in  some  of  our  own  specialists  to  broaden  its  coverage. 

Your  enthusiastic  response  to  these  first  new  issues  has  been 
gratifying.  But  this  is  only  a  beginning. 

The  years  immediately  ahead  will  see  a  doubling  of  present 
marketing  and  advertising  activity.  We  recognize  our 
responsibility  in  this  period  of  growth  and  it  is  our  firm 
intent  to  maintain  and  strengthen  PRINTERS'  INK'S  position  as 
spokesman  for  the  industry  by  keeping  it  always  a  step  ahead. 

This  will  be  an  exciting  period  and  PI  will  reflect  that 
excitement.  The  magazine  which  pioneered  for  the  ABC,  for 
the  Better  Business  Bureau,  for  a  code  of  advertising  ethics 
will  pioneer  the  yet  unexplored  areas  of  marketing. 

Cordially, 

William  E.  Barlow 
President, 

VISION  Incorporated 
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Mel  Brorby 

(Continued  from  pope  I*]) 


quality  just  as  strongly  into  paper  space  as  part  of  their 
the  agency  field.  Before  meet-  advertising  programs, 
ings  of  agency  executives  he  A  rough  percentage  break- 
has  emphasized  six  qualitative  down  of  the  NL&B  billing  this 

-  factors  for  making  an  adver-  year  shows:  30%  TV;  20% 

education  and  training  of  all  tising  agency  “professional,  new'spapers,  12%  new'spaper 

their  editorial  men  and  women,  craftsmanlike  and  secure.”  They  supplements;  23%  magazines 
The  best  newspapers,  be.st  for  are:  8%  radio,  and  7%  outdoor, 

both  readers  and  advertisers,  «j  would  select,  solicit  and  The  agency  has  its  owi 

are  those  on  which  the  editors,  accept  only  those  accounts  qualitative  factors  worthy  of 

exercising  their  daily  judgment,  where  I  could  believe  in  a  com-  mention.  It  is  selective  in  the  aim 

pany’s  products  and  in  its  man-  choice  of  accounts  which  it  will  Knoxville  News-Sentinel 

will  be  best  for  their  communi-  agement.  handle.  More  than  half  its  em-  tho 


2  Knoxville 
Papers  to  Use 
‘  Single  Plant 


The  Knoxville 


Knoxville 
Journal  and 


agement 

ty,  not  just  what  may  sell  the  g)  “I  would  pick  all  mv  peo- 
on  "  — 


ployes  are  stockholders.  Full- 


began 

plant 


publication  from  the 
of  the  News-Sentinel 


most  newspapers  on  a  given  carefully  as  if  l‘  were  time  employes  participate  in  a 

day!  It  IS  not  necessary,  either,  ^.^oosing  a  partner.  I  would  Pension  plan  and  in  a  profit-  p onevatiomi  nf 

for  editors  to  be  wild-eyed  re-  ^hem  as  if  they  were  sharing  plan  after  three  years  t^o  „°wspape^s  S  continue 

formers.  nartners  continuous  service.  The  en-  two  newspapeis  win  continue 

“But  a  newspaper  can  1^  P  “I  would  establish  a  firm  contribution  to  both  plans  ^jn'^be ‘n^ Tani^  i^the  eT- 

very  powerful  and,  therefore,  /  -  u-  iu  >s  made  bv  the  agency.  cnange  in  me  eoi 

can  be  extremely  helpful  to  its  partnership  with  the  •  torial  policies  of  either  paper, 

readers  and  community  in  People  who  pay  us  our  Wanted  To  Teach  Publication  of  the  Sunday 

many  ways.  They  can,  and 
many  are,  great  forces  for  pub¬ 
lic  education,  for  instance. 

“By 


commission.  ...  -.i  .  issue  of  the  Journal  was  sus- 

4)  “I  would  give  this  same  ^s  might  possibly  be  guessed,  pg^ded  Sept.  29. 
attitude  of  cooperation  to  all  Mr.  Brorby  at  one  time  thought  Advertising,  circulation  and 


mechanical  departments  of  the 
Journal  will  be  in  the  News- 
Sentinel  plant. 

Until  an  expansion  of  the 
New’s-Sentinel  building  is  com- 


V  education  of  course  I  those  suppliers  upon  whom  I  becoming  a  teacher  or  pos- 

^ ®  ,  depend  for  giving  mv  clients  ^ibly  a  writer.  He  was  gradu- 

niean  keeping  citizens  informed  «epenu  loi  giving  my  clients  - 

on  what  thev  should  know  service.  ^ted  fiom  the  Univeisity  of 

L  .  ,  'i’k  “T  would  nlav  fair  and  Wisconsin,  having  become  a 

about  topics  both  nearby  and  5)  1  M^ould  play  fan  and  Kanna  in  his  iunior 

afar  to  enable  them  to  be  ef-  square  with  the  families  w-ho  Kappa  in  his  junioi 

fective  citizens.  It  is  in  the  buy  my  clients’  products.  If  I  •  •  completely 

power  of  the  newspaper  press  ever  should  have  to  prepare  for  |  f  separate  quarters  for  the 

to  hel^p  the  greatest  number  a^  dmnt  advert, mng  fame  back  iolC  to  Jotonafs  editorial  staff,  that 

f,nd  the  g.eatest  gemi.  M.eve  to^^^^ba, m^ful,^ department  will  remain  at  its 

Selective  Factors  in  bad  taste,  then  I  had  better  followed  by  four  years  present  location. 

“In  selecting  media  for  an  go  into  some  other  business 


advertiser  there  are  many  fac-  6)  “I  would  establish  a  firm 
tors  to  be  considered.  The  policy  that  the  people  in  my 
good  media  department  takes  organization  should  accept  the 
a  look  at  all  the  facts  without  idea  of  public  service  to  the 


abroad  traveling  and  studying  Ownership  and  control  of  the 
on  a  fellowship  at  Oxford,  two  newspapers  remain  un- 
Strassburg,  the  University  of  changed.  The  News-Sentinel  i.s 
Paris  and  the  Ecole  des  a  Scripps-Howard  newspaper. 
Science  et  Politiques.  During  Mrs.  Roy  N.  Lotspeich  is  presi- 

of  the 


preconceived  notions.  Media  community.  I  am  sure  that  it  publisher 

are  constantly  changing.  So  would  continue  to  be  proved  he  spent  a  year  m  Journal, 

are  the  problems  of  clients.  All  that  this  is  not  only  satisfying  ,  The  announcement,  signed  by 

essential  facts  must  be  fre-  to  our  desire  to  be  useful,  but  t  r  r  Loye  W.  Miller,  editor;  Frank 

quently  reviewed  in  making  is  pood  business  practice  for  native  families  and  ab-  p.  Powers,  business  manager. 


marketing  plans.  everybody  concerned.” 

“And  among  these  es.sential 
facts  are  the  qualitative  fac-  Early  Times 

tors,  difficult  as  they  often  On  Jan.  2,  1925,  Maurice  H. 
are  to  obtain.  Certainly  a  major  Needham  founded  the  agency 


sorbed  a  great  deal  of  infor-  and  Myron  G.  Chambers,  presi- 
mation  about,  and  maintains  a  dent,  said  “this  new  publishing 
continuing  interest  in,  the  Far  operation  is  designed  to  meet 
East.  the  greatly  increa.sed  costs  of 

Ml'.  Brorby  worked  his  way  newspaper  publication.” 


factor  comes  under  the  head-  which  now  is  Needham,  Louis  through  college  by  writing  and  Journal  announcement, 

ing  of  community  service.  The  &  Brorby.  When  the  doors  of  selling  advertising  for  the  Wis-  gjpaed  by  Mrs.  Roy  N.  Lot- 

better  a  medium  is  on  that  the  agency  opened  in  Chicago,  <'onsin  State  Journal  at  Madi-  gpeich,  president  and  publisher; 

score,  the  more  effective  it  is  on  the  staff  with  him  were  Mr.  son  where  the  University  of  chaj-jeg  H.  Smith  Jr.,  vice- 

as  an  advertising  force.”  Brorby  and  Mr.  Stadelman,  and  Wisconsin  is  located.  president  and  general  manager. 

As  chairman  of  the  4-A,  Mr.  an  office  girl.  The  girl  is  now  Mr.  Needham  had  entered  jjjjd  Guy  L.  Smith,  editor,  said 
Brorby  carries  his  advocacy  of  married  and  has  five  children,  Wisconsin  before  Mr.  Brorby,  “The  arrangement  grew  out  of 

.  Ill  but  the  three  men  are  still  to-  and  they  were  fraternity  economic  necessity.” 

mm  gether,  along  with  Jack  Louis,  brothers  there.  In  earlier  years, 

IT  you  have  Intarnatlenal  builnaw  who  joined  them  in  1929.  This  also,  he  had  worked  with  Mr.  • 

lataraiH  attoclafad  with  publitkin9,  in  itself  is  very  unusual  in  the  Needham  at  the  A.  W.  Shaw 

printing,  advartwing  or  eemmareial  [  advertising  business.  Mr.  Bror-  Company,  publishers  of  System  Havana  INewspaper 
radio,  and  you  want  to  kaap  in  touch  i  by  and  Mr.  Needham  have  ac-  magazine.  Mr.  Needham  ran  [ggues  326  Paees 

with  thota  aetiviti«  in  Australia  and  tually  been  associated  for  45  their  Advertising  Service  Bu-  ^ 

Now  Zaatand,  road  NoMpapar  Nawt,  I  yg^j.g  reau  and  Mr.  Brorby  was  his  Havana 

tho  national  husinass  naws.  j  bas  offices  in  New  assistant.  The  Diario  de  la  Marina  on 

l^a^intarasH  of  "Own  Ui^or.**^  '  York,  Toronto,  and  Los  An-  With  this  combination  of  Sept.  15  issued  a  special  edition 

geles,  as  well  as  Chicago.  In  friendship  and  experience  in  of  326  pages,  bound  with  a 

Chicago  the  agency  occupies  advertising  writing,  it  was  na-  heavy  slick  coated  cover  in 

the  three  top  business  floors  of  tural  that  Mr.  Brorby,  on  his  color.  The  “numero  extraordin- 

the  Prudential  Building.  There  return  from  abroad,  should  ario”  told  the  story  of  modem 

are  28  client  companies  (21  in  join  Mr.  Needham  when  the  Cuba’s  progress  in  agricultui-e, 

the  U.  S.,  seven  in  Canada),  latter  started  his  agency.  A  commerce  and  industry, 

and  total  billings  this  year  will  writer  then,  the  creative  phases  The  issue  was  lavishly  illu- 

run  about  $33  million.  More  of  advertising  have  always  strated.  It  carried  a  heavy  ad- 

than  half  of  their  clients  are  been  Mr.  Brorby’s  major  in-  vertising  volume.  It  celebrated 

currently  making  use  of  news-  terest.  the  paper’s  125th  anniversary. 
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Auto  Linage 

{Continued  from  page  17) 

on-package  billing,  gpving  a 
higher  profit  to  the  agency 
commission,  has  us  at  a  great 
advantage.” 

Mr.  Scheid  said  automotive 
advertising  needs  a  “vigorous 
individualism,”  and  he  pro¬ 
posed  that  the  auto  indu.'stry 
invite  newspapers  to  submit 
copy  ideas  for  selling  cars. 

Real  Selling  Copy 

“Those  ideas  could  be  con¬ 
trolled  by  the  manufacturer 
and  the  newspaper  industry 
would  give  its  talents  gladly,” 
.Mr.  Scheid  said. 

“At  the  risk  of  arousing  the 
ire  of  Ford,  I  cannot  be  any¬ 
thing  but  an  honest  advertis¬ 
ing  man  if  I  did  not  tell  you 
that  the  promotional  introduc¬ 
tion  of  the  Edsel  was  woefully 
lacking  in  impact. 

“Here  was  the  first  major 
automotive  line  in  years,  on 
which  the  trade  reports  as  high 
as  a  quarter  billion  dollars  was 
expended,  and  yet  no  explosive, 
well-  organized  introductory 
campaign  was  engendered. 

“If  the  failure  to  provide 
mats  and  advance  copy  was  in¬ 


tentionally  done  to  keep  it  a 
secret,  then  the  secret  was  kept 
too  long.  In  our  owm  case,  the 
local  dealer  was  forced  to  run 
his  own  ad,  and  since  he  had 
no  cut  of  this  car,  he  ran  his 
ow’n  picture  instead. 

“But  given  the  tools,  I 
would  have  had  no  fear  of 
creating  powerful  introductory 
copy. 

“In  no  sense  do  I  infer  that 
the  auto  industry  should  place 
the  creation  of  its  advertising 
in  the  hands  of  its  dealers. 
But  I  do  insist  there  is  a  gold¬ 
mine  of  newspaper  creativeness 
in  this  nation  waiting  and  wil¬ 
ling  to  be  tapped  by  Detroit 
for  ideas  that  can  bring  new 
life  to  automotive  promotion.” 

Different  Situation 

Roland  R.  Postel,  Detroit 
manager.  Bureau  of  Advertis¬ 
ing,  ANPA,  told  the  Pennsyl¬ 
vania  publishers  that  newspa¬ 
pers  will  have  to  work  harder 
to  get  their  share  of  new  car 
linage. 

“For  years,”  he  said,  “you 
have  been  getting  new  car 
linage  without  much  effort  on 
your  part  or  the  dealer’s  part 
as  it  had  come  in  over  the  tran¬ 
som  from  Detroit. 

“Today  we  have  a  different 
situation.  The  companies  were 
forced  by  the  Department  of 


last  yearns  retail 
sales  figures  are 


ancient  history 


Only  in  the  EDITOR  &  PUB¬ 
LISHER  MARKET  GUIDE  can 
you  get  current,  accurate 
estimates  on  retail  sales, 
population  and  individual 
incomes  for  1957  .  .  • 


ACCURATE?  1956  estimates  as  published  in  the 
1957  Market  Guide  were  within  .0012%  of  the 
Commerce  Department’s  figures,  as  released 
in  the  “Survey  of  Current  Business.”  Retail 
sales  estimates  missed  by  only  .0042%. 

CURRENT?  E&p  MARKET  GUIDE  data  is 
available  from  12  to  18  months  ahead  of  any 
other  publication.  No  other  service  gives  you 
figures  for  the  current  year. 

If  you  use  reliable,  current  data  on  population, 

retail  sales  and  individual  incomes  to  plan  ad¬ 
vertising  and  sales — you  should  be  using  the 

E&P  Market  Guide 

1475  Broadway  *  New  York  36,  N.  Y. 

1957  Market  Gufde  now  avallabl»^$6  per  copy, 

1958  Market  Guide  to  be  published  November,  1957. 

Reserve  your  copy  new. 


Justice  to  abandon  the  cooper¬ 
ative  program  in  which  the 
dealer  had  his  new  car  adver¬ 
tising  done  for  him  because 
the  cooperative  funds  had  to 
be  spent  in  the  town  or  origin 
based  on  actual  sales  and  life 
was  all  beer  and  skittles. 

“But  today,  the  companies 
can  spend  their  appropriation 
in  any  medium  and  in  any  lo¬ 
cality  as  they  see  fit  and  the 
tendency  seems  to  be  that  they 
will  support  dealers  who  they 
think  warrant  it. 

“This  is  something  new  for 
the  dealer  and  he  isn’t  sure 
just  how  to  go  about  it.  Natu¬ 
rally,  he  comes  crying  on  your 
shoulder  because  you  have 
known  each  other  for  such  a 
long  time. 

“He  tells  you  that  he  ought 
to  get  the  same  consideration 
for  all  his  advertising  and  that 
he  got  under  coop  claiming  that 
now  the  additional  money  he 
spends  will  have  to  come  out 
of  his  own  pocket. 

“Well,  is  he  any  diffei-ent 
than  any  of  your  other  mer¬ 
chants  in  town?  They  have  to 
pay  for  their  advertising  out 
of  their  pockets,  too,  in  most 
cases.” 

Dealer’s  Sales  Figures 
Mr,  Postel  urged  newspaper 
ad  people  to  gain  the  dealer’s 
confidence  and  try  to  find  out 
his  gross  new-car  volume — not 
used  car  and  not  service — just 
his  new  car  volume. 

“The  figure  will  startle  you,” 
he  said.  “You  will  find  that  he 
perhaps  does  one  of  the  largest 
dollar  volumes  of  any  store  in 
town.  The  national  figure  is 
$15  billions  as  opposed  to  $11 
billion  for  department  stores. 
Suggest  to  him  that  he  spend 
six  tenths  of  one  percent  of 
the  gross  volume  for  new  car 
advertising. 

“Don’t  let  him  scream  too 
hard  either  because  he  has  had 
a  gross  margin  of  25%  on  the 
car  itself  and  a  gross  margin 
of  33  to  40%  on  the  optional 
equipment.  Don’t  pay  any  at¬ 
tention  to  trade-in,  used  cars, 
etc. 

“Now  in  this  new  car  adver¬ 
tising  I  advise  you  to  keep  him 
away  from  specifics.  I  mean 
by  this  selling  the  features  of 
the  car.  For  one  thing  this  is 
the  best  way  to  insure  factory 
linage. 

“'The  factories  can  talk  about 
specifics  much  better  than  the 
dealer  can  and,  frankly,  they 
would  rather.” 

Mr.  Postel  said  that  the 
dealer’s  job  is  to  sell  his  busi¬ 
ness  and  his  way  of  doing 
business. 


Papers  Take 
225  on  Tour 
Of  Europe 

Harrisburg,  Pa. 
The  “people-to-people”  phil¬ 
osophy  of  international  rela¬ 
tions  was  put  to  work  by  the 
Patroit-News  newspapers  this 
week  with  an  airlift  to  Europe 
for  225  readers. 

Three  Trans-World  Airline 
Jetstreams  were  to  leave  New 
York  Oct.  5.  Special  editions  of 
the  Patriot,  in  four  languasres, 
will  be  flown  to  the  countries 
visited. 

Several  months  ago  the  New- 
house  newspapers  here  began 
promotion  of  the  “Friendship 
Visit”  to  England,  Holland,  Ger¬ 
many,  France,  Switzerland,  and 
Italy.  The  newspapers  offered 
readers  the  15-day  trip  for 
$795  on  an  all-expense  basis. 

Publi.sher  Edwin  F.  Russell 
said  he  initiated  the  tour  ides 
in  keeping  with  President 
Eisenhower’s  “Ambassador  of 
Good  Will”  program  for  Ameri¬ 
cans  traveling  abroad. 

Editor  James  R.  Doran  super 
vised  the  special  editions  of 
the  Patriot,  designed  for  read 
ers  in  the  countries  visited 
Each  tells  of  the  way  of  life  in 
Central  Pennsylvania. 

Aware  that  the  Americans 
will  be  asked  many  questions 
about  integration,  the  newspa¬ 
pers  have  included  in  the  pas¬ 
senger  list  a  prominent  Negro 
couple.  Dr.  Richard  A.  Brown, 
member  of  the  Harrisburg! 
School  Board,  and  Mrs.  Brown. 

Patriot-News  Promotion  Di¬ 
rector  William  T.  Lunsford,! 
who  handled  most  of  the  details 
of  the  promotion,  also  is  making 
the  trip.  Also  on  the  tour  art 
Publisher  Russell,  Advertising 
Manager  E.  A.  Doepke  Jr., 
Business  Manager  Benjamin  F 
Lantz,  and  a  carrier  boy  and  his 
mother. 

The  travel  details  were  ar¬ 
ranged  by  Dr.  Marcel  Duriaux.j 
President  of  Hemisphere  Travel 
Service,  Inc.,  New  York. 

• 

ExcHfutives  Move  Up 

Waco,  Tex 
Newspapers,  Inc.,  which 
publishes  dailies  in  Waco,  Aus¬ 
tin  and  Port  Arthur,  has  an¬ 
nounced  promotion  of  Harry 
Provence  to  editor-in-chief  and 
Patrick  E.  Taggart  to  execu¬ 
tive  vicepresident  and  publisher 
of  the  Waco  News-Tribune 
Times-Herald. 
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When  you  sell  in  Pennsyl¬ 
vania’s  No.  3  “City,”  media 
selection  is  no  problem.  You 
need  only  one  medium:  the 
local  dailies  at  the  bottom  of 
this  ad.  They  have  the 
undisputed  confidence  and 
readership  in  the  14  lively 
trading  centers  that  comprise 
this  important  part  of  the 
Keystone  State. 

You  won’t  find  the  “city”  on 
a  map,  but  its  buying  power 
is  very  real.  It  can  add  an 
unduplicated  sixth  of  the 
people,  paychecks  and  spend¬ 
able  income  of  America’s 
third  biggest  State  to  your 
ales  effort. 

These  prosperous  Pennsyl¬ 
vanians  buy  through  the 
hometown  newspapers  they 
read  every  day.  The  14  high- 
impact  dailies  listed  below 
reach  a  concentration  of  con¬ 
sumers  in  these  trade  centers 
unequalled  by  any  other 
medium.  Clip  this  newspaper 
list  now.  And  when  you  sell 
in  Pennsylvania,  sell  all  of 
...  by  putting  these  active 
newspapers  at  the  top  of  your 
next  media  list. 


Sell  Pennsylvfinia’s  Mo.  3  with  These  iSewspapers: 

BEAVER  FALI.S  NEWS-TRIBirNE  (E)  •  CHAMBERSBl’RG  PI  BUC  OPINION  (E)  »  COATESVILLE 
RECORD  (E)  •  CONNKLI.SVILl,E  COLRIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE 

NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE  NEWS  (E)  •  SUNBCRY 

DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  (E>  •  WASHINGTON 

OBSERVER  REPORTER  (MAE)  •  WILLIAMSPORT  SLN  GAZETTE  (E)  •  YORK  DISPATCH  (E) 


The  ‘Why’  and  ‘How’ 

Of  New  Sunday  Edition 

By  Toni  Hewitt 

Sunday  Editor,  Niagara  Falls  Gazette 


Niagara  Falls,  N.  Y. 

Why  and  how  do  you  start 
a  Sunday  edition? 

The  “why”  isn’t  hard  to  an¬ 
swer.  It’s  related  to  facts, 
opinions,  hopes. 

The  “how”  is  different.  It’s 
a  matter  of  discussing,  plan¬ 
ning,  experimenting,  adjusting 
— picking  the  brains  of  those 
who  have  done  it  before. 

“There  are  solid  reasons  why 
we  decided  to  enter  the  Sunday 
newspaper  field,”  says  Kenneth 
K.  Burke,  vicepresident  and 
general  manager  of  the  Niagara 
Falls  Gazett-e.  The  103-year-old 
Gazette  makes  its  Sunday  de¬ 
but  Oct.  6. 

Growth  Outlook 

Here  are  the  factors  that 
decided  the  matter  for  this 
Gannett  Group  newspaper: 

1 — Congressional  approval  of 
the  600-million  dollar  Niagara 


power  project  which  opens  an 
era  promising  unprecedented 
community  growth  and  indus¬ 
trial  expansion.  Tied  in  with 
the  power  project  are  new 
parks  and  parkways,  a  spur  of 
the  New  York  Thruway  and 
a  new  international  bridge  — 
which  may  result  in  a  total  in¬ 
vestment  in  new  public  works 
in  the  Niagara  area  of  more 
than  a  billion  dollars  within  a 
five  to  six-year  period. 

2 —  A  mushrooming  population 
seems  certain  during  the  con¬ 
struction  period.  A  steady, 
lasting  growth  is  likely  to  come 
with  the  industrial  advantages 
resulting  from  abundant  and 
cheap  power. 

3 —  The  Gazette’s  plant — en¬ 
larged  in  1950  and  completely 
equipped — is  adequate  to  handle 
a  seven-day  operation  with  the 
same  ease  as  the  six-day  paper. 

4 —  Readers  and  advertisers 


Old-timers  tell  us  it's  unhealthy  to  be  caught  in  the 
unknown  without  a  copy  of  Editor  &  Publisher. 
There's  no  taboo  on  timely  news — even  in  Bongo 
Bongo  country. 

Name  .  . 

Address  . 

City  .  Zone  .  State  . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

16.50  «  jeer,  U.  S.  and  Canada — all  other  countriet,  $10.00 


both  said  they  wanted  the  Sun¬ 
day  paper. 

5 —  Agreement  among  the 
newspaper’s  department  heads 
that  the  time  is  ripe  for  a  Sun¬ 
day  paper  published  in  Niagara 
County  (pop.  250,000). 

6 —  Success  in  obtaining  first 
rate  features  —  including  30 
Sunday  comics. 

That’s  the  “why”  of  the 
Gazette  Sunday  story.  Now  for 
the  “how.” 

When  a  newspaper  wants  to 
find  out  how  to  do  things,  a 
good  bet  is  to  tuim  to  others 
who  have  had  experience. 

How  Others  Do  It 

That,  in  part,  is  what  the 
Gazette  did.  Department  heads 
visited  other  newspapers  in  the 
Gannett  Group,  to  see  how  a 
Sunday  edition  is  produced. 

Early,  decisions  wei’e  reached 
on  editorial  content.  In  addition 
to  the  comic  section  and  Family 
Weekly,  the  Sunday  Gazette 
will  offer  a  16-page,  locally- 
edited  Radio-TV  magazine,  and 
four  news  sections. 

The  news  sections  are  ex¬ 
pected  to  carry  a  minimum  of 
48  pages.  Section  A  will  con¬ 
tain  wire  news  and  two  edi¬ 
torial  i)ages;  Section  B, 
women’s  news,  travel,  books, 
stamps,  entertainment  and 
other  special  features;  Section 
C,  local  and  suburban  news 
and  financial  news;  Section  D, 
sports,  home  and  garden  news 
and  classified  advertising. 

.Manpower  Problem 

The  biggest  problem  the 
Gazette  has  faced  in  preparing 
for  its  Sunday  edition,  accord¬ 
ing  to  Editor — Thomas  J.  Ber- 
rigan,  is  the  “hiring  and  de¬ 
ployment  of  manpower.” 

After  the  early  appointment 
of  a  Sunday  editor  and  assist¬ 
ant  city  editor  to  correlate 
Sunday  and  weekday  news,  the 
management  determined  that  it 
would  need  eight  new  staffers 
in  the  editorial  department — 
reporters,  desk  men,  suburban 
writer  and  a  photographer. 

“It’s  been  a  difficult  recruit¬ 
ment  job,”  said  Mr.  Berrigan. 
“We’ve  pursued  it  all  Summer 
— contacting  newsmen  from 
New  England  to  California.” 

In  anticipation  of  stepped  up 
feature  needs,  the  newspaper 
subscribed  to  the  complete  NEA 
Service.  It  also  has  added  the 
Associated  Press  AM  trunk, 
state  and  sports  wires,  plus  the 
seasonal  football  and  race 
wires.  In  addition,  the  Gazette, 
an  afternoon  paper,  is  served 
by  a  United  Press  wire,  the  AP 
financial  wire,  the  Gannett 
News  Service  Bureaus  in  Al¬ 
bany  and  Washington,  AP 


Wirephoto  and  the  Associated 
Press  PM  trunk,  state  and 
sports  wires. 

Six  men  were  added  in  the 
composing  room,  and  Foreman 
Kenneth  Fillingham  plans  to 
enlarge  both  his  Saturday 
crews.  Circulation  is  adding  a 
Sunday  route  man.  Display, 
classified  and  business  offices 
will  stand  pat.  Two  men  are 
being  added  in  the  press  room. 

TV  Magazine  a  Sellout 

Press  Room  Foreman  Charles 
Handley’  estimates  that  the 
consumption  of  newsprint  and 
ink  will  increase  20% 

The  TV-Radio  Magazine  will 
be  run  on  Thursdays.  Its  pop¬ 
ularity  is  already  established. 
It  has  been  sold  out  for  several 
months.  No  discount  is  offei’ed 
advertisers  in  this  section,  be¬ 
cause  of  the  retention  value  of 
the  advertising.  National  adver¬ 
tising  in  the  section  is  con¬ 
tracted  for  over  26  weeks,  local 
advertising  over  52  weeks. 

Clifford  O.  Peterson,  the 
Gazette’s  advertising  manager, 
says  local  advertisers  have 
taken  to  the  Sunday  edition 
enthusiastically.  In  most  cases, 
the  major  advertisers  are  plan¬ 
ning  to  increase  their  budgets. 
A  series  of  conferences  have 
been  held  with  local  advertisers 
to  discuss  the  use  of  the  Sun¬ 
day  paper.  The  big  space  buy¬ 
ers  have  made  reservations  for 
the  first  four  weeks  of  publica¬ 
tion,  and  the  advertising  de¬ 
partment  is  trying  to  spread 
advertising  over  this  period  so 
that  the  number  of  pages  will 
not  vary  too  much  from  week 
to  week. 

The  circulation  drive  was 
kicked  off  with  a  dinner  for 
approximately  370  newspaper- 
boys  on  Sept.  5.  Circulation 
Manager  Clifford  Frost  offered 
special  cash  awards,  bonuses 
and  a  trip  for  the  28  top  car¬ 
rier  salesmen  to  the  Syracuse 
Penn  State  football  game  at 
Syracuse  Oct.  26. 

The  goal  at  the  out. set  of  the 
drive  was  to  sell  all  present 
subscribers.  The  daily  circula 
tion  of  the  Gazette  is  more  that 
36,000. 

USIA  Slashes  Fund 
For  Subscriptions 

Washington 
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Due  to  budgetary  slashing: 
the  United  States  Information 
Agency  is  reducing  its  expendi¬ 
tures  for  subscriptions  to  two 
U.S.  newspapers  abroad. 

The  New  York  Times  allot¬ 
ment  is  being  slashed  from  last 
year’s  $110,000  to  $12,000  and 
that  for  the  New  York  HeraU 
Tribune  from  $94,000  to  $8,000.  j 
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Reader  Survey 

(Continued  from  page  11) 
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n  the  state,  etc.  It  also  told 
readers  that  equal  attention 
vill  be  paid  to  the  opinions 
rhich  are  not  so  gratifying  in 
shaping  future  policies. 

(13  and  14)  ROTH  the.se  edi- 
lorials  were  entitled,  “WHERE 
DO  WE  GO  FROM  HERE” 
and  stated  that  “from  this  mas¬ 
sive  data  of  the  sur  vey  we  hope 
to  be  guided  in  our  future  po¬ 
licies  on  news  coverage,  edi¬ 
torial  comment,  selection  of 
comics  and  other  features.  Like 
all  newspapers  we  have  space 
and  typeseUing  limitations,  but 
within  the  framew’ork  available 
to  us  we  will  try  to  make  se¬ 
lections  in  conformity  with  the 
readers’  w’ishes.” 

Community  Is  Charging 

Mr.  Brennan  said, 

“We  have  served  local  readers 
for  23,100  editions  (308  publi¬ 
cation  days  each  year  for  75 
years).  A  newspaper  staff  from 
the  publisher  to  the  newest 
printer  must  keep  forever  in 
mind  that  what  was  good 
enough  yesterday  is  not  good 
enough  today.  A  community’s 
personality  is  forever  changing. 
The  ideas,  tastes  and  prefer¬ 
ences  of  any  year  in  the  last 
three  quarters  of  a  century 
were  not  by  any'  means,  the 
ideas,  tastes  and  preferences  of 
1957. 

“Our  first  discovery  through 
this  surv’ey  was  that  our  re¬ 
sponsibility  extends  to  a  far 
greater  number  than  our  9,- 
500  subscribers.  Virtually  every 
card  indicated  two  oi'  more 
readers  in  one  instance  as  many 
as  nine.  We  may  find  we  are 
actually  addressing  our  efforts 
to  more  than  31,000  i»ersons 
instead  of  the  9,500  who  sub¬ 
scribe.  This  w’as  always  known 
to  us  vaguely,  but  never  so  com¬ 
pletely  certified  and  validated. 
The  survey  adds  to  the  dimen¬ 
sions  of  our  responsibility  and 
stimulates  our  .sense  of  responsi¬ 
bility. 

“It  is  refreshing,  sometimes 
gratifying  and  sometimes  dis¬ 
maying  to  see  your.selves  as 
others  see  you.  The  survey 
response  helps  us  to  see  our 
work  as  our  readers  see  it.” 

Like  It  As  It  Is 

Quite  a  few  readers  were 
kind  enough  to  say  they  liked 
the  Observer  just  as  it  is  and 
preferred  there  would  be  no 
changes.  Others  made  specific 
suggestions.  Still  others  sug¬ 
gested  the  retention  of  all  the 
features  presently  included  in 
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the  Obseiwer  plus  a  long  list  of 
new  ones. 

“Each  comic  appears  to  have 
its  own  devoted  following.  Ap¬ 
parently  Observer  readers  are 
fairly  well  satisfied  with  the 
folks  who  get  in  such  ludicrous 
situations  in  our  daily  comic 
page.  Hundreds  of  our  readers 
were  kind  enough  to  give  seri¬ 
ous  thought  to  our  problem  of 
selecting  the  things  most  pleas¬ 
ing  and  useful  to  them.  They 
voted  for  or  against  all  of  the 
comics  in  the  Observer  family 
and  it  is  not  clear  they  will 
tolerate  the  abandonment  of 
any.  At  the  same  time  many 
readers  called  for  other  comics. 
The  problem  may  well  be  to 
find  space  for  some  additional 
comics  without  discarding  any 
of  the  strips  or  panels  which 
now'  appear.” 

Many  readers  took  occasion 
to  be  quite  flattering  about  the 
make-up  and  content  of  the 
first  page.  They  regarded  it  as 
good  typographically  and  com¬ 
prehensive  in  coverage.  It 
gained,  perhaps,  more  general 
approval  than  any  other  part 
of  the  paper. 

The  only  suggestion  w'hich 
appeared  with  frequency  w'as 
that  more  local  news  be  dis¬ 
played  on  page  one.  This  is  a 
suggestion  the  paper  will  try  to 
meet,  although  the  editors  find 
that  there  w'ill  always  be  some 
reluctance  to  deprive  the  in¬ 
side  pages  of  interest.  The  gen¬ 
eral  objective  must  continue  to 
be  to  have  something  of  in¬ 
terest  to  EVERY  reader  on 
EVERY  page.  Borrowing  a  les¬ 
son  from  good  merchandisers, 
the  editors  know  it  is  impossible 
to  put  all  the  stock  in  the  dis¬ 
play  window'.  Readers,  like  cus¬ 
tomers,  must  be  lured  inside 
for  the  treasures  which  are  too 
numerous  for  outside  display. 

More  School  News 

“Many  of  our  readers,  we 
learn  from  the  survey,  demand 
more  school  news  and  more 
matters  of  teen-age  interest. 
Thanks  to  our  readers  who  re¬ 
sponded  so  kindly  to  our  sur¬ 
vey,  we  are  at  last  aw'are  that 
we  have  been  missing  a  good 
bet  for  quite  awhile.  The  edi¬ 
torial  staff  is  w'orking  to  reme¬ 
dy  that  deficiency.” 

Among  other  things  the  read¬ 
ers  suggested  was  the  aban¬ 
donment  of  the  word  mesdames 
in  social  items.  Nobody,  alas, 
suggested  a  good  substitute. 

Sports  readers  are  for  the 
most  part  pleased  but  they  are 
demanding  —  more,  more,  more. 
They  are,  according  to  the  sur¬ 
vey,  apparently  the  most  avid 
readers.  Their  demands  range 
from  more  fishing,  hunting, 
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more  local  sports  all  the  way 
to  the  big  leagues  and  more  at¬ 
tention  to  the  rifle  and  pistol 
clubs.  Their  wishes  cannot  and 
will  not  be  disregarded,  says 
Mr.  Brennan. 

“Not  very  many  readers  indi¬ 
cated  an  interest  in  stock 
market  news,  possibly  because 
investors  prefer  a  specialized 
medium  which  can  devote  all 
its  columns  to  matters  of  busi¬ 
ness  and  economic  interest. 
Most  readers  appreciate  that  an 
afternoon  daily  cannot  cover 
closing  prices  and  still  reach 
their  homes  on  time.  About  the 
best  w'e  can  do  is  to  expand 
our  midday  summary.” 

Desire  for  Columnists 

The  survey  revealed  a  desire 
for  columnists  and  a  reasonable 
satisfaction  with  those  current¬ 
ly  appearing.  The  write-in  com¬ 
ments  of  those  who  used  the 
suggestion  space  on  the  suiwey 
postcard  did  not  indicate  much 
dissatisfaction  with  the  column¬ 
ists  who  currently  appear  in 
the  Observer’s  editorial  page. 

“A  few  readers  recalled  the 
oldtime  columns  of  local  writers. 
Obviously  we’ve  got  to  get 
some  of  the  younger  men  on 
the  staff  intere.sted  in  column- 
ing.” 

Most  of  the  readers  just  voted 
on  the  various  departments  and 
features  w'hich  the  Obseiwer 
now  carries.  Only  about  one  in 
ten  offered  written-in  comment 
in  the  space  provided  for  that 
purpose. 

Mr.  Brennan  says, 

“This  type  of  survey  was 
a  daring  experiment,  which 
opened  the  door  wide  to  all 
those  who,  for  one  rea.son  or 
another,  might  have  grown  to 
dislike  us  for  some  uninten¬ 
tional  offense  over  the  long 
years  in  which  the  newspaper 
has  tried  to  serve  the  Dunkirk- 
Freedonia  and  adjacent  areas. 

“The  publishei',  the  editor 
and  the  staff  expected  caustic 
comment.  Amazingly,  the  sui-vey 
revealed  very  little.  As  w'e  re- 
v'iew  all  the  comment  we  can 
only  conclude  the  readers  re¬ 
vealed  a  conscientious  desire  to 
assist  the  editors  in  making  this 
a  l)etter  newspaper. 

“In  return  the  Observer  must 
do  more  than  express  its  heart¬ 
felt  thanks.  It  must  lespond 
w'ith  equal  zeal  and  in  good 
conscience  by  tackling  the  tasks 
which  the  survey  appears  to 
have  set  before  us.  No  new's- 
paper  w'ill  w'ish  to  remain 
.static.  The  door  will  always  be 
open  to  the  new'  ideas  and  sug¬ 
gestions  of  the  readers.  The 
survey  has  opened  the  door 
more  w'idely.  It  w'ill  never 
close.” 


Reston  Drives 
New  Ford 
Into  Russia 

James  B.  Reston,  Washing¬ 
ton  correspondent  of  the  New 
York  Times,  took  “a  lonely 
ride”  this  week  down  the  631 
mile  roa'd  from  the  Polish 
border  to  Moscow.  His  story 
W'as  played  on  the  front  page 
Oct.  1. 

On  a  periodic  background 
trip  to  Europe,  Mr.  Reston 
conceived  the  idea  of  the  auto-* 
mobile  trip  prior  to  his  de¬ 
parture  Sept.  5.  There  were 
three  other  cars  of  tourists  in 
the  group  with  Mr.  Reston, 
w'ho  traveled  with  his  wife  and 
a  son.  Mr.  Reston  drove  a 
new  Ford  with  retractable 
top,  which  he  rented  abroad. 

Costing  $25  a  day,  exclusive 
of  gasoline,  the  journey  was 
made  in  three  afternoons. 

“The  Soviet  Union  has  some¬ 
thing  to  show  on  the  road  to 
Moscow'  and  it  is  showing  it 
off  with  considerable  pride,” 
Mr.  Reston  w'rote. 

His  trip  will  continue  for 
six  weeks  to  two  months.  He 
has  already  motored  through 
Scotland,  France,  Belgium,  the 
Netherlands,  Czechoslovakia 
and  Poland.  From  Moscow  he 
is  going  to  travel  by  automobile 
through  Germany,  East  and 
West. 

Filmditm  Grateful 
For  Press  Loyalty 

IX)UISVILLE,  Ky. 

Hollywood  appreciation  of 
the  “great  friendship”  expressed 
by  the  nation’s  film  critics 
over  the  years  was  voiced  here 
Oct.  1  during  “Raintree  Coun¬ 
ty”  premiere  activity. 

George  Murphy,  M-G-M 
studio  public  relations  director, 
told  200  dinner  guests  that 
Hollywood  is  very  much  cog¬ 
nizant  of  the  encouragement 
and  loyalty  displayed  by  news¬ 
papers  through  various  crises. 


Not  on  Film  Trip 

Through  an  error,  the  name 
of  Richard  L.  Coe  of  the 
Washington  (D.C.)  Post,  was 
included  (E&P,  Sept.  28,  page 
87)  in  a  list  of  new'smen  guests 
of  MGM  Pictures  viewing  a 
new'  wide  screen  system  at 
Louisville,  Ky.,  this  week. 
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BOOKS  IN  REVIEW 

Too  Old  to  Cover  WaC 


St.  John  Did—Thisaway 


By  Prof.  Roscoe  Ellard 


KOHEIGN  CORRESPONDENT.  By 
Robert  St.  John.  Garden  City,  N.Y. : 
Doubleday  and  Co.  288  pp.  $3.96. 


They  told  Robert  St.  John 
he  was  “really  too  old  for  that 
sort  of  thing,”  front-line  cover¬ 
age  of  the  war  he  and  editors 
saw  coming  in  ’39.  And  why 
not?  You  lug  a  portable,  shout 
at  censors,  write  on  your  knees, 
work  20-hour  days  and  bump 
unmercifully  in  a  jeep,  if  you 
get  one. 

And  St.  John’s  top-reporter 
rating  came  when  he  covered 
gang  wars  and  machine-gunn¬ 
ing  whisky  runners  in  the  fast- 
moving  twenties  of  Chicago — 
the  Chicago  of  Capone  and  art 
halls  and  O’Bannion,  of  Sher¬ 
wood  Anderson,  Carl  Sandburg, 
and  the  St.  Valentine's  mas¬ 
sacre.  Of  course  he  was  “too 
old.”  They  said.  In  fact,  St. 
John  had  retired  to  the  rural 
ruminations  of  Vermont. 

So  St.  John  and  his  wife  got 
a  thousand  dollars  together  and 
landed  in  Paris — three  days  be¬ 
fore  the  Nazis  crashed  into 
Poland.  No  connection,  no  ex¬ 
pense  account;  just  a  lot  of  ex¬ 
perience  and  good  arteries.  He 
figured  Budapest  was  a  good 
place  to  start.  He  didn’t  pick 
the  name  out  of  a  hat.  He 
picked  it  out  of  his  head  after 
reading  the  news. 

The  day  war  came,  St.  John 
and  Eda  tried  sign  language 
to  order  dinner  in  a  Budapest 
restaurant.  What  they  pointed 
to  on  the  menu  turned  out  to 
be  pickled  onions.  The  next  two 
goes  weren’t  any  better,  and 
the  St.  Johns  were  hungry. 


Came  resourcefulness.  Bob  left 
his  wife  at  the  table  while  he 
went  round  the  corner  to  the 
cubicle  known  as  Bureau  Head¬ 
quarters,  Associated  Press. 
He’d  worked  for  the  AP,  knew 
they  spoke  English,  and  hoped 
someone  would  join  them  for 
dinner — and  order  meat  and 
potatoes  all  round. 

‘Beat  It,  We’re  Busy!’ 

The  few’  in  the  tiny  office 
were  beating  typewriters  furi¬ 
ously,  No  one  looked  up  for 
several  minutes.  Then  one  did, 
annoyed.  He  was  Robert  Bo- 
gardus  Parker  Jr.,  AP  chief 
for  Southeastern  Europe. 

“We  don’t  want  to  buy  any¬ 
thing.  Beat  it.  We’re  busy.” 

“I  thought  that  maybe — ”  St. 
John  began,  thinking  of  his 
hungry  wife,  incommunicado  in 
a  strange  land. 

Parker  brighted. 

“An  American!”  he  ex¬ 
claimed.  “Are  you  by  any 
chance  a  newspaper  man?” 

St.  John  mentioned  his  AP 
and  other  experience. 

“What  a  break,  what  a 
break!”  Parker  fairly  shouted. 
“We’re  short-handed,  and  a 
war’s  just  started.  Get  to 
work.” 

He  did,  day  and  night.  For 
several  days  he  didn’t  get  back 
to  his  wife.  But  a  wife  w'ho’s 
lived  through  years  of  news- 
papering  w’ith  a  good  reporter 
— and  even  a  good  editorial 
writer  is  a  reporter — is  as  self- 
reliant  as  her  husband,  often 
more  so.  Charlie  Hamilton, 
nationally  known  managing 
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editor  of  the  Richmond,  (Va.) 
News-Leader  —  with  a  wife 
who’s  helped  him  no  end  from 
reporter  to  editor — says  that 
possessive  wives  have  wrecked 
more  newspaper  careers  than 
liquor,  public  relations,  or 
over-work. 

So  let’s  not  feel  too  sorry 
for  Eda  St.  John  the  night  war 
came  to  Poland — and  the  world. 
She  gave  off  neither  thunder 
nor  lightning  when  her  hus¬ 
band  didn’t  show  up  for  several 
days.  And  that  night  started 
distinguished  war  correspon¬ 
dence,  radio  broadcasting  from 
Europe,  and  books — among 
them  “From  the  Land  of  Silent 
People,”  which  Lewis  Gannett 
of  the  New  York  Herald  Trib¬ 
une  called  the  best  book  he’d 
.^een  come  out  of  World  War  II. 

You  get  the  inside  of  many 
stories  and  by-lines  of  that 
war.  And  St.  John  w'lites  ex¬ 
tremely  well. 


Warsaw — in  Takes 


per,”  the  code  for  Kent  Cooper. 
And  with  it  an  excerpt  from  a 
Baltimore  Sun  editorial  by  H. 
L.  Mencken: 

“One  DeLuce  is  worth  all  the 
gaudy  journalistic  wizards  who 
sit  in  hotels  of  unbombed  capi. 
tals  and  tell  us  not  what  hag 
happened  but  what  to  think.” 

This  latest  St.  John  book  is 
vivid,  different,  and  in  many 
ways,  freshly  clarifying. 


Japan’s  Press  Magnate 
Friend  of  Peace 


There  was  that  one  phone 
call  out  of  Warsaw — the  first 
day  of  the  bombing,  September 
1,  1939.  Elmer  Peterson,  AP 
chief  at  Warsaw,  alternated 
with  Lloyd  Lherbas  in  watch¬ 
ing  air-raids  from  the  window 
and  dictating  to  Budapest.  At 
Budapest,  Parker  and  St.  John 
took  turns  taking  notes  at  the 
phone  and  writing  the  story 
in  takes. 

Parker  date-lined  the  story, 
“Warsaw,”  and  wrote  it  in  the 
first  person.  About  the  by-line, 
since  the  AP  never  counten¬ 
anced  two-man  signatures, 
Parker  said: 

“Let’s  toss  a  coin.  Heads  it’s 
Peterson;  tails  it’s  Lherbas.” 

With  five  of  us  watching, 
tails,  came  up.  And  eight 
months  later,  the  Pulitzer  prize 
committee  awarded  to  Lloyd 
Lherbas  honorable  mention  for 
international  reporting  of  the 
Warsaw  air  raid. 

And  sometimes,  papa  knows 
best  on  re-write,  when  papa’s 
really  good: 

From  Lwow,  Poland,  Dan 
DeLuce  dictated  a  story  of  a 
German  raid.  Parker,  who 
knew  about  air  raids  from  the 
Spanish  war,  re-wrote  it  vivid¬ 
ly — and  filed  it  “By  Daniel 
DeLuce.”  DeLuce,  back  in 
Budapest  next  day,  read  “his” 
story,  and  threw  the  file  on 
the  table.  His  face  was  white. 


SHORIKI,  Miracle  Man  of  Japan. 
By  Edward  Uhlan  and  Dana  L.  Thom- 
aa.  886  Fourth  Ave.,  New  York:  Ei. 
poeition  Press.  202  pp.  $3.60. 


Most  highly  successful  pub¬ 
lishers  have  both  brains  and 
persistence.  Road-blocks  for 
their  plans  seldom  defeat  them. 
They  go  around,  or  over,  or 
under — time  and  again.  And 
this  readable  biography  of 
Shoriki  makes  that  clear  about 
the  man  who  built  the  declin¬ 
ing  Japanese  newspaper,  Yomi- 
uri,  into  a  powerful  journal  for 
national  and  international  good 
— and  expanded  to  other  papers, 
television,  radio,  and  to  the 
post  of  his  country’s  first 
Atomic  Energy  Commissioner, 
Shoriki  was  a  Tokyo  police 
official  for  10  years.  He  bor¬ 
rowed  the  money  to  buy  the 
Yomiuri.  And  over  obstacle 
after  obstacle,  he  made  paper 
after  paper  highly  profitable 
and  extremely  useful.  This  is 
the  biography  of  a  fascinating 
personality  as  well  as  the  story 
of  newspaper  building  in  Japan 
— principles  of  publi.shing  use¬ 
ful  anywhere. 
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Chicago  Daily  News 
To  Receive  Award 


Chicagc 


“That’s  not  the  way  I  dic¬ 
tated  it,”  he  said.  “What  right 
have  you  to  put  such  stuff  un¬ 
der  my  name?” 

Several  days  later,  the  two 
men  started  speaking  to  each 
other  again,  for  from  New 
York  came  a  congratulatory 
cable  to  DeLuce,  signed  “Kem- 


The  Chicago  Daily  News  has 
been  selected  to  receive  the 
ninth  annual  award  of  the 
University  of  Missouri  School 
of  Journalism  to  a  member  of 
the  Inland  Daily  Press  Associa¬ 
tion  for  outstanding  community 
service. 

A  trophy  will  be  presented  to 
Basil  L.  Walters,  executive 
editor  of  the  Knight  Newspa¬ 
pers,  by  Dean  Earl  English  of 
the  school,  at  the  Oct.  14  lunch 
eon  session  of  the  Inland’s  an¬ 
nual  meeting  here. 
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10c  More  Per  Week 

Athens,  Ohio 
The  Athens  Messenger  has 
announced  it  will  charge  45 
cents  a  week,  instead  of  35, 
to  its  subscribers.  The  Sunday 
w’ill  go  from  10  cents  to  12. 
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invited  me  again  to  be  master  Coast  photo-journalism  short 
of  ceremonies  for  its  West  course  this  month.” 
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PHOTOGRAPHY 


A  Look  at  the  News 
Around  the  Circuit 


By  James  L.  Collinjis 

Petroit 

This  is  a  memo  that  Mickey 
Stroecker,  chief  photographer, 
Detroit  News,  recently  re¬ 
ceived  from  a  member  of  his 
staff:  “Photographer  was  as¬ 
signed  to  cover  (Self  ridge) 
air  show  with  no  specific  in¬ 
structions.  He  arrived  at  the 
field  before  noon,  and  between 
that  time  and  2  p.m.  made  14 
exposures  of  crowd  scenes, 
new  aircraft  and  several  fea¬ 
tures  involving  children.  These 
plates  were  sent  in  by  special 
car  from  the  field.  Twelve  ex¬ 
posures  were  printed  and  on 
the  city  desk  by  4  p.m.  The 
remainder  of  the  show  was 
covered  by  the  photographer 
who  made  an  additional  16  ex¬ 
posures,  then  drove  to  the  of¬ 
fice  and  processed  10  prints 
that  were  on  the  city  desk  at 
6:30  p.m.  He  was  then  in¬ 
formed  by  the  acting  editor 
that  he  was  only  at  the  show 
in  case  of  a  crash  and  that  all 
air  show  pictures  had  only 
planes  in  them  and  didn’t 
merit  publication.  Lost:  seven 
man-hours,  30  sheets  of  film 
and  one  photographer’s  mo¬ 
rale.”  In  telling  about  it, 
Mickey  .said:  “There’s  nothing 
like  briefing.  The  man,  by  the 
way,  is  now  in  public  rela¬ 
tions.” 


HICAW 


^Pulitzer^  Loses 

Chatham,  Mass. 
ws  has  Harry  Trask’s  Pulitzer  prize- 
ve  the  winning  picture,  “Death  of  a 
Df  the  Sea  Queen,”  came  in  third  in 
School!  the  annual  contest  of  the  New 
iber  of  England  Associated  Press 
Lssocia-I  News  Executives  Association, 
munity  First  prize  and  best  in  show: 

'“But  ’Twas  Too  Late,”  by 
inted  to| Charles  Merrill,  Portland 
:ecutivel  (Me.)  Evening  Express,  show- 
fewspa-  ing  tw’o  men  removing  the  body 
Tlish  of  of  a  drowning  victim  from  the 
i  lunch-  sea.  Second-place  honors  went 
id’s  an-  to  Morton  Boardman,  Hart¬ 
ford  (Conn.)  Times.  The  sole 
judge  of  the  photo  part  of  the 
,  contest,  Joe  Coste,  NPPA 
board  chairman,  explained  the 
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Sunday 
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reasons  for  his  selection  this 
way:  “For  one  thing  it  has 
always  been  my  idea  to  give 
story  importance  secondary 
consideration  to  picture  impact, 
the  accomplishments  of  the 
photographer,  the  amount  of 

editor  ac  PUBLISHER  for  October  5,  1957 


imagination  and  brains  used 
.  .  .  .  There  is  no  doubt  that 
‘Death  of  a  Sea  Queen’  was 
an  outstanding  picture  on  an 
outstanding  story,  but  the 
photographer  was  sitting  in  a  j 
plane  snapping  pictures  of  [ 
what  was  going  on  belowr  in  I 
broad  daylight.” 

♦  •  * 

Occupational  Hazard 

Dubuqi'E,  Iowa  ' 
Jim  Shaffer  probably  figtired 
he  shoulda  stood  in  the  Navy.  ; 
Much  safer.  Two  days  after 
a  21-month  exercise  with  the 
service,  the  Dubuque  Tele-  \ 
graph-Herald  photographer 
was  sent  to  Dixon,  Ill.,  to 
cover  the  search  for  three  miss¬ 
ing  Wisconsin  girls.  During  20 
sleepless  hours,  our  intrepid 
Jim  managed  to  lose  a  tooth, 
get  hit  by  a  truck  as  he 
slobbered  through  mud  almost 
half  a  foot  gooey,  rip  his 
trousers  on  a  door  latch  and 
fall  down  an  embankment.  Got 
his  pictures,  though — in  fact, 
AP  serx'iced  his  stuff  around 
the  country. 

«  *  * 

Scientific  Photographer 

Where  can  an  old  war  horse 
of  a  news  photographer  go 
after  he’s  fed  up  with  the 
newspaper  grind?  In  the  ca-se 
of  Elmer  Mitchell,  ex-New 
York  Daily  News,  to  a  botani¬ 
cal  garden  “to  employ  my 
talents  in  the  application  of 
physics  of  light  for  scientific 
photography.”  Said  he  had 
covered  all  the  big  stories  and 
was  content  now  with  what 
he’s  doing.  “I  have  always 
loved  flowers  and  things  con¬ 
nected  with  nature,”  he  said. 
*  «  « 

Information  Chief 

Washington 
A  note  from  one  of  the  best 
friends  the  NPPA  has.  ...  a 
ruddy  chap  who  has  brought 
the  full  support  of  his  outfit, 
the  United  States  Air  Force,  to 
association  doings — Major  Bill 
Lookadoo:  “Two  weeks  ago  I 
left  the  26th  Air  Defense  divi¬ 
sion  to  become  chief  of  infor¬ 
mation  services  for  Head¬ 
quarters  Command,  USAF,  at 
Bolling  Air  Force  Base  here. 
It  is  wonderful  being  back  in 
Washington.  The  NPP.A  has 
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Benefit  from  our  Vast  Newspaper  Audience 
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Newspaper  Brokers 


MAY  BROTHERS.  BiriKhamton,  N.  Y. 
Establishetl  1914.  Ne\vpp.-\|*rs  bouifht 
and  sold  wifhont  Miblirity. 


NOW:  SEVERAL  GOOD  listinns  in 
Southern  tier  rt.-ites  .  .  .  both  larRe 
and  small  weeklies.  NEWSPAPER 
SERVICE  COMPANY.  601  GeorKia 
Savin^-s  B.ank  Bldit.,  Atlanta,  Ga. 

NORMAN  &  NORMAN,  Inc.,  610 
Security  Bide.,  Davcnnoi-t,  Iowa.  Sales, 
Purchases,  Appraisals  handled  with 
care  and  discretion.  Experienced  For¬ 
mer  newspai«r  manayer  with  stock 
ownership. 


SALES  AND  PURCHASE  netrotiations 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

THE  DIAL  AGENCY 
"America’s  No.  1  Newspaper  Broker" 
66  Adelaide,  Detroit,  Mich.  WO  3-3926. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
sellintr. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 


WE  MATCH  the  huver  to  a  Califor¬ 
nia  or  Arizona  newspaper  property 
'  where  he  can  be  successful  and  happy. 
We  invite  your  inrniirics.  G.ahhert  ft 
Hancock.  Associates,  3709  Arlington 
Ave.,  Riverside.  California. 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif. 

WESTERN  NEWSPAPERS 
;  Joseph  A.  Snyder,  12163  W.  Wash- 
inprton  Boulevard.  Ton  Antrelea  66. 
Calif.  Day  or  Nile  Phone ;  EX  1-S2S8. 

30  YEARS  on  the  P.acific  Coast. 
Stypes,  Rountree  ft  Co.,  625  Market 
St..  San  Francisco  6,  California. 

MIDWEST  NEWSPAPERS 
in  proven  fields  Herman  Koch,  2928 
Virginia  St.,  Sioux  City,  Iowa. 

_ Newspaper  Appraisers 

NEWSPAPER  VALUA’nONS 
Tax  and  all  other  purposes 
Over  140  valuations  made 
Dailies  from  coast  to  coast 
Exiterienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
j  446  Ocean  Avenue,  Brooklyn,  N.  Y. 

_  Puhlieations  For  Sate 


ESTABLISHED  3  weekly  plant  in 
progressive  community.  Chart  Area  4. 
{  Population,  gross  both  at  40,000  and 
j  growing.  Good  net.  Responsible  parties 
^  only.  Box  3927,  Editor  ft  Publisher. 

i  WEEKLIES— DAILIES 

I  WE  OFFER  an  outstanding  list  of 
'  Western  weeklies  and 

!  DAIUES  THROUGHOUT  THE 
WHOLE  UNITED  STATES. 

I  If  yon  are  planning  to  boy  a 
I  newspaper  why  not  use  our 

personalized  servicet 

JACK  L.  STOLL  ft  ASSOCIATES 
6881  HoUsrwood  BIvi 
Los  Angeies  28,  CaL 


ANI^iOUiNCEMENTS 


Publications  For  Sale 


SIX  WELL  accepted  weekly  newspapers 
in  Eastern  Massachu>etts  contiguous 
area.s.  All  audited  paid  circulation. 
Established  from  1870  to  1930.  Three 
no  competition,  three  first  in  com¬ 
munity.  Excellent  printing  facilities  . 
availahie  under  long  term  contract 
if  desired  without  piant  investment. 

]  Financing  can  be  arranged.  Box  3924 

j  Editor  ft  Ptibliaher.  _ _ 

^CELLENT~  POTENTIAL 
1  Rare  opportunity  to  capitalize  on 
'  grow-ing  national  industry.  Boating 
magazine.  Monthly,  regional  (Chari 
An'a  1),  exclusive  established.  Box 
3940,  Editor  ft  Publisher. _ 

CENTRAL  WISCONSIN,  top  flight 
semi-weekly  grossing  $75,0M  in  stable 
community  of  5,000  people.  A  rare 
opportunity  for  aggressive  publisher. 
Libby  Agency,  35  East  Kellogg  Boule¬ 
vard.  St.  Paul.  Minnesota^ _ 

WEEKLY  in  fa.stest-growing  ares 
New  .Tersey.  No  plant,  low  overhead, 
unlimited  opportunity  growth,  average 
net  more  than  *15,000.  Needs  112,006 
cash.  Illness  only  reason  for  selling 
after  18  years.  Box  4026.  Editor  ft 

Publisher.  _ 

Mlb-WES^  DAILIES-WEEKI^S.  ash 
for  current  list.  Bailey-Krehbiel.  Box 

396,  Salina,  Ks.  _ 

WEEKI.Y  oteration  Chart  Area  6. 
Grosses  *200,000.  pays  owner  about 
*60,000  yearly.  Fine  modem  plant; 
conservative  price,  terms.  Qualified 
man  can  "get  set”  for  life  here.  Write 
fully  to  The  DIAL  Agency,  66  Ade¬ 
laide.  Detroit  1,  Mich.  _ 

OPPORTUNITY  FOR  MAN :  shopper 
on  Florida  Gold  Coa.st,  photo-offset ; 
Gross  *35,000.  Sell  $27,600,  terms 
Box  4016,  Editor  ft  Publisher. 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Eoch  Censacwtiva 
Insertion 

SITUATIONS  WANTED  (R*y»6l« 
order)  4  times  •  50c  per  IIm  cadi 
InscHion;  3  times  «  SSc;  2  •  60e; 
1  •  65c.  Add  20c  for  Bex  Service. 

JOB  APPLICANTS  •“*«  • 
of  printed  employment  application  forms 
by  lendini  self-addressed  6c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  •  95c  per  line  each  inserttan; 
3  times  •  $1.00;  2  times  •  $1.0S; 
1  •  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD- 
;  VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviatioM 
(add  1  line  for  box  infvantioa.)  Bw 
Holden’  identHies  held  in  strict  cen- 
I  fidence.  Replies  mailed  daily.  Editor  ft 
I  Publisher  reserve*  the  ripht  U  edit  all 
copy. 
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Editor  &  Publisher 

1700  Timas  Tower  N.  Y.  36,  N.  Y. 
Phono  BRyant  9-3052 


6) 


ANNOUNCEMENTS 


Publications  for  Sale 


ILLINOIS.  Century-old  weekly  of 
standinK.  prestige  and  influence.  Net 
income  $10,000  plus.  Reasonably  priced 
including  building;  down  payment  of 
$6,000  and  $200  month  will  handle. 
Sparkling  plant.  modernly-equipited, 
practically  all  new,  brilliantly  lighted, 
wood-panelled,  air-conditioned.  Unoi>- 
posed  in  live  town  of  2,000  plus.  Five 
pros|>erous  local  industries,  upwards 
of  65  advertisers.  New  scenic  park¬ 
way  Canada  to  Gulf.  Large  navig.able 
river.  Brand  new  half-million-dollar 
school,  live  Chamber  of  Commerce, 
new  $50,000  medical  clinic.  Fair¬ 
grounds,  saddle  club.  2  city  parks, 
active  boat  club.  Two  Federal  and  2 
State  highways.  Airix)rt  8  miles.  Our 
No.  0015.  May  Brothers.  Binghamton, 
N.  Y. 


Publications  Wanted 


EXPERIENCED  PUBLISHER  wants 
$75,000-$100,000  gross  e.xclusive  county 
seat  weekly,  semi-weekly  or  make  sub¬ 
stantial  inve.stment  in  solid  daily  that 
needs  good  management.  Midwest, 
west.  Adequate  flnance,  good  all  around 
background.  H.  R.  Holliday,  915  Elm, 
Grand  Junction,  Colorado. 

NEWSMAN — Want  to  buy  or  invest 
in  weekly  in  New  Jersey.  With  or 
without  plant.  Box  4011,  Editor  & 
Publisher. 


Business  Opportunities 

WELL  ESTABLISHED  COMMUNITY 
newspaper,  6  years,  located  in  one  of 
richest  districts  in  New  York  City. 
Now  ready,  tremendous  expansion. 
Owner  seeking  ex|>erienced  working 
partner.  Small  investment  re<iuire<i. 
Box  3936,  Editor  &  Publisher. 


NEWSPAPER  SERVICES 

Prizes.  Fellowships  Etc. 

CITY  EDITORS  and  reporters:  use 
Journalism  AWARDS  DIRECTORY 
for  story  and  pic  ideas  that  pay  oflF 
in  prizes :  also  fellowship  data.  Order 
now,  catch  deadlines.  Only  $2  a  copy. 
P.O.  Box  434.  Rye.  N.  Y. 


_ Syndicates-Features 

CARTOONIST  DESIRES  newspaper 
to  test  run  his  comic  strip,  ^x  3709, 
Editor  &  Publisher. 


Press  Engineers 


PAUL  F.  BIRD 

Press  Erector,  Moving.  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 

7  Oak  Court,  Islip,  New  York 
_ JU  1-0687 _ 

UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 

_ Lyndhurst,  N.  J^ _ 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9776 


MACHINERY  and  SUPPUES 


Composing  Room 

MODEL  30  Linotyi>e  Mixer,  Ser.  No. 
66080.  Blue  Streak  machine  equipped 
4  standard  90-channel  mags.,  4  wide 
34-chan.  aux.  mags.,  elec.  i)ot,  mar- 
gach  feeder,  new  “Star"  blower,  4 
molds,  spacebands,  Emerson  AC  motor 
and  power  magazine  shift.  Excellent 
all  puntose  ad  and  disjday  machine. 
Bargain  at  approx.  1/3  new  machine 
price.  Available  now.  Inland  Newspa¬ 
per  Supply  Co.,  422  W'est  8th,  Kansas 
City  5,  Mo. 


MACHINERY  and  SUPPUES 


Composing  Room _ 

WE’RE  THE  LARGEIST  distributor  of 
Newspaper  Form  Trucks  in  the  World 
-  there  must  be  a  reason  -  $84.60  to 
$97.50  each,  FOB  Elkin.  None  better 
at  any  price.  Write  for  descriptive 
circular.  L.  &  B.  Sales  Company,  P.O. 

Drawer  560, _ Elkin,  North  Carolina. 

REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel 
$125.  Make  a  drive  to  go  above  and 
a  drive  to  hang  below.  Reid  Maga¬ 
zine  Racks  31  stock  sizes  or  make  up 
to  suit  your  needs.  Like  to  have  your 
order.  Arch  Reid,  WILLIAM  REID 
CO.,  2271  Clybourn,  Chicago  14,  III. 
FOR  SALE — 20  fonts  Regal 
7  pt.  No.  2  with  Bold  (1621). 

Also  sorts  for  same. 

Available  immediately. 

Will  sell  all  or  part. 

Contact  Randall  Barton 
Republic  and  Gazette 
P.O.  Box  I960,  Phoenix,  Arizona. 
model””  34  ”T.iimtype,  S^.  ?f57822, 

equipped  2  wide  72-chan.  mags,  and  2 
wide  90-chan,  mags.,  4  wide  34-chan, 
aux.  mags.  (2  extra  wide  72-chan, 
splits  and  1  extra  wide  34-chan,  split), 
Mohr  Lino  saw,  auto,  ejector,  6-i>ocket 
30-em  mold  disk  with  6  molds,  46 
ix)int  attachment,  Margach  metal 
feeder,  llOV  elec.  ix)t,  llOV  Emerson 
geared  motor  and  the  following  mats: 
36-11  Spartan  black  cond.,  48-15  Erbar 
bold  cond.,  30-171  Spartan  black  cond., 
and  60-9  Erbar  bold  cond.  caps  and 
figures  only.  Machine  in  excellent  op¬ 
erating  condition.  Most  flexible  model 
tyi)esetting  machine  market  for  any 
size  news|iai>er.  Will  sell  for  approxi¬ 
mately  1/3  new  machine  price.  Lo¬ 
cated  Kentucky.  Contact  Inland  News¬ 
paper  Supply  Co..  422  West  8th,  Kan¬ 
sas  City  5,  Mo.  _ 

~  ItEEL  COLUMN  ^LE 

FOR  shrinking  ads— One  Point  body. 
Hairline  face  top  and  bottom,  any  col¬ 
umn  width  and  height — Send  for  free 
survey  card. 

LEO  W’.  HAUSMAN 
107  S.  33  St.,  Phila.,  Pa. 


Press  Room 


GOSS  DOUBLE  WIDTH 
ROLLER  BEARING 
PRESS  UNITS 

•  Double  delivery  folders  with 
balloon  formers. 

•  0)lor  cylinders 

♦  Cline  reels,  drives  and  automatic 
tensions 

*  Excellent  operating  condition 
A  VERY  ATTRACTIVE  BUY 

AT  A  VERY  ATTRACTIVE  PRICE 
Will  sell  as  two  5-unit  presses 
one  6-unit  press  or  one  4-unit  press 

CINCINNATI  ENQUIRER 

H.  D.  RINDSBERG 
CINCINNATI,  OHIO 


NEED  ROOM.  WILL  SACRIFICE! 

28-page  GOSS  Straightline  Rotary 
with  complete  stereo  including 
vacuum-back  Pony  Autoplate,  Sta- 
Hi.  Mat  Roller. 

$16,000 

W  RITE  OR  CALL 
KEY  WEST  CITIZEN, 

KEY  WEST.  FLORIDA. 


24  PG  DUPLEX  UNITUBULAR 

6  UNITS,  all  reversible,  and  2  Double 
Color  Decks,  Balloon  Former.  AC 
Drive.  Complete  Stereo.  Available 
Summer  1958. 


3  UNIT  HOE 

END  FED,  2294"  Cut-off.  A.C.  Steel 
Cylinders— Roller  Bearings-Spray  Foun¬ 
tains.  Location:  Perth  Amtoy,  N.  J. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  8t..  N.  Y.  17  Oxford  7-4690 


MACHINERY  and  SUPPUEb 


Press  Room 


GOSS  8  Units  and  Folder 
ROP  Color,  AC  Drives 
SCOTT  6  Units  and  Folder 
Substructure,  AC  Drives 
GOSS  3  Units  and  Folder 
AC  Drive,  End  Feed 
DUPLEX  16  Page  Tubular 
GOSS  4  Units  &  Folder 
Cline  Reels,  AC  Drives 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17,  N.Y. 


TWO-TO-ONE  DUPLEX  TUBULAR 
16-page  capacity.  Equipped  with  mat 
roller,  pot,  pump,  curve  caster,  plate 
finisher,  router,  scorcher,  chipping 
block,  chases,  R  &  L  turtle,  mat  shear 
and  mat  box. 

Delivered  and  put  into  operation  any¬ 
where  in  U.S.A. 

12-24  PAGE  GOSS  single  width  press 
22-%"  cutoff. 

Model  B  Duplex. 

ALL  THREE  PRESSES  immediate¬ 
ly  available. 

UPECO 

420  Valleybrook  Ave. 

Lyndhurst,  N.  J.  _ 

2-CUTLER-HAMMER  paper  conveyors 
each  36  feet  long,  AC  motors.  George 
C.  Oxford,  Box.  903,  Boise,  Idaho. 


MODEL  E-168  ELROD.  Electric  220  V 
pot.  110  V  motor:  elements  rebuilt 
within  past  year:  Margach  feeder, 
capacity  up  to  18  point.  May  be  seen 
in  operation.  Herald-Press,  Hunting- 
ton,  Indiana. 


4  OR  6  UNITS  OF  BEAUTIFULLY 
MAINTAINED  GOSS.  NEW  IN  1924 
$20,000  SPENT  ON  IT  LAST  $ 
YEARS. 

PRINTS  four  colors 
USES  62"  paper  roll 
PAPER  is  end  fed 
CUT-OFF  2394.1 

PRESS  has  all  NEW  BEARINGS 
PRESS  runs  at  34.000  an  hour 
THREE  folders  (one  used  as  spare) 
ALT,  electrical  control  equipment 
TWO  76  HP  Motors 
PRESS  has  automatic  tension 
control 

SPARE  roller  liners  and  many 
other  spare  parts 
FOUR  portable  ink  fountains 
REVERSIBLE  unit  cylinder 

ERIE.  PENNSYLVANIA.  TIMES 
MAKE  US  AN  OFFER. 
CONTACT  MR.  CLARENCE  MOSER. 

PRESS  MOTOR  DRIVES  of  25,  40 
60.  60,  76.  100,  160  H.P.  A.C.  George  C 
Oxford.  Box  903.  Boise.  Idnho. 

KANSAS  CITY  STAR 
12  Goss  (double 
wlcdth  units 
3  (double  folcders — 
23-9/16"  cutoff 

Substructure — Cline 
Automatic  Reels 
Angle  Bars  over  each  unit 
Four  125  hp.  DC  drives 

IMMEDIATELY  AVAILABLE 
KANSAS  CITY  STAR 
or 

THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicago  50,  Illinois 


MACHINERY  and  SUPPLIES 


_ Press  Room _ 

FCR  QUICK  SALE  AND 
PRICED  LCW  INVESTIGATE 
THIS  RCTARY  PRESS  EQUIP¬ 
MENT  AND  PACKAGE-IN¬ 
STALLED  DEAL.  AVAILABLE 
IMMEDIATELY. 

HCE  "SUPERSPEED"  Twen- 
tieth  Century  Press  Equipment 

Etficieni  with  Distinctive  teaturei 
such  as:  Patented  Ink  Pumps,  Solid 
Steel  Cylinders  with  Roller  Bearings. 
Indeiiendenl  Vertical  Drive  Shalt  ts 
drive  each  unit  with  heavy  construc¬ 
tion  throughout  for  Siieed.  Each  Unit 
with  Web-break  detectors. 

WAREHOUSED  in  Philadelphia,  HOE 
“Superspeed  ■  Si.x  Units— 2  Doubk 
Folder  press,  229*''  page  cut-off,  sub¬ 
structure,  Kohler  Reels  with  Wood 
Auto  Pasters,  Dollies,  Cutler  Hammer 
Conveyors.  E(|ui|>ment  is  out  of  the 
Philadelphia  Bulletin,  is  complete, 
crated  and  skidded,  warehoused  in 
Philadelphia  ready  for  shipment,  b 
identical  twin  set-up  to  what  was  sold 
and  installed  at  the  Huntington  Park 
Daily  Signal,  Huntington  Park,  Cali¬ 
fornia  and  in  use  over  eight  montlu. 
More  than  thirty  of  these  Philadelphia 
Bulletin  Hoe  Press  Units  were  sold 
and  installed  in  5  other  California 
newspapers  in  the  past  3  years.  AVe 
will  add  color  iiroduciion  equipment. 

3  UNITS,  24/48  page  press  roll-arm- 
floor-fed,  complete  with  motor  drive, 
will  reverse  one  unit  couple  with  ! 
new  CAPCO  Portable  Fountains  for 
added  color.  2294  page  cutoff. 

4  UNITS,  32/64  page  press  on  sub¬ 
structure  with  Kohler  I^ls,  or  roll- 
arm-floor  fed,  with  motor  drive,  will 
reverse  one  unit  couxile  with  2  ne* 
CAPCO  Portable  Fountains  for  added 
color.  2294"  page  cutoff. 


GOSS  FIVE  OR  7  UNIT  PRESS 

Arch-Type.  22%  inch  Cut-off,  sub¬ 
structure,  Cline  Reels,  Cutler  Hammer 
Conveyor  Trackage.  Balloon  Former 
available  with  7  unit  press.  Can  b<‘  seen 
at  Detroit  Free  Press,  or  similar  unite, 
out  of  same  paper  installed  at  tbe 
Santa  Monica  Outlook,  Santa  Monica. 
California.  Removal  of  equipment  be 
fore  September  1st,  1967.  Write  for' 
particulars. 

INDIVIDUAL  GOSS  Hi  Speed  Arcb- 
type  units,  22% "  page  cut-off,  witb 
substructure  and  Cline  Reels,  out  of' 
the  Detroit  Free  Press,  can  be  pur- 
cnaeed  to  add  onto  equipment  that 
needs  increased  production.  Will  quotil 
dismantled  and  also  installation  bij 
competent  press  erectors.  I 


WE  WILL  quote  complete  installeo! 
price  ■for  the  equipment  which  Isl 
now  dismantled  and  warehouswi 
ready  for  shipment.  Write  for  corr-| 
plete  details  and  brochure  wibf 
testimonials  of  similar  satisfied  pub¬ 
lishers  who  purchased  this  sar^d' 
equipment  from  us. 

NEWSPAPER  EQUIPMENT 
SERVICES.  INC.  i 
Jerome  Feltdman,  PresIcJent  | 
Press  Sales — Press  Installers  j 

305  Cupertino  Way 
San  Mateo,  California 
Phone:  Fireside  5-9591 


EDITOR  ac  PUBLISHER  for  October  5,  195" 
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MACHINERY  and  SUPPUES 

_ Pre$»  Room _ 

AVAILABLE  IMMEDIATELY 
and  Priced  for  Quick 
LIQUIDATION 

8  page  DUPLEX  FLATBED 

Model  AB.  Located  California 


16  PG  DUPLEX  TUBULAR 

and  %  pg.  Folder — Stereo — AC 


20  pg  Duplex  Tubular 

2  to  1  Model,  AC  Drive,  Complete 
Stereo,  Located,  Illinois. 


16/32  pg  Goss  Straightline 

Single  width.  Complete  Stereo 

24/48  pg  GOSS 
STRAIGHT  LINE 

Single  width,  23  9/16”,  and  ^ 
Folder,  AC  Drive,  Complete  Stereo 
Located  Florida. 

3  UNIT  SCOTT”” 

with  2  extra  COLOR  Couples.  Floor 
Fed  Press— 23  9/16— AC 
Location:  Portsmouth,  Virginia. 


3-4  and  5  Unit  Hoes  22% 

Former  Boston  Post 


6  UNIT  SCOTT 

Multi-Type— 22%”  cut-olT.  Leads  fm 
SPOT  COLOR.  3-Arm  Reels  &  Ten 
sions.  Complete  Stereo. 

Location:  Detroit,  Michigan. 


6  or  7  UNIT  GOSS  22%" 

ARCH  TYPE  units— White  Metni 
Bearings.  Cline  3  Arm  Reels  and  Ten¬ 
sions.  Trackage  and  Turntable. 
Location :  Detroit. 


FOR  PRESSES  OF  EVERY  SIZE 
DESCRIPTION  AND  PRICE  .  . 

CONTACT: 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.  Y.  17.  N.  Y 
_  Oxford  7-4590 _ 

16-PAGE  GOSS  ACME.  Single  width 
Rotary.  Prints  in  2  paj^e  jumps  from 
4  to  16  pafres.  All  stereo  e<]uipment 
included.  Variable  siieed  motor  and 
controls.  Available  now.  Excellent  press 
for  larfre  weekly  or  small  daily.  Bar¬ 
gain.  Write  for  details.  Inland  News¬ 
paper  Supply  Co.,  422  W'est  8th,  Kan¬ 
sas  City  5,  Mo. 


Stereotype 


GOSS 

Stereotype  Equipment 
For  Sale 


all  for  22%  sheet  cut,  14%” 
plate  diameter,  "/ia”  thick — 
duo-cooled  casting  box 
inside  shaver  with  A.C.  motor 
inside  tail  cutter  or  trimmer 
with  A.C.  motor 

Complete  outfit  used  up  to  and 
including  September  14. 


THOMAS  W.  HALL  CO.. 
STAMFORD.  CONN. 


double  page  casting  outfit  AC 
motor.  Pot  and  pump  if  needed.  George 
C.  Oxford.  Box  903,  Boise,  Idaho, 
Tor  SALE — Used  Hammond  R-4 
Radial  Arm  Router  in  good  condition 
•476  as  is  where  is.  Equipment  costs 
•860  new.  Bay  City,  Michigan,  Times. 


MACHINERY  and  SUPPUES 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.  Y.  16  OXford  7-4690 


KEMP  CARBURETOR  SYSTEM  No. 
2  or  No.  8  Series  T  Industrial  Model 
complete  with  couipressor.  Contact. 
J.  W.  Jackson,  American  Press,  Lake 
Charles,  Louisiana. 

LUDLOWS,  Linos,  Intertypes,  mats. 
MIDWEST  MATRIX  MART  Inc. 

633  Plymouth  Court,  Chicago  6,  III. 

WANTED:  8-page  Duplex  or  Goss 
Bat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  works, 
823  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip¬ 
ment — anywhere  in  U.S.A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 


WANT  recent  model  teletypesetter 
perforator  and  operating  unit.  Also, 
good  heavy  duty  page  mat  roller. 
Sun-Star,  Merced.  California. 


HELP  WANTED 


Adminutrative 


COMPTROLLER 

For  rapidly  growing  daily  in  upstate 
New  York.  Heavy  accounting  and 
supplementary  record  keeping.  Excellent 
opportunity  with  progressive  organiza¬ 
tion  in  pleasant  community,  among 
intelligent,  congenial  staff.  This  job 
calls  for  person  with  newspaper  ac¬ 
counting  experience,  able  to  assume 
respon-sibility  and  to  grow  with  his 
company.  Salary  to  $7,600  depending 
on  previous  experience.  Our  staff 
knows  of  this  ad.  Send  detailed  resume 
to  Box  3900,  Editor  &  Publisher. 

GENERAL  MANAGER 

An  important  oiiening  is  available 
for  an  experienced  executive  between 
35-45  as  general  manager  of  a  Daily- 
Sunday  in  the  fifty  to  one  hundred 
thousand  circulation  class.  Only 
newsi>apers  in  this  top  eastern  mar¬ 
ket.  In  replying  pleas  give  complete 
detailed  information  as  to  experience. 
Salary  open  to  negotiation.  All  re¬ 
plies  will  be  handled  discreetly  and 
confidentially.  Box  40.34,  Editor  and 
Publisher. 


_ CUutified  Advertiting _ 

WANTED  AT  ONCE,  Classified  Man¬ 
ager,  good  starting  salary,  need  man 
who  knows  Classified  Promotion  and 
is  capable  of  doing  a  bang  up  job. 
Contact  Robert  J.  Arnold,  Advertising 
Director,  The  Leader  Herald,  Glovers- 
ville.  New  York.  _ _ 

CLASSIFIED  MANAGER 

For  department  carrying  4  to  6  per¬ 
sonnel.  We  want  a  man  36  to  45  with 
e.xperience  as  manager  or  second  man 
on  paper  of  16  to  35,000  circulation 
class.  We  desire  ability  and  aggres¬ 
siveness  and  are  willing  to  compensate 
for  it.  Immediate  opening  as  present 
manager  is  moving  to  other  fields. 
Call  or  write.  Venango  Newspapers, 
Inc.,  Oil  City,  Pennsylvania. 


MEMO  From  the  Boss! 

To  The  Classified  Department: 
“We  realize  that  you  have  been 
very  accommodating  to  all  classified 
advertisers  with  last  minute  copy, 
changes,  etc.,  however  starting 
with  October  12  issue,  the  deadline 
for  all  classified  copy,  changes,  can¬ 
cellations.  etc.,  is  a  FIRM  Wednes¬ 
day  at  3  P.M.I” 


HELP  WANTED 


Display  Advertising 


ADVERTISING 

MANAGER 

WHOSE  ultimate  goal  is  business 
managership  of  small  daily  needed  at 
once  by  growing  daily,  6000  circula¬ 
tion  in  fine  midwest  college  city  of 
13,000. 

JOB  requires  sales,  layout,  copywriting 
ability,  knowledge  of  Bureau  tech¬ 
niques,  ability  to  train  and  direct 
staff.  Excellent  future  assured. 

COMPLETE  resume  with  minimum 
starting  salary  expected  to  Box  3952, 
Editor  &  Publisher, 

ADVERTISING  SALESMAN  for  8 
month  assignment  in  St.  Thomas,  Vir¬ 
gin  Islands.  Good  compensation.  Must 
be  reliable,  capable  and  industrious. 
Box  3833,  Editor  &  Publisher. 

ADVERTISING  SALESMAN  for  small 
daily.  $75  salary  plus  commission 
brings  earnings  to  $100.  6  day  week. 
2  weeks  vacation.  Write  Don  Hall, 
publisher.  Journal,  Nevada,  Iowa. 


RETAIL  DISPLAY  SALESMAN 

Finest  Opportunity  in  the  South 

LOCATION :  In  a  dynamic 

south  Atlantic  Seaboard  City 

QUALIFICATIONS:  Top  flight 
spare  sales  ability 

EXPERIENCE:  At  least  two  years  on 
daily  newspaper  over  25,000. 

AGE:  25  to  45 

EARNINGS:  Good  salary  commensurate 
with  experience,  plus  bonus. 

FUTURE :  There  is  no  greater  oppor¬ 
tunity,  anywhere  to  partici¬ 
pate  in  the  complete  revitili- 
zation  and  expansion  of  a 
fine  well  established  news¬ 
paper  property. 

Extensive  and  continuing  ex¬ 
pansion  program  makes  this 
a  job  for  only  those  who 
have  the  drive  to  succeed  in 
the  Newspaper  advertising 
profession. 

Mail  complete  resume  to: 

Box  3918,  Editor  &  Publisher. 


TOP  FLIGHT  Southern  New  England 
weekly  wants  advertising  manager 
now.  Experienced  man  only  with  real 
imagination,  layout  know  how,  am¬ 
bition.  Car  necessary.  Fine  opportunity 
in  wide-awake  community.  Write  giv¬ 
ing  all  details,  experience,  references. 
Box  3915.  Editor  A  Pnbliaheix _ 

ADVERTISING  SALESMAN— 13.500 
daily.  Write  D.  Grandon.  Daily  Gazette, 
Sterling,  Illinois.  Give  details  on  ex¬ 
perience,  etc. _ 

BIG-LEAGUE  SALES  opportunity 
awaits  young  man  ready  to  step  up 
from  newspaper  sales.  You  will  be 
trained  to  help  handle  growing  adver¬ 
tising  of  leading  magazine  of  printing 
industry.  Retirement  of  present  top 
man  will  open  door  to  one  of  publish¬ 
ing's  best  sales  jobs  in  not  distant 
future.  Office  in  New  York,  some 
travel.  Send  detailed  resume,  including 
expected  salary,  to  THE  INLAND 
PRINTER.  79  W.  Monroe  St..  Chicago 
3.  Illinois.  _  _ _ 

DISPLAY  ADVER'nSING  SOI.ICITOR 
needed.  Experience  re<iuired.  Good 
chance  for  right  man  in  active  depart¬ 
ment.  Write  General  Manager,  Clarks¬ 
burg  Publishing  Co.,  Clarksburg,  West 
Virginia.  _  _ _ 

ENERGETIC  young  man,  permanent, 
as  ad  manager  for  aggressive,  prize¬ 
winning  semi-weekly.  Write  Publisher, 
News  Leadc,  Chapel  Hill,  N.  C. 

EXPERIENCED  SALESMAN.  Booming 
suburban  Illinois  area.  Layout  must. 
Good  salary,  bonus,  benefits.  Perman¬ 
ent.  R.  C.  Dear,  The  Daily  Journal, 
Wheaton  8-4110  (Collect). 

NEED  TOP  FLIGHT  man  for  ad 
salesman.  Excellent  opportunity  on 
an  award  winning  daily.  Growing 
college  community.  Good  starting  sal¬ 
ary,  commissions  and  fringe  lienefits. 
Waukesha  Daily  Freeman,  Waukesha, 
I  Wisconsin. 
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HELP  WANTED 


Editorial 


DESK  MAN 

strong  medium  sized  evening  daily 
has  oi>ening  fur  able  young  desk  man 
who  is  ready  for  upward  step.  Chart 
Area  6.  Box  3740,  Elditor  A  Publisher. 


FREE 

MONTHLY  JOB  MARKET  letter, 
with  list  of  available  jobs  and  nation¬ 
wide  employment  conditions.  Bill  McKee 
Birch  Personnel.  59  E.  Madison,  Chi¬ 
cago,  Illinois. 


REPORTER  for  leading  A.B.C.  weekly 
at  the  seashore.  General  news,  some 
sports.  The  Leader,  Wildwood,  N  J. 

WANT  TO  ADVANCE  T  —  Largs 
Metropolitan  new8pai>er  needs  man 
2-8  years  experience  in  Chart  Area 
2  bureau  handling  city  and  county. 
Car,  camera  needed.  Job  offers  solid 
experience  covering  all  types  major 
news.  Unlimited  advancement  oppor¬ 
tunity.  Air  mail  resume,  salary  needed 
to  Box  8716,  Editor  A  Publisher. 


CONNECTICUT 

TWO  OPENINGS 
IMMEDIATELY 
AVAILABLE 


ONE  is  for  a  man  under  30  with 
camera  knowledge  for  general  assign¬ 
ments.  THE  O'THER  is  for  a  young 
lady  to  replace  one  of  our  girl  re¬ 
porters  who  is  leaving  for  the  Colum¬ 
bia  School  of  Journalism  and  whose 
work  has  included  the  Women’s  Pages, 
general  assignments  and  feature 
stories.  Journalism  school  graduates 
or  equivalent  preferred.  Limited  ex¬ 
perience  acceptable  if  there  is  ability 
to  produce  and  a  genuine  desire  to 
learn.  These  jobs  offer  good  opportuni¬ 
ties  to  develop  on  a  growing  30,000 
evening  daily.  Pleasant  miroundinge 
and  a  friendly  staff  under  young  and 
progressive  direction.  Please  write 
fully  giving  references  to  Personnel 
Department,  New  Britain  Herald, 
New  Britain.  Connecticut. 


WANTED  -Two  Copy  Readers;  6 
night  week ;  attractive  working  con¬ 
ditions  :  i>ermanent  if  experienced. 
Give  references,  salary  expected.  First 
call  or  letter.  Phone  Atlas  8-6631.  The 
Muncie  Star,  Muncie,  Indiana. 

AMBITIOUS?  Prizewinning,  fast  grow¬ 
ing  north  Jersey  daily  looking  for 
reporter  with  weekly  or  small  daily 
experience.  Good  starting  pay,  oppor¬ 
tunity  to  advance,  company  paid  Blue 
Cross,  other  benefits.  Car  needed. 
Apply  Managing  Editor,  Morristown 
Daily  Record,  New  Jersey. 

REPORTER  and  reporter-deskman  on 
fast-growing  daily,  18.000  circulation, 
city  of  27,000,  Chart  Area  11.  Box 
3906,  Editor  A  Publisher. _ 


REPORTER — General  assignment,  per¬ 
manent.  Afternoon  paper  22,500  cir¬ 
culation  in  stable  industrial-agricultuml 
northern  Indiana  area.  Some  experi¬ 
ence  preferred.  References,  clips;  state 
starting  pay  desired.  Write  Emerson 
Martin,  News  Editor,  The  Elkhart 
Truth,  Elkhart,  Indiana. 


REPORTER  needed.  Experience  not 
necessary  but  ability  essential.  Write 
Gen.  Mgr.,  Clarksburg  Publishing  Co., 
Clarksburg,  West  Virginia. 


WOMAN’S  PAGE  editor  and  writer. 
Congenial  staff,  wonderful  climate.  fuO 
charge.  Write  AI  Stubba,  Roswell  Daily 
Record.  Roswell.  New  Mexico. 


COURT  HOUSE  Reporter  who  likes 
politics.  A.  M.  Chart  Area  6.  TeD 
salary  desired.  6  day  week  and  benefits. 
Box  3926.  Editor  A  Publisher. _ 


DESKMAN  for  unusual,  high  quality 
M-E  50,000  New  England  Daily.  Ms 
drones  nee«M.  Guild  shop,  phis  profit 
sharing.  Box  3907,  Editor  A  Publisher. 
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GENERAL  ASSIGNMENT  REPORTER 
— man  or  woman — for  over  l:f,UUU  cir¬ 
culation  daily  in  Western  New  York 
near  area  of  the  new  Niagara  Falls 
power  development  project.  Good  work¬ 
ing  conditions,  4U  hour  week.  Knowl¬ 
edge  of  photography  and  ownership 
of  car  helpful.  Give  background,  ex¬ 
perience.  references,  salary  expected. 
Easton  Elliott,  managing  editor.  Union- 
Sun  &  Journal.  Lockport.  N.  Y. 

GENERAL  NEWS  REPORTER  by  up¬ 
state  New  York  Afternoon  daily  in 
16.000  class.  5  day  week.  State  ex¬ 
perience.  education.  salary  desired. 
Box  8949,  Bditor  &  Publisher. 


IMMEDIATE  OPENING 


MAN  OR  WOMAN 

CITY/WIRE  EDITOR  for  small 
County-Seat  Daily.  Age  not  a  factor. 
Salary  open.  Will  have  complete  charge 
news-editorial  department.  Send  resume, 
and  starting  salary  you  will  reriuire 
to:  Walter  E.  Summers.  Wapakoneta 
Daily  News.  Wapakone'.a.  Ohio. 


MANAGING  EDITOR.  Highly  com¬ 
petitive  small  afternoon  daily.  Tough 
job  with  future.  No  chickens  needed. 
Box  R90R.  Editor  *  Publisher. 

ASSISTANT  EDITOR  i-egional  boat 
magazine.  Magazine  exiierience  pre¬ 
ferred.  L.nkeland  Boating.  Sheboygan. 

W'isconsin.  _ _ _ 

EDITO^WRITF.R 

For  staff  of  national  magazine  in 
Chemical  Field.  Mid-town  New  York. 
Consider  agency  or  house  organ  back¬ 
ground.  Box  4018.  Editor  &  Publisher. 
GENERAI.  ASSIGNMENTS  rejwrter 
for  growing  Texas  afternoon  prize¬ 
winning  daily  in  growing  industrial 
city :  college  town  of  27,000 ;  photog¬ 
raphy  helpful :  good  pay,  working  con¬ 
ditions,  employe  benefits,  living  con¬ 
ditions;  86  miles  of  Dallas;  near 
beautiful  Lake  Texoma.  Write  fully. 
Managing  Mitor,  Sherman,  Texas, 

Democrat.  _ _ _ _ 

GIRL  REPORTER  for  general  assign¬ 
ment,  some  desk  work.  Excellent  op¬ 
portunity  for  beginner  or  1-2  year 
experience  gal  who  wants  permanent 
spot  and  good  working  conditions. 
Morning  paper,  8000  circulation.  Write  I 
fully  first  letter  with  references,  back¬ 
ground,  and  salary  requirements.  Ref¬ 
ences  will  be  checked.  Write;  Manag¬ 
ing  Editor,  Morning  Times,  Fninkfort, 
Indiana.  _ _ 

IMMEDIATE  EDITORIAL  OPENINGS 

LOCATION :  Growing,  dynamic  South 
Atlantic  Seaport  City. 

SITUATION:  Good  well-established 

newspaper  property  undergoing 
complete  revitalization. 

REQUIREMENTS:  Willingness  to 

work  hard  backed  up  with  two 
years  or  more  solid  daily  experi¬ 
ence  as  reporter  and/or  editorial 
writer.  Ages,  26-40. 

EARNINGS:  Commensurate  with  ex¬ 
perience  with  opportunities  for 
advancement,  eventual  profit-shar¬ 
ing  incentives,  etc.  Opportunity 
to  grow  with  newspaper  and  com¬ 
munity. 

BOX  4029,  EDITOR  &  PUBLISHER 


LIVEWIRE  Southern  newspaper  needs 
capable  city  editor  not  afraid  of  work. 
Small  staff,  much  news,  good  pay, 
excellent  opportunity,  good  place  to 
live.  Give  full  details,  experience. 
John  W.  Finney,  Herald,  Columbia, 
Tennessee. 

NEWS  EblfOlTlRElPORTER.  immedU 
ate  opening  prize  winning  weekly  in 
college  town.  Young  J-Grad  preferred. 
Chance  for  reporter  to  broaden  ex¬ 
perience.  Limited  hours,  good  salary. 
Write  or  wire,  B.  F.  Snyder,  Ada 

Herald,  Ada,  Ohio, _ 

REPORTER  -  CAMERAMAN.  Prefer 
tingle  man  interested  sports,  some 
local  news.  Permanent  job  $76  week 
to  start.  Tell  all  application.  Daily 
Union,  Junction  City.  Kansas. 


LOCAL  NEWS  EDITOR 

for  (biily  in  town  of  12,000,  Hudson 
Valley.  Permanent  iiosition  for  man 
who  wants  small  town  life  in  pleasiint 
community.  Box  3944,  Editor  &  Pub- 
listier. 

SPORTS  EDITOR  for  afternoon  daily. 
Fine  opportunity  for  young  man.  Con¬ 
tact  Don  Hall,  Daily  Herald,  Roanoke 
Rapids,  North  Carolina. 

WANT  TO  REPORT  THE  TRANSI¬ 
TION  OF  A  GREAT  TERRITORY  TO 
THE  STATUS  OF  OUR  49th  STATE? 
One  of  Alaska's  best  newspaiwrs  has 
ojiening  for  general  assignment  re- 
jKirter.  Write  Box  4028,  Editor  &  Pub¬ 
lisher. 

YOUNG  WOMAN— recent  journalism 
school  graduate  or  with  one  or  two 
years’  experience  on  weekly  or  small 
daily  on  46,000  newsiiaiier  in  Chart 
Area  2.  Box  4024,  Editor  &  Publisher. 

_ Hechatiical _ 

COMBINATION  OPERATOR  and  make¬ 
up  man ;  also  one  ad-niake-up  man. 
Open  shop  in  Rio  Grande  Valley  of 
Texas.  Unsurpassed  climate,  (get  away 
from  those  cold  winters)  modern  city, 
excellent  schools  and  churches,  econom¬ 
ical  living  conditions,  44  hour  week, 
hospitalization  insurance,  vacation. 
Reply  Box  3922,  Editor  &  Publisher. 

PRESS  FOREMAN,  Los  Angeles  Met- 
roimlitan  area.  Must  be  capable  of 
handling  operation  of  double-width 
octuple  presses.  State  age,  experience 
and  starting  salary  required.  Prefer 
man  with  experience  on  Midwest  daily. 
Union  shop  throughout.  Excellent  op¬ 
portunity  for  right  man.  Box  3912, 
Editor  Xt  Publisher. 

WORKING  Press  Foreman  for  Duplex 
Tubular,  Chart  Area  2.  Union,  sober, 
newspapers  and  circulars.  Must  have 
color  experience.  Give  full  resume  in 
confidence,  also  expected  salary  and 
available  date.  Box  403(i.  Editor  A 
Publisher. 

PRESSMAN— Stereotyper  combination, 
open  shop.  Chart  Area  12.  fast  grow¬ 
ing  group  strong  weeklies.  Gos«  lfi-32. 
Top  pay  to  top  man  who  likes  to  pro- 
I  dure  quality.  Best  climate,  recreation. 

I  Send  full  details,  references.  Rigid  in¬ 
vestigation.  Box  4000,  Editor  £  Pub- 


_ INSTRUCTION _ 

_ CUutifimd  Advertitbtg _ 

CLASSIFIED  MANAGERS 
__  TELL  US  .  .  . 

The  20  lesson  Howard  Parish  Otr- 
respondence  Course  in  Classified  Adver¬ 
tising  does  for  them  the  complete  train¬ 
ing,  and  retraining,  job  they  want 
done  .  .  .  but  which  few  have  the  time 
and  material  available  to  do. 

Increasing  numbers  of  CAMs  are 
enrolling  themselves  .  .  .  and  their 
staff  members.  (281  newspapers  have 
now  enrolled  people  from  their  Classi¬ 
fied  Departments.)  And  many  Ad  Di¬ 
rectors  and  Business  Managers  have 
taken  the  course  to  broaden  their  un¬ 
derstanding  of  Classified. 

The  cost  is  $66,  payable  as  little  as 
$16  upon  enrollment  and  $2.66  a  week 
for  20  weeks.  To  enroll  .  .  .  just  send 
the  name  of  the  person  who  is  to  take 
the  course,  and  the  address  to  which 
yon  wish  the  lessons  mailed. 

Descriptive  brochure  on  request. 

HOWARD  PARISH 

School  of  Classified  Advertising 
a  division  of 

Howard  Pariah  Associates,  Inc. 

Classified  Advertising 
Development  Service 
2900  N.  W.  79th  St.  Miami  47,  Fla. 

_ Linotype  School _ 

OHIO  UNOTYPE  SCHOOL 
LOGAN,  OHIO 

Linotype,  Intertype  Instruction 
FYeo  Information 


ASSISTANT  TO  General  Promotion 
Mau.igcr.  Piefer  young  man  with  6 
ye.irs  exi>erienae.  Wide  awake  .Metro-  ' 
lH>litan  oi>eiation.  He  must  be  STRONG 
on  circulation,  have  a  fiair  and  liking 
fur  writing,  have  a  knowledge  of  pro 
ductiun.  Here's  his  optiurtunity  to 
build  a  big  reputation  with  exciting, 
stimulating,  inspiring,  and  compatible 
associates.  Send  resume  to  M.  B. 
I'rost,  Sun-Telegraph,  Pittsburgh  30,  \ 

Pennsylvania.  _  _  _  _  i 

.MAN  OR  WO.MAN  to  Wk  famous  I 
one-man-show  with  colleges  and  civic  I 
organizations  under  si>on.sorship.  Ex-  ' 
oellent  remuneration.  Sherman  Enter- 
lirises,  350  West  88th  St..  New  York 
24,  N.  Y.  Phone  Schuyler  4-6100  or 
Rye  7-1627. 

SITUATIONS  WANTED 

_ Ad  mi  n  istrmti  pe _ j 

ATTENTION  TIRED  PUBLISHER:  ' 
Let  me  be  your  right  arm.  Experi¬ 
enced  on  dailies  as  display  salesman 
and  newsman.  Built  my  own  weekly. 
Want  permanent  spot  in  management 
with  weekly  or  young  daily,  U-grad, 
30,  family.  Chart  Areas  10,  11,  12. 
Write  Box  308,  Auburn,  California _  < 

NEED  PHOTO  EDITOR-Art  Depart¬ 
ment  Manager?  Well  experienced  > 
metroiiolitan  newspaper  photographer,  : 
capable,  sober,  desires  iK>sition  on 
paper  or  magazine  with  large  staff  in 
Chart  Are.as  2  or  8.  Box  3910,  Editor 
&  Publisher. 

NEWSPAPERMAN,  36,  with  12  : 
year's  international  experience  seeks 
new  opportunity  with  major  newspa- 
per,  business  management  or  public 
relations.  Presently  managing  Pacific 
editions  of  international  weekly  group 
with  net  480,000  circulation.  Qualifi-  | 
cations:  Editorial — nine  years  on  major 
city  dailies,  two  international  news  { 
agencies,  handling  all  aspects  domestic 
and  overseas  reporting  and  desk  work. 
Business — three  years  managing  Pa¬ 
cific-wide  multiple-weekly  operation, 
including  production,  circulation,  pro¬ 
motion,  advertising  and  public  relations 
for  major  advertisers.  Box  3718,  Edi¬ 
tor  £  ^blishert _  _ 

SUCCESSFUL  FORMER  PUBLISHER 
weekly  newspapers  and  experienced 
small  daily  man  wants  general  man- 
igership  or  advertising  managership  of 
east  coast  property  preferably  with 
investment  interest.  Thorough  experi¬ 
ence  advertising,  printing  and  editor¬ 
ial.  Age — early  forties.  Pkose  write 
^ull>-.  Box  3942,  Editor  _£  Publisher 
IS  YOUR  PRODUCT  topnotch  ?  Are 
you  giving  your  ad  and  circulation 
men  something  they  can  sell?  Maybe 
your  answer  to  better  sales  is  a  better 
newspaper.  I  am  an  editor  with  a 
solid  record  of  turning  out  high  class 
newspapers,  increasing  sales.  Avail¬ 
able  srsrn.  Box  4006,  Editor  £  Pub¬ 
lisher. 


NEWSPAPERS  MUST 
'  GO  FORWARD 

They  can't  afford  to  stand  still.  Thct 
must  have  resourceful  leadership  for 
aggiessive  selling,  broadest  possible 
revenue  base,  minimum  waste,  maxi- 
mum  employe  will-to-wx>rk  and  an 
alert,  public  service  news  product.  If 
!  you  ne^  a  publisher  or  general  man- 
I  ager  with  a  record  of  sound  daily 
I  newspaiier  development,  write  Box 
I  3822,  Editor  £  Publisher. 


INLAND  PUBUSHER 
(or  Other) 

ARE  YOU  looking  for  an  advertising 
director—  business  manager  with  long 
successful  exiierience  in  highly  cora- 
lietitive  d.xily  and  weekly  fields?  Strong 
mature  knowhow  in  sales,  manage¬ 
ment.  personnel,  merchandising,  (Bu¬ 
reau  and  Neustadt).  Have  recognized 
and  quadrupled  business  of  present 
employer  past  two  years.  Five  figure 
salary  subject  to  negxitiation  on  strong 
paiier  or  one  with  development  possi¬ 
bilities  in  sales  or  management.  Avail¬ 
able  Chicago  Inland  meeting  for  in¬ 
terview,  Box  403.'>,  Editor  £  Publisher. 

HEAD  AND  HEART- Head  has  7 
years  newspaiiering.  mainly  news  su¬ 
pervisory,  B.J.  at  M.  U.,  age  34.  For 
heart :  you  name  it.  I’ll  do  It.  Mini- 
;  mum  $9,000.  Box  4008,  Editor  £  Pub- 
'  lisher. 

VCTERAN  EDITOR,  member  manage¬ 
ment  group,  desires  job  as  general 
manager  or  publisher.  Now  editor  in 
260.000  area.  Seek  smaller  operation. 
Prefer  five-year  contract:  pay-out-of- 
I  profit  plan.  Box  4006,  Editor  £  Pub- 
I  lisher. 


_ Circulation _  ' 

IF  I  CAN’T  double  your  circnlatios  ^ 
vou’d  better  close  up  shop  I  Increase  i 
irculation  consistently  successful  ii 
netropolitan  areas  can  guarantee  sule  | 
.tantial  gains  at  lowest  cost.  Receptive 
*o  top  offers.  Box  3616,  Editor  £ 
Publisher. 

CIRCUI-ATTON  .MANAGER,  thorough¬ 
ly  experienced  with  little  merchant, 
promotions,  mail,  office  routine  etc. 
Desires  job  on  ^lly  or  bi-weekly  ia 
southern  Florida.  F'amily  man,  clean- 
cut,  hard  workes,  reliable.  Box  4033, 
Editor  £  Publisher. 

CIRCULATION  MANAGER  experi¬ 
enced  on  small  and  large  dailies,  city 
and  country,  desires  manager,  assist¬ 
ant,  or  country  job  on  ^uthem  or 
Southwest  daily.  Box  4013,  Editor  £ 

.  Publisher. 


Use  CHART  AREA  Number  in  Ad  copy  for  showinc  i 
LOCATION  without  IDENTIFICATION  I 

EDITOR  ac  PUBLISHER  for  October  5,  !««" 


SITUATIONS  WANTED 

Display  Advertising 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 


_ Circulation _ 

CIRCULATION 

SALES 

MANAGER 

EXCELLENT  BACKGROUND  IN  CTR- 
CULATION  PROMOTION  AND 
SALES 

BROAD  EXECUTIVE  AND  ADMIN- 
ISTRATIVE  EXPERIENCE 

EXCEPTIONALI-Y  STRONG  ON 
HOME  DELIVERY  .  .  . 

PLAN  AND  EXECUTE  OWN  PRO¬ 
MOTIONS 

Desires  to  locate  with  metropolitan 
newspaper. 

MUST  BE  HIGHLY  COMPETITIVE 

Presently  employed  .  .  Xge  41  .  . 

Collective  exiierience  through  nil  phases 
of  circulation  and  promotion  at  coeU 
conscious  level. 

TOP  REKKKENCES 

Resume  uiH>n  roiue.st.  Available  for 
immetliate  inter\  iew.  Chart  Area  1-2-8. 
BOX  4031,  EDITOR  ft  PUBUSHER 

EXPERIENCED  CTRCULATION  MAN 
18  years  in  morninK  and  evening  field. 
Thoroughly  familiar  with  all  phases 
including  A.B.C..  little  merchant  etc., 
desires  top  job  on  paiier  in  60  to  100 
thousand  class.  Bmt  of  references. 
Box  8846,  Editor  &  Publisher, 


Classified  Advertising _ 

CLASSIFIED  MANAGER.  Progressive. 
Ihorough  knowledge  all  phases  of 
Classified,  display,  techniques.  Promo¬ 
tion  etc.  Years  of  experience.  Box 
4027,  Editor  A  Publisher. 


Dispatch  •  Production 

PRODUCTION— Purchasing  assistant, 
experienced.  Editorial  background. 
B.A.  English,  know  French.  Chart  Area 
2.  Single,  39.  Box  3933,  Editor  A  Pub¬ 
lisher. 


PRODUCTION  MANAGER  OR 
ASSISTANT  TO  PRODUCTION 
MANAGER 

26  YEARS  newspaper  experience  on 
metropolitan  papers.  45.  thorough  back¬ 
ground  in  all  mechanical  departments. 
Plant  layout,  production,  deadlines, 
rolor,  quality  and  economy  are  main 
interests.  Not  afraid  of  work  or  prob¬ 
lems.  Available  now.  Box  4014.  Editor 
A  Publisher. 


Display  Advertising 


ADVERTISING  ASSISTANT.  Experi¬ 
enced  all  phases.  26,  B.A.,  Vet.,  single, 
will  relocate.  Box  8810,  Eiditor  A  Pub- 
jisher. 

SUCCESSFUL  AD  DIRECTOR  seeks 
i  to  re-locate  in  East,  Maine  to  Florida. 
I  in  eomparabls  position  on  paper  up  to 
10,000  ABC.  87,  married.  Enviable 
I  production  record  all  deiiartments. 
Strong  on  Training  and  Organizing. 
Two  employers  in  12  years.  Excellent 
references.  810,000  plus.  Will  answer 
all  inquiries.  Write  Box  8821,  Editor 
A  Publisher. 

ADMAN  seeks  day, 
night  to  day  situation. 

Box  3941,  Editor  A  Publisher. 

I  WANT  CALifX)RNIAr7^yeair"e^ 
perience  in  daily  display.  2  years  Ad¬ 
vertising  Manager  for  6500  morning 
daily.  Publish  own  monthly  pai>er 
now.  Want  back  as  Advertising  Man- 
nger  medium  daily  in  California.  83, 
married,  2  children.  Box  3903,  Editor 
A  Publisher. 

display  SALESMAN  7  years  ex- 
Perience,  college.  34.  good  references. 
Prefer  Chart  Area  2  but  will  consider 
others.  Write  Box  4016,  Editor  A  Pub- 
^her. 

experienced  display"  sales! 

■AN  top  producer,  medium  daily  good 
on  promotion,  copy,  layout.  Desires 
P^spaper.  agency,  public  relations 
with  future.  MarricKl.  35,  family.  Box 
4032,  Editor  A  Publisher. 


ADVERTISING  DIRECTOR  available 
in  60  days.  Now  employed  on  40,000 
circulation  paper  in  the  east.  Wish  to 
return  to  the  midwest  or  west.  Family 
man,  middle  thirties,  now  making 
810,000  yearly.  If  you  are  in  need  of 
a  hard  working,  promotion  minded  ad¬ 
vertising  director,  write  Box  4023, 
iiditor  A  Publisher. 


ADVERTISING  DIRECTOR.  39.  has 
been  directing  staff  of  6  on  Southern 
Daily  in  27,000  city  for  nine  years, 
producing  outstanding  results.  Thor¬ 
ough  knowledge  all  phases  of  advertis¬ 
ing.  Well  versed  in  handling  personnel 
and  planning.  Man  of  high  character 
whose  background  will  withstand  most 
strict  investigation.  Good  reasons  for 
making  change.  W'rite  Box  4022,  Edi¬ 
tor  A  Publisher. 


Editorial 


WASHINGTON  CORRESPONDENT 
WASHINGTON — Experienced,  capable 
correspondent,  operating  independently 
ran  assume  additional  accounts.  I^ite 
House,  Capitol  Hill,  and  Federal- 
agency  accredited.  Fast,  dependable 
service,  reasonable  rates.  Mae.  Smith. 
1142  National  Press  Building,  Washing- 

ton.  D.C. _ 

COPY  EDITOR:  14  years  exi>erienee 
— Reporter,  wire,  news,  layout,  make¬ 
up.  Would  like  West  Coast.  Box  8748. 
Editor  A  Publisher.  _ 


SEASONED  COPY  EDITOR,  key  man 
on  daily,  college  background,  spruce 
heads,  taut  editing,  recognized  as  good 
man.  Box  8748.  MItor  A  Publisher. 

♦♦EDITORS  &  REPORTERS^^ 

National  clearing  house  for  competent 
personnel  from  eoast-to-coast  at  no 
charge  to  employer.  Phone.  Write  or 
Wire  MIDTOWN  AGENCY.  180  West 
42  St.,  N.  Y.,  N.  Y.  WI  7-5745. 

POLITICAL  CARTOONIST  for  na¬ 
tional  and  world  news.  Able.  Desire 
important  newspaper  or  syndicate.  Box 
8827,  Editor  A  Publisher. _ 

TOP-NOTCH  COPYREADER:  Fast, 
yet  careful.  Knocks  out  dead  wood. 
Tightens,  sharpens  stories  and  writes 
bright  heads.  Has  solid  experience 
rewrite,  telegraph,  rim.  makeup,  slot, 
news  desk.  Mature,  educated,  depend- 
ahle.  Box  8788,  Editor  A  Publisher. 

CAPABLE  DESK  MAN,  executive  edi¬ 
tor,  editorials,  features  ex-foreign  cor¬ 
respondent.  Mature,  congenial,  coopera¬ 
tive.  Widely  traveled.  Chart  Areas  8. 
8,  4.  Box  8804.  Editor  A  Publisher. 

EDITOR 

Long  experience  weeklies,  top  man. 
New  York  area.  Box  8826,  Editor  A 
Publisher. 


EDITOR  two  suburban  weekly  news¬ 
papers,  total  10  years  experience  small 
dailies,  weeklies,  sober  family  man 
interested  permanent  industrial  news¬ 
paper  connection  Chart  Areas  6.  4,  12. 
B.A..  age  85.  Salary  now  8120  week. 
Write  Box  8808,  Editor  A  Publisher. 

FEATURE  WRITER— Magazine  and 
news;  editorialist;  columnist.  Also 
seasoned  music  and  theater  critic. 
Seeks  right  spot  in  any  of  these 
fields.  Box  8815,  Editor  A  Publisher. 

LOS  ANGELES  ONLY— Experienced 
Editor  —  Proofreader  with  excellent 
background  can  bring  to  right  firm 
thorough  knowledge  of  production,  pub¬ 
lic  relations,  layouts  and  pasteups  and 
creative  writing.  Resume  on  request. 

Box  3836.  Editor  A  Publisher. _ 

BOSTON  AREA  POST  wanted  by 
news  gal.  27,  College  public  relations- 
feature  writing  background.  Box  3904, 
Editor  A  Publisher. 

DESKMAN  seeks  job  with  future. 
Married.  35.  AB,  MSJ,  SDX.  Fast, 
accurate,  sober,  reliable.  Chart  Area 
2  or  Florida.  Box  3901,  Editor  A  Pub¬ 
lisher. 


EDITOR,  3,000-5,000  Class,  daily  p.m. ; 
familiar  with  all  phases  reporting, 
photography,  copyreading,  wire ;  seek¬ 
ing  permanent  position  with  oppor¬ 
tunity  ;  J-grad ;  6  years  experience ; 
family ;  would  consider  city  editor  or 
desk  position  on  larger  publication. 
Box  3902,  Editor  A  Publisher. 


REPORTER,  29,  likes  East  but  wants 
to  grow  with  the  West.  Three  years 
all  types  reporting  on  busy  beat.  Want 
general  assignment,  features.  Handy 
with  camera,  vet.  single,  have  car, 
clips.  Seek  Chart  Areas  10,  11,  12. 
Box  3837,  Editor  A  Publisher. _ 

FLORIDA  GAL.  journalism  grad,  four 
years  newspaper,  public  relations  work 
wants  back  in  Sunshine  State.  Any¬ 
body  interested?  Box  3932,  Editor  A 
Publisher.  _ _ 

MIDWEST  REPORTER-EDITOR  look¬ 
ing  for  post  in  Chart  Area  2.  Young, 
able,  can  handle  camera.  2  years  daily 
exi>erience.  Box  3934,  Editor  A  Pub- 
lisher. _ 

REPORTER,  SUnford  grad ;  7  years 
experience  Northern  California,  Wis¬ 
consin  dailies.  Wants  rei>orting  or  re¬ 
lated  job  Northern  California.  Can 
start  after  Oct.  7.  Box  8911,  Editor  A 
Publisher. _ _ 

UNITED  NATIONS  CORRESPOND¬ 
ENT.  accredited,  thoroughly  exiieri- 
enced,  wants  to  add  freelance.  News¬ 

papers,  Radio-TV  stations,  syndicates: 
can  supply  news,  analyses,  features. 

interviews,  color — wired,  mailed,  taped. 

^>ecial  angles  accommodated.  Box 
8946.  Editor  A  Publisher. _ 


YOUNG  NEWSMAN— two  years  gen¬ 
eral  assignment  on  small,  medium 
dailies,  seeks  spot  in  Chart  Areas  1, 
2.  Likes  long  hours:  delivers  crisp 
copy.  Single,  22.  college.  Have  car. 
use  graphic.  References.  Box  3951. 

Editor  A  Publisher. _ 

SIX  MONTHS  in  another  department 
of  daily  and  I’m  ready  for  return  to 
first  love — Sports.  Four  years  experi¬ 
ence  as  sports  editor.  Column,  snappy 
pages,  camera.  Age  82.  married,  pref¬ 
erence  Chart  Area  10.  Box  3925,  Editor 

A  Publisher. _ 

'TOP  NOTCH  MAN.  tired  of  18  years 
on  AMs,  would  like  change  to  PMs. 
City  beat,  sports  editor,  makeup,  copy 
desk — have  done  it  all.  Family  man 
now  employed  on  large  newspaper. 
Top  references.  Box  3914.  Editor  A 
Publisher.  _ _ _ _ 

SEASONED  NEWSMAN,  heading  bu¬ 
reau,  seeks  return  to  New  England  or 
New  York  State.  Box  4030.  Editor  A 
Publisher.  _  _ 

EDITOR,  Chart  Area  2.  wide  experi¬ 
ence  on  Sunday  edition,  features,  mag¬ 
azine  section,  photos,  makeup,  local 
news.  _Box  4037.  Editor  A  Publisher. 

TO  PUT  IT  BI.UNTT.Y 
I  think  I’m  an  asset:  Write  cri.spl.v, 
edit  swiOly  a-'d  iinirringlv,  produce 
bright  page  layouts,  spot  and  explore 
the  local  angle.  Now  rusting  on  one 
of  nation’s  largest  papers,  young  mar¬ 
ried  i-ditor-reporter  seeks  more  crea¬ 
tive  post  on  growing  weekiv  or  small 
daily.  Edited  Ivy  T,eague  collegi'  daily, 
reported  for  weekly  and  several  large 
Metropolitan  dailies.  Box  3943,  Editor 
A  Publisher. 

ALL-AROUND  NEWSMAN.  copy 
desk,  reporter,  editor,  many  years’  ex¬ 
perience.  Within  daily  commuting  dis¬ 
tance  of  Schenectady.  New  York.  Box 
4001.  Editor  A  Publisher. 

COMPETENT,  fast,  accurate  reporter, 
lucid  writer,  anything  from  simple 
obits  to  thought-provoking  editorials 
or  column.  Now  on  desk  medium  daily. 
Can  sub  any  desk.  Young,  college,  con- 
■servative.  imagination.  Know  news¬ 
papers  shop  to  executive  suite.  Pride 
in  working,  no  clock-watcher.  Don’t 
mind  nights.  History  major,  no 
J-school.  Single.  Healthv.  Write  Box 
4017.  Editor  A  Publisher. 


DISGRUNTLED  city  editor  on  small 
daily,  under  management  which  doesn’t 
know  good  newspapering  from  bad, 
seeks  opportunity  with  larger  daily, 
50,000  to  200.000  4-5  years  experience: 
sports  editing,  reporting,  daily  col¬ 
umn  :  public  relations  writing ;  weekly : 
police,  politics:  speed  graphic:  strong 
on  features  and  editorials.  Age  28. 
Have  BA.  car.  wife,  ambition  and 
frustrations.  Prefer  Philadelphia  area, 
east  coast.  For  resume  write  Box 
4007,  Editor  A  Publisher. 


CHART  AREA  3 — Presently  working 
young  J-Grad,  2  years  on  small  daily, 
other  experience.  Know  Fairchild,  tele¬ 
typesetter,  could  use  camera,  dark¬ 
room.  Dependable  and  ambitious.  Box 
4002,  Editor  A  Publisher. 

ENERGETIC  NEWSMAN.  27  family, 
deadended  on  copy  desk  medium  daily. 
Wants  working  Managing  Editor  or 
editorship  on  small  daily  or  progreo- 
bive  weekly.  Experienced  as  City  Edi¬ 
tor,  all  bea'.s  four  years  plus  year  in 
statehouse  PR.  Strong  on  backshop 
and  mandgement.  Know  job  work  and 
photography.  Reared  in  prize-winning 
weekly.  Want  small  town  life  for  fam¬ 
ily.  Midwest  background.  Prefer  north¬ 
west.  southwest,  south.  Best  refer¬ 
ences.  Write  Box  4003,  Editor  A  Pub¬ 
lisher 


EXPERIENCED  REPORTER  seeks 
job  on  large  paper  Chart  Areas  1,  2. 

near  top  college,  opportunity  fur  MA. 

degree.  Vet.  26,  single.  Box  4026,  Edi- 

tor  A  Publisher. 

FLORIDA  NEWSMAN  leaving  for 
West  early  November.  Want  respon¬ 
sible  editorial  job,  daily,  large  weekly. 
Would  also  invest,  buy  or  lease.  For¬ 

mer  publisher  experienced  all  depart- 
ments.  Box  4010,  Editor  A  Publisher. 

JOB  ABROAD  with  newspaper,  wire 
service,  magazine  wanted  by  desk  man- 
reporter,  29,  S  years  plus  on  40,000 
daily  as  reporter,  copy  editor  with  ex¬ 
perience  as  sports-wire-photo-city  edi¬ 
tor.  Married,  college,  vet.  Strong  on 
military  matters.  Box  4004,  Editor  A 

Publisher. _ 

SPORTS  DESK  EDITORT“'Now  top 
man  leading  daily.  Exi>erienced,  young. 
Also  write  varied  sports  topics.  Box 
4020,  Editor  A  Publisher. 

10  YEARS  writing,  editing  top  wire 
spot,  features  Seek  South,  Southwest 
PM.  Executive  timber,  now  or  later. 
Unawed  by  work,  learn  quickly.  Mar¬ 
ried,  33,  family.  Box  4021,  Editor  A 
Publisher. 

WASHINGTON  CORRESPONDENT, 
12  years  covering  Capital.  8  for  na¬ 
tional  newsmagazine,  now  on  trade 
publication,  offers  special  query-assign¬ 
ment  service.  Negotiated  retainer  fee 
basis.  Own  fully-equipped  office,  ex¬ 
tensive  morgue.  Box  4019.  Editor  A 
Publisher.  _ 

WE  AIM  TO  "PLACE” 

ARCHER  PERSONNEL.  INC. 

301  Madison  Ave.,  N.Y.C.  17.  N.Y. 
YU  6-7373 

Publishing  (Edit)  Marketing,  Art, 
Public  Relations.  Advertising. 


Mechanical 


MECHANICAL  SUPERINTENDENT 
or  composing  r(x>m  foreman  now 
available  because  of  production  cut¬ 
back.  20  years  experience  in  newspa¬ 
per  and  graphic  arts  as  foreman,  su¬ 
perintendent  and  production  manager. 
Large  and  small  newspapers.  Clean 
record,  beat  references  including  pres¬ 
ent  employer.  Box  4012,  Editor  A  Pub¬ 
lisher. 


_ Photography _ 

EXPERIENCED  PHOTOGRAPHER. 
15  years  with  news,  magazine,  pub¬ 
licity.  wire  service.  Creative,  versatile 
and  reliable.  Excellent  references.  Seek¬ 
ing  permanent  spot  newspaper,  mag¬ 
azine  or  publicity.  Chart  Area  10  or 

12.  Box  3832.  Editor  A  Publisher^ _ 

AlWBITldUS,  personable  photographer 
with  commercial,  industrial,  and  news- 
pai>er  experience  would  like  to  re¬ 
locate  soon.  Chart  Areas  6,  8,  9,  10,  12. 
Alan  Potts.  Route  3,  Marshall.  Michi¬ 
gan. 


Promotion — Public  Relations 


CONSIDERING  ALL  newspaper.  Pub¬ 
lic  Relations  offers,  college  Grad,  87, 
10  years  sports  experience  in  news¬ 
papers.  Like  interview.  Box  8807, 
Edi'or  A  Publisher. _ 

SKILLED  PUBLIC  RELA’HONS  and 
newsman  wants  temporary  assignment 
next  two  months  anywhere  U.S.  87, 
best  references.  Box  3986,  Editor  A 
Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  L.  Brown 

This  thinp  is  petting  ridicu¬ 
lous! 

Our  State  Department’s  in¬ 
consistency  about  foreign  travel 
of  news  correspondents  be¬ 
comes  more  ludicrous  day  by 
day.  Where  it  will  end,  no  one 
knows — and  we’ll  bet  even 
those  in  the  State  Department 
don’t  know. 

A  year  ago  it  was  announced 
that  correspondents  could  not 
go  to  Red  China  because  we 
did  not  have  diplomatic  rela¬ 
tions  and  there  was  no  way  of 
protecting  American  citizens 
there.  That  excuse  has  been 
varied  since. 

However,  we  find  now  that  the 
existence  of  or  lack  of  diplo¬ 
matic  relations  with  a  govern¬ 
ment  hasn’t  a  darn  thing  to  do 
with  whether  our  government 
will  permit  conespondents  to 
visit  there. 

There  is  one  country  with 
which  we  have  no  diplomatic 
relations  and  the  State  Depart¬ 
ment  okays  newsmen’s  visits; 
there  is  another  country  with 
which  we  do  have  diplomatic 
relations  but  the  State  Depart¬ 
ment  says  “no  travel  permitted’’ 
(it  will  reverse  that  for  news¬ 
men  on  occasion  reluctantly)  ; 
there  are  newsmen  who  have 
visited  countries  on  the  pro¬ 
hibited  list  who  have  suffered 
no  consequence;  and  there  is 
one  who  faces  a  penalty — not 
because  he  misused  his  pass¬ 
port  but  because  he  refuses  to 
})romises  to  be  a  good  boy  in 
the  future. 

♦  *  ♦ 

The  United  Staes  broke 
diplomatic  relations  with  Bul¬ 
garia  in  February  of  1950. 
Many  months  ago  Carl  Hart¬ 
man  of  the  Associated  Press 
and  Cyrus  Sulzberger  of  the 
Neiv  York  Times  went  to  Bul¬ 
garia.  The  State  Department 
took  no  action  against  them 
probably  because  their  Bul¬ 
garian  visas  were  on  a  separate 
sheet  of  paper  and  they  did 
not  have  to  use  their  U.S.  pass¬ 
ports. 

We  still  do  not  have  diplo¬ 
matic  relations  wdth  Bulgaria, 
but  the  State  Department 
recently  okayed  travel  to  that 
country  of  limited  duration  and 
“in  the  national  interest”  be¬ 
cause  of  the  International 
Olympics  Committee  meeting  in 
Sofia  late  in  September. 

We  do  not  have  diplomatic 
relations  wdth  Albania — travel 


for  U.S.  citizens  is  specifically 
prohibited.  Harrison  Salisbury 
of  the  New  York  Times  went 
there  about  a  month  ago  with 
no  ill  effects  and  no  action  by 
the  State  Department. 

We  do  have  diplomatic 
relations  with  Hungary  even 
though  at  the  present  time  w'e 
have  no  minister  there.  Travel 
for  U.S.  citizens  is  banned,  but 
it  has  been  and  probably  will 
be  lifted  on  occasion  for  a  cor¬ 
respondent  who  has  a  good 
reason  to  go  there. 

*  *  * 

Considering  this  crazy  quilt 
pattern.  Red  China  seems  to 
have  been  put  into  a  different 
category. 

For  several  years  we  ostensi¬ 
bly  would  permit  newsmen  to 
go  there  but  the  Chinese  Com¬ 
munists  wouldn’t  admit  them. 
Then  when  the  Red  Chinese  in¬ 
vited  them  our  government 
wouldn’t  permit  them  to  go. 
Now  our  government  says  it  is 
okay  for  some  to  go  for  a 
limited  period  but  the  Red 
Chinese  don’t  w'ant  them  be¬ 
cause  we  won’t  admit  any  of 
their  correspondents. 

But,  aside  from  that:  Three 
newsmen  went  into  Red  China 
about  a  year  ago.  They  used 
Chinese  visas  on  separate 
sheets  of  paper  and  didn’t  use 
their  passports.  Two  of  these 
correspondents  employed  by 
Look  magazine  (one  of  whom 
stayed  in  Moscow  and  another 
returned  home  after  their 
visits)  suffered  no  interference 
by  the  State  Department.  As 
far  as  we  know,  they  still  have 
their  passports. 

The  third,  William  Worthy 
of  the  Baltimore  Afro-Ameri¬ 
can,  came  home  and  his  pass¬ 
port  expired.  He  is  trying  to 
get  a  renewal  and  the  State 
Department  refuses  to  give  it 
to  him.  The  reason  is  not  be¬ 
cause  he  violated  any  rules 
w’ith  respect  to  his  passport  but 
because  he  refuses  to  swear 
that  he  will  travel  only  where 
the  State  Department  says  he 
may  travel  in  the  future. 

There  seems  to  be  no  con¬ 
sistency,  nor  any  reason,  for 
this  varying  policy  except  that 
our  State  Department  still  in¬ 
sists  newsmen  are  tools  of 
diplomacy  and  therefore  per¬ 
mitted  to  travel  only  where  our 
foreign  policy  dictates  they 
may. 


‘Fair  Press’ 
Appeal  Made 
By  Governor 

Chatham,  Mass. 

Massachusetts  G  ov  e  r  n  o  r 
Foster  Furcolo  appealed  to  the 
New  England  Associated  Press 
News  Executives  Association 
here  Sept.  26  for  a  “fair 
press.” 

Pointing  out  that  there 
“wouldn’t  be  any  United  States 
if  it  were  not  for  a  free  press,” 
the  Democratic  Chief  Execu¬ 
tive  said  “the  next  step  is  not 
only  a  free  press,  but  also  a 
fair  press.” 

The  Governor  akso  said,  “in 
Massachusetts  we  believe  in 
open  meetings  for  the  protec¬ 
tion  of  the  public.  The  closei- 
you  can  keep  the  people  to  the 
government,  the  better  it  will 
be.” 

Gov’ernor  Furcolo,  accom¬ 
panied  by  his  press  secretary, 
Wilton  Vaugh,  former  political 
writer  for  the  Boston  Post,  was 
introduced  by  Thomas  K. 
Brindley,  Fall  River  (Mass.) 
Herald  News,  regional  chair¬ 
man  of  NEAPNEA. 

More  than  150  editors,  man¬ 
aging  editors  and  publishers  of 
the  71  AP  newspapers  in  the 
six  New  England  States  were 
in  attendance. 

Paul  Plumer,  Kennebec  Jour¬ 
nal,  Augusta,  Me.,  was  elected 
president  for  1957-58.  Clarkson 
S.  Barnes,  Bristol  (Conn.) 
Press  was  named  vicepresident 
and  L.  P.  Yale,  chief  of  bu¬ 
reau,  Boston,  was  re-elected 
sec  reta  r  y-t  rea  su  r  er . 

Thomas  L.  Robinson,  Boston- 
born  publisher  of  the  Charlotte 
(N.C.)  Daily  News,  addressing 
the  loth  annual  convention 


dinner  of  the  group,  called  for 
a  policy  of  moderation  in  the 
Little  Rock  integration  problem 
and  asked  for  a  “moratorium 
in  which  to  cool  off.” 

Mr.  Robinson  said  it  was  “a 
grave  pity”  that  the  moderates 
remain  so  silent  while  ex¬ 
tremists  at  both  ends  of  the 
problem  shout  from  the  roof¬ 
tops.” 

He  said  his  newspaper  has 
criticized  the  President’s  use 
of  Federal  troops  and  charged 
that  the  action  only  com¬ 
pounded  the  “blunderous  con¬ 
duct  of  Faubus.” 

Newspaper  writing  must  be¬ 
come  eye-catching  and  interest¬ 
holding,  Nelson  Griswold,  ex¬ 
ecutive  city  editor  of  the 
Buffalo  (N.Y.)  Evening  News, 
said  in  a  review  of  news 
production. 

Mr.  Griswold,  who  judged 
some  entries  in  the  annual 
writing  contest,  said  “too  much 
of  our  writing  today  is  nega¬ 
tive.”  “It  should  be  positive,” 
he  said.  “And  every-day  w'ords 
will  do  the  job.” 

Wes  Gallagher,  assistant 
general  manager,  said  AP  is 
trying  to  do  on  national  and 
world  levels  many  things  (hat 
its  member  newspapers  cannot 
do  for  themselves.  He  said: 
“It  is  our  belief  that  the  news¬ 
paper  of  the  future  will  carry 
fewer  stories  but  more  interest¬ 
ing  ones  reported  and  written 
in  depth  with  great  skill. 

“It  will  carry  fewer  stories 
on  what  happened  but  more  on 
what  these  happenings  mean  to 
the  reader. 

“There  will  be  fewer  pon¬ 
derous  specialized  financial 
pieces  but  more  on  the  impact 
of  business  developments  on 
your  pocketbooks.  .  .  . 

“Fewer  stories  on  crime  and 
accidents  and  more  on  religion, 
science  and  medicine,  again  as 
they  affect  the  average  reader.” 


ALLEN  KANDER 


NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WASHINGTON  •  1625  Eye  Street,  N.W.  •  NAtional  8-1990 
NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-4242 
CHICAGO  •  35  East  Wacker  Drive  •  RAndolph  6-6760 
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The  world's  largest 
classified  section  now  set 
1  Linotype's  Spartan  Book 


The  Los  Angeles  Times  currently  carries  more  classi¬ 
fied  advertising  than  any  other  newspaper.  To  get  the 
legibility  and  spatial  economy  this  section  requires, 
the  Times  now  sets  it  in  Linotype's  51/2  point  Spartan 
Book  on  a  5  point  slug. 

This  clear,  compact  face  gets  advertising  messages 
across.  Newspapers  from  coast  to  coast  have  turned 
to  it.  It  is  today's  best  selling  classified  type  face.  For 
specimens,  write  to  AAergentholer  Linotype  Company, 
29  Ryerson  Street,  Brooklyn  5,  N.Y. 
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REACHES  7  OUT  OF  10  OF  YOUR  CUSTOMERS 


To  get  your  wanted  “consumer  franchise”  in  Pittsburgh  . . .  you  plan  an  adequate  schedule 
in  the  only  medium  that  has  these  consumers  for  daily  customers!  “Their  Pittsburgh  Press” 
has  the  acceptance,  coverage  and  readership  needed  to  stimulate  pre-buying  of  your 
merchandise  and  services.  Check  your  Press  representative  for  the  latest  statistics  of  the 
Pittsburgh  Market,  he’s  ready  to  serve  you. 
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IN  PITTSBURGH... 

The  Renaissance  City  of  America's  8th  Largest  Metropolitan  Area! 
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